
 
 

 

  

 

 

SIP 

Report 
Smith School of Business is pleased to renew its support of the six 

Principles for Responsible Management Education and to present the 

following report to share information on its activities in support of 

these principals.   

      



 
 

 

 

 

Message from Dean Wanda Costen 

 

 

Smith School of Business at Queen’s University is proud to be a founding member of the Globally 
Responsible Leadership Initiative, and one of the first 100 business schools to sign the UN’s 
Principles for Responsible Management Education (PRME).   

At Smith, we are committed to developing leaders who will contribute to meaningful change and 
supporting faculty research that has impact. In 2021, the Times Higher Education ranked 
Queen’s University first in Canada and fifth in the world in its global ranking of universities that 
are making a societal impact by advancing the United Nations’ Sustainable Development Goals 
(SDGs).  

Renewing our support for the six Principles for Responsible Management Education aligns with 
Queen’s commitment to social impact and its mission to help solve the world’s most significant 
and urgent challenges. 

Through the initiatives of the Centre for Social Impact, you will see the positive impact that that 
Smith students and alumni are having within the school, within our local communities, and within 
our global society. 

Best, 

Dr. Wanda M. Costen 

Dean, Smith School of Business 

  



 
 

 
 

 

 

Message from the Director 

 

Large and complex challenges abound in our modern societies: 
from the urgency of climate action, to rising income inequality, 
pollution, social exclusion, health and education. As future 
business leaders, students at Smith School of Business will be 
facing those inescapable issues directly. Organizations around 
the world are already inventing solutions for a sustainable 
society. 

The Centre for Social Impact empowers current and future 
leaders to create a better world. We accelerate their success 
and amplify their impact through thought leadership, education, and collaboration across sectors. 
  
The Centre is committed to this mission by: 
  

o Supporting research and providing advice in our key focus areas. 
o Fostering education in the fields of responsible leadership and social impact. 
o Being a global advocate on issues of responsible leadership and social impact. 
o Providing support for our local communities. 

  
The following “Sharing Information on Progress (SIP)” report demonstrates our commitment to 
promotion of each of the six PRME principles. 

Sincerely, 

Jean-Baptiste Litrico, PhD 

Director, Centre for Social Impact
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Smith School of Business SIP Report 
 

Achievements in the Implementation of the PRME Principles 
Smith School of Business (SSB) is proud to be a leader in supporting the Principles 
for Responsible Management Education (PRME).  Below are some of the highlights 
of our activities through which we are supporting the PRME’s six principles with our 
students, faculty and staff, and the broader community.   

Principle 1 

Purpose: We will develop the capabilities of students to be future generators of 
sustainable value for business and society at large and to work for an inclusive and 
sustainable global economy. 

 
Certificate in Social Impact Program 
 
The Centre for Social Impact at Smith School of Business offers students in a variety of 
both undergraduate and graduate programs an opportunity to graduate with an 
additional certification in social impact. The Certificate in Social Impact connects 
students to the networks and knowledge needed to be a change leader in modern 
business. 
 

The Certificate in Social Impact has been designed with the following objectives: 

1. Learn how to integrate social impact approaches into core business strategies and 
business models. 

2. Meet and engage with leaders in the field of finance, business, and community 
who are advancing social impact. 

3. Grow your network through conferences, workshops, and seminars offered 
through the Centre for Social Impact. 
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Through the Certificate, students learn about core topics in social impact such as: 

• Social Innovation and Entrepreneurship 
• Environmental Sustainability 
• Social Finance and Impact Investing 
• Impact Measurement 
• Data and AI for Good 

The Certificate in Social Impact has recently expanded the offering to two additional 
degree programs at Smith with plans underway to expand into four more graduate 
programs within the next year. 
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Social Impact Summit 
 
The Centre for Social Impact hosts an annual Social Impact Summit attended by 
students, faculty, staff, members of the community and CSR practitioners.  The Centre 
marked the 17th Social Impact Summit in October 2021. The goal of the Social Impact 
Summit is to expose students to a diversity of topics of social 
impact, and to give students the opportunity to learn from a 
network of leaders and practitioners in various fields. The event 
includes an academic component with opportunities for learning 
from, keynote speakers, panel session, fire-side discussions, and 
networking opportunities.   
 
Social Innovation Bootcamp 

The Social Innovation Bootcamp is an engaging immersion into the 
world of social innovation and its implications for using business as 
a catalyst for social change. 

Students are exposed to ways to identify values as leaders and make a difference in the 
local community. Students learn social innovation approaches that are in use today 
within leading corporations and apply these to a complex social and business issues. 

The Social Innovation Bootcamp is designed to provide a high quality and engaged 
educational experience for knowledge and skills developments of our future business 
leaders, and to equip them to advance successful strategies and develop the “know-how” 
that will create effective and sustainable social initiatives and align stakeholders for the 
advancement of social innovation across Canada. 
 
In recent years, the Bootcamp has provided students to ability to participate and work 
towards the goal of developing the best solution related to a social impact challenge and 
presenting solutions to a panel of judges at the conclusion of the event. In the winter of 
2021, the case presented was “Reaching More People in Need: Partners in Mission 
Foodbank”. 
 
“Partners in Mission Food Bank’s involvement with the Social Innovation Bootcamp was a great 
experience. We were provided with some new and fresh ideas, which we have been piloting and 
using to improve our communications. A huge thank you to all of those involved and a 
recommendation to anyone who has the opportunity to be involved, (you know the saying), 
“Just Do It”! It is a great experience.” 
  
Dan Irwin 
Executive Director 
Partners in Mission Food Bank (Kingston) 
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Principle 2 

Values: We will incorporate into our academic activities and curricula the values of 
global social responsibility as portrayed in international initiatives such as the United 
Nations Global Compact. 

Principle 3 

Method: We will create educational frameworks, materials, processes and environments 
that enable effective learning experiences for responsible leadership. 

Social Impact Courses 

Smith School of Business offers a number of courses that have a significant social impact 
component.  Course content was assessed and selected courses were approved as social 
impact courses that would count towards credits for students working towards a 
Certificate in Social Impact. 

To qualify as a social impact approved course, it must have as its theme one or more of 
the following concepts:  

o Business Ethics - Understanding the conduct of business in a transparent 
and legal manner with a high level of integrity. 

o Environmental Issues - Understanding the impact business has on the 
environment and how to manage in an environmentally sensitive way. 

o Standards of Corporate Governance - recognizing that management is 
responsible to investors as well as a broader group of stakeholders. 

o Human Rights - Understanding the organization's responsibility to be aware 
of and respect human rights in all jurisdictions in which the company 
operates. 

o Employee Relations - Treating employees with fairness, dignity, and respect. 
o Community Involvement - Understanding good corporate citizenship which 

forms a bond between the corporation and communities. 
 

Commerce Redesign Course 
 
As part of the redesign of the only mandatory commerce course on business ethics 
(COMM 104), COMM 306 is in creation mode for launch in 2023. Students will work on 
a social impact challenge, which will be curated by the CSI. Each year, the Centre will 
recruit 5-6 organizations to submit a challenge that students can work on. 
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EDII Student Interns 
 
The Centre created EDII undergraduate student intern positions to support further 
development of diversity and inclusion within the Centre for Social Impact and its 
various initiatives including the Certificate in Social Impact. 
 
Interns work with the Centre team to create a strategy to promote and maintain an 
inclusive, welcoming environment for students. They participate in research and identify 
best practices to support underrepresented students. The interns support in content 
research with Smith’s faculty as well as assist in the coordination of the Centre’s 
Certificate program, and Centre-hosted events to promote diversity and inclusion. 
Students assist in the building of strong relationships with student clubs, providing 
assistance and support as appropriate and identify barriers to participation in the 
Certificate program and develop measures to remove or mitigate these barriers.  

 
“At Smith, there are expectations to enter a handful of industries, and it can be difficult to 
seek out unique opportunities, especially in social impact. Since my first year, the Centre for 
Social Impact has been an incredible space for me to connect with like-minded folks 
passionate about finding unexpected intersections between commerce and changemaking. I’m 
so grateful to have worked in a formal capacity at the Centre, where I was not only taking part 
in these opportunities, but driving them. It was amazing to work with a team as determined as 
I was while being given the resources and guidance to inspire other young changemakers.” 

 
Aysha Tabassum, EDII Student Intern, BCom 2022 

 
“Working for the Centre for Social Impact has been my favourite job to date. I joined the 
Certificate program in my first week at Queen’s and I had always admired the Centre, but my 
work as an EDII Intern this summer gave me a whole new respect for the Centre and social 
impact as a whole. The Centre for Social Impact is the heart of social impact and philanthropic 
work at the Smith School of Business, and their programs are some of the most productive, 
valuable, and necessary work towards improving our community and creating a more socially 
conscious generation of business leaders. What I appreciated most about my work was how 
hands-on it was; often, I find that larger organizations and institutions like universities tend to 
talk a lot about making a difference without actually investing in actionable, effective change, 
but the Centre is the opposite of this performative activism. I felt as though my work directly 
impacted Indigenous youth and made a real difference in Queen’s current available resources 
for current and prospective Indigenous students. I think Queen’s (and honestly, every 
university) would deeply benefit from having more programs like the ones run by the Centre 
for Social Impact. After my time with the Centre, I am more knowledgeable and passionate 
about social impact than I have ever been, and I’m planning on continuing to volunteer with 
the Centre, including helping moderate a panel and run a discussion room at the 2021 Social 
Impact Summit.”  
  
Brynne Takhar, EDII Student Intern, BCom 2023 
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Principle 4 

Research: We will engage in conceptual and empirical research that advances our 
understanding about the role, dynamics, and impact of corporations in the creation of 
sustainable social, environmental and economic value. 

Research 
 

Workforce AI: Supporting Local Economies and Businesses 

A Conference Board of Canada study identified Kingston as one of the Canadian cities 
that was hardest hit economically by the COVID-19 pandemic. The region experienced 
higher unemployment and a significant number of business closures due to restrictions 
placed on the tourism and hospitality sectors. 

In response, Matthias Spitzmuller, Distinguished Professor of Organizational Behaviour 
and Raga Gopalakrishnan, Assistant Professor of Operations Management, partnered 
with the Centre for Social Impact at Smith, the City of Kingston, the Centre for 
Advanced Computing at Queen’s, Workforce WindsorEssex and St. Lawrence College to 
create a new artificial intelligence tool to help job seekers. 

Workforce AI is an online platform enabling job seekers to identify emerging job market 
trends and ways of adapting their skill set. To start, it will focus on supporting workers in 
the law enforcement, information technology, and health-care service sectors. 

The Workforce AI platform, which was funded by the City of Kingston and the Ontario 
government, is also intended to help organizations like colleges and other training and 
service providers to develop programs that meet local workforce needs and trends, 
creating a “smoother match” between local labour supply and demand. 

Assessing Regional Economic Resilience 

The capacity of a region to withstand large economic shocks, such as the COVID-19 
pandemic, depends on a variety of factors including the level of diversification in the 
economy, industry structure, social vulnerability, collaborative governance structures, 
and more. 

Graduate students Sarah E. Sharma and Hadi Shaheen created a report for the Eastern 
Ontario Leadership Council outlining a comprehensive approach to building regional 
economic resilience in Eastern Ontario. 

https://smith.queensu.ca/faculty_and_research/faculty_list/spitzmuller-matthias.php
https://smith.queensu.ca/faculty_and_research/faculty_list/gopalakrishnan-raga.php
http://www.eolc.info/en/index.aspx
http://www.eolc.info/en/index.aspx
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Following an extensive literature review, Sharma and Shaheen developed a resilience 
index that enables regions to assess the level of economic resilience in their communities 
and engage in a community-based process to drive collaboration and decision making on 
areas that need improvement 
 

Durland PhD Award 

Established in SCSSA-April 2021 by the Durland Learning Foundation in support of the 
Center of Social Impact and awarded on the basis of academic excellence to funding 
eligible PhD level students enrolled in the Smith School of Business in the School of 
Graduate Studies.  

Preference will be given to students doing research in business in a domain related to 
social or environmental themes with particular emphasis on current and emerging issues. 
Selection will be made by the PhD/MSc Awards Committee in the Smith School of 
Business. 
 

Catalyst-Smith Research Hub & Discussion Forum 
 
The Centre represents Smith School of Business within the partnership with Canada 
Catalyst. The partnership is to facilitate the exploration of new frontiers of diversity and 
inclusion research while generating discussion to make meaningful impact within 
corporate Canada. 
 

The forum is a practical initiative that brings corporate leaders and Smith researchers 
together to share best practices and engage in dialogue around diversity and inclusion 
topics. Expanding the frontiers of D&I research, the forum is set to make a lasting impact 
on organizations by helping them improve their policies, culture and structure.  

Principle 5 

Partnership: We will interact with managers of business corporations to extend our 
knowledge of their challenges in meeting social and environmental responsibilities and to 
explore jointly effective approaches to meeting these challenges. 

Kingston Region Business Support Network 

In April 2020, under the leadership of the Centre for Social Impact, Smith School of 
Business partnered with the City of Kingston and Kingston Economic Development to 
provide student and faculty resources to help local businesses, not-for-profits, and social 
enterprises navigate and survive the impact of COVID-19. 
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Together they formed the Kingston Region Business Support Network (KRBSN) that 
connected undergraduate and graduate students from Smith with faculty mentors and 
local organizations in need of assistance. Organizations ranged from startups and small 
businesses like inns and coffee shops to manufacturing companies and not-for-profits 
seeking support such as research, strategic planning, building a digital presence, web site 
development, sales and marketing, e-commerce, writing government grant applications, 
and more. 

Students from across Smith’s undergraduate, professional masters and graduate level 
research programs participated, bringing a diverse range of skills and work experience 
from small to large businesses and entrepreneurship. The program provided students 
with the opportunity to apply their skills to real-life cases. 

Through its initial run between June 2020 and February 2021, Smith students 
participating in the BSI program supported 108 projects, mainly in Kingston and the 
surrounding area. 
 

Students within the Certificate in Social Impact program are able to contribute 
volunteer hours to the certificate requirements, whereas students not enrolled 
are able to receive a Certificate of Completion 
 
 
 
 
Volunteer Outreach Opportunities 

The Centre for Social Impact want students in the Certificate in Social Impact program to 
learn how to integrate social impact approaches into core business strategies and 
business models. One of the components of the program is for students to engage in 
volunteer outreach projects. 

Students contribute over 4,500 volunteer hours each year. Volunteer outreach activities 
examples are; 

▪ A volunteer trip through the ME to WE organization, specifically the WE 
Charity. In Africa, this organization partners with communities to 
implement WE Villages, an international development model designed to 
achieve sustainable change which focuses on: education, water, health, 
food, and opportunity. 
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Alicia Levy, BCom 19 
Volunteer Trip to Kenya with ME to WE Organization 

▪ A student group working with a Community Opportunities Lab to conduct 
a viability analysis for a Mobile Market with Kingston Community Health 
Centre. 

▪ Students work with organizations to analyze, identify and document steps 
to take in measuring and managing the business carbon footprint and 
ecological sustainability. 

▪ Students working with a small coffee startup team who really cares about 
understanding their impact. Students conduct research to uncover new 
best practices, impact frameworks and literature in the coffee industry, or 
analogous agricultural supply chains.  

 

 
    

 

Principle 6 

Dialogue: We will facilitate and support dialog and debate among educators, business, 
government, consumers, media, civil society organizations and other interested groups 
and stakeholders on critical issues related to global social responsibility and 
sustainability. 

Speaker Series 

The Centre for Social Impact is encouraging dialogue amongst students, faculty, staff, 
and practitioners by supporting the following activities:  
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o Hosts a regular Speaker Series for students enrolled in the Certificate in 
Social Impact program, faculty and staff, and graduate students. Topics 
concentrate on four main research areas ranging from; 

▪  EDII 
▪ Tech for Good 
▪ Transition to a Sustainable Economy 
▪ Resilience 
▪ Social Finance 

 

Student Organizations 

The Centre for Social Impact engages with many student-led groups and conferences. 
Engaging and developing these connections enables the Centre to understand and 
participate in the furthering of each individual mandate. The Centre often supports 
events by promotion and participation in judging panels, and speaking opportunities. 

Undergraduate Student Organizations 

o Queen’s Social Investment Initiative (QS2i) 

Canada's first university-led impact investing organization working to 
educate tomorrow's young business leaders about social finance and social 
innovation. 

o Smith Black Business Association 

o The Smith Black Business Association seeks to eradicate the barriers that 
intervene with the prosperity of black people in the Business Industry and 
to provide a space that is both safe and welcoming, in which they can learn 
and grow. 
 

o Queen’s Conference on Indigenous Reconciliation 

o The Queens Conference on Indigenous Reconciliation was inspired by 
Andrée Cazabon's documentary Reconciliation on Bay Street. The 
conference focuses on economic Reconciliation and building positive 
relationships between Indigenous and non-Indigenous people in business 
and in law. Whether you are a newcomer to these conversations, or you 
are already comfortable in this space, we believe you have something to 
offer and something to gain from this conference. 
 

o Q+ 
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Q+ is a committee designed to allow the LGBTQ+ community at Smith 
School of Business to flourish. They offer support through recruiting 
opportunities, access to professional development and resources, and 
foster a strong LGBTQ+ community within the school. Q+ hosts events in 
Kingston and Toronto. 
 

o Queen’s Women in Leadership Conference 

QWIL began over a decade ago as “Women in Finance”, hosting only 31 
delegates. The continued success of the event allowed the conference to 
expand into “Queen’s Women in Leadership”, bringing together students, 
sponsors, and speakers for a weekend of innovation and inspiration. The 
conference has come to encompass young individuals from all fields, 
allowing them to share their experiences and celebrate their successes. 
challenge people of all genders to engage in the conversation s 

o Queen’s Social Impact Association 

Queen’s Social Impact Association is a student run club within the Smith 
School of Business at Queen’s University. Our objective is to facilitate 
student involvement in the non-profit and social impact sectors. To achieve 
this goal, we strive to increase student awareness about the expansive 
career opportunities available to business students in these sectors. We 
work hard to create meaningful relationships within the industry so 
students can gain valuable, hands-on business experience while allowing 
organizations to gain direct access to the hardworking and enthusiastic 
talent pool of the Smith School of Business. The students who participate 
in our initiatives are eager to share their unique skills and perspectives in 
pursuit of positive impact beyond the bottom line. We aim to leverage the 
knowledge and skills of these bright and driven students to support 
corporate social responsibility initiatives, non-profit organizations, non-
governmental organizations, and the public sector to create lasting change. 
 

o Edge Queen’s 

EDGE Queen's is a sub-chapter of EDGE Diversity leadership.  Edge is a 
student-run non-profit organization that is focused on enabling the 
personal and professional growth of underrepresented students. Edge 
believes that representation contributes to the presence of diversity that is 
integral to the success of all reputable organizations. As such, EDGE 
Queens is committed to fostering more empowering more inclusive 
environments within the business fields. 

o Queen’s Commerce Service Initiative 
o  

Seeks to show students the world they live in and the positive impact that 
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their Commerce education can have on developing nations. QCSI organizes 
an annual international volunteer initiative for Commerce students to aid 
them in expanding their horizons. 

o  
o Commerce Kids  

Commerce Kids is a student run program that provides students with the 
opportunity to interact with children in Kingston. It runs two programs at 
local elementary schools: lunch time sports and games and classroom 
helping. These volunteer opportunities allow Commerce students to give 
back to the community and show that they care about children and the 
future.  

Graduate Student Organizations 

o Sustainability – SustainMBA 

The Sustainability Club at Smith School of Business is focused on 
increasing awareness and inspiring change across a broad array of issues of 
global magnitude. The club recognizes that the problems we are facing 
today will require significant collaboration across governments, 
communities, and businesses. As MBA candidates and aspiring business 
leaders they seek to bring awareness to their peers, to go out into the 
world and enact the change that is needed to live in a truly sustainable 
world. Focusing on people, profit, and planet entails social betterment, 
economic empowerment, and environmental consciousness. The club is 
determined to effectively strengthen the sustainability mindset in modern 
business. 
 

o Smith EDII Club 

We are a student run club that spans all Smith Graduate programs. Our 
mission is to create awareness about EDII challenges and present learning 
opportunities so that every Smith graduate promotes equity & indigeneity, 
celebrates diversity and cultivates inclusion in every community they 
become a part of. We want to help all Smith graduates become catalysts of 
positive change and life-long promoters of EDII within their student as well 
as professional communities 
 

o Women in Leadership 

The Women in Leadership group (WIL) is committed to promoting and 
empowering women in the MBA as they advance their careers through 
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their academic pursuits at Smith. This group brings together employers, 
alumni, and students to share experiences and learn from each other. 
 

o Master of Finance, ‘Smith Women in Finance’ 

Smith Women in Finance (SWIF) is a student-driven organization 
committed to the advancement of those who identify as women in the 
field of finance, fostering diversity and inclusion through community-
building and professional development opportunities. 
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I. Key Objectives for the next 18 months  
 

▪ Expand the certificate program to other graduate programs. 

▪ Redesign certificate program 

▪ Continue to build strategic partnerships. 

▪ Enhance outreach with the local Kingston community. 

▪ Engage in more speakers series and seminars. 

▪ Engage the broader University community. 

II. Desired Support from the PRME Community 

 
▪ Suggestions of other schools /organizations as potential partners. 

▪ Identification of good keynote speakers/guest lecturers. 

▪ Sharing information on innovate Undergraduate and MBA curriculum 
material. 

▪ Ideas for collaboration on conferences and advocacy. 
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