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We are delighted to present the first PRME activity report, prepared by the Vistula School of Hospitality, which has been 
a member of the Principles for Responsible Management Education program since 2019. The effective implementation 
of PRME’s Six Principles is one of our strategic goals. For years, our University has put great emphasis on issues related 
to ethics, responsibility, and sustainability in management education. We keep faith in the principles of equality and 
brotherhood, partnership, and shaping a students’ responsible approach. 

Our university is very strongly committed to the UN aims and we are constantly striving to set a good example for the 
entire academic community. This year, we have initiated cooperation with United Nations Association Poland, which office 
is located on our campus, and I am honored to lead the UNAP’s Program Council. This cooperation allows our students 
to be involved in multiple initiatives (such as Model United Nations), that increase awareness in the field of sustainable 
development, social and civic activity, education, human rights, and democracy. Furthermore, the Vistula Group of 
Universities is currently waiting for approval of the United Nations Global Compact membership. 

We are convinced that our membership in PRME and related activities over the last two years, presented in this report, 
show that the introduction of the PRME’s Six Principles at our University has brought detectable results. We have also 
increased awareness of the SDGs of both our students and employees. We are proud of what we have done so far, and we 
continue to work on sharing the idea of responsible management.

Brtłomiej E. Nowak, PhD
President of the Vistula Group of Universities

INTRODUCTION BY THE PRESIDENT
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Vistula School of Hospitality is a University with a tradition of teaching 
of tourism, hospitality, and event organizations. It offers high-quality 
education at bachelor and master’s degrees in Polish and English. 
Due to cooperation with leading companies and organizations from 
the tourist services sector, our students have access to outstanding 
lecturers and international programs. The University pays attention to 
the quality of education. In 2020, we obtained a unique accreditation 
of the International Center of Excellence in Tourism and Hospitality 
Education (ICE).

I am pleased to present the first Progress Report for the implementation 
of PRME. After two years of efforts to fulfill obligations to the social 

surroundings, I can inform you that we have achieved significant progress in the implementation of rules and values of 
PRME. It can be seen in all areas of our activities.

We will do our best to realize - in our University - a Social Responsibility Strategy in the years 2021 - 2023.
 
Prof. Aleksander Ronikier 
Vistula School of Hospitality 

INTRODUCTION BY THE RECTOR 
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Vistula School of Hospitality, together with the Vistula University are the main pillars of the Vistula Group of Universities. 
Both institutions operate at one campus in Warsaw. In 2014, the Group was joined by the University of Business in Wrocław, 
in 2018, by the Aleksander Gieysztor Academy of Humanities in Pułtusk, which is currently a branch of Vistula University 
and in 2019 by the Olsztyn University.

The Vistula Group of Universities draws on the energy and opportunities ensuing from cooperation and full respect for 
the specificity, identity and strengths of each university. This means a wider offer, better and larger staff as well as higher 
quality. The Group focuses its teaching process on practice and cooperation with the business world, thus ensuring 
graduates’ success on the labor market in a dynamically changing economic environment in Poland and in the world.

VISTULA GROUP OF UNIVERSITIES  
- A FEW WORDS ABOUT US 
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Aleksander Gieysztor Academy of Humanities in Pułtusk, 
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Vistula School of Hospitality
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Olsztyńska Szkoła Wyższa im. Józefa Rusieckiego





Vistula School of Hospitality (VSH) is a non-public higher education institution, operating according to the Polish legal 
framework, in particular, the Law on Higher Education and Science. Vistula School of Hospitality (VSH) was founded in 
1996, under the name of Warsaw University of Tourism, Food and Hospitality. In 2012, due to the merger of three tourist 
universities - the renowned Warsaw University of Tourism, Food, and Hospitality, Mieczyslaw Orlowicz College of Tourism 
and Recreation, and The College of Tourism and Hotel Management in Łódź, the name was changed to The Warsaw School 
of Tourism and Hospitality Management. They were also joined by the governmental Tourism Institute, established in 
1972, the only research and development unit in Poland, conducting inter-disciplinary, comprehensive studies in the field 
of tourism.

In 2019, the Warsaw School of Tourism and Hospitality Management started the process of re-branding to Vistula School 
of Hospitality, to support our strategy, especially in relation to internationalization. The change of the name was officially 
registered at the Ministry of the Science and Higher Education in March, 2019.
The Vistula School of Hospitality prepares graduates for a career in management, development and administration of 
tourist, sports or recreation enterprises, especially for hotels. 

Its educational offer comprises bachelor’s and master’s degree programs in Polish and English that are unique on a 
national scale. It provides education in the field of Tourism and Recreation, Dietetics and Lifestyle Coaching. The Vistula 
School of Hospitality promotes the idea of entrepreneurship. It focuses on the practical and international dimension of 
teaching. The system of the University’s cooperation with practitioners and the business environment rests on the Business 
Council established in 2014, which is the Group’s key advisory and opinion-forming body. It consists of strategic partners 
representing key specialties who actively cooperate with the Vistula School of Hospitality authorities in developing the 
University’s study programs. The Council includes, among others, representatives of The Chamber of Commerce of the 
Polish Hotel Industry, the International Association of Meeting Organizers of MPI Poland, the Polish Chamber of Tourism, 
the SITE Poland, local government authorities and the Mazurkas Travel. The Vistula School of Hospitality educates for the 
leisure and the hotel industry labor markets. It is a university with an international atmosphere and strong relationships 
with business.

VISTULA SCHOOL OF HOSPITALITY (VSH)  
- A FEW WORDS ABOUT US 
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The School has been teaching foreigners for many years, and is one of the leaders in internationalization in the Polish 
higher education system. Currently, about 675 students, have come from over 30 countries, including: Armenia, Azerbaijan, 
Bangladesh, Belarus, China, the Philippines, Georgia, India, Indonesia, Iraq, Iran, Israel, Kazakhstan, Kyrgyzstan, Lithuania, 
Mozambique, Pakistan, Russia, Tajikistan, Thailand, Turkey, Ukraine, Hungary, Vietnam, and Zimbabwe; they represent 
more than 61% of all VSH students.

VSH HIGH QUALITY EDUCATION 
The Vistula School of Hospitality is consistently climbing up. In the Ranking of Non-Public 
Universities “Perspektywy 2021”, school is placed at 9-th position, jumping of 5 places 
upwards, compared to last year. It also took first place in terms of “staff saturation with people 
possessing the highest qualifications”, and in the category of development of own staff.

VSH - THE-ICE CERTIFICATE
The International Centre of Excellence in Tourism and Hospitality Education is one of the two 
most important certificates in the world granted to universities that educate for the needs of 
industries dealing with tourism, recreation, organization of events and culinary arts. It is a sign 
of the highest quality of education and prestige. In 2020 the Vistula School of Hospitality was 
the first in Poland to obtain this accreditation.  

VSH AS SOCIALLY RESPONSIBLE ORGANISATION 
VSH has a positive impact, not only on our graduates’ careers, but also on their awareness 
and tolerance of intercultural diversity ethical behaviour. We promote these values among our 
staff, students, stakeholders, and local community, by implementing related policies and CSR 
activities.

VSH IS THE LEADER OF  
INTERNATIONALIZATION
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VISTULA SCHOOL OF HOSPITALITY 
IN NUMBERS 

ACADEMIC YEAR 2019 / 2020 ACADEMIC YEAR 2020 / 2021

Total students:   1140  1192

Women  712  728

Men  428  464

   

Full time students  878  905

Part time students  262  287

Graduates 238 147

1 200
students

3
BA and MA studies

22
student clubs

34
countries of  
students’ origin

7
languages

1
Business council





PRINCIPLE 1 - PURPOSE

We will develop the capabilities of students to be future generators of sustainable values for business and society at 
large and to work for an inclusive and sustainable global economy.

Accession to PRME by VSH is a consequence of the University’s previous activities, which are preserved in its tradition - 
commitment to the development of entrepreneurship and social responsibility. Appropriate education of future managers 
and specialists is an important goal of the university’s strategy.
At VSH, the goals of PRME are included in the strategy and vision of development implemented in the years 2016-2020 as 
well as in the new strategy 2021-2025.

13



MISSION
Vistula School of Hospitality is an innovative centre for education, research and knowledge transfer, open to new global 
trends, ensuring close cooperation with the socio-economic environment, diversity and attractiveness of education in 
the tourism (including hospitality), health and leisure sectors, providing knowledge and skills of universal importance, 
operating in an international environment applying the principles of tolerance and respect for the cultural identity of all 
members of the academic community, open to expanding the scope of educational services related to lifelong learning.

VISION
Our vision is to be an internationally recognized higher education institution in the field of tourism, and in particular, 
hospitality, events, health and lifestyle with a multicultural, innovative, sustainable approach that enables the development 
of the employees’ and students’ potential.

VALUES

• Multiculturalism
• Sustainable development
• Relationships with the social and economic environment.

14



VSH has formulated seven strategic goals from which clear objectives per goal have been derived. These goals aim at 

These strategic goals are translated into objectives that cover institution, degree programs, students and staff.

We also see the role of our University as a place of development of students’ talents and skills being the basis for the 
creation in the future of sustainable and responsible conditions for functioning in business and society and defining and 
supporting activities connected with social responsibility. We express this by the creation of and voluntary compliance 
with regulations governing, for example, aspects connected with equality and diversity. The main documents containing 
the above mentioned issues are:

• Erasmus University Charter for 2014-2021 VSH. The Charter is the confirmation of the fact that the VSH meets all 
requirements for the Erasmus+ partner universities, and in particular it “respects the principles of non-discrimination 
included in the Erasmus+ Mobility Program and ensures equal access and possibilities for mobility of participants 
from all backgrounds”.

• European Charter and Code for Researchers – these documents include regulations concerning, for example, lack of 
discrimination among employees and their social commitment. 

• University’s Regulations of Studies, which contain, for example, provisions concerning conditions of studying for the 
disabled at the VSH  and the Senate’s Resolution on rules of conduct in relation to disabled candidates.

The VSH school’s tasks related to social responsibility also include supporting the University by appointing: 

• An ombudsman for equal treatment and anti-discrimination (2020), 
• Ethics and anti-discrimination committee (2020), 
• A representative of the rector for the disabled (2018), 
• An academic ombudsman (2016), 
• The code of ethics (2016).

Becoming a self-sustainable, agile, and 
professional organisation that allows and 
caters for continuous growth, efficient 
structures and academic quality. This 
goal also refers to a diversified student 
population as this would lay an ideal basis 
for international and intercultural learning.

Providing high quality education and thus 
ensure employability of graduates by 
developing entrepreneurial skills on the 
basis of future-oriented programs. 

Becoming an internationally (and 
nationally) recognised institution with 
reputation for education and research, 
especially in the field of management, 
economics, finance and tourism and 
recreation.

Positioning itself as the leading institution 
in CEE with regards to internationalisation. 
This strategic goal is translated 
into the concept of comprehensive 
internationalisation covering curriculum, 
staff, environment, partners.

Building and strengthening connections to 
the business world.

Becoming a sought-for employer.

Being a socially responsible organisation.

1

2

3

4
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PRINCIPLE 2 - VALUES

We will incorporate into our academic activities, curricula, and  organizational practices the values  of global social 
responsibility as portrayed in international initiatives such as the United  Nations Global Compact.

PRME values are the basis for the operation and development of VSH. We identify with these values. We believe that the 
current structure of the school, which has been in force since 2019, will allow its further development and implementation 
of PRME values more effectively.
VSH has a clear structure comprising a supervisory and a strategic and operational part, with clearly attributed 
responsibilities for academic affairs. The VSH structure today gives an adequate level of autonomy and control over the 
learning program.

Fig. 1. VSH - organisational structure.
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VSH has one Faculty of Tourism and Hospitality Management. This Faculty  has a reasonably good structure that allows 
the implementation of strong educational potential and the implementation of PRME values.

The Dean of the Faculty of Tourism and Hospitality Management, Prof. Teresa Skalska, is responsible for the day-to- day 
management, in particular, the academic affairs in the areas of education, research, and external co-operation. The Dean 
of the Faculty is supported by the Vice-Dean, Piotr Kociszewski, PhD. The programs are managed by the Heads of the 
Programs: Joanna Kalecińska, PhD (The Head of Tourism and Recreation Programs), Prof. Dorota Nowak (The Head of the 
Dietetics Program), and Prof. Ewa Gondek (The Head of Lifestyle Coaching Program).

The Quality issues are monitored by the Council for the Quality of Education, and programs (including Intended Learning 
Outcomes) are approved by the Senate.

Both the legal status of VSH and the institutional structure with clear allocation of academic responsibilities at different 
institutional levels (such as faculty level) allow institutional and program autonomy as well as control over the curriculum. 
The values of corporate social responsibility are reflected in all study programs, both at the undergraduate and graduate 
levels.

Fig. 2. Faculty of Tourism and Hospitality Management in VSH – organizational structure.

Prof. Teresa Skalska, PhD. 

Dean of the Faculty of Tourism and Recreation 
of the Vistula School of Hospitality. 

Founder

Vice Dean of the Faculty

Head of the Dietetics 
Program

Head of the Tourism 
and Recreation Program

Head of the Life Style 
Coaching Program



Fig. 2. Faculty of Tourism and Hospitality Management in VSH – organizational structure.



PRINCIPLE 3 - METHODS 

We will create educational frameworks, materials, processes and environments  that enable effective learning experiences 
for responsible leadership.

VSH creates educational framework, processes and documents that enable effective learning of responsible leadership 
and sustainable development principles. The programs and subjects offered at our university are more and more issues 
related to ethics, sustainable development and Corporate social responsibility.

Table : Subjects under which PRME rules are implemented– academic year 2019 - 2020 and 2020 - 2021.

FIELD OF STUDY DEGREE SUBJECT

Tourism and Recreation 
BA

I

• Ecology and Environment
• Management of Individual Potential I
• Land Planning and Development of Tourism and Recreation
• Quality in Tourism and Hospitality
• Tourism in Practice
• Disabled customers’ service in tourism and hospitality
• Recreation in Tourism and Hospitality
• Intercultural Communication
• Consumer Behaviour in the Tourism Market
• Savoir Vivre in Hospitality
• Medical Tourism, Spa and Wellness Operations
• Physical recreation and Sport in the Life of Modern Man
• Volunteering in Recreation and Sport

Tourism and Hospitality 
MA

II

•  Sustainable Tourism Development
• Leisure Time Consumption
• Corporate Social Responsibility (CSR) in Tourism & Hospitality
• Volunteering
• Management of Individual Potential II
• Intercultural Communication
• Standards of Customer Relationship Management
• Business Negotiations
• Interpersonal Communication/ Teambuilding
• Tourism Destination Management 
• Managerial Skills 
• Crisis Management in Tourism and Hospitality
• Travel Agency Customer Relationship Management 
• Hospitality Customer Relationship Management 
• Sustainable Events and Meetings Planning
• Business Customer Relation Management
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VSH Students of all forms of study can also choose seminars on Social Responsibility, Ecology, Ethics, and Sustainable 
Development. Some samples of our students thesis follows:

• Alina Alieksieieva: Modern ecological trends in gastronomy
• Hanna Kovsh : Ethical aspects of advertising in the area of tourism in Ukraine and in Poland
• Viktoriia Peleshko: Corporate Social Responsibility as a Tool for Motivating Employees in the Hotel Industry
• Nataliia Haichuk: Analysis of the implementation of corporate social responsibility (CSR) practices in the hospitality 

industry

FIELD OF STUDY DEGREE SUBJECT

Dietetics  
BA

I

• Individual Potential Management
• Working with Disabled People
• Nutrition Education and Health Promotion 
• Ecology of Food Production

Lifestyle Coaching  
MA

II

• Relationships (interpersonal, intercultural);
• Psychology
• Lifestyle coaching principles
• Career / Managerial coaching
• Lifestyle coaching for people with disabilities
• Cross-cultural coaching
• Principles of a balanced lifestyle
• Diet and quality of life
• Toxicology and food safety
• Prevention of civilization diseases
• Health prophylaxis in various age groups

21





PRINCIPLE 4 - RESEARCH

We are still to develop research areas dedicated to study  ethics, responsibility and sustainability in business, leadership, 
management and international relations. 

Research conducted at VSH covers various aspects of tourism and recreation (social, spatial, economic, management, 
cultural, etc.). Both international and domestic tourism issues, as well as the regional dimension, are also taken into 
account. Much of the research is inter-disciplinary, taking into account institutional issues and market factors. In 2019-
2020, one of the studies was entirely devoted to the participation of people with disabilities in tourism. Prof. Teresa 
Skalska is an expert in this field, invited to consult solutions for the inclusion of people with disabilities at the national 
level. The measurable effects of scientific research can be observed via numerous publications.

Publications by VSH research faculty in 2019 - 2021 include:

• Celuch K. (2019) Let Convention Bureau Flourish. Ensure Positive Interpersonal Relations, Wydawnictwo Akademia 
Finansów i Biznesu Vistula, Warszawa ISBN: 978-83-64614-42-2, 192 pp.

• Celuch K. (2019) Social, cultural and economic value of business events – designing content versus creativity 
experiences, Ekonomiczne Problemy Turystyki, Warsaw, ISSN: 1644-0501, 17-28 pages

• Celuch K. (2020) The Business and Management of Convention and Visitor Bureaus. A global approach. Oxford: 
Goodfellow Publishers ISBN: 978-19-11396-79-6, 174pp.

• Dominik P. (2019) Analiza poziomu zapotrzebowania na turystykę kulinarną w Polsce wśród turystów zagranicznych. . 
PiZ, Tom XX, z 2, cz. II., s. 137-155

• Dominik P. (2020) Edukacyjna rola turystyki kulinarnej (w:) Turystyka kulinarna pokoleń. Monografia wieloautorska. P. 
Dominik (red.) 

• Dominik P. (2020) Food tourism as a tool for intergenerational transfer of culinary traditions and habits. Geography & 
Tourism” (nr 1/2020) 

• Dominik P., Mazur A. (2019), Pobyty wakacyjne w pustelniach jako intensyfikujący się nurt turystyki klasztornej. PiZ, 
Tom XX, z 2, cz. II., s. 419-437

• Grochowicz J. (2019) Rola dziedzictwa kulinarnego w rozwoju turystyki, jego promocja i ochrona na terenie Kurpi 
Zielonych. Monografia [w:] Kurpiowskie produkty tradycyjne i regionalne w kontekście ochrony dziedzictwa kulinarnego 
Mazowsza. Wyd. Regionalne Centrum Kultury Kurpiowskiej im. Księdza Władysława Skierkowskiego w Myszyńcu. 
ISBN 978-83-935646-8-2., Myszyniec 2019, str. 11 – 25.

• Grochowicz J., Fabisiak A., Ekielski A (2019) Actual problems in the nutrition of older people. Food Science and Human 
Wellness . (IF 2.250) 

• Grzebisz N. (2019)  Wpływ aktywności fizycznej na jakość życia osób starszych, [w:] Małgorzata H. Herudzińska (red.), 
Znane i nieznane oblicza starości jako obszar wyzwań dla społeczeństw XXI wieku (II edycja), Wydawnictwo SGGW, 
ISBN 978-83-7583-819-0 
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• Grzebisz N., Piejko L., Sulich A. (2019) Determinants of cardiorespiratory fitness in amateur male cross- country skiers, 
Russian Journal of Cardiology IF- 0,713, 

• Neuhofer B., Celuch K, TL To (2020), Experience design and the dimensions of transformative festival experiences, 
International Journal of Contemporary Hospitality Management, ISSN: 0959-6119, Emerald Publishing Limited, Vol. 32 
No. 9, pp. 2881-2901. https://doi.org/10.1108/IJCHM-01-2020-0008

• Neuhofer B., Magnus B., Celuch K. (2020) The impact of artificial intelligence on event experiences: a scenario 
technique approach, Electronic Markets, DOI: 10.1007/s12525-020-00433-4, 1-17

• Piejko L., Mosler D., Grzebisz N. (2019) Sport Injuries in Karate Kyokush-in Athletes. 15(1), 11134- 11142. Biomedical 
Journal of Scientific & Technical Research (BJSTR) 

• Skalska T. (2019) Narzędzia oddziaływania marketingowego wykorzystywane przez platformy gospodarki 
współdzielenia: szczególna rola cen. Folia Turistica. Nr51/2019

• Skalska T., (red.), Kociszewski P., Koskowski M. (2020) Segmentacja rynku turystycznego: wybrane aspekty, Warszawa 
2020. Monography, ss. 125;

• Skalska T., Dębski M., Dziedzic E. (2019) Pojęcie, zakres i sposób pomiaru inwestycji turystycznych (na przykładzie 
Warszawy). Przedsiębiorczość i Zarządzanie

• Skalska T., Dębski M., Górska-Warsewicz H. (2019)  Familiness-Based Brand Equity In Hospitality Industry.  Prace 
Naukowe UEW.
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In 2019 - 2021, our employees were also involved in European projects. List of projects below.

PROJECT: TOURISM EDUCATION OF THE FUTURE
Project implementation period: from  2018-04-01 to 2022-03-31
Project objective: Increasing the quality and efficiency of education and management processes at the Warsaw School of 
Tourism and Hospitality Management:

1. Development and implementation of 1 new education program in the field of Lifestyle Coaching (second-degree, full-
time, in Polish), for 40 Polish and foreign students (24 female and 16 male students)

2. Providing support for 468 students (318 female students ; 150 male students): in the form of three elements: 1. 
trainings (including certification) (240 people), 2. workshop classes developing competences (420 people), 3. in the 
forms of activity resulting from the University’s cooperation with employers (120 people)

3. Realization of internships for 67 students (47 female and 20 male students)
4. Realization of workshops raising the teaching (62 people) and / or management and administrative staff competencies 

(16 people), as well as implementation of IT management tools and information management in order to improve the 
quality of education

PROJECT: CAREER IN TOURISM
Project implementation period: from 2018-03-01 to 2021-02-28
Project objective: support for at least 600 students of the Warsaw School of Tourism and Hospitality Management entering 
the labour market in the period by February 28, 2021. through high-quality services of the Careers Office, which will lead to 
achieving min. 60% of their employability within 6 months of graduation.

PROJECT: TOURISM EDUCATION FOR REGIONAL DEVELOPMENT
Project implementation period from: 2019-04-01 to 2023-03-30
Project objective: Implementing changes in the management of the educational process and improving the quality of 
teaching by the Warsaw School of Tourism and Hospitality Management (presently the Vistula School of Hospitality) in 
Warsaw, in the period from 1.04.2019 to 30.03.2023

PROJECT: TOURISM ON INTERNSHIPS
Project implementation period: from 2018-03-01 to 2020-02-29
Project objective: Increasing the competences of 193 people (127 female students), of full-time, 1st and 2nd degree studies 
in the field of Tourism and Recreation and Dietetics, participating in higher education at the Warsaw School of Tourism and 
Hospitality Management, in accordance with the needs of the economy, labor market and society by 29.02.2020.
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PRINCIPLE 5 - PARTNERSHIP

We will interact with managers of business corporations to extend our knowledge of their challenges in meeting social 
and environmental responsibilities and to jointly explore effective approaches to meeting these challenges.

As an Institution strategically focused on: internationalization, innovation, entrepreneurship, and being practically oriented 
and business based, networking and interacting with the tourism and hospitality industry is a key point, not only in our 
strategy, but also in everyday activities. The VSH has got the Business Council, along with the partnership agreements with 
the industry, regarding the vocational trainings and internships.

Collaboration with international and/or national TH&E enterprises and industry associations is a very strong point of the 
VSH activity. Direct co- operation at the level of the Institution takes place through the Business Council. It is an advisory 
body whose aim is to support VSH in all tasks related to the scientific and didactic development, in particular by proposing 
directions of activity, initiating joint ventures, as well as creating an image and popularizing the projects of the Council in 
the social and economic environment. The Council provides assistance in the practical education of students, ongoing 
audit of program changes introduced in the faculties and co-operates in building the identity of the VSH.

Apart from the co-operation carried out by the Business Council, it is worth pointing out the individual co-operation of the 
Institution’s employees with national and international environment, resulting from their individual position in the world of 
business and science.

The Business Council of the Vistula School of Hospitality is an advisory body whose purpose is to support VSH in all tasks 
related to the development of scientific and didactic educational institutions, in particular, proposing activities, initiating 
joint ventures, as well as creating an image and promoting the activities of the Council in the socio-economic environment.
The tasks and fields of co-operation in the following areas are defined:

• helping to build the position and visibility of VSH as a modern practical HEI, located in the international education 
system, giving new quality to both students and employers

• greater emphasis on communication in the context of sustainable development
• initiation of research that can be carried out in co-operation with the Institute of Tourism
• social impact report of the hospitality industry
• analysis of demand trends as defined specializations and competencies
• co-operation with the Office of the capital city of Warsaw, within the framework of strategic projects dedicated to 

attracting talent, innovation (B + R)
• analysis of employers ‘ needs and experience in direction “ employee tailoring to order”
• lectures, internships (co-operation with the Career Office)
• participation of Board members in VSH’s own events
• projects to be implemented are selected and determined by the Council
• map-hospitality employees: creating a map of competitions within the hospitality industry, and the competencies 

required in this group of professions
• training and courses for students, in co-operation with industry associations and under the guidance of practitioners
• Inclusion of members of the Business Council in the ranks of VSH teachers - in the formula of permanent co-operation, 

as well as guest lectures
• competition for the best VSH graduate-development of the competition format, distinguished by VSH graduates. The 

annual Vistula Compasses competition, inaugurated in 2020, selects and honors alumni who have achieved significant 
success in the professional field related to broadly understood hospitality sector, have enthusiasm and professional 
potential.

26
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CHAMBER OF COMMERCE OF THE POLISH HOTEL INDUSTRY

 POLISH CHAMBER OF TOURISM

INTERNATIONAL ASSOCIATION OF EXHIBITIONS  
AND EVENTS (IAEE) 

WARSAW CONVENTION BUREAU

 
SOCIETY FOR INCENTIVE TRAVEL 

EXCELLENCE: SITE

MASOVIAN REGIONAL TOURISM ORGANIZATION
EUROPEAN ASSOCIATION 
OF SPORT MANAGEMENT

THE ICHRIE



Vistula holds memberships and partnerships with numerous national and international organisations and associations, 
between others:

• The Chamber of Commerce of the Polish Hotel Industry
• The Polish Chamber of Tourism 
• The Society for Incentive Travel Excellence (SITE)
• International Association of Expositions and Events (IAEE)
• Warsaw Tourism Organisation (Warszawska Organizacja Turystyczna, WOT)
• Masovian Regional Tourism Organization (Mazowiecka Regionalna Organizacja Turystyczna MROT)
• European Association for Sport Management (EASM)
• International CHRIE (ICHRIE)

The objectives of these organizations are convergent with the Global Compact principles. These organizations support 
ideas of sustainable development, environment protection and responsible business. VSH uses these memberships for 
further development of the programs, as platforms for exchange and feedback and active contribution to the development 
of the field of Tourism and Hospitality. Furthermore, memberships are also “used” for cooperation in projects, organisation 
of events and meetings as well as conferences.

The vast majority of employees participate in numerous scientific and industry organisations, often holding important 
(leading) positions in the field.

As far as industry organisations are concerned, again there are several examples of staff participating in employer 
engagement, for example: T. Skalska (President of the Association for Research, Development and Promotion of Tourism) 
and P. Dominik (Chairman of the Committee of the Polish Hotel Industry Chamber of Commerce for staff education and 
training, membership in the Association of Tourism Experts, Polish Dietetic Association, Horeca Expert. Institute of 
Knowledge and Skills), S. Gudej - Treasurer of the Polish Society of Dietetics.
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In the Vistula School of Hospitality, from the very beginning, a great emphasis is placed on the practical aspects, related to 
education for future professionals. Within the Vistula School of Hospitality, there are specific departments related to the 
broadly understood professional activation of students, and first, the Career Office should be mentioned. 

Specific activities dedicated to students in 2019 - 2021 include:

• Competence development program the essence of which is the possibility of verifying one’s own skills and competences, 
which seems to be crucial in the further planning of a career path. The examination of competences is possible thanks 
to specialized tools, the commercial access to which is relatively expensive. Such tools include the Gallup test.

• Trainings and workshops - also implemented within the framework of individual projects, aimed primarily at developing 
students with new knowledge, competences and skills.

• Events related to the presentation of the offer of individual employers, such as Job Day. This is a regular event during 
the academic year, where potential employers present job offers.

• Activity of student clubs - student circles, which from the very beginning of their studies invite potential candidates 
to actively participate in the activities. It is worth mentioning the „Business tourism club 2B” (co-ordination of Dr. 
Krzysztof Celuch), which during the academic year, actively participates in many corporate events, national and 
international, in the MICE sector.
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A cooperation with our alumni is of great importance for VSH. We are proud of our graduates, because affecting the 
development of the global economy proves the effectiveness of the knowledge, they obtained in VSH. 

In Vistula School of Hospitality acts Alumni Club. Its aim is to strengthen the communication of our alumni with the 
university, improving their life and career development, contributing to the development of our students with our alumni, 
ensuring the continuity of the Vistula School of Hospitality culture, and increasing our alumni’s solidarity.

In 2020 and 2021 VSH organized “Vistula Compasses” Competition. It was addressed to our Polish and foreign graduates.
The aim of the Competition is to select University graduates who have achieved significant success in the professional 
field related to the broadly understood tourist industry, in business activity in such sectors as: hospitality and HORECA, 
event management, sport and recreation management. The “Vistula Compasses” awards are granted in two categories: 
Manager and Entrepreneur.

The winners are the best ambassadors of our School. Their professional achievements are a measure of our success, 
proof of high-quality education and practical preparation.
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PRINCIPLE 6 - DIALOGUE

We will facilitate and support dialog and debate among educators, students, business, government, consumers, media, 
civil society organizations and other interested groups and stakeholders on critical issues related to global social 
responsibility and sustainability.

In 2019 - 2021 VSH was involved in dialogue and public debate on values of business responsibility. Vistula undertook 
activities that integrate various environments and sectors and supports the development of innovation.

In 2020 VSH, he was a co-organizer of the conference in which were discussed – between others - problems of Social 
Responsibility and Sustainable Development:

• “Intercultural culinary tourism of generations” – a nationwide scientific conference at the Vistula School of Hospitality, 
devoted to culinary tourism and culinary traditional products.

• Conference entitled “Educational Role of Culinary Tourism in Regional Development”, 2020. Online Event 

VSH is active in a local environment for the prevention of senior social exclusion. This idea is U3elnia – free courses and 
training for 60+.
The Vistula School of Hospitality is a university guided by the idea of social responsibility and putting this into practice. 
An example of such an approach is the project entitled “U3elnia Warszawsko-Bieliński Uniwersytet Trzeciego Wieku”, 
implemented jointly with the Optimum Pareto foundation and the Bieliny municipality.
The project is a response to the progressive ageing of the Polish society, which has considerable social and economic 
implications. By creating an educational offer addressed to seniors, the Vistula School of Hospitality wants to contribute 
to their activation and integration with the society. 

VSH takes part in the work for the local community. VSH is a social partner 
of the Goodwill Association of Disabled People. Vistula supports the only 
innovative project in Poland: The Goodwill Farm. It will be an ecological, 
intelligent center equipped with the latest technologies. It is to assist disabled 
people, for whom parents, due to their old age or disease, are no longer able to 
provide comprehensive care. The proteges will receive support in their everyday 
life at the center. They will have accommodation in family houses for several 
people and the care of specialists. The project also provides for the creation of a 
farm – a space for working in the garden, breeding livestock and other activities, 
adapted to the capabilities of the inhabitants.

VSH actively works charity. Our students support systematically residents of selected houses for the care of older people 
and a child’s house.
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During Covid-19 VSH cooperates with the District Office Ursynów, where our Campus is located, supporting endangered 
disease. Students - volunteers make them supply, purchases etc.

There is a psychologist at school, he provides support in crisis situations to our students from different countries and 
cultures.

Special weight VSH attaches to dialogue with students. It is worth mentioning the „Business tourism club 2B”  
(co-ordination of Krzysztof Celuch, PhD.), which during the academic year, actively participates in many corporate events 
in the MICE sector, but during its meetings, offers students the opportunity to meet interesting people from the business 
tourism sector and organise events. On the other hand, the participants of the meetings of the „Hotel science club” make 
interesting study visits, or get to know, directly, the functioning of specific departments in the largest hotels, which may 
translate into gaining experience necessary for further work in the future. Sample Club’s actions in 2019 – 2020:

Travelife conference “The Nature of Business”
21.01.2020
During the Conference, Students Also Received Travelife Certificates That Qualify for the Functions of the Coordinator for 
Sustainable Development.

Global Exhibitions Day “Exhibitions Are Key to Rebuilding Economy”
03.06.2020
The aim of the meeting was to vocationalize that during Pandemic we want and we can meet and rebuild the meetings 
industry in safe terms.

Conference “Future Leaders Forum in Partnership with IMEX MPI”
April 24, 2020
The event took place on-line, was prepared by members of the “2b” circle.
- Dream job
- Power of social media
- Future and student career

Students receive daily support from the University Authorities, in particular Deputy Dean Piotr Kociszewski.
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VSH pays much attention to dialogue with international students. One of the most important services dedicated to 
international students is the Mentoring Program. It was created to support and encourage new students to manage their 
own learning. The main goal is to help them maximise their potential, develop their skills, and improve their performance.
The Program has been successfully running at VSH since December 2015.
The most important actions conducted by the Mentoring Program in the academic years 2019/2021 were:

• Monthly meetings with mentors
• Step-by-step Warsaw
• Christmas Event
• Vistula Football Tournament
• Vistula Happy Hours

Mentoring is only one form of dialogue. Individuals may be supported in other ways, e.g. by colleagues (peer support), line 
managers, counsellors, tutors/teachers, and groups.
What is important is that international students have also got the possibility to discover the country they study in – Poland, 
during different courses. 
Also, at school there is the great possibility to organize an exchange of thinking about different cultures, for instance, by 
festivals and events dedicated for different cultures represented by students.

All these activities demonstrate that the academic community and its stakeholders constitute an optimum environment 
for collaboration, which guarantees the generation of added value. Added together, the competences provide a foundation 
for a unique potential and capital.
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SELF-ASSESSMENT AND FUTURE OBJECTIVES

We assess that most activities scheduled for 2019 - 2021 WERE implemented. We implement PRME principles expanding 
the program offer. We increased the activities of social responsibility to our stakeholders.

Our aims for 2021 - 2023:

• To establish Committee of the ethics, liability and sustainable development as a tool for monitoring, assessing and 
transferring PRME implementation.

• Development and implementation of new subjects on sustainable development (along with Global Compact Poland).

• Monitoring and implementing best practices in sustainable development for the management of the university.

• Promoting the idea of social responsibility to employees and students.

• Supporting research related to ethics, responsibility and sustainable development.

• Developing, encouraging and monitoring dialogue with representatives of a private, public and third sector in relation 
to ethics, responsibility and sustainable development.

• Dialogue with UNA Polish on Agenda 2030, as well as from Global Compact and PRME.

36





Vistula School of Hospitality  
Stokłosy Str. 3 
Warszawa/ Warsaw 
02-787 Polska/ Poland
 

 rektorat.sgtih@vistula.edu.pl
 vistulahospitality.edu.pl

https://www.vistulahospitality.edu.pl/en



