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Foreword - Management at Leicester 
 
The University of Leicester School of Management is one of the top 
management schools in the United Kingdom (Top 10 according to the 
Guardian University Guide 2014), with an excellent international reputation 
for the development and teaching of intellectually stimulating management 
courses that are highly relevant to career needs.  

 
 
In addition to our AMBA 
accredited MBA programme 
(for which we are, at the 
time of writing, seeking 
EQUIS accreditation) we 
also offer a wide variety of 
postgraduate and 
undergraduate courses. 
Most of our programmes can 
be studied flexibly, through 
supported distance 
learning.  

 
 
 
Our Vision 
	  
The University of Leicester prides itself on being “Elite Without Being 
Elitist”. Here in the School of Management, we embed this ethos into 
everything that we do.   
 
We are known for the ‘Leicester model’ of 
management studies which takes a multi-
disciplinary perspective on managed 
organisations, drawing from across the 
social sciences. Unlike most mainstream 
western business schools, our concern is 
as much with challenging the status quo 
rather than perpetuating it. We create 
space to debate management and, in so 
doing, we seek to give voice to those 
individuals, groups and societies who are 
traditionally overlooked in global 
management and organisational 
processes, to propose alternative forms of 
organisation, and to help managers and 
organisations broaden their awareness of 
contemporary management issues.  
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The pressing issues of 
management, finance and 
organisation in the coming 
years will be those which were 
of more peripheral concern in 
the past. The depth of our 
commitment to sustainable, 
responsible, ethically inspired 
management puts us ahead of 
the curve. In other words, we 
take our commitments to 
PRME very seriously. 

 
Our courses offer students deep knowledge, clear expertise, and 
professional rewards for life.  But we don’t believe that these benefits are 
incompatible with our intellectual values and our commitment to creating 
space for debate. “Management”, as our School motto insists, “is too 
important not to debate”. 
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Head of School of Management - Professor Simon 
Lilley 
 
 
Our commitment to PRME 
 
Leicester’s School of Management organizes itself 
under the tagline of “management is too important 
not to debate”. By this we mean to signal both the 
centrality of management and organizational practice 
to the experience and materiality of huge swathes of 
contemporary life and the almost inevitably 
contested nature of the ends and means of 
management in context. We believe that we can only 
fulfil the ‘responsibility’ aspect of the ‘principles of 
responsible management education (PRME)’ if and when we and those with 
whom we work are able to subject management practices to debate. And 
we believe that such debate is best enabled by robust critical appreciation 
of management, management theory and management practice. 
 
Higher Education providers have seldom experienced more turbulent times 
than these and in these circumstances nerve must be held if institutions are 
to deliver more than a pandering to an ever shifting agenda. Key here is 
maintenance of focus on where the action really is, thinking of management 
not in the narrow sense of its being a relatively exclusive set of activities 
which people called managers do but rather in the broader sense of its 
being something which we are all engaged in whenever we want to get 
something complex done. Think like this and you get a sense for what we go 
on about when we go on about management here at Leicester.  
 
‘The Leicester Model’ researched and taught at our School deliberately 
recruits insight into the nature of management from wherever it might be 
realistically found – quantum physics and art history being two of the more 
exotic sites we draw from – in order to produce intentionally 
interdisciplinary accounts of our object. We do this not solely for the sake 
of exoticism but rather for the sake of realism – we demonstrate how 
management is too important not to debate by drawing our debating team 
members from across the faculties. 
  
Those that take their rhetorical imagery from the comics rather than the 
classics know only all too well that with great power comes great 
responsibility! So we could introduce the Leicester Model of management by 
saying that the nature of management is too important to be decided upon 
by managers alone. Management is a multi-faceted phenomenon and so it 
requires a multi-disciplinary approach. The ways in which this approach and 
these commitments practically articulate with the PRME principles is the 
subject of the rest of this document.  
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Renewal of our commitment to PRME 
 

 
 
 

Professor Sir Bob Burgess,Vice –Chancellor 
 
 
 
 
 
 

 
The University of Leicester takes the renewal of our commitment to the UN’s 
Principles of Responsible Management Education very seriously. Responsibility, the 
central tenet of the UN’s Principles of Responsible Management Education, is also 
one of the University of Leicester’s core values. 
 
We believe that universities must be responsible and that the best universities are 
not simply the privilege of elites. We are proof that you can stand alongside the 
best and open up the competition for everyone. Some universities consider their 
primary purpose to be high quality research. Others concentrate on excellent 
teaching. At Leicester we think that the two are not only complementary but they 
are also inseparable. We believe that teaching is more inspirational when 
delivered by passionate scholars engaged in world-changing research and that 
research is stronger when delivered in an academic community that incorporates 
both staff and students.  
 
The United Nation’s Principles of Responsible Management Education fit with the 
University of Leicester’s commitment to empowering students to explore things 
that they do not yet know about, through passionate, dedicated teaching and 
innovative, world-changing research. The responsible element of PRME is reflected 
in both the University’s organization, with its emphasis on creating a sustainable 
environment, and the ethical and moral responsibilities that we expect our 
students to meet throughout their working and personal lives.  
 
With these ideas at its heart, Leicester is re-framing the values that govern 
academia and re-defining what a university needs to be in the 21st century. We 
are constantly finding new ways of being a leading university. The Times Higher 
Education applauded Leicester’s very different approach, describing us as “elite 
without being elitist.” 
 
We are proud to be described as elite but we are equally proud to be described as 
a university that is inclusive and accessible in its academic culture. Central to all 
of this is responsibility: responsible research; responsible teaching; supporting the 
development of responsible students, who, in turn, become responsible managers. 
This is why we are proud to continue to be a signatory to PRME. 
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Major achievements 
In this section we list our 
respective PRME credentials 
before elaborating upon our 
engagement with each of the 
principles in greater depth. 

 
The Principles for 
Responsible 
Management Education 
Principle 1: Purpose 
“Purpose: We will develop the capabilities of students to be future generators of 
sustainable value for business and society at large and to work for an inclusive and 
sustainable global economy.” 
 
University of Leicester School of Management’s continuing achievements 
include: 

• The fulltime MBA programme 
• The distance learning programme 
• The undergraduate programme 

 
Principle 2: Values 
“Values: We will incorporate into our academic activities and curricula the values of global 
social responsibility as portrayed in international initiatives such as the United Nations 
Global Compact.” 
 
University of Leicester School of Management’s continuing achievements 
include: 

• The fulltime MBA programme 
• The distance learning programme 
• The undergraduate programme 

 
Principle 3: Method 
“Method: We will create educational frameworks, materials, processes and environments 
that enable effective learning experiences for responsible leadership.” 
 
University of Leicester School of Management’s continuing achievements 
include: 
 

• Development of the PRME education framework 
• Auditing education programmes with the framework. 

 
Principle 4: Research 
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“Research: We will engage in conceptual and empirical research that advances our 
understanding about the role, dynamics, and impact of corporations in the creation of 
sustainable social, environmental and economic value.” 
 
University of Leicester School of Management’s continuing achievements 
include: 

• Research profile 
• Research projects 

 
Principle 5: Partnership 
“Partnership: We will interact with managers of business corporations to extend our 
knowledge of their challenges in meeting social and environmental responsibilities and to 
explore jointly effective approaches to meeting these challenges.” 
 
University of Leicester School of Management’s continuing achievements: 

• Providing support to local, national private, third-sector and public 
organisations through consultancy, knowledge-transfer partnerships 
and research.  

 
 
Principle 6: Dialogue 
“Dialogue: We will facilitate and support dialog and debate among educators, students, 
business, government, consumers, media, civil society organizations and other interested 
groups and stakeholders on critical issues related to global social responsibility and 
sustainability. 
 
We understand that our own organizational practices should serve as 
example of the values and attitudes we convey to our students.” 
 
University of Leicester School of Management’s continuing achievements 
include: 

• Organizational practices 
• Distance Learning programme 
• Research seminar programme 
• Workshops, symposiums and conferences 
• Publications 
• Newspaper and popular press articles  

 
 
 
 
 
 

Achieving Principle 1: Purpose, & Principle 2: 
Values 
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Our Unique Approach to Management Studies 
 
The School offers challenging and rewarding programmes at PhD, Masters 
and Undergraduate levels, via full-time, on campus study, and part-time 
study at a distance; the School being one of the largest and most 
experienced providers of distance learning in the UK. The University of 
Leicester itself sits comfortably within the top twenty of Britain’s 
Universities, as attested by the rankings provided in the University guides of 
The Times, The Independent and The Guardian. 
 
Our vibrant group of scholars in accounting, finance, marketing, 
management and organisation studies have developed a distinctive 
intellectual profile for the School which emphasises the centrality of 
ongoing, ethically informed, critical reflection in the delivery of meaningful 
managerial research and sustainable management practice. The continued 
development of our teaching programmes within this remit ensures we 
encourage students to strive towards a socially responsible and sustainable 
global economy.  
 
We share with students an intellectual conviction that organising is a highly 
complex historical phenomenon and that management is best understood in 
an inter-disciplinary context, drawing from the disciplines of sociology, 
politics, philosophy and economics as well as from developments in critical 
psychology, cultural geography, cultural studies and organisational theory.	   

“Purpose: We will develop the capabilities of students to be future generators of 
sustainable value for business and society at large and to work for an inclusive and 
sustainable global economy.” 

“Values: We will incorporate into our academic activities and curricula the values of 
global social responsibility as portrayed in international initiatives such as the United 
Nations Global Compact.” 
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Message from the Head of MBA- Dr. Martin Corbett 
 
The Leicester MBA 
	  
Managers need to be multi-taskers. They need to 
understand how to motivate staff and how to get the 
best performance from people; how to market their 
products or services and meet the demands of their 
consumers; how to implement processes and systems; 
and how to manage budgets and understand the 
impact that financial performance has on strategic 
decision making. Crucially, they need to understand 
how all of these activities fit within the context of a 
rapidly changing global marketplace.  
 
The Leicester MBA is designed, developed and taught with the belief that 
responsible management and responsible management education require an 
understanding of inclusivity, of sustainable and ethical practices, of global 
and local political relations, and a questioning of currently accepted ‘best 
practice’. The Leicester MBA is not a programme which focuses solely on the 
present, but it also considers the future and what can be learned from the 
past. The MBA programme begins with a module which questions the 
foundations of management knowledge, and encourages critical reflection 
on the content and bearers of knowledge claims. Our further commitment 
to PRME principles 1 and 2 can be seen most explicitly in our core module, 
‘Business Ethics in a Global Context’ and in elective modules such as 
‘Managing Diversity’, ‘Social and Environmental Accounting’, ‘Corporate 
Governance’ and ‘Alternative Economies’. However, the themes of 
inclusivity, global responsibility, and sustainability inform the critical 
perspectives that are offered in all of our modules.  
 
Aims and Objectives 
	  
The MBA programme has been organised to cover the spectrum of 
management subjects and calls upon on a wide range of expertise. It allows 
students to concentrate on general management or to tailor the course to 
suit their individual career needs. 
 
The Leicester MBA provides students with the skills necessary to become 
socially responsible, competent and capable managers in today’s global 
business environment. The course will enhance student’s ability to evaluate 
and analyse evidence and implement appropriate solutions in any business 
environment. 
 
Students will develop the skills to think critically, creatively and 
strategically about a wide range of business issues, alongside a critical 
awareness of cultural sensitivity and the ability to work in an inclusive, 
cross-cultural, multi-national, team-based environment. 
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Message from the Head of Distance Learning- Dr. Elke 
Weik 

 
Overview of Distance Learning 
 
Historically, socially progressive values have underpinned both the 
philosophy and delivery of distance learning. The School of Management 
embrace this legacy and is committed to ensuring that distance learning 
offers hope and opportunity to a broader range of students and also the 
communities in which they live. The University of Leicester is one of the 
largest providers of distance learning management education in the United 
Kingdom, with over 6,000 students currently studying our programmes. We 
have over twenty years’ experience of providing flexible, supported 
distance learning qualifications designed to meet the needs of a diverse 
student body. Our students come from around the world, ensuring a truly 
international focus to our programmes. We offer the following courses by 
distance learning study: 
 

• Masters in Business Administration (MBA) 
• MSc in Finance 
• MSc in Management 
• MSc in Marketing 
• Professional Diploma in Management 
• MSc HRM and Training 
• MSc Industrial Relations and Workplace Learning 
• MSc  Performance Management and Workplace Learning 
• BSc HRM  
• Masters by Research (MRes) 
• Doctorate in Social Science (DSocSci)  
• PhD 

 
The extended campus 
The School of Management is one of the few providers of management 
courses in the UK to deliver Masters and PhD programmes via both campus 
based and distance learning modes of study. This dual mode approach to 
learning enables the School to engage with a far broader constituent of the 
global population. Individuals unable to afford the time, costs and 
disruption of a campus-based education are able to achieve a high quality 
education while continuing with their career and remaining resident in their 
own country.  
 



University of Leicester School of Management 

	  
	  

10	  

Our students come from a range of backgrounds and we recruit globally 
from both the developed and developing world. Students occupy positions in 
a diverse range of organisations, with some studying in the midst of civil war 
or countries coping with natural disaster. The School is particularly proud of 
its ability to attract students from the third sector and non-government 
organisations. This disparate student community provides for cohorts with a 
diversity and immediacy of experience that through online discussion and 
debate brings the materials to life. 
 
Operating beyond its immediate campus places responsibilities on the 
School to support the local community in which the student resides. The 
School of Management regularly undertake Summer Schools and faculty 
visits as part of the extended campus idea. Outreach events within the 
students’ communities are incorporated with the study programme. These 
involve talks and meetings with local business and community groups.   
 
Delivering what we teach 
Wherever students are based, they have access to a comprehensive set of 
study materials delivered in appropriate formats. Considerable attention is 
paid to the methods of materials production and delivery. Where paper 
based materials are necessary to meet learning outcomes, the School use 
sustainably sourced recycled paper and also work closely with logistics firms 
to minimise the environmental impact of our operations.  
 
The School’s approach to management is engrained in the materials that it 
produces for distance learning. Management is indeed too important not to 
debate and so ethics, sustainability and concerns surrounding the role of 
business within society, feature through all the programmes. Students are 
encouraged to reflect upon these ideas and to consider how the principles 
of responsible management can be applied to their lives and their own 
organisation.  
	  
Success through partnership 
The global reach of our provision is facilitated by partnerships with highly 
skilled and experienced resource centres. This enables students to 
undertake the independent study that is central to distance learning whilst 
remaining confident that support from representatives of the University is 
always close at hand.  
 
The convenience of distance learning and the ability to learn whilst 
remaining in the workplace has meant that more than 10,000 students from 
over 80 countries have graduated from the prestigious Association of MBAs 
(AMBA) accredited Leicester MBA and are now enjoying successful careers. 
 
 
 
Message from the Head of the Undergraduate 
Programme – Dr. Daniela Rudloff 
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The undergraduate programme 
ULSM offers six single- and joint-honours programmes 
in management studies, viz.: 
 

• BA Management Studies 
• BA Management Studies (Finance) 
• BA Management Studies (Marketing) 
• BA Management Studies (Organisation Studies) 
• BA Management Studies and Economics 
• BA Management Studies with Politics 

 
We have, for many years – prior to signing up to PRME, in fact – been 
committed to PRME principles. In the past year, our management studies 
programmes have been restructured and PRME principles have informed this 
restructuring at every stage.  
 
Our commitment to PRME is best illustrated by three examples from our 
programmes and the way in which we promote them. 
 

1. Heterodox and critical approaches to all subject-areas. ULSM faculty 
tend to believe that the uncritical acceptance and application of 
orthodox theories have contributed to several of the major crises 
global society is now facing (economic, financial, environmental, 
etc.). Thus, in modules (core as well as optional) in subjects such as 
economics, accountancy, marketing and management, such orthodox 
theories are examined critically and alternatives are explored. 
Individual modules such as Critical Management in Practice and 
Critical Analysis in Management allow students to critically reflect on 
management practice. We strongly believe such an open and critical 
approach is essential if society is to successfully resolve these crises.  
 

2. Broad understanding of the scope of management studies. In keeping 
with the School’s belief that ‘management is too important not to 
debate’ and that organisations 
influence and structure our lives 
far beyond the workplace, the 
curriculum includes the study of 
management and organisations in 
all their diversity. Thus, for 
example, we can understand the 
far-right English Defence League 
(EDF) as an organisation that 
attempts to market itself in 
particular ways in a specific 
political-economic environment. 
Frequently mobilised against the 
EDL are a range of anti-racist, anti-fascist and community groups, 
which also organise in specific ways, drawing on particular marketing 
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and communication tools. Finally, the state’s attempt to manage 
(through policing) EDL demonstrations and possible confrontation 
with anti-EDL groups can also be explored using tools drawn from 
organisation studies, theories of marketing and communication, and 
so on. Similarly, students examine topical financial and political 
events, such as the subprime mortgage crisis or the portrayal and 
perception of the London riots. 

 
3. Knowledge, knowledge production and its context. As a result of our 

restructuring of our management studies programmes, we have 
introduced a new module, Foundations of Knowledge (FoK), 
compulsory on the first year of all single-honours programmes. This 
module introduces students to a range of theories and debates 
concerning, amongst other things: the history of the university and 
the business school; alternative models of knowledge production and 
transmission (for example, feminist and non-Western models); ethics; 
plagiarism (with this problem contextualised in the light of the 
controversy surrounding the British government’s ‘September dossier’ 
2002 – also known as the ‘dodgy dossier’ – whose claims concerning 
Iraq’s ‘weapons of mass destruction’ were important in establishing a 
case for war).  

 
Finally, we should note that our commitment to PRME and our longstanding 
commitment to its underlying principles is made clear, and explicitly so, in 
our promotion of our undergraduate programmes. We actively seek to 
recruit students interested in exploring real-world problems of management 
and organisation (and finance, economics and marketing) in a critical and 
heterodox way. 

 
 
 
Achieving Principle 3: Method 
 

 “Method: We will create educational frameworks, materials, processes and 
environments that enable effective learning experiences for responsible leadership.” 
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University of Leicester School of Management's continuing achievements: 

• Development of the PRME education framework 
• Auditing education programmes with the framework. 

 
Using the PRME principles as a foundation, ULSM reviews many of its taught 
programmes. The manner of this ongoing process is illustrated below with 
pertinent points for the Distance Learning programme. 
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Achieving Principle 4: Research 
 

 
University of Leicester School of Management’s continuing achievements 
include: 

• Research profile 
• Research projects 

 
PRME principles and the ULSM research profile 
Our overarching aim is produce social science that contributes to 
fundamental management research and a critical evaluation of management 
practice.  Its focus is on management as a phenomenon: its nature and role 
in fostering economic and social prosperity and creating the economic, 
social, health and physical problems of our times. 
 
Critical discussion of management is part of everyday conversation, as the 
tensions in financial arrangements, educational institutions, policing and 
security arrangements, health and social work systems, transportation and 
ecological systems dominate our lives.  Our aim is to connect to this debate 
through reflecting it in the design of our work, using it as a resource for 
data in our investigations and creating research that will contribute to the 
understanding required to reduce these tensions. 
 
Staff and graduate students come from the full range of social science 
disciplines and collectively we aim to cover the core areas of management: 
marketing, finance and organisational studies.  We do not confine our work 
to the management of managers or conventional techniques of accounting, 
finance, marketing, organisation or personnel management. The coverage of 
our recent work includes: Alternative Organisations; Business Ethics and 
Corporate Social Responsibility; Philosophy, Politics and Organisational 
theory; Business History and Institutional Analysis; High Involvement 
Management; Employment and Education; Management of Science and 
Technology; Sociology of Finance; Public Sector Management; Public 
Finance; Small Business Finance; Consumption and Identity; Critical 
Marketing; Branding and Relationships; Behavioral Finance; Performance 
Measurement; International Business; Globalization; Finance and Physics and 
the Management of Culture. 
 
The internationalism of our work reflects the range of nationalities of our 
staff and involvement in cross-national projects and is reflected in the large 
of range of countries within which we have studied, including a 14-country 
study of the effects of Ramadan on the psychology of investors in stocks in 
Muslim countries, research on economic and political volatility in 50 
countries, and our involvement in the 20-country global call centre study. It 

“Research: We will engage in conceptual and empirical research that advances our 
understanding about the role, dynamics, and impact of corporations in the creation of 
sustainable social, environmental and economic value.” 
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is also illustrated by our publications in high quality world class journals 
including Journal of Banking And Finance, Journal of Economics and 
Finance, Journal of Economic Dynamics and Control, Economic History 
Review, Business History, Accounting, Organization and Society, Journal of 
Operations Management, European Journal of Operational Research, 
European Journal of Finance, European Journal of Marketing, Journal of 
Management Studies, Human Relations, Industrial Marketing Management, 
Personnel Psychology, Journal of Mathematical Psychology, International 
Journal of Sociology and Social Policy, Leadership Quarterly, Culture and 
Organization, Organization Studies, Industrial and Labor Relations Review, 
Social Studies of Science, and the Journal of Business Ethics. 
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Achieving Principle 5: Partnership 
PRME principles and ULSM research  
 

 
University of Leicester School of Management’s continuing achievements: 

• Providing support to local, national private, third-sector and public 
organisations through consultancy, knowledge-transfer partnerships 
and research.  

 
Organizations have an enormous impact on all of us as employees, as 
customers and more generally as citizens. We are born in, educated in, 
work in, play in, are governed by, obtain goods and services from, receive 
medical treatment in and die in organizations. And these organizations are 
all managed to a greater or lesser degree. We therefore need to debate 
management and organizations: they are too important in our everyday lives 
to be left unexamined. So whose objectives do they serve, why and how? 
Who benefits from what these organizations do or do not provide? Who does 
not?  
 
Management and organizations have created many of the achievements of 
modern civilization, but are also profoundly implicated in the pressing 
global problems facing us today: the persistence of war, violence, the 
degradation of the natural environment, racism, sexism, ageism, 
ableism/disablism, homophobia, unhealthy and unsafe work environments, 
work-life imbalance and the unequal global distribution of wealth, to name 
but a few. Very little existing management research or indeed consultancy 
deals directly with issues such as these. In contrast, they are central to the 
research and consultancy being done at the School of Management. Our 
academics and research students draw on a range of social science and 
humanities disciplines to provide as many different perspectives on them as 
possible, because for us there are no easy solutions to be had. 
 
As a result, our research and consultancy attempt not only to understand 
and to explain the world from a variety of different vantage points but also, 
beyond that, to contribute to informed choices about how the world could 
be changed for the better. We want to challenge common assumptions 
about the techniques and goals of organizing, managing, accounting, finance 
and marketing in a globalizing world. We agree with renowned sociologist 
Howard Becker that good social science refuses to accept taken-for-granted, 
established ways of doing things. We agree that it must question the status 
quo and is therefore often radical in its conclusions. 
 
Relatedly, we do not believe that good social science is always detached, 
objective and quantitative in its approach. Nor do we think it should 

“Partnership: We will interact with managers of business corporations to extend our 
knowledge of their challenges in meeting social and environmental responsibilities and 
to explore jointly effective approaches to meeting these challenges.” 
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routinely borrow from the natural sciences in its investigations. Instead we 
favour the use of a wide range of methods in attempting to understand and 
unpick management and organizations, which is why the School of 
Management at the University of Leicester houses the largest body of 
heterodox researchers across the core disciplines of accounting and finance, 
marketing and organization studies in Europe and in all probability the 
world. 
 
Further, we actively seek out and work with non-western and non-capitalist 
ideas on and examples of how humanity can organize and manage itself; 
from sub-Saharan Africa, from the Gulf, from East Asia, from the Indian 
subcontinent and from pre- and post-colonial positions in particular, taking 
seriously alternative organizations such as co-operatives, communes, credit 
unions, micro-finance providers, Local Exchange and Trading Schemes, the 
Fair Trade movement and so on. What might these ideas and these 
Alternatives offer us that more Conventional and familiar arrangements do 
not? 
 
To illustrate some of our research and consultancy activities, consider this 
series of vignettes detailing recent and current projects. All of these 
activities feed through into and actively inform our teaching and 
dissertation/ thesis supervision at undergraduate, Master’s and doctoral 
level. 
 

1. Martin Quinn's research examines the impact of public policy on 
regional and local economic development. Drawing on ideas from 
politics, economics and geography his research looks at attempts to 
set up public and private sector networks in the East Midlands. He 
found that the involvement of the private sector was greater at the 
city-region level than at the regional level. This was in part due to 
local businesses identifying with 'their' City more than the region but 
also due to the appeal that local government added to the networks 
as well as more effective leadership within the Leicestershire City-
Region. 
 

2. Nikolaus Hammer and Glynne Williams have engaged in research and 
policy debates with the International Labour Organisation on a new 
tool of transnational dialogue – International Framework Agreements 
– through which corporations commit to respect core labour rights in 
their global operations. Nik and Glynne have also led an international 
research network with unionists from Brazil, Malaysia and Ukraine 
which suggested that local practices of workplace organisation are 
crucial in enforcing labour standards in value chains. 
 

3. Jane Nolan researches the role of western banks in the reform of 
financial institutions in mainland China. She is currently investigating 
how foreign institutions seek to impose formal, internationally-
accepted business norms on their relationships with Chinese 
institutions. This means understanding how individual foreign bankers 
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adopt a narrative of ‘cultural difference’ in order to justify their 
involvement in local practices of rule-evasion.  

4. In recent research, Yuval Millo argues that the patterns of decision-
making in hedge fund management are the key to understanding 
financial risk events. The research, done in collaboration with 
researchers from LSE, IESE Business School and the University of Essex 
shows that hedge fund managers tend to turn to small, cohesive 
networks, made up of competing fund managers to compare and test 
initial trading ideas and to look for potential flaws in their planned 
investment strategies. Small networks of like-minded people 
circulating a limited set of ideas, increase the potential of fund 
mangers’ to over-rely on their own networks, which may lead to 
“locking in” on an investment idea, whilst ignoring warning signs. The 
research implies that lawmakers may benefit from identifying and 
regulating such networks in order to promote a more effective 
assessment of market risks. 

5. Georgios Patsiaouras, Michael Saren and James Fitchett suggest that 
managing markets for goods and commodities once considered 
abundant is becoming a major marketing challenge. Examples of such 
commodities and goods that illustrate this dilemma include markets 
for energy, oil, and quite recently water resources. Focusing on 
water, they suggest that the commercialization of public water in a 
variety of countries, growth of water banks and international transfer 
and sales of water resources will grow and turn into a global problem 
of competition between firms and nations. In so doing so, George, 
Mike and James show how the rise of water markets has intensified 
the dilemma about whether water resources should be considered as 
a public good or private commodity. They argue that with the 
increasing privatization of water, access to water will become 
increasingly unequal, with greater numbers of people in the world 
having limited or no access to this vital good. Can marketing help 
implement public policies for the sustainable consumption of water 
and communicate consumers’ responsibilities towards the use of 
water? 

6. With technology encroaching on every aspect of our life, it is 
imperative that it is designed appropriately and ethically. User-
centred design is often deemed to be the guarantee of intuitive and 
usable technology. In reality, organisational tensions and the 
misinterpretation of needs can cause a misrepresentation of the user, 
leading to technology that frustrates and fails to have the intended 
impact. Will Green is collaborating with a Leicester based creative-
agency to support the adoption of a user-centred design strategy, via 
a two-year Knowledge Transfer Partnership (KTP) project to develop 
a system that can capture experiences of product and service 
consumption by taking advantage of the ubiquity of technology, 
especially smart phones.  
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Achieving Principle 6: Dialogue 
 

 
University of Leicester School of Management’s continuing achievements: 

• The framework illustrated in relation to Principle 3: Method brings to 
the forefront the importance we place on practicing what we preach. 
By reviewing all aspects of our programmes we will identify areas 
that do not meet the standards that we expect and these will be 
addressed. 

• We run a blog “Management is too Important not to Debate”: 
http://staffblogs.le.ac.uk/management/  

• Our weekly seminar programme features leading management 
academics and is designed to create dialog and debate that will 
directly inform our research and practice: 
http://www2.le.ac.uk/departments/management/research/seminars  

• Staff within ULSM are frequently featured in the leading national 
press: these appearances are documented in our School News-Feed: 
http://www2.le.ac.uk/departments/management/about/news/news 

“Dialogue: We will facilitate and support dialog and debate among educators, students, 
business, government, consumers, media, civil society organizations and other 
interested groups and stakeholders on critical issues related to global social 
responsibility and sustainability. 
 
We understand that our own organizational practices should serve as example of the 
values and attitudes we convey to our students.” 
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Key PRME objectives for the next 24-month 
period 
 
Within the coming 24-month period the following objectives will be 
achieved towards the implementation of the PRME Principles: 
 

1. Greater engagement with and participation in the PRME community, 
particularly at the UK and Ireland Chapter Level 

2. Greater publicity of PRME will be gained within the School and 
University, particularly through the blog and media strategy 

3. Ongoing review of education provision in accordance with the ULSM 
PRME framework illustrated in relation to Principle 3  

4. EQUIS accreditation will be sought through an emphasis on our PRME 
credentials 

5. Contact with PRME signatories will be sought to strengthen the 
implementation of the Principles.  

6. Continued engagement will be made between ULSM and employers 
and signatory organisations to Global Compact to give students the 
opportunity to engage with professionals to discuss the realities of 
sustainable professional practice. 

 

	  


