
 
 
 
 
 
 

 

 

 

 

 

 
 

 
Auckland University of Technology 
Business School 
Auckland, New Zealand 
 
 
Principles of Responsible Management Education 
Sharing Information on Progress Report, 2014 

  

 Transforming lives, changing business 



  PRME, Sharing Information on Progress Report 2014  

About the AUT Business School 
 

Vision: Transforming lives, changing business  

Mission: AUT Business School graduates are prepared for the changing world. The 
Business School is known for rigorous, relevant and engaging education, research that 

matters, and being locally grounded and globally connected. 

 

• The AUT Business School is located in the heart of New Zealand's largest city and is part of the 
country's most contemporary university.  

• With over 5000 students, the Business School is one of the largest business-education providers 
in New Zealand. 

• Systemic and collaborative engagement with business and broader society is at the core of the 
Business School’s teaching and research endeavours. 

• The Bachelor of Business programme is unique in New Zealand for including a compulsory 
internship. Students find this hands-on experience perfectly complements their study and can 
even lead to full-time employment. 

• At postgraduate level the Business School has a comprehensive suite of programmes catering for 
both research and professional-career focussed students, and 2014 sees the launch of three new 
professional master’s programmes. 

• There are research strengths across all major business fields and two leading concentrations - in 
applied finance (Auckland Centre for Financial Research) and work and labour research (New 
Zealand Work Research Institute).  

• The Business School has significant international connections through organisational 
memberships and academic partnerships.  

• Students have the opportunity to undertake an international exchange with some of the best 
business schools in Europe, Asia and North America. 

• The Business School achieved AACSB accreditation in 2011 (from the Association to Advance 
Collegiate Schools of Business). 

• In 2013, the Business School was awarded 4 stars overall and achieved a 5-star rating in 
Teaching and Student Quality, Internationalisation and Diversity, and Facilities under the latest 
QS initiative, QS Stars: Business Schools, a ratings system for university business schools. 

• The AUT Business School was awarded 4 Palmes and placed second in New Zealand by the 
France-based, global ranking and ratings agency, Eduniversal, in 2013. 

• The Bachelor of Business in Accounting and Master of Professional Accounting are accredited by 
leading professional accounting bodies, ACCA, CPA Australia, NZICA and CIMA, and the Bachelor 
of Business in Finance is recognised by the CFA Institute. 
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PRME Sharing Information on Progress Report  
The Auckland University of Technology Business School joined the PRME initiative in November 
2013, after several years of consideration and when confident that there was a substantial basis 
for our membership. This initial report reflects our stocktake of activities supporting PRME 
membership. Future reports will focus on specific highlights that fulfil the PRME six principles. 

 

1 Principle 1 | Purpose 

We will develop the capabilities of students to be future generators of sustainable value for 
business and society at large and to work for an inclusive and sustainable global economy. 

1.1 Programme Learning Goals 

• At both undergraduate and postgraduate level there are programme learning goals that focus 
on developing students’ capabilities for socially responsible and ethical behaviour. The 
Bachelor of Business undergraduate degree (comprising 3400 equivalent full time students), 
includes the goal for graduates of the programme to “Be able to think and act ethically.” The 
Master of Business Administration and the Master of Professional Accounting both include the 
goal for graduates of the programme to “Be ethical, responsible professionals.” 

1.2 Undergraduate initiatives 

• The first and second year curriculum of the Bachelor of Business was restructured in 2012, and a 
new model implemented in 2013. All undergraduate business degree students are now 
introduced to sustainability and responsible business practice as key topics in their first 
semester of study, in a substantial double-weighted core paper titled Business in Context. This 
paper replaces a core paper in business ethics that was previously taught in the second year of 
the degree. Students then build on this foundation by addressing the application of ethics and 
corporate social responsibility issues specific to their major area of study. 

• A quadruple-weighted paper, Students in Free Enterprise, is offered in the final year of the 
Bachelor of Business as an alternative to the capstone Cooperative Education (internship) 
experience. This paper has involved students in an ongoing student club dedicated to service 
learning and, in past years, a national competition, with opportunities for the winning national 
team to compete internationally. The AUT Business School team won the national competition 
from 2006 to 2010 (going on to represent New Zealand at the global competition), and was the 
national runner-up in 2011 and 2012. 

• Students completing the capstone Cooperative Education internship paper are required to 
reflect on their ethical decision-making and discuss processes or issues they observe in their 
nine-week work placement in relation to ethics and corporate social responsibility. 

• A new Sustainable Enterprise major in the Bachelor of Business was approved in 2012 and 
offered from July 2013, with over 70 students taking the first paper, Leadership for Sustainable 
Enterprise. The major comprises five compulsory papers and two elective papers from other 
Faculties within the University, allowing students to have an additional focus in sustainable 
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design, sustainable tourism, disaster and emergency management, and for students doing a 
double degree in law, environmental law.  

• In January 2013, the AUT Business School was accepted into the Chartered Financial Analyst 
(CFA) Institute’s University Recognition Program. The Bachelor of Business in Finance is 
acknowledged as incorporating the CFA Institute Code of Ethics and Standards of Professional 
Conduct into its curriculum. Through participation in this recognition programme the Finance 
major offers ethics-based education aimed at developing responsible investment professionals. 

1.3 Postgraduate initiatives 

• Several postgraduate papers in the management discipline address social and ethical 
responsibility issues. Gender and Diversity in Organisations (introduced in 2007) is an 
exploration of the issues and dilemmas of managing and valuing diversity in contemporary 
organisations. Business and Sustainability (introduced in 2009) involves an examination of how 
businesses try to blend environmental and social considerations as well as economic criteria into 
strategy and practice. Social Entrepreneurship (introduced in 2013) examines the collaborative 
advantage in social value creation. 

• New papers addressing social responsibility themes were also introduced in accounting and 
economics in 2013. Sustainability Accounting and Reporting involves a critical examination of 
the increased demands for business and other organisations to be socially responsible and 
accountable to groups beyond traditional shareholder/creditor groups. Natural Resources and 
Environmental Economics looks at theory and empirical practice in the economic analysis of 
environmental problems and policies. These and the postgraduate management papers noted 
above are all offered in the Master of Business, Master of Professional Business Studies, 
Bachelor of Business (Honours), and their constituent programmes. 

• Since its inception in 2004, the MBA programme has included a compulsory core paper, 
Corporate Governance and Responsibility, which emphasises best practices associated with 
socially responsible corporate citizenship. From 2008 the MBA has also offered an elective 
paper, Environmental Management and Sustainability, which provides an examination of 
business responses to environmental and sustainability challenges.  

• Over the past five years and in response to an increasing level of awareness and demand, 
additional elective papers were introduced into the MBA programme, sufficient to provide an 
endorsed sustainability specialisation within the MBA. These papers include: Towards a 
Sustainable Economy, Sustainable Design and Marketing, Stakeholder Engagement and 
Sustainability Reporting, and Climate Change and Carbon Strategies.  

1.4 Supporting student initiatives 

• The Business School provides mentoring and financial support for a student-led organisation, 
“think.e,” which is committed to supporting sustainable entrepreneurial initiatives and 
engaging in community service-focussed projects. The group has grown out of the former 
Business School-hosted organisations, Students in Free Enterprise and Enactus and is seeking to 
closely align its activities to the PRME principles.  
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2 Principle 2 | Values 

We will incorporate into our academic activities and curricula the values of global social 
responsibility as portrayed in international initiatives such as the United Nations Global Compact. 

2.1 Engagement with communities 

• Two of the five key strategic themes in the Auckland University of Technology Strategic Plan 
2012–2016, reflect a commitment to social responsibility. Strategic Theme 4, Engagement with 
Communities, describes the University’s concern with building beneficial relationships with 
industry and the community, with an intent to “increase its contribution to social, cultural, 
environmental and economic wellbeing.” 

This is echoed by objectives within the Business School’s Strategic Plan: to “undertake research 
of theoretical and practical relevance to the School’s stakeholders, with particular emphasis on 
impact on practice and questions of importance to business;” and to “initiate and participate in 
education, research and consultancy opportunities, with business and community stakeholders, 
in Auckland and nationally.” 

• Also included under the University’s Strategic Theme 4 is a distinct focus on the indigenous 
people of New Zealand and the Pacific, with objectives detailing a commitment to 
strengthening “contribution to Māori advancement” and “the advancement of Pacific 
peoples.” 

Again, University priority is supported by the Business School, with the School’s Strategic Plan 
noting the intent to “Strengthen engagement with Māori and Pasifika in business and the 
community.” More particularly, under a drive to strengthen and diversify the student profile, are 
the objectives to “increase Māori and Pasifika participation across all programmes and 
disciplines,” and “increase student success, with a particular focus on Māori and Pasifika 
students.” 

To enact these objectives the Faculty of Business and Law appointed a Director of Equity 
Initiatives in 2010. This position oversees a portfolio of strategy and activity to increase Māori 
and Pasifika success and participation at undergraduate and postgraduate level.  

Student peer-leaders from the Faculty of Business and Law “Inspiring Māori and Pasifika Success” group, Māori high-school 
students, and Just Water CEO Tony Falkenstein, engaged in a collaborative business challenge. 
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2.2 Sustainability 

• Strategic Theme 5, Continuous Development and Capacity Building, in the University’s Strategic 
Plan 2012–2016, includes a specific objective to ensure the University’s viability by “initiating a 
programme of sustainable development that covers curriculum, research, facilities and 
operations and addresses social, cultural, environmental and economic dimensions.” A 
University Sustainability Officer was appointed in 2013, and a ten-year sustainability strategy, 
which the Business School contributed to, has been approved. The principles underpinning the 
University’s  Sustainability Goals are: 

- enhancing understanding of sustainability through learning, teaching and research; 

- consulting appropriately and encouraging debate on sustainability-related issues; 

- encouraging understanding and responsibility in the use of resources within the University 
and within the wider community; and 

- recognising and supporting the role of Māori as kaitiaki (guardians) of our natural 
environment. 

• In 2012 all permanent staff were offered an iPad to support teaching, research and 
administrative activities. As a result the School has been able to reduce the printing of agendas 
and minutes, with staff now accessing these large documents on their iPads. 

2.3 Diversity 

• The University embraces equity and diversity as integral to its Strategic Plan 2012–2016 and 
recognises its obligations under the Human Rights Act 1993.  A University Diversity Strategy has 
been approved, with aims to increase diversity academic and administrative staff appointments, 
to promote a positive and inclusive culture that celebrates diversity, and to encourage inter-
professional collaboration and involvement with the wider community.  

The AUT Business School has contributed to the draft Diversity Strategy, and within the School 
initiatives are already in place to support diversity, such as the programmes and resources 
supporting Māori and Pasifika students.  

• In 2011 the Business School established a Women’s Advancement Committee, which has 
organised networking and guest speaker events and run seminars and workshops on career 
advancement and CV writing. In addition, two members of this committee have played a key 
role in the establishment of a new University leadership programme for women, launched in 
2013.  

• The Faculty of Business and Law International Office was 
established in 2013, with a particular focus on raising 
awareness and appreciation of different cultures among 
faculty, students and alumni, through activities and special 
events.  

• As an affirmation of the Business School’s commitment to 
diversity, the School achieved a 5-star rating for 
Internationalisation and Diversity in a 2013 “QS Stars: 
Business Schools” audit. 

 

The Business School was awarded a 
5-star rating for Internationalisation 
and Diversity by QS Stars. 
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3 Principle 3 | Method 

We will create educational frameworks, materials, processes and environments that enable 
effective learning experiences for responsible leadership. 

• The appointment of a Director of Learning and Teaching, from February 2013 is enabling a 
more thoroughgoing investigation into, and enactment of one of the Business School’s Strategic 
aims, to “Deliver high quality curriculum, teaching and learning.” Particular objectives 
supporting this aim include: 

- enhancing student experience and engagement in and out of the classroom; 

- researching and developing teaching practice, integrating appropriate information 
technology, to enrich the learning experience; and 

- ensuring there are clear teaching expectations, measures and development opportunities 
for faculty. 

• A review of the programme learning goals and their coverage and assessment in the Bachelor 
of Business is underway and the results and process will flow through to other degree 
programmes in the Business School. 

• Teaching cases on a variety of sustainability and social entrepreneurship topics written by 
academics from the Business School in conjunction with case-writers from the University of 
Waikato Management School have placed in the oikos/Ashoka Case-Writing Competitions in 
2005, 2008, 2009, 2010 and 2013. These cases have been used in the MBA and postgraduate 
programmes at AUT and overseas. A further case placed as runner-up in the Australian and New 
Zealand Academy of Management Case Competition in 2013.  

 

4 Principle 4 | Research 

We will engage in conceptual and empirical research that advances our understanding about the 
role, dynamics, and impact of corporations in the creation of sustainable social, environmental 
and economic value. 

4.1 Research areas 

• AUT Business School faculty undertake research that advances understanding of environmental 
sustainability, sustainability reporting and accounting, corporate social responsibility, social 
and environmental entrepreneurship, responsible marketing and advertising, sustainable 
supply chains, sustainable tourism, gender and diversity, and employment relations. This 
research is presented at international conferences and published in various fora, including 
academic journal, case research and practitioner outlets. 

• The Faculty of Business and Law has hosted the University’s Sustainability Research Cluster, 
which, in addition to supporting sustainability-related research activity, provided a forum for the 
discussion of sustainability-related issues from both within and without the University. 
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4.2 Research contributions  

• A sample of research in the areas of corporate social responsibility and sustainability in 2011 and 
2012 is below: 

Journal articles 
Enderwick P Academy of International Business 

(AIB) Insights 
The imperative of global 
environmental scanning. 

Grant P Corporate Governance: The 
International Journal of Business in 
Society 

An Aristotelian approach to 
sustainable business. 

Sharma A, Kearins 
K 

The Journal of Applied Behavioural 
Science 

Interorganizational collaboration for 
regional sustainability. 

Kearins K, Collins 
E 

Business Strategy and the 
Environment 

Making sense of Ecopreneurs' 
decisions to sell up. 

Luke B, Kearins K, 
Verreynne M 

International Journal of 
Entrepreneurial Behaviour and 
Research 

Developing a conceptual framework 
of strategic entrepreneurship. 

Kearins K, Fryer 
M 

Corporate Social Responsibility and 
Environmental Management 

Relating sustainability theory to 
practice at Auckland airport. 

Momin M, 
Hossain M 

Corporate Ownership and Control Corporate social responsibility 
reporting by multinational 
corporations subsidiaries in an 
emerging country. 

Rozuel C, McGhee 
P 

The Australian Journal of Applied 
and Professional Ethics 

Investigating the convergence of 
corporate social responsibility and 
spirituality at work. 

AlNaimi AH, 
Hossain M, 
Momin M 

Social Responsibility Journal Corporate social responsibility 
reporting in Qatar. 

Rossouw S, 
Pacheco G 

Journal of Happiness Studies Measuring non-economic quality of 
life on a sub-national level. 

Chapters in books 
Drake NP Property and Sustainability Selected 

Essays 
Sustainable or not? New Zealand's 
experience with regulation of 
personal property securities. 

Tregidga HM, 
Kearins K, Collins 
E 

Case Studies in Social 
Entrepreneurship and 
Sustainability: The Oikos collection 

Kapai New Zealand: Eat your 
greens! 

Collins E, Kearins 
KN, Tregidga H 

Cases in Corporate Sustainability 
and Change 

State of Grace: Can death be 
sustainable? 

Herdering K, 
Kearins KN 

Cases in Corporate Sustainability 
and Change 

Ports of Auckland's response to 
climate change related challenges. 

Benn S, Kearins 
KN 

The Routledge Companion to 
Organizational Change 

Sustainability and organizational 
change. 

Charlton G, 
Brunette BL 

Water and Society Sustainable development and water 
use in New Zealand. 
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McGhee P Encyclopedia of Corporate Social 
Responsibility 

Virtue ethics and corporate social 
responsibility. 

McGhee P Encyclopedia of Corporate Social 
Responsibility 

Virtue ethics and the environment. 

Conference contributions 
Byrch C, Milne M, 
Morgan RK, 
Kearins KN 

Centre for Social and Environmental 
Accounting Research toward 
Sustainable Futures 

Relating the meaning of sustainable 
development to business practice. 

Charlton G, 
Brunette BL 

Proceedings of the First 
International Conference on Water 
and Society 

Sustainable development and water 
use in New Zealand. 

Corner P, Kearins 
K 

Proceedings of the Social Innovation 
and Entrepreneurship Conference  

Strategy in social entrepreneurship: 
Courses for horses. 

Ingley C 7th International Symposium on 
Multinational Business 
Management 

Global leadership in economic 
recovery: The role of business in 
achieving balanced, inclusive and 
sustainable growth in the APEC 
region. 

Parsons AG, Berth 
N, Soo S, 
Ballantine P 

Advertising and Consumer 
Psychology Conference 

Sustainability: Is perception as good 
as reality? 

Tregidga HM 11th Australasian Centre for Social 
and Environmental Accounting 
Research Conference 

Biodiversity offsetting and 
reporting: Challenges in how to 
account for snails, ducks and kiwi. 

Brunette BL, 
Charlton G 

Annual Meeting of American 
Society for Legal History 

Economic development, logging and 
riparian rights: The definition of a 
navigable waterway in 19th Century 
Ontario, Wisconsin and New 
Zealand. 

Kearins KN, 
Tregidga H 

Local Organizing/Organizations on 
Location 

Old theory in new bottles: 
Sustainability explained? 

Mowatt S Association of Business Historians 
Conference 

The business of sustainability: The 
development of organic and 
environmental certification 
agencies in New Zealand. 

Mowatt S Association of Business Historians 
Conference 

Business sustainability through 
networks: The “rocky road” of AS 
Paterson and modern plastics. 

Mowatt S, Yallop 
A 

Business Ethics: Expectations and 
Disappointments 

Ethical Issues in New Zealand 
marketing research: Perspectives on 
client relationships. 

Tregidga HM 23rd Centre for Social and 
Environmental Accounting Research 
Congress 

Snails, ducks and kiwi: Analysing an 
approach to biodiversity offsetting 
and reporting. 
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Werner K, 
Dickson GJ, Hyde 
K 

Commitment in Sport Management The impact of a mega event on 
strong-tie relationships and 
collaborative capacity within a 
regional tourism destination 
marketing environment. 

Williamson D, 
Harris C, Markey 
R, Ravenswood K, 
Williamson D, 
Lind J, Busck O, 
Knudsen H 

25th Conference of the Association 
of Industrial Relations Academics of 
Australia and New Zealand 

Participation and work environment 
quality in New Zealand and Danish 
hotels. 

Doolin B, Hamer 
A 

Reconfiguration of the Eco-System 
for Sustainable Healthcare 

National Cardiac Surgery Clinical 
Network: Towards sustainable 
cardiac healthcare delivery in New 
Zealand. 

Grant PL, McGhee 
P 

First Australasian Business Ethics 
Network Conference 

Virtue ethics: A new (old) way of 
looking at CSR. 

MacNeil J, 
Haworth N, 
Rasmussen E 

26th Conference of the Association 
of Industrial Relations Academics of 
Australia and New Zealand 

Soft regulation of employment 
relations: A boundary between 
social democracy and neo-
liberalism? 

Rozuel, C, 
McGhee P 

Business Ethics: Expectations and 
Disappointments 

CSR and spirituality at work: 
Convergent or divergent? 

 

4.3 Research grants 

• In the last five years, several faculty have received a prestigious Marsden Fast Start Award: 

o Dr Helen Tregidga in 2009, for a project titled “Corporate chameleons, greenwashing 
and counter-narratives;” 

o Dr Irene Ryan in 2011, for a project titled “Something else is happening! The 
invisibility of female leadership;” and 

o Dr Peter Skilling in 2012, for a project titled “Inequality and injustice: Deliberation, 
power and the nature of public opinion.” 

4.4 Ethics 

• Ethical approval is mandatory for all faculty and student research involving human subjects. The 
Business School has allocated a 0.4 time allowance for its Ethics Co-ordinator, who assists with 
ethics applications and sits on the Auckland University of Technology Ethics Committee. The 
Committee meets fortnightly to give due consideration to all aspects of research ethics and 
grant approvals for proposed projects. 
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4.5 Student research 

• Postgraduate research students have undertaken research into a range of topics relevant to 
PRME objectives, including these thesis examples: 

Master of Business 
BARNES, Aimie-Jade Corporate social responsibility and its effects on brand trust. 
BERTH, Nicole The importance of being seen to be green: An empirical investigation of 

green marketing strategies in business-to-business organizations. 
BLACK, Xavier The champions of corporate community involvement: An exploratory 

two-stage study of why and how individuals impact corporate 
community involvement in their organisations. 

DAI, Bing Investigating the impacts of shadow reports on the social and 
environmental reports of their targeted corporations. 

DAUBENSCHUZ, 
Tobias 

Operational managers' sense making around trade-offs in sustainability. 

HERDERING, Katrin An investigation into environmentally friendly beverage packaging. 
LI, Jinghua A longitudinal study of corporate social disclosure in Chinese listed 

companies' annual reports: 2002 to 2006. 
LINCOLN, Chantelle How social enterprises attain and manage resources. 
MORROW, Jeremy Translating the 100% Pure marketing campaign into an authentic 

sustainability management strategy: Practices, policies and perceptions 
of New Zealand tourist visitor information centres (i-SITEs). 

PAN, Kevin (Zhong 
Guo) 

Carbon emission and climate change disclosures in the annual reports 
of Chinese power companies: An exploration. 

SOO, Samuel "In Ecostore we trust": Uncovering the symbolic meanings of 
sustainable products and their use in building consumers' self-image. 

TAULAPAPA, Tui 
Maamora 

The status of the use of the balanced scorecard in New Zealand local 
government. 

YANG, Qian An investigation of web-based social and environmental disclosure 
practices in the New Zealand wine industry. 

Master of Philosophy 
ALLEN, Jacqueline Power for the people: Sustainability and stakeholder engagement in the 

New Zealand power industry. 

Doctor of Philosophy 
CHIANG, Christina 
Kee  Hua 

The consideration of environmental matters in the audit of financial 
reports. 

MOHAMMED, Jawed Corporate social responsibility in Islam. 
PRESCOTT, Semisi 
Manisela (James) 

Pacific business sustainability in New Zealand: A study of Tongan 
experiences. 

SHARMA, Aarti Multi-stakeholder organising for sustainability. 
THIEN, George Financial services institutions and corporate social responsibility: On 

taking a broad versus a narrow view. 
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5 Principle 5 | Partnership 

We will interact with managers of business corporations to extend our knowledge of their 
challenges in meeting social and environmental responsibilities and to explore jointly effective 
approaches to meeting these challenges. 

• A range of sustainability practitioners were consulted ahead of finalising the approach and 
content of the Bachelor of Business Sustainable Enterprise major. 

• In recent years two Faculty of Business and Law members (one permanent and one contractor) 
have had involvement with the Sustainable Business Network Awards, as judges/evaluators. 

• One of New Zealand’s well-known 
entrepreneurs, Derek Handley, was appointed 
as an Adjunct Executive Professor in 2013. 
Derek Handley worked alongside Sir Richard 
Branson to start “The B Team,” which is a global 
leadership collective aimed at making business 
work better for people and the planet, in order 
to meet the challenges of the 21st century. 

• AUT Faculty of Business and Law, in partnership 
with Māori Women’s Development Inc 
launched an advanced business and 
entrepreneur programme, Te Wero Pakihi 
(Business Challenge), in 2013. Westpac Bank and 
Just Water International signed up as the 
industry partners for the programme. Thirty 
Māori students from around the country took 
part in the four-day residential programme 
hosted at the AUT Marae. The programme 
culminated in a prize giving ceremony attended 
by New Zealand’s Minister of Māori Affairs. The 
Minister talked about the importance of the Māori economy to New Zealand and commended 
AUT for the commitment they had shown towards advancing Māori aspiration. 

• In 2013 Māori and Pasifika scholarship students partnered with the New Zealand Heart 
Foundation to run a “Go Red, for students” event, promoting healthy eating and keeping active. 
This followed a similar event in 2012, where the students ran a diabetes awareness day on 
campus in partnership with Just Water International and Diabetes New Zealand.  

• Student peer leaders from the Business School’s Māori and Pasifika Equity team engaged in 
two activities with primary schools from low socio-economics communities in 2013. As part of 
the Sir Peter Blake Leadership week in July, students ran a “Dare to Dream” day where they 
helped to inspire the children to dream big and be leaders. In October, two student peer leaders 
acted as role models for the Duffy Books in Homes literacy programme.  

• In July 2013 the University partnered with the Lifewise Trust to host the annual “Lifewise Big 
Sleepout.” Business leaders, politicians and community advocates slept rough for a night to raise 
awareness and money for the trust, and to brainstorm on strategies to combat social issues 

Derek Handley, proponent of ethical and sustainable 
entrepreneurship, was appointed as Adjunct Executive 
Professor in 2013, and features here on the cover of the 
Business School’s Engage magazine. 
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contributing to homelessness. The Business School is closely tied to the Lifewise Trust, and the 
Dean, the Director of Business Relations and the Director of Equity Initiatives have participated 
in the sleep-out for the last two years. 

• The Business School’s membership to the PRME was endorsed by the School’s Industry Advisory 
Committee in September 2013 and has its ongoing support. 

• The Business School’s Executive Education team designed and delivered a two-week training 
programme on anti-corruption for 23 senior party officials from Vietnam, in September 2013. 
With New Zealand consistently ranking among the least corrupt nations in the world, the 
Vietnamese were keen to learn more about our government’s structure and systems around 
anti-corruption. The Executive Education team created a comprehensive programme using 
speakers and experts from AUT, government, NGO and corporate organisations. Delivery 
methods included a mix of presentations, site visits, case studies and interactive classroom-
based exercises. 

• In October 2013, the Business School participated in the Keep New Zealand Beautiful Week, 
organising 55 students to clean up a local Auckland reserve and beach. The Keep New Zealand 
Beautiful Charitable Trust’s clean-up week is one of New Zealand’s largest annual community 
events, involving nearly 40,000 volunteers.  

 

6 Principle 6 | Dialogue 

We will facilitate and support dialogue and debate among educators, students, business, 
government, consumers, media, civil society organisations and other interested groups and 
stakeholders on critical issues related to global social responsibility and sustainability. 

6.1 Film screenings, lectures and seminars 

• In 2012 the Business School hosted two film screenings. The first, “Big Boys Gone Bananas!” 
(http://www.bigboysgonebananas.com) is the true story of a Swedish filmmaker and a banana 
corporation. The film addresses the price of free speech, in the face of lawsuits and 
manipulation. The second was a screening of the award winning New Zealand documentary 
“River Dog” (http://www.riverdogfilm.com/), which is about a remote New Zealand farming 

AUT Business 
School students at 
Auckland’s Point 
England Reserve, 
participating in 
Keep New Zealand 
Beautiful Week. 
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community polluting the local Pahaoa River until one farmer and his team of dogs battle to keep 
the river clean.  

• A public panel discussion on Ethics in Business was held in October 2012. Panel members 
included Murray Sheard (The Kitchen), Ben Bell (Low Impact Limited) and Leaupepe Ta’ala Ralph 
Elika (Elika Sports). 

• In conjunction with the Sir Peter Blake Trust, Captain Charles Moore, from the Algalita Marine 
Institute presented a lecture on the Plastic Ocean in October 2012.  

• In February 2013, the Business School’s Centre for Occupational Health and Safety Research co-
hosted the Precarious Work and the Living Wage in our Communities Symposium, alongside 
the Service and Food Workers’ Union and the New Zealand Council of Trade Unions. Delegates 
represented a wide range of organisations including church groups, charities, academics, and 
legal and government agencies. Almost 200 people attended the event which spanned two days, 
some travelling from Ireland, Canada, Denmark, France, the UK and Australia.  

• In May 2013 the Business School hosted an Equal Employment Opportunities Trust and 
Chamber of Commerce function for 80 business people and Business School staff. New 
Zealand’s Minister of Social Development spoke at the breakfast event about diversity in the 
workplace.  

• In July 2013 the Business School hosted a Women in Leadership panel discussion attended by 
almost 200 professionals. The panel included Sarah Trotman, Director of Business Relations at 
AUT Business School; Jacinda Arden, Labour Party MP; Shelley Campbell, CEO Sir Peter Blake 
Trust; and Victoria Crone, GM Marketing and Sales at Chorus.  

• A public lecture titled “ENOUGH! The challenge of a post-
growth economy” by Jeanette Fitzsimmons, former co-
leader of the New Zealand Green Party was held in August 
2013. The lecture challenged concepts of business-as-
usual and growth at all costs, and described a potential 
future in which people do less work but share it equally, 
and where there is less consumption of energy and 
materials, and more local production and growth in 
knowledge, science and innovation. The Bachelor of 
Business Sustainable Enterprise major was launched at the 
same event.  

• In November 2013, in collaboration with The Natural Step 
(a non-profit organisation that provides advisory services 
on sustainable business practice), the AUT Business School 
hosted the mini-conference “Fit for the Future 2013.” 
The event focused on building knowledge and capability 
to lead change in the area of sustainability. There were a 
range of speakers, including Colmar Brunton's chief 
executive, who shared findings from the 2013 Better 
Business Better World survey. 

Jeanette Fitzsimmons (left), former co-leader 
of the New Zealand Green Party, with 
sustainability researchers Dr Peter Skilling 
and Dr Helen Tregidga, at the public lecture 
“ENOUGH! The challenge of a post-growth 
economy.” 

AUT Business School: Transforming lives, changing business   13 

http://www.news.aut.ac.nz/news/schools/business/economy-of-enough?SQ_DESIGN_NAME=business

	The Auckland University of Technology Business School joined the PRME initiative in November 2013, after several years of consideration and when confident that there was a substantial basis for our membership. This initial report reflects our stocktak...
	1 Principle 1 | Purpose
	We will develop the capabilities of students to be future generators of sustainable value for business and society at large and to work for an inclusive and sustainable global economy.
	1.1 Programme Learning Goals
	1.2 Undergraduate initiatives
	1.3 Postgraduate initiatives
	1.4 Supporting student initiatives

	2 Principle 2 | Values
	We will incorporate into our academic activities and curricula the values of global social responsibility as portrayed in international initiatives such as the United Nations Global Compact.
	2.1 Engagement with communities
	2.2 Sustainability
	2.3 Diversity

	3 Principle 3 | Method
	We will create educational frameworks, materials, processes and environments that enable effective learning experiences for responsible leadership.

	4 Principle 4 | Research
	We will engage in conceptual and empirical research that advances our understanding about the role, dynamics, and impact of corporations in the creation of sustainable social, environmental and economic value.
	4.1 Research areas
	4.2 Research contributions
	Journal articles
	Chapters in books
	Conference contributions

	4.3 Research grants
	4.4 Ethics
	4.5 Student research
	Master of Business
	Master of Philosophy
	Doctor of Philosophy


	5 Principle 5 | Partnership
	We will interact with managers of business corporations to extend our knowledge of their challenges in meeting social and environmental responsibilities and to explore jointly effective approaches to meeting these challenges.

	6 Principle 6 | Dialogue
	We will facilitate and support dialogue and debate among educators, students, business, government, consumers, media, civil society organisations and other interested groups and stakeholders on critical issues related to global social responsibility a...
	6.1 Film screenings, lectures and seminars


