
SIP	  2012-‐Sabancı	  University	   1	  
 

     
 
 
 
 

      

 
 
 

“Creating and Developing Together” 

 

    
 
           Progress Report (2010-2012) 

    September 2012 
 

                                                    
 



2	   SIP	  2012-‐Sabancı	  University	  
 

CONTENTS 

 

I. Renewal of the Commitment to PRME………………………………. 

II. A Word from the Dean 

III. Sabanci University at a glance………………………………………… 

IV. School of Management at a glance……………………………………. 

V. Major Achievements sinc2010………………………………………… 

a. Principle 1 

b. Principle 2 

c. Principle 3 

d. Principle 4 

e. Principle 5 

f. Principle 6 

VI. Key Objectives for the Next Phase……………………………………. 

	  
  



SIP	  2012-‐Sabancı	  University	   3	  
 

I.  Renewal of the commitment to PRME  
 
 
This second progress report illustrates the ongoing efforts of Sabanci School of 
Management (SOM) in implementing the PRME. Since our last report in 2010, the 
School has embarked on a number of exciting activities aligned with the Principles.  
 
Management schools have an extraordinary challenge given the increasing role of 
businesses in creating  'the future we want'. The PRME initiative opens up boundaries 
and stimulates new ideas to help management schools to deal with this challenge.   
 
Sabancı University's founding mission and values will continue to inspire SOM’s 
passionate undertaking of the PRME.  It gives me a great pleasure to once again pledge 
our commitment to this inspiring project and the values it represents. 
 
 
 
 
Prof. Dr. Nihat Berker    
President 
Sabancı University 
Orhanlı, Tuzla, 34956     
Istanbul, Turkey 
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II. Word from the Dean 
                           
 
This letter is to convey once again not only my personal commitment but also that of my 
faculty in meeting the goals of PRME.  
 
It is not surprising that Sabanci School of Management is so strongly committed to the 
Principles of Responsible Management Education. One of our faculty members was on 
the task force that developed those principles. In addition, all Sabanci undergraduates 
take a course on Law and Ethics and do a compulsory Civic Involvement Project. As a 
university we publicly emphasize the values that underpin all that we do.  Home to the 
Corporate Governance Forum, the Carbon Disclosure Project and many other noteworthy 
initiatives the Sabanci School of Management takes great pride in being an early and 
vigorous promoter of the PRME. 
 
Implementing PRME has proven to be a challenging task. Although we have made 
significant progress since becoming a signatory, we have also become more aware of the 
obstacles and constrains in this vein. We acknowledge that we have to be much more 
innovative and systematic.  I am delighted that our faculty is determined to face the 
challenges and continue to be engaged with the critical issues facing businesses and 
communities around the world.  Sabanci University’s founding philosophy, its mission 
and management practices continue to provide the right foundation and environment to 
support our efforts.  
 
We look forward to continuing to work with our colleagues in the PRME community 
toward the achievement of the principles, learn from  both good and bad experiences and 
share our progress.   
 
Prof. Dr. Nakiye Avdan Boyacigiller 
Dean 
School of Management 
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III. Sabancı University at a glance 
 
Established by the Sabancı Foundation, our university has been working towards its 
mission “to develop competent and confident individuals, enriched with the ability to 
reflect critically and independently, combined with a strong sense of social responsibility, 
and to contribute to the development of science and technology, as well as to disseminate 
the knowledge created to the benefit if the community” since it welcomed its first students 
in 1999. We regularly issue an annual report to communicate and account for our 
activities, achievements, and future plans with our stakeholders.  Our most recent annual 
report is available at our Website: http://www.sabanciuniv.edu/en/about 

Since its foundation, our university has been in direct involvement with the society to 
understand its current and future needs in order to respond to those needs in its efforts in 
education, research and partnerships. For  2011-2015, our  main strategy is “to be a 
pioneering model educational base in a local and international context, in continious  
interaction with the society, nourished by reserach and critical inquiry”.  Resonating 
with the PRME, our strategic objectives for interaction with society include the 
following: 

• Lead national and international collaboration projects that will serve social 
transformation and unite different sectors of the society 

• Be responsive to the needs of the society and contribute directly to, or 
liaise in making contribution to the society both in local and regional 
levels  

• Strengthen our involvement with the society and ensure the sustainability 
of our contributions  

Research at Sabancı University focuses ���on scientific excellence on the one hand, and the 
conversion of research results to added value and innovation on the other. This approach 
contributes to social and economic development, while enriching the curriculum. The 
largest sources of grant funding for research in our University are the national research 
council-TUBITAK, and the European Union framework programs.  Research funding per 
faculty member from EU 7th Framework program was approximately 33,000 Euros in 
2011.  

Sabancı University manages research efforts with an objective to translate its outputs to 
social and economic benefit. The SU Technology Transfer Office (TTO) established in 
2011, focuses on business development, access to funds and professional networks, and 
technology and knowledge licensing aspects of applied research projects. A significant 
undertaking of the University is the establishment of Nanotechnology Research and 
Application Center in 2011. The Center is a unique state-of-the art, 7400 m2 facility. The 
building is an environmentally friendly facility conforming to international LEED and 
BREEAM standards by minimizing energy consumption and waste generation. One of 
the main goals of the Center is to raise awareness around safe development and use of 
nanotechnologies. 
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Sabancı University values diversity and universalism, and continues to be among the top 
universities in Turkey in terms of incoming and outgoing exchange students as a ratio of 
its total number of students. Cooperation in education and research was sought with 
universities around the globe to promote cultural diversity. As of the end of 2011, we 
have more than 200 agreements in 33 countries. In 2011, thirty-six percent of our 
graduates went abroad with exchange programs, internship schemes or summer schools, 
while the number of incoming exchange students increased by 25% with the total ratio of 
foreign students at Sabancı University reaching 5.4%.  

Sabanci University and Civil Society 

As part of its corporate and social responsibilities, Sabancı University has set up centers, 
programs and projects to interact with the civil society and offer scientific insight to key 
issues.  

Istanbul Policy Center (IPC) was founded to help improve the quality and effectiveness 
of public policy through scientific research. IPC has joined its resources with Mercator 
foundation in 2011 to deliver quality research and programs in climate change in addition 
to other topics. A major undertaking of IPC is Education Reform Initiative (ERI), which 
continues its research, advocacy and education efforts towards the goal of “quality 
education for everyone.” 

Gender and Women Studies Forum, established in 2010, aims to gather all gender and 
women’s studies, projects and activities at Sabancı University under one roof, helping to 
increase their visibility, boost impact and influence through interaction, and initiate and 
support academic studies.  

Competition Forum (REF), set up as a joint initiative of the University with business 
association TUSIAD in 2001, issues regular reports and organizes annual conferences on 
competition, competitiveness of business sectors in Turkey. 

Corporate Governance Forum (CGFT) works as an interdisciplinary academic 
initiative based in the Sabancı School of Management since 2005.  It focuses on creating 
awareness and initiating action based on scientific evidence to improve the governance 
and accountability of Turkey’s publicly listed companies, through externally funded 
programs.  CGFT works closely with IFC to integrate is efforts with other academic 
institutions in emerging markets.  

Istanbul Center for Energy and Climate was established in 2011 at a time when the 
strategic importance of energy and climate change rises and the consumption and 
production of energy in the world shifts to the east. The efforts of the center contribute to 
the development of sustainable regional and global solutions for energy.  The Center 
organized a significant international conference in 2011 bringing together leading 
academics, corporate leaders and regulators from around the world to discuss the energy 
imlications of climate change.  
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IV. School of Management at a Glance 

The School of Management (SOM) is one of three faculties within SU and offers the 
following degree programs: 
 

• BA in Management  

• MBA-Two Year Full Time Program 

• Executive MBA- 16 months, part time program for experienced managers 

• MSc in Finance 

• Ph.D. in Operations Management, Organization Studies and Finance.  

Members of the faculty of SOM are strong contributors to programs run by the Executive 
Development Unit (EDU).  

The mission of SOM is “to contribute to the knowledge and practice of management in 
Turkey and the world through the quality of our research, programs and graduates. In 
this vein we:  

- Conduct and disseminate rigorous, relevant and internationally recognized 
research.   
- Deliver a range of challenging and innovative programs that are responsive to the 
current and potential needs of business and society.   
- Graduate confident, socially responsible individuals with the knowledge and skills 
to succeed in the global arena and poised to impact society.”  

 
SOM’s main strategy is to be a pioneering model educational base in a local and 
international context, in continuous interaction with the society, nourished by research 
and critical inquiry.  
 
Since our last report some highlights from our School are  
 

• AACSB accreditation,  
• Alliance agreement with MIT Sloan School of Management 
• Cooperation agreement with MIT –Zaragoza for International Logistics Program  

 
 

V. Commitment to the Principles and Achievements 

  a) Principle One   

Purpose: We will develop the capabilities of students to be future generators of 
sustainable value for business and society at large and to work for an inclusive and 
sustainable global economy. 



8	   SIP	  2012-‐Sabancı	  University	  
 

As a signatory to UN PRME and in compliance with our University’s mission, the 
learning goals for all undergraduate and graduate programs at SOM include developing 
awareness of ethical and legal responsibilities in organizations and society with an 
emphasis on sustainability. We have identified three means to accomplish this endeavour;	  	  

• Mandatory courses on ethics in undergraduate and graduate programs,  
• Incorporation of ethical issues and sustainability concerns relevant to each 

discipline into all of our core courses,  
• Practical learning through action oriented courses  

Undergraduate Program: Our undergraduate students continue to take “Civic 
Involvement Projects” course (CIP) during which they participate in real life projects, 
which would make a difference in other peoples’ lives.  CIP projects aim to develop 
individual responsibility and expand their locus of control through action.  Projects in 
2011 included topics such as environmental, animal rights, gender, elderly support, 
disabled support, sexual responsibility and preserving cultural heritage.  

MBA Program: “Company Action Projects (CAP) that are integrated into our MBA 
curriculum and continue for the duration of the program aim to provide an opportunity 
for our students to experience possible conflicts between economic and social goals for 
businesses and challenges in dealing with them. Students are required to analyse ethical 
dimensions and social and environmental impacts of real life projects to report to the 
company management. CAP projects also provide an opportunity for our students to 
experience the difficulties of voicing ethical issues and social and environmental 
concerns to the management.  

 
o Ethics Day in MBA orientation program: We have included an Ethics and 

Sustainability day in the MBA orientation program in the fall semester of 
2011-2012 academic year. The purpose of Ethics and Sustainability Day is to 
create an awareness of the importance of ethics and sustainability in the 
practice of management from the very beginning of their program and provide 
a framework to the students for assessing ethical and sustainability dimensions 
of business decisions. The early introduction of ethical frameworks and basic 
knowledge of in the program allows instructors and students to focus on 
field/discipline specific aspects of ethics and sustainability in their course 
work.  
 
Ethics and Sustainability Day was included as a best practice in PRME 
Inspirational Guide in 2012: http://www.gseresearch.com/about/prme.htm 

 

b) Principle Two 

Values: We will incorporate into our academic activities and curricular the values of 
global social responsibility as portrayed in international initiatives such as the United 
Nations Global Compact 
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Courses in Undergraduate Program: “Law and Ethics” Course is mandatory for all 
undergraduate students. The objective of this course is to help students develop sense of 
individual responsibility and capacity for moral reasoning. The course resonates with the 
action oriented CIP course explained under Principles 1.  
 
Since 2010, through implementation of ethical awareness assessments required by 
AACSB standards, all of our course instructors were encouraged to include ethical issues 
within each discipline. We further included a new course in our undergraduate program 
since Spring 2012: “Social Innovation and Entrepreneurship”. The course focuses on 
the creation and delivery of social value locally, regionally, nationally and 
internationally. It aims to enable students to develop an understanding and awareness of 
the concepts, opportunities and challenges of social entrepreneurship, and appreciate the 
distinctions between private sector, philanthropy and social entrepreneurship.  
 
Although each faculty member has his or her own approach to incorporating ethics and 
sustainability concerns into their courses. In some core courses a session is allocated to 
ethical issues, in some others ethics is embedded into most topics. For example in both 
Principles of Marketing and Consumer Behavior courses, ethics consumerism, 
environmentalism, sustainable marketing principles, consumer deception, consumer 
profiling, business actions towards sustainable marketing, ethical issues concerning 
neuro-marketing, ethical issues concerning survey administration are discussed 
throughout the courses where relevant. In Operations Management, a session on Strategy 
and Sustainability & Ethics, an HBR article used to discuss sustainability as a matter of 
competitive concern rather than a piecemeal response to various stakeholder pressures. 	  
 
Courses in Graduate Program (MBA and EMBA): “Business and Ethics” course 
continue to be a part of our MBA and EMBA core curriculum. Business and Ethics 
course supports the practice focused CAP projects in the MBA program.  We distribute 
the principles of Global Compact and PRME to our MBA students during the orientation 
week. “Global Business Context” course introduces political, economic and social 
relations and structures on the world scale in connection with current events and 
developments pertaining to the field of business.  
 
Although less systematically assessed than the UG program, all EMBA courses also have 
an ethical component. 
 
Courses in Master in Finance: We have introduced “Corporate Governance” course in 
Master of Finance program the first time in 2011 in accordance with the plans stated in 
our previous report. The course was well received by the students. A separate session was 
organized to specifically discuss the ethical issues in the practice of finance.  
 
Assessment: An important driver for measuring how effective we are in implementing 
PRME’s principles has been our AACSB accreditation. Assessment of ethical awareness 
is a key component of AACSB’s standards.  Until recently, our assessment efforts relied 
on course-embedded assessment in dedicated ethics courses. We had been aware that this 
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was not sufficient to show us whether our graduates had moral reasoning skills that they 
apply in diverse situations. In 2011, we expanded the range of courses in which we 
measure ethical awareness in the undergraduate program. In particular, we developed an 
ethical awareness rubric for each of the core functional courses: Accounting, Finance, 
Operations Management, Information Systems, Marketing, and Organization Studies. All 
faculty teaching these courses participated in rubric development. The discussions around 
our learning goals for ethical awareness, educational material on ethics, and rubric 
development helped faculty learn from each other and reflect on how to better 
incorporate ethics into their teaching. The resulting rubrics all emphasize identification of 
ethical dilemmas, analysis of stakeholder interests, and reasoning about possible actions 
managers can take. The cases and assessment tools developed for each course are 
designed to mirror the typical ethical issues that arise in these functions. Thus, for 
example, the operations management course emphasizes sustainability of supply chains 
while the information systems course focuses on data privacy. 
 
Spring 2012 was the first semester when all the rubrics were used for the first time.  
 
Sharing and Coordination:	  Integrating our efforts across courses and making sure that we 
cover key aspects of ethics and sustainability in our classes	  is a challenge. To address this 
challenge we organized a meeting between the program directors, ethical awareness 
assessment coordinator and professors who teach Ethics courses in our programs to share 
experiences and explore how we can improve the effectiveness of our approach. We 
intend to continue our efforts to this end.  
 

c) Principle Three 

Method: We will create educational frameworks, materials, processes and environment 
that enable effective learning experiences for responsible leadership. 

• Improving the Teaching Methods:  
 
Business and Ethics: Teaching ethics and sustainability in a developing country 
context has its own challenges due to differences in values and culture as well as the 
differences in the level of institutional development. We have been cautious about 
using simulation games and case studies based on firms operating in developed 
countries, or multinationals operating in developing countries subject to higher legal 
norms and NGO pressure in their home country, until 2011. Relying on proliferation 
of norms and standards through institutional pressures and the improvements in 
ethical awareness in our local context we used a simulation game focused on 
stakeholder management and a local case the first time in EMBA class in 2011. The 
results were encouraging for the simulation game, but the use of local cases in ethics 
proved to be a delicate undertaking in our context.  
 
We continued to benefit from Mary Gentil’s GVV curriculum materials and use of 
documentaries and films.  
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Company Action Projects (CAP): Our MBA program includes a Company Action 
Project( CAP) whereby our students work with a company on a real life project. Since 
2009, we added a new dimension to CAP; students assess the ethical dimensions of 
their projects and conduct an analysis of its’ environmental and social impacts.  

 
• International Conferences and Research Networks as Learning Vehicles:  
 
We continued to support the International Conference Series on Corporate 
Governance in Emerging Markets supported by IFC’s Global Corporate Governance 
Forum through our faculty member M. Ararat’s coordination efforts. The details are 
at: http://www.gcgf.org/ifcext/cgf.nsf/Content/Research 

 
Korean University and Asian Corporate Governance Institute hosted the Third 
International conference in May 2011 and our faculty actively participated in the 
organizing committee, presented papers in the conference and co-authored the 
conference synthesis report. The conference series aim to bring international senior 
scholars with scholars based in emerging economies in order to improve the quality 
of research on CG in emerging markets. The preparations for the fourth conference, 
which will take place in India, is under way.   
  

b) Principle Four 

Research: We will engage in conceptual and empirical research that advances our 
understanding about the role, dynamics and impact of corporations in the creation of 
sustainable social, environmental and economic value. 

Our faculty is specifically interested in corporate governance, corporate transparency, 
investor behaviour, board diversity and disclosure issues and collaborates with industry to 
conduct high impact research.  

Recent refereed journal publications and book chapters include;   

Altekin, F. T  and C. Akkan, , “Task Failure Driven  Rebalancing of Disassembly Lines”, 
forthcoming in International  Journal of Production Research.  

Ararat, M. and B. Burcin Yurtoglu, Forthcoming, “Determinants of Voting Behaviour of 
Institutional Investors in Turkey”, IIF 

Ararat, M. and B. Burcin Yurtoglu, E. Suel, and D. Tura. (2011). Sustainable Investment 
in Turkey 2010, IFC, Washington.  

Aycan, Zeynep , M. Bayazıt, Y. Berkman, and. Boratav, H. B.  (2012) Attitudes towards 
women managers: development and validation of a new measure with Turkish samples. 
European Journal of Work and Organizational Psychology, 21 (3). pp. 426-455. ISSN 
1359-432X (print) ; 1464-0643 (online) 
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Bozkaya , B. and  Ronay Ak (2012),  Assessing Hazmat Transportation Risk for  Istanbul 
Metropolitan Municipality, forthcoming,  YAD 
 
Cetindamar, Dilek and D. Kilitcioglu, Forthcoming, “Measuring the Competitiveness of a 
Firm for an Award System”, Competitiveness Review. 

Çetindamar, Dilek and Gupta, Vishal and Karadeniz, Esra E. and Eğrican, Nilüfer (2012) 
What the numbers tell: the impact of human, family and financial capital on women and 
men's entry into entrepreneurship in Turkey. Entrepreneurship and Regional 
Development (Sl), 24 (1-2). pp. 29-51. ISSN 0898-5626 (print) ; 1464-5114 (online) 

Dogerlioglu-.Demir, K.,  J. Mariadoss and Tansuhaj P. under review in JBR,    "Does 
Consumer Environmental Advocacy Matter for Sustainable Marketing?"  
	  
Mariadoss, Babu John, Patriya Tansuhaj, Kivilcim Dogerlioglu-Demir and Sean Yim 
(2011). “Customer Environmental Advocacy: The Construct, Research Propositions and 
Managerial Implications” 18th Annual International Business Ethics Conference, NY. 
	  
Mulvey, John M. and Bauerfeind, Thomas and Şimşek, Koray Deniz and Vural, Mehmet 
T. (2011) Performance enhancements for defined benefit pension plans. In: Bertocchi, 
Marida and Consigli, Giorgio and Dempster, Michael A.H., (eds.) Stochastic 
Optimization Methods in Finance and Energy: New Financial Products and Energy 
Market Strategies. International Series in Operations Research & Management Science, 
163 (Part 1). Springer, New York, pp. 43-71. 
 
Wasti, Arzu S. and Tan, Hwee Hoon and Erdil, Selin (2011) Antecedents of trust across 
foci: a comparative study of Turkey and China. Management and Organization Review, 7 
(2). pp. 279-302 
 
Üsdiken, Behlül and Kipping, Matthias and Engwall, Lars (2011) Historical perspectives 
on organizational stability and change: introduction to the special issue. Management and 
Organizational History, 6 (1). pp. 3-12.  
 
Yıldırım-Öktem, Özlem and Üsdiken, Behlül (2010) Contingencies versus external 
pressure: professionalization in boards of firms affiliated to family business groups in 
late-industrializing countries. British Journal of Management, 21 (1). pp. 115-130.  
 

Working papers and work in progress include: 

Dogerlioglu-Demir, K.,  and J. Mariadoss, 'Green brands and brand extensions'  

Ararat, M. and B.Burcin Yurtoglu (2012): “An assessment of the recent legal reforms 
concerning “Corporate Governance’ Introduced by the Capital Markets Board of 
Turkey.” 
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Ararat, M., M.  Aksu and A.T. Çetin, (2011), “The impact of board diversity on firm 
performance through board monitoring: Evidence from controlled firms.” 

Ararat, M., H. Orbay and B. Burcin Yurtoglu, (2011) “Board Independence and Firm 
Performance in Controlled Firms: Evidence from Turkey” 
 
Mariadoss, B.J., P. Tansuhaj, K. Dogerlioglu-Demir and Sean Yim (2011). “Customer 
Environmental Advocacy: The Construct, Research Propositions and Managerial 
Implications, presented in 18th Annual International Business Ethics Conference, NY. 
 
Suyabatmaz, A. Ç., Altekin, F. T., and Şahin, G., “Hybrid  Simulation-Analytical 
Modeling Approaches for the Reverse Logistics  Network Design of a Third-party 
Logistics Provider”, under review in  Computers and Industrial Engineering. 
 

Wasti, Arzu S. and Tan, Hwee Hoon and Born, Marise (2011) Trust in organizations: a 
journey through China, India, Turkey and the Netherlands. (Submitted) 
 

c) Principle Five 

Partnership: We will interact with managers of business corporations to extend our 
knowledge of their challenges in meeting social and environmental responsibilities and to 
explore jointly effective approaches to meeting these challenges. 

• SOM faculty provide thought leadership in Turkey on governance and CSR issues 
through public speaking engagements, media interviews, seminars, and 
contributions to popular press. Local and international press quotes our faculty 
frequently. We continue to support civil society initiatives by sitting on advisory 
boards and committees. 
 

• Climate Change: Sabanci University has become the local partner of Carbon 
Disclosure Project for Turkey in 2010. The Corporate Governance Forum at SOM 
hosts the project.  CDP-Turkey has been a transformational project for Turkey’s 
corporate sector. As of 2012, 32 Turkish companies reported their emissions and 
climate change strategies with our help. CDP-Turkey project created a medium 
for disseminating knowledge around climate change and corporate responsibility, 
collecting valuable data for research, and facilitate mutual learning. The project, 
which has proven to be an excellent instrument for a multi-stakeholder dialog and 
debate on sustainability involving all related parties has been realized with 
corporate sponsorship of one of the largest banks in Turkey; Akbank, and E&Y 
Turkey office. We started rating the corporations with respect to their climate 
change related disclosures with the help of E&Y and launched Carbon Disclosure 
Leadership Award in 2011. The awards will be expanded to include a climate 
change performance award in 2012.  
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Another climate change related project is implemented in partnership with 
Turkish Exporters Association in 2011 focusing on high emission sectors. The 
project involved training companies on climate change, emission reporting and 
forthcoming European regulations that will affect their business. Within the scope 
of this project, which is funded by the British government, we have organized 
workshops and developed best practice case studies for chemical industry.  

 
Our climate change and corporate reporting related can be accessed at CDP-
Turkey Website: http://cdpturkey.sabanciuniv.edu/ 

	  
• Competitiveness: School of Management contributed to the development of 

competitiveness award for a federation of industrial associations and it has been 
awarded since 2010. The model consists of the widely adapted outcome indicators 
in the literature such as growth, export, and profit but it further expands these by 
adding the impact of company on customer and society. If sustainability of 
competition needs to be measured, it should certainly include stakeholders into 
calculation of company performance. A publication explaining the award model is 
accepted for publication (see the listing on publications by D. Cetindamar). 

 
• Gender Issues and women’s participation in decision-making: CGFT has recently 

launched a project to encourage companies to give priority to women directors in 
nominations for independent director positions. A new regulation requires the 
listed companies in Turkey to have 1/3 of their board members qualified as 
independent. The same regulation recommends that the boards should include at 
one woman. The project involves developing a “board ready women” inventory in 
cooperation with business schools to develop the inventory and develop a 
methodology to match women candidates with corporations. The project would be 
delivered in strategic partnership with Swedish consulate and Egon Zehnder-
Turkey. Our on-going research on the affect of women directors on corporate 
behaviour and performance will continue to underpin the project and provide 
intellectual support.  
 

• Business Ethics and Corruption: Our faculty is actively involved in the 
International Corporate Governance Network by sitting in various policy 
committees with he objective of contributing an emerging markets perspective to 
this influential institution. In 2012, ICGN’s Business Ethics Committee, of which 
M. Ararat is a member, released Guidelines for Political Donations and Lobbying. 
The Guidelines is expected to be instrumental in the forthcoming US elections for 
investors who would require transparency of political donations and lobbying 
efforts from investee companies.   

 

d) Principle 6 

Dialogue: We will facilitate and support dialogue and debate among educators, business, 
government, consumers, media, civil society organizations and other interested groups 
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and stakeholders on critical issues related to global social responsibility and 
sustainability 

• Corporate Governance Forum: SOM hosts the Corporate Governance Forum 
(CGFT) a research and advocacy program. Affiliated faculty conduct research on 
governance issues in Turkey and in other emerging markets. CGFT has 
undertaken the stewardship of Carbon Disclosure Project since 2010. The Forum 
plays an important role in creating awareness and facilitating best practices in 
collaboration with businesses, government, civil society organizations and media 
through externally funded projects.  

  

VI. Key Objectives of the Next Phase 

 
• We will continue our efforts to encourage companies to MBA Company Action 

Program (CAP) course as an instrument both for our students to integrate ethics 
and sustainability with core business functions. We will encourage the companies 
to offer CSR projects to our students. By CSR project, we do not mean 
initiatives/campaigns decoupled from core businesses of the firms but projects, 
which aim sustainable integration of social, environmental and economic goals in 
organizational policies and strategies. As we move forward in the MBA program 
we expect our students to be more effective in recognizing and addressing ethical 
issues in their CAP projects and other course work. We also expect them to be 
vocal with confidence in communicating their ethical concerns to CAP project 
companies. 

 
• We started a discussion within the University about the need to establish a system 

to measure our performance in accomplishing our mission of “graduating 
confident, socially responsible individuals, enriched with the ability to reflect 
critically and independently, combined with a strong sense of social 
responsibility”. We hope to move forward with developing a system to assess the 
outcome of our efforts.  

 
• Until recently, our assessment efforts relied on course-embedded assessment in 

dedicated ethics course in the graduate program. We are aware that this is not 
sufficient to show us whether our graduates had moral reasoning skills that they 
apply in diverse situations. Our plan for the next two years is to develop a 
methodology to ethical conduct and moral reasoning of our graduates. 

 
  

• We would like to achieve a better coordination of our efforts in the 
implementation of PRME Principles throughout the programs. To this end, we 
plan to organize annual review meetings to assess our progress with the 
participation of the entire faculty. For example we have organized a joint session 
with the faculty who teach undergraduate courses and the professor of Law and 
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Ethics course (a mandatory foundation course for all SU students) to understand 
whether there are any gaps in  the teaching of ethics and sustainability for the 
students of  management. The outcome was the acknowledgement of the need to 
familiarize our students with applied ethics in business.  

 
• To help the faculty incorporate ethics into their courses using a common 

framework, we plan to organize a workshop on Ethics in Business before the 
beginning of the 2012-2013 spring semesters. The workshop will be co-hosted by 
the professors of philosophy from the faculty of social sciences and the professor 
of business ethics in the school of management. The program is envisaged to 
combine a lecture on ethical theories with  case studies  related to ethics relevant 
to each management function. The cases will be discussed using different ethical 
frameworks.   

 
• We decided to devote a professional seminar in the EMBA program to the issue 

of creation of sustainable social, environmental and economic value by 
corporations every year.  

 
• We plan to explore how we can offer an elective courses on Sustainability in 

Business in all our programs starting with EMBA program. 
  


