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1. CEO’s STATEMENT (Letter of renewed commitment) 

 

PRME Steering Committee 

c/o Jonas Haertle, Head PRME Secretariat at United Nations Global Compact Office 

801 2nd Avenue, 2nd Floor 

New York, New York 10017 

 

10 May 2013 

 

Renewed commitment to the Principles for Responsible Management Education 

As an institution of higher education involved in the development of current and future managers, 
Milpark Business School is committed to progress in the implementation of the Principles for 
Responsible Management Education, starting with those that are more relevant to our capacities and 
mission, report on progress to all our stakeholders and exchange effective practices related to these 
principles with other academic institutions. 

We understand that our own organizational practices should serve as example of the values and 
attitudes we convey to our students. 

We encourage other academic institutions, and associations to adopt and support these Principles. 

 

 

Julian van der Westhuizen 
Chief Executive Officer  
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2. MILPARK BUSINESS SCHOOL OVERVIEW 

Milpark Business School (Pty) Ltd was established in 1997 and was one of the first private providers of 
management higher education in South Africa. In 2007, Milpark registered as an independent Private 
Higher Education Institution (PHEI) with the Department of Higher Education and Training (registration 
number 2007/HE07/003).  

In 2008, Milpark integrated a broad range of financial planning, banking and insurance qualifications 
into its suite of programmes and became, as a result, a leading niche provider of educational 
programmes to a range of sectors, with a strong presence in the Financial Services sector.  

Milpark Business School operates from three sites in South Africa: two teaching campuses in Claremont, 
Cape Town and Melville, Johannesburg, and a sales and support office in Durban, Kwa-Zulu Natal.  

Milpark Business School has three academic faculties, each focusing on the needs of education in their 
areas of specialisation. The faculties are: 

• The Faculty of Management and Leadership. 
• The Faculty of Banking. 
• The Faculty of Financial Planning and Insurance. 

Each Faculty has its own Dean, who is well-versed in both the academic and industry requirements in 
the respective disciplines. In turn, the Deans are supported by academic heads and programme 
managers. 

Milpark is proud of its students’ achievements in a wide variety of sectors, and believes these reflect 
positively on the status of the institution. The most recent PMR.africa national survey on accredited 
business schools offering MBA degrees in South Africa rated Milpark the number one private provider of 
the MBA degree. Milpark was placed fifth in the overall rankings of all accredited business schools in 
South Africa in 2012, a fourth consecutive improvement in its ranking.  

Milpark’s Vision 

Empowering Africa through Business Education 

Milpark’s Mission  

Milpark pursues best practice in education in order to provide value for stakeholders through: 

• Responsive and flexible learning solutions. 
• Relevant and quality tuition. 
• Service and support excellence. 
• Dynamic partnerships with industry. 
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Milpark's values 

Milpark’s culture is based on the following values: 

• We focus on providing quality education to our students. 
• We focus on excellent customer service. 
• We work together with integrity and respect. 
• We take personal accountability and responsibility. 
• We create value for our stakeholders through innovation and operational excellence. 

 

3. MILPARK BUSINESS SCHOOL STATUS ON PRME PRINCIPLES 

As signatory to the Principles for Responsible Management Education Milpark has commitment to: 

• develop the capabilities of students to be future generators of sustainable value for business and 
society at large and to work for an inclusive and sustainable global economy; 

• incorporate into our academic activities and curricula the values of global social responsibility as 
portrayed in international initiatives such as the United Nations Global Compact; 

• create educational frameworks, materials, processes and environments that enable effective 
learning experiences for responsible leadership; 

• engage in conceptual and empirical research that advances our understanding about the role, 
dynamics, and impact of corporations in the creation of sustainable social, environmental and 
economic value; 

• interact with managers of business corporations to extend our knowledge of their challenges in 
meeting social and environmental responsibilities and to explore jointly effective approaches to 
meeting these challenges; and 

• facilitate and support dialog and debate among educators, students, business, government, 
consumers, media, civil society organisations and other interested groups and stakeholders on 
critical issues related to global social responsibility and sustainability. 

In terms of its commitment hereto, Milpark's status and progress is reported below.  

Principle 1 | Purpose: We will develop the capabilities of students to be future generators of 
sustainable value for business and society at large and to work for an inclusive and sustainable global 
economy. 

Principle 1 overview: 

There is a need for managers and business leaders in Southern Africa who can conduct business 
responsibly and successfully, not only locally but also in the global marketplace. Milpark's 
multidisciplinary programmes address this need with a practical orientation that provides students with 
relevant and contemporary management and business leadership education. Milpark's programmes 
remain focused on key management areas while paying sound attention to the critical skills that make 
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our students outstanding performers in the business environment. Future managers and leaders are 
also provided with insight and skills related to the areas of social responsibility, the environment and 
corporate citizenship. 

Principle 1 achievements: 

Milpark Business School is the highest ranked private provider of the MBA degree according to the 2012 
PMR.africa survey on accredited business schools offering MBA degrees in South Africa (fifth in the 
overall rankings of private and public institutions combined). The respondents (employers) rated the 
MBA graduates and students in the workplace representing accredited Business Schools across 19 
attributes, namely: Academic knowledge; Application of knowledge in the workplace; Communication 
skills/abilities; Emotional intelligence; Entrepreneurial skills/capacity/abilities; Environmental 
awareness; Ethical business conduct; Financial management; Human resource management; 
Implementation of corporate governance; Information management; Innovation; Insight into sound 
sustainable development; International perspective; Leadership skills/abilities; Marketing management; 
Operational management; Quantitative abilities/skills; and Strategic management. 

Milpark Alumni Newsmakers: 

• Morongwa Makakane publishes a book for Entrepreneurs. 
• Isaac Modiselle wins the IPM CEO of the year Award for 2012. 
• Sharon Reed empowers entrepreneurs through the Vuka Mentorship Programme. 
• Laurence Savage appointed as Chief Operating Officer of Altech. 

 

Principle 2 | Values: We will incorporate into our academic activities and curricula the values of global 
social responsibility as portrayed in international initiatives such as the United Nations Global Compact. 

Principle 2 overview: 

Milpark believes that social responsibility is more than corporate social investment and wishes rather to 
use the skills and knowledge of the students and staff and the work cycle of the teaching and learning 
and research activities to develop an integrated approach to social responsibility that makes meaningful 
interventions into the communities in which it works. 

Principles of Community Engagement (CE) at Milpark: 

• Communities comprise individuals. All CE activities will be designed to address individual needs and 
community contexts. 

• CE activities will relate either to the fields in which Milpark operates – management and leadership, 
banking and financial planning and insurance – or to the needs of Milpark student and staff 
development needs. 

• The beneficiaries of community initiatives often need assistance “right now” as much as they need 
longer term empowerment initiatives. 
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• Community engagement is about returning benefits to communities and recipients of assistance 
from CE activities will be required and / or encouraged to return some assistance to their 
communities. 

• Milpark seeks to build institutional relationships with its communities and to use this information to 
continually improve the level of CE in which it engages. The relationship aspect will include also 
research into its communities and their various needs. 

• CE activities and plans will be kept up to date though active research and feedback to refine 
interventions and ensure responsiveness. 

• Where possible, CE will be integrated in the curriculum, either though engaging with research or 
through linking theory to activity. 

In addition, Milpark has modules in various programmes aimed at exposing students to the principles 
contained in the United Nations Global Compact (UNGC). 

Principle 2 achievements: 

• A team of Milpark MBA students reached the 12 finalists in the Global Social Venture Competition 
held at Haas School of Business, University of California, Berkley (April 2011). 

• Initiated MBA Social Responsibility Challenge in September 2012 in which students had to get 
personally involved. 

• Incorporated practical social projects via MBA module called "Social Responsibility and 
Environmental Management." 

 

Principle 3 | Method: We will create educational frameworks, materials, processes and environments 
that enable effective learning experiences for responsible leadership. 

Principle 3 overview: 

Milpark supports a social constructivist learning philosophy. This requires not only that students be 
challenged to construct their own knowledge, but that their ideas and answers be challenged in a group 
setting. Milpark's classroom activities create opportunities for group discussions and other forms of 
interaction in order to enhance knowledge construction through immediate application. 

Milpark curricula are developed bearing the needs of its various stakeholders in mind. Stakeholders 
include students, graduates, staff, industry and academic experts, industry bodies, and quality 
assurance bodies/agencies. Opportunities for the various stakeholders to provide input into the 
curricula and tuition are built into the programme and the curriculum management process. 

In addition Milpark believes that students who are supported in their efforts are better prepared for 
learning. Student well-being is, therefore, a responsibility accepted by all staff members of Milpark. 
There are clear instances in which student learning cannot be separated from the student’s overall life 
experiences. Each person who registers with Milpark is a valuable member of our community and is 
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provided with opportunities in which they may develop as individuals. Milpark supports its students’ 
efforts in two ways: through mentoring and tutoring. 

Principle 3 achievements: 

A rigorous review of the content and focus of the Milpark MBA was conducted during 2011 and 2012. 
This review was in response to contemporary national and global events, community challenges, threats 
to the environment, and the need for managers to be well equipped to address the immediate needs of 
business and industry. The result was the development and implementation (January 2013) of a new 
MBA curriculum that accentuates concern for humanity and the earth in the context of accountable 
business practice. 

 

Principle 4 | Research: We will engage in conceptual and empirical research that advances our 
understanding about the role, dynamics, and impact of corporations in the creation of sustainable 
social, environmental and economic value. 

Principle 4 overview: 

Milpark approaches research on fundamentally three levels, i.e. (1) institutional research, (2) staff 
research, and (3) student research. From an institutional point of view Milpark's research informs 
decision-making (collecting and analysing data concerning students, staff and educational facilities in 
order to promote institutional effectiveness), resource allocation (to optimize the administration, 
management and delivery of all academic courses), and student learning (interrogating all aspects of 
teaching and learning to optimize methods, systems and practice). 

From a faculty member point of view, Milpark's staff research aims to strengthen scholarship and 
discipline knowledge in order to increase academic strength and to sustain membership of the national 
and international academic community. 

Student research is taught by Milpark and conducted by students as part of curriculum and regulatory 
requirements as required by the different levels and types of qualifications. In order for students to 
approach research in a systematic and informed manner, research methodology is taught at different 
levels and in particular depth at postgraduate level. The Research Committee monitors and reviews the 
provision of undergraduate and postgraduate research methodology by reviewing the relevant 
documentation, materials and tuition models on a regular basis. 

Principle 4 achievements: 

• Institutional: Student evaluations are conducted twice per semester, per module across all 
programmes. In addition, an extensive student satisfaction survey was conducted early in 2013. 

• Faculty: Various initiatives (discussion forum, training, workshops) have been implemented via the 
Research Committee to improve faculty research output, and traction has been established in 
increasing the number of publications in academic journals and presenting papers at local and 
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international conferences. Some faculty are actively involved with research colloquiums at peer 
institutions. Faculty also serve as supervisors for internal and external dissertation students. 

• Student: There has been a noticeable improvement in the quality of postgraduate students' 
research reports. There are even instances where students' research products were presented at 
international conferences.   

 

Principle 5 | Partnership: We will interact with managers of business corporations to extend our 
knowledge of their challenges in meeting social and environmental responsibilities and to explore jointly 
effective approaches to meeting these challenges. 

Principle 5 overview: 

Milpark's interaction with managers of companies in terms of principle 5 primarily finds expression in 
the close-knit relationship with its postgraduate students (Postgraduate Diplomas and MBA) and 
alumni. The student relationship provides the opportunity to extend institutional knowledge of their 
challenges in meeting social and environmental responsibilities and to explore jointly effective 
approaches to meeting these challenges via the learning process in which the students are the principle 
players in the teaching-learning transaction. The environment is created in which the postgraduate 
student actually performs the skill in an environment as close as that in which it will be performed in 
real life, i.e., immersing them in the milieu, practice the skill and receive constructive feedback from an 
expert. Ultimately, the approaches to meeting these challenges is then practically applied within the 
industry context the student comes from. 

The alumni relationship on the other hand, provides a platform to further explore their social and 
environmental responsibilities via guest speaking events. 

A secondary way in which Milpark interacts with managers of companies is through its executive 
education initiatives. Such engagements has the company's training and development needs as 
determinants to developing bespoke solutions which, in many instances, include meeting their social 
and environmental responsibilities. 

Principle 5 achievements: 

• Existence of a dynamic learning environment that promotes a "partnership typology" built on the 
philosophy of social constructivist learning. 

• Growth in corporate partnerships through Milpark's executive education initiatives. 

 

Principle 6 | Dialogue: We will facilitate and support dialog and debate among educators, students, 
business, government, consumers, media, civil society organisations and other interested groups and 
stakeholders on critical issues related to global social responsibility and sustainability. 
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Principle 6 overview: 

The Academic Board is the primary forum through which decisions of an academic nature are 
confirmed. Changes to policy are approved by the Academic Board, or its sub-committees. The 
Academic Board is responsible for the overall monitoring of quality across the institution. 

Functions of the Milpark's Academic Board: 

• Ensures Milpark’s academic policies and processes comply with the requirements set out by the 
legislation and quality assurance bodies.  

• Oversees the formulation of academic and other policies where relevant.  
• Ensures, through the Faculty Boards, that policies are implemented.  
• Approves the development and introduction of new learning programmes / qualifications.  
• Monitors research carried out by and within Milpark through the Research Committee.  
• Ensures the integrity and security of academic record-keeping system and results through the 

Faculty Boards.  
• Facilitates co-operation with academic institutions, industry partners and advisory boards. 

Further dialog and debate, specifically on critical issues related to global social responsibility and 
sustainability need to be pursued. 

Principle 6 achievements: 

• Academic Board convenes once per year. 
• Faculty Boards convenes twice per year. 
• Sub-committees convenes on an ad hoc basis. 

 

4. CONCLUSIONS AND NEXT STEPS 

Milpark Business School is proud of its achievements to date which is evident from the report on its 
status and progress relating to the commitment to the Principles for Responsible Management 
Education. However, being acutely aware of the dynamics of postmodern management, Milpark 
endeavours to continuous improvement of its management education offerings in relation to these 
principles. 

Amidst the positive status Milpark believes that Principles 5 and 6 (partnerships and dialog) require 
additional efforts. In terms of Principle 5 (interact with managers of business corporations to extend our 
knowledge of their challenges in meeting social and environmental responsibilities and to explore jointly 
effective approaches to meeting these challenges) Milpark will pursue partnerships through the 
consulting initiatives of senior academics and specific action steps to be determined in the next three 
months. 
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As far as Principle 6 is concerned (facilitate and support dialog and debate among educators, students, 
business, government, consumers, media, civil society organisations and other interested groups and 
stakeholders on critical issues related to global social responsibility and sustainability) Milpark will 
establish a strategy within the next three months for the establishment of forums to facilitate dialog 
and debate among the aforementioned stakeholders. 
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