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Commitment to PRME 

Tēnā koutou – greetings to all, 

The AUT Business School, in Aotearoa New Zealand, is a locally and globally responsible citizen, taking 
ethics and other responsibilities to our stakeholders seriously. We strive to treat students and staff 
well and to act in ways that foster diversity and inclusion. AUT has long had an agenda for broadening 
participation in higher education and we work to enhance opportunities for all our students. 

The School was an early adopter of ethics-based business education and education for sustainability, 
led by academic staff with strong pedagogical and research credentials. Our research investigates 
topics of importance to business, government and wider society, and students are showing initiative 
and enthusiasm to pursue projects with social responsibility and sustainability themes. A focus on 
social impact continues across all our work. 

The School was accepted as a signatory to the United Nations Principles for Responsible Management 
Education (PRME) in 2013. Responsibilities supporting this commitment continue to be fulfilled. We 
find the PRME reporting process valuable for the questions it raises and the conversations it prompts. 
With this fourth progress report, the School has reflected particularly on how to better engage with 
stakeholders on contributing to the Sustainable Development Goals, and on how to better integrate 
the School’s PRME commitment into annual planning and review cycles. 

Nāku noa, nā – sincerely,  

 

Professor Kate Kearins 
Pro Vice-Chancellor and Dean, Faculty of Business, Economics and Law 
Auckland University of Technology 
 

AUT City Campus 
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1 Purpose 

PRME Principle 1, Purpose: We will develop the capabilities of students to be future generators of 
sustainable value for business and society at large and to work for an inclusive and sustainable global 
economy. 

1.1 School vision and mission 
A strategic orientation towards aspects of ethics, responsibility and sustainability is quite explicit in 
and threaded through the School’s vision, mission, strategic priorities and operations.  

Vision 

Real-world relevance and impact 

The vision underscores the School’s commitment to graduate employability and career advancement, 
to research that makes a difference to students and non-academic stakeholders, and to the positive 
impact that the School can have on its stakeholders and broader society. 

Mission 

We develop business graduates with the skills, knowledge and values needed to 
negotiate careers and responsible local and global citizenship. Our research advances 

knowledge that matters to students, business and society, and our partnerships enhance 
our real-world relevance and positive social impact. 

The mission conveys the School’s leading focus on preparing students to succeed in a changing world 
of work, both locally and internationally, where discipline experts with broad outlooks, transferable 
skills, and socially responsible mindsets will professionally flourish and positively contribute to society.  

The School’s research endeavours are increasingly oriented towards having a positive impact on 
business, society and student learning. Research engagement with non-academic stakeholders, 
including dissemination of relevant and useful research findings is a priority.  

Underpinning the School’s core functions of teaching and research are mutually beneficial 
partnerships with business, government agencies, not-for-profits, and community organisations, 
where the School particularly seeks to advance its key social agendas – diversity and inclusion, 
opportunity for Māori and Pacific, and employability for all.   

Priorities 

Supporting the School’s vision and mission are four strategic priority areas, confirmed to 2025: 

• Great graduates 
• Research that matters 
• Partnering for impact 
• Great people and resources 
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A plan in each priority area sets out major goals, the initiatives to achieve these goals, timeframes for 
action, and progress indicators.  

The School’s plans are informed by University-level strategy, as articulated in AUT Directions (the AUT 
Strategy to 2025). Supporting AUT Directions are several ‘Roadmaps’ in core areas, including 
sustainability and diversity. As noted in the outcomes of the School’s 2018–2019 objectives (below), 
these two roadmaps have been reviewed to consider implications for Business School strategy.  

1.2 2018–2019 PRME objectives 
 

Objective Outcome 

1. Review the University’s 
Sustainability Roadmap 
(when finalised) to 
determine implications for 
the Business School. 

The AUT Sustainability Roadmap is framed across three core 
themes that reflect the AUT sustainability vision: Wellbeing, 
Futures, and Connectivity. These themes provide a lens through 
which to consider the SDGs in the AUT context. Review of the 
roadmap has indicated existing strong alignment between the 
School’s strategic priorities and the University’s aspirations in 
teaching, research, partnerships and operations. Some of the 
University’s proposed actions can be (and are) cascaded to a 
School-level plan. Some objectives are led by central AUT 
divisions (those relating to operations and infrastructure) and 
the School fully participates in initiatives supporting these.  

2. Review the University’s 
Diversity Roadmap (when 
finalised) to determine 
implications for the 
Business School. 

The AUT Diversity Roadmap gives a broad view of the AUT 
stance on diversity, sets out several groups that are the focus of 
measurable outcomes, and states the expectations for senior 
leaders and managers to be champions of AUT’s diversity 
objectives. The Business School’s diversity priorities are aligned 
with the AUT roadmap and are presented in the Great People 
and Resources strategic plan. The School has three diversity 
foci: increasing the number of women in academic leadership 
positions; increasing the number of Māori and Pacific staff; and 
improving inclusion and engagement of all staff.  

3. Implement the Sustainable 
Enterprise minor in the 
redesigned flagship 
Bachelor of Business 
degree, with the objective 
to attract more students to 
incorporate the minor into 
their degree. 

Between 2015 and 2019, 73 students took a major in 
Sustainable Enterprise. Since the minor was introduced in 2019, 
14 students have completed the requirements for this. It is too 
soon to draw a conclusion as to the efficacy of the minor in 
attracting more students to include sustainability study in their 
degree, and the School will continue to monitor uptake of the 
minor. The minor will be available across the University in 
future years, as a common curriculum architecture is 
implemented across non-professionally specified 
undergraduate degrees. 
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4. Complete development of 
the compulsory vertical 
core focussed on social 
impact, in the Bachelor of 
Business, and begin 
implementation in 2019. 

The School introduced a revised Bachelor of Business degree in 
2019. The refreshed degree includes a social impact core, 
running through years 1 to 3 of the degree, which is being 
phased in over 2019–2021 for the cohort that began the degree 
in 2019. Under the University’s new common curriculum 
architecture for professionally non-specified undergraduate 
degrees, like the Bachelor of Business, there will likely need to 
be a reduction of the compulsory vertical core, and additional 
provision within each of the major disciplines (majors) of social 
impact related courses. 

5. Establish a sustainability 
research and teaching 
group. 

Under the umbrella of the School’s New Zealand Work 
Research Institute, the Sustainability, Hope and Meaningful 
Work Research Group was established in early 2020. See the 
Research section of this report for more details on the purpose 
and initial projects of this group. 

6. Develop partnership and 
outreach activities 
targeted towards the 
School’s key social 
agendas: diversity and 
inclusion; Māori and 
Pacific development; 
employability for all.  

Over 2018 and 2019, the School’s engagement activities have 
been led by a new Partnerships team, under a Director of 
Student, Business and Community Partnerships. This was a 
change to a previously branded Business Relations team and 
signalled a shift in focus to pursue deeper and multi-layered 
engagement activities that deliver strong benefits to students, 
facilitate research impact on practice, and support the School’s 
social agendas. Alongside this, researchers and research groups 
are strongly aligned to and fulfilling the School’s vision and 
mission to achieve a positive social impact, and this is reflected 
in the research engagement and partnership activities in the 
latter sections of this report. 

1.3 Integrated strategy and planning 
The School’s executive team, programme directors and heads 
of department are key in planning and operationalising 
the School’s commitment to ethics, responsibility and 
sustainability. Additionally, the School has specialist 
expertise in this area. Professor of Ethical 
Leadership and Sustainability, Marjo Lips-
Wiersma, leads a group of ethicists and other staff 
teaching the BBus Sustainable Enterprise minor 
and sustainability-related courses in other 
programmes. Marjo and School colleagues are 
well connected with sustainable business 
networks, which allows for student project work both within the University and in the community. 

Marjo Lips-Wiersma 
Professor of Ethics and Sustainability Leadership 
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With a growing number of internal and external bodies that the School reports to, on overlapping 
criteria, consolidation and integration of strategic planning and reporting has become a main focus. It 
is imperative that the School maintains clear oversight of its key priorities, to both better 
communicate these to stakeholders, and to ensure a portfolio of initiatives that are appropriately 
resourced and monitored for progress. The School’s PRME-related objectives are now incorporated 
into the relevant School priority plan and address: programme design and curriculum content; support 
for student achievement; research topics and capability; business partnerships that serve social 
interests; and diversity and inclusion in staff recruitment and engagement.  

The School’s priority plans are being reassessed (as at July 2020) in light of the impact of the Covid-19 
pandemic. The initiatives featured currently that relate to the PRME principles are: 

Great graduates 

• Implement a revised Bachelor of Business degree with focus on deep disciplinary knowledge, 
breadth of knowledge through exposure to non-business disciplines, development of skills for the 
21st century, local and global perspectives, ethics, responsibility and sustainability, social impact, 
Matauranga Māori [Māori knowledge, wisdom and way of engaging with the world] 

• Align student support at South Campus with AUT South Project [this action points to the School’s 
prioritisation of enhancing support services for business students at AUT’s South Campus in 
alignment with University-driven initiatives]1 

Research that matters 

• Build our Māori and Pacific research capability and impact through Māori- and Pacific-led and co-
designed initiatives 

• Develop a contestable internal funding stream (two thirds of total budget) that specifically 
supports research that contributes to the Business School vision (real world relevance and impact) 

• Develop a new research centre that contributes (alongside other centres) to the Business School 
achieving its vision (real world relevance and impact) 

Partnering for impact 

• Design and implement high value events/activities related to our key social agendas including one 
where staff and students can have a direct impact on addressing a social issue 

• Develop partnership initiatives that support education and employment opportunities for Māori 
and Pacific students 

• Establish framework and norms for inclusion of Te Ao Māori in events and activities 

Great people and resources 

• Recruit professors with an emphasis on social impact and leadership experience for key academic 
roles 

• Review leadership and committee composition [to ensure diverse representation] 

 
1 The AUT South Campus was established with government backing in 2010 to provide enhanced education 
opportunities to the South Auckland region. South Auckland has a population approaching 300,000 people, 
of which 21% are Māori and 40% are Pacific Islanders; this is the highest representation of Māori and Pacific 
people in New Zealand.  
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• Create deputy head of school/department roles, encouraging the appointment of academic 
women  

• Recruit additional Māori and Pacific staff  
• Work with HR, diversity and wellbeing consultants to develop appropriate annual programmes for 

staff 
• Refresh Diversity and Inclusion Action Group 
• Work with Assistant Vice Chancellor Māori and Director of Māori Advancement, as appropriate, to 

design and develop leadership and staff bicultural competencies 

In the process of preparing the 2020 PRME Progress Report, the School took note of two recent 
reports circulated by PRME: A Summary of Approaches to Reporting on the Sustainable Development 
Goals based on the 2018 Sharing Information on Progress Reports and Blueprint for SDG Integration 
into Curriculum, Research and Partnerships. 

Consideration of these reports has prompted the School to think more deeply about how the SDGs are 
addressed in School strategy and core activities. A clear way ahead has not been confirmed at the time 
of submitting this progress report, but initial discussions are around a stocktake/mapping exercise and 
subsequent revision of the School’s priority plans: 

1. A review of where the SDGs are currently being addressed in undergraduate and postgraduate 
programmes, research by individuals and research groups, and partnership activities led by 
departments or by the School’s partnerships team.  

2. Review of each priority plan with consideration of how the School’s commitment to the SDGs can 
be strengthened. This step will involve consultation with wider teams and thinking about the 
resource requirements of any new initiatives. 

 

 

 

AUT South Campus 
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2 Values 

PRME Principle 2, Values: We will incorporate into our academic activities and curricula the values of 
global social responsibility as portrayed in international initiatives such as the United Nations Global 
Compact 

2.1 AUT values – Tika, Pono, Aroha 

Tāwhaitia te ara o te tika, te pono me te aroha, kia piki ki te taumata tiketike. 

Follow the path of integrity, respect, and compassion; scale the heights of achievement. 

The Business School fully embraces the AUT values (as above). A University programme was 
introduced to engage staff in understanding how to put the values into practice, and over the last two 
years there has been increased attention in the School on encouraging values-led behaviour. Although 
the values emphasise interpersonal relationships and behaviour, they equally resonate with the 
School’s mission focus on social responsibility and impact. 

The AUT Values are particularly pertinent for the School when considering actions under the strategic 
priority of ‘great people and resources’. Within the School there is an emphasis on progressing 
diversity and inclusion, with three key objectives: increasing the number of women in academic 
leadership positions; increasing the number of Māori and Pacific staff; and improving inclusion and 
engagement of all staff. In each of these areas, progress has been made: 

• The executive team has achieved gender balance and work is being done at other leadership 
levels for the same. 

• Gender pay issues are being addressed. 
• Māori and Pacific staff numbers have increased. 
• A large percentage of academic and professional staff, including senior leaders, participated in a 

University programme in 2017 to understand how the AUT values translate into appropriate 
behaviours. 

• A diversity consultant advised the School on its diversity strategy and delivered unconscious bias 
workshops to academic and professional staff. 

• There is ongoing focus on enhancing the value and effectiveness of committees and boards and 
testing new approaches. 

Across the University and the School there is focus on celebrating and supporting the wide range of 
ethnicities, ages and orientations represented. To promote a diverse and inclusive culture, the 
School’s Diversity and Inclusion Action Group seeks impact through a ‘grass roots’ collective. This 
group plans and organises annual activities for academic and professional staff (e.g. celebration of 
Chinese New Year, Waitangi Day, and Women’s Suffrage Day). Moreover, religious diversity is valued 
and was highlighted in 2019 in the wake of the Christchurch mosque attack, where 51 people were 
killed. Academic and professional staff were brought together in solidarity with Muslim colleagues 
both in the School and in wider ceremonies on different AUT campuses. Subsequently, the School 
hosted a PechaKucha social event focused on world religions, encouraging academic and professional 
staff to continue conversations on diversity of faith.
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3 Method 

PRME Principle 3, Method: We will create educational frameworks, materials, processes and 
environments that enable effective learning experiences for responsible leadership. 

3.1 Social responsibility in all programmes 
In the redesign of the School’s largest programme, the Bachelor of Business, a deliberate effort was 
made to enhance opportunities for engaging with the multidisciplinary perspectives necessary for 
addressing wicked problems, including through incorporation of a social impact core with this 
orientation. 

In the MBA and professional masters programmes, ethical issues, sustainability, and gender and 
diversity are covered in whole courses and in capstone projects. In the Master of Professional 
Accounting and Master of Applied Finance, coverage of professional ethics required by accrediting 
bodies is incorporated into courses.  

In the postgraduate research programmes, ethical processes around the conduct of research are 
covered in research methods courses, and a number of Bachelor of Business (Honours) and Master of 
Business courses have a social responsibility focus. Dissertation and thesis students in the masters and 
PhD programmes are pursuing research on topics such as sustainable consumption, socially 
responsible investment funds, and gender and entrepreneurship. 

3.2 Social impact in undergraduate education 
As the School’s largest programme (approx. 3200 students) and therefore with the potential to have a 
significant impact on business and society through the thinking, behaviour and careers of graduates, 
the redesign and subsequent implementation of the Bachelor of Business has been a central focus for 
the School. The refreshed degree, launched in 2019, has a theme of social impact running through all 
three years of the degree, encouraging students to consider ethical, sustainable and responsible 
approaches to decision-making and problem-solving. 

The programme learning goal, for students to “be future generators of sustainable value for business 
and society at large” makes the School’s aspiration explicit. The associated learning outcome for 
students to “be able to discern the ethical dimensions and impacts of business activity and decisions, 
and advance arguments for socially responsible alternatives and outcomes” drills down to the 
knowledge, skills and behaviours that the School aims to engender. This learning outcome is assessed 
at several points in the degree and in the final-year Cooperative Education and Applied Project 
courses.  

Core courses across all three years expose students to theories and practical application of socially 
responsible business. Additional major and minor course options also advance student understanding 
of social impact in both an individual and organisational capacity, for example: 

• Management for Social Impact is an in-depth examination of the complex interdependency of 
private, public and not-for-profit organisations and wider societal concerns.  
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• Managing Environmental Issues in Business starts from an analysis of the various environmental 
issues related to business activity, and the focus is on how business organisations can and should 
respond to these issues.  

• Not-for-Profit Accounting and Accountability explores key concepts, practices and issues in NFP 
accounting, including charity regulatory requirements, key stakeholders’ information needs, 
performance measurement and reporting, and NFP commercialisation. 

• Economics, Natural Resources and Society examines social construction of value and the role this 
plays in environmental and ecological economic approaches.  

• Minors include exploration of ethics, responsibility and sustainability issues, such as: Diversity 
and Inclusion; Economic and Social Policy; International Business Management, Language and 
Culture; Sustainable Enterprise. 

In the alignment of the Bachelor of Business with the University’s common curriculum architecture, it 
is likely that there will be more emphasis on each discipline major having a specific course related to 
social impact, in addition to the emphasis on social impact in the revised core. 

3.3 Undergraduate learning in action 
Examples from Bachelor of Business courses in sustainability, social enterprise and diversity, 
demonstrate just some of the opportunities that students have to put their learning into action.  

Social Enterprise 

In the Bachelor of Business first-year course, 
Introduction to Entrepreneurship and 
Innovation, a student initiated a social 
enterprise to provide meals to the 
homeless several nights each week. 
Sunday Blessings was established in 
2019 and has grown so that it now 
feeds 200–250 homeless people each 
week.  

Other students from this course and 
the third-year Social Entrepreneurship 
course have contributed towards mobilising the social efforts of Sunday Blessings by creating a 
website, establishing a professional and corporate brand, organising long term donations (such as 
hundreds of toothcare packs from a major dental company), volunteering each week in preparing and 
serving food, creating social media videos on the issue of poverty in Auckland, and guest speaking at 
Auckland schools.  

Work by other Social Entrepreneurship students includes creating awareness and fundraising on 
World Homelessness Day, ongoing negotiation with a major New Zealand organisation on creating 
safety solutions for domestic violence victims, creating crowdfunding videos for use by social 
enterprises (such as those focused on the wellbeing of indigenous communities in New Zealand), and 
raising community awareness about accidents caused by drink driving. 

Sunday Blessings, a charitable student enterprise  
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Sustainability 

As part of a first year elective paper in Sustainability Leadership, students design and facilitate a group 
service-learning project that enables them to understand relevant sustainability topics, converse with 
stakeholders dealing with frontline environmental and social issues, and be in a context that nurtures 
deep thinking and encourages positive change.  

The service-learning programme is currently engaged with over 30 charities and NGOs that have both 
social and environmental impact. Examples are Auckland City Mission, Ronald McDonald House, 
Shakti, Keep NZ Beautiful, Sea Cleaners, and Sustainable Coastlines. Some example projects that 
students have led and participated in include: 

• Working with Kiwiharvest, a charitable trust, to collect excess or unwanted food from 
supermarkets, cafés and restaurants and distribute this to vulnerable families and social 
organisations like Auckland City Mission. 

• Working with Project Twin streams, part of Community Waitakere, for a project that combined 
environmental education, creative engagement, and stream restoration.  

• Working with Sustainable Coastlines, a charitable trust, to clear coastlines of rubbish and to plant 
trees to strengthen against coastal erosion. 

• Working with Communicare, a non-profit organisation, to improve well-being outcomes for the 
elderly, vulnerable and lonely by facilitating community interactions.  

Diversity 

In the course Diversity at Work, a group assessment takes the form of a Diversity Festival aimed at 
raising awareness around diversity topics. Each student group must choose a diversity topic and 
prepare a stand that is interactive and informative. The Festival is held in one of AUT’s large event 
spaces, with AUT staff and students invited to attend. Two showcase examples are: 

• “No, where are you really from?” – This 
group of students comprised a range of 
ethnicities and citizenships and chose to 
focus on daily casual racism or 
microaggressions. They highlighted 
examples of questions and comments 
that a white person in New Zealand might 
consider innocent, but reflected ingrained 
racist ideas. They demonstrated how 
these small interactions, usually based 
around skin colour, can have a huge 
impact and leave people feeling like they are different and don’t belong.  

• Intersex Pride – This group responded to the class topic of gender diversity and a documentary on 
discrimination in medical science and society in relation to gender assignment at birth. Their stand 
was aimed at raising awareness about intersex people and visitors were encouraged to take a 
selfie and tag it with LGBTQI pride on social media. 

AUT Business School Diversity Festival 
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3.4 Learning through Covid-19 disruption 
The COVID-19 pandemic and ensuing travel restrictions and lockdowns have created much uncertainty 
for students around the world. AUT and the Business School worked closely with relevant government 
agencies and corporate partners to help students continue their studies with as little disruption as 
possible. 

Options for offshore students 

To accommodate AUT business students who are caught overseas due to border closures, a new 
approach, the Interim Study Plan (ISP), was introduced to enable these students to continue or start 
their semester. Each overseas student is contacted to design a personalised ISP to allow them to 
maintain their academic progress. The ISP includes video or audio lectures, guided learning and 
reading activities, live or delayed interactions with teaching staff and other students, and modified 
assessments. With the Covid-19 pandemic and border closures ongoing, this option has been 
extended into the second half of 2020. 

Digital equity 

With New Zealand announcing a nationwide lockdown in late March 2020, the University moved all 
learning online for Semester 1. Digital equity among students was a key consideration and the 
University surveyed students to establish their digital needs. The survey indicated that 6 percent of 
AUT students did not have a laptop, tablet or PC at home that they can use for study purposes, and 17 
percent did not have broadband at home in order to connect to online learning and support. To 
address this, AUT secured 1,500 laptops and purchased 4,000 connectivity packages to enable 
students with identified technological barriers to continue their studies. 

Alternative workplace experiences 

Four alternative ways have been introduced for 
students to complete the nine-week workplace 
experience component (Cooperative Education) 
in the Bachelor of Business, giving them greater 
flexibility in a market affected by Covid-19. 

• The ‘gig’ option: Students can combine up 
to four part-time roles to count towards 
workplace experience. This option also 
allows smaller organisations that do not 
have full-time work to host a student. 

• CO.STARTERS: This is a nine-week AUT programme that equips aspiring entrepreneurs with the 
insights, relationships and tools needed to take the next step. Up to 12 places in the programme 
have been offered free of charge to Cooperative Education students. Students can fulfil their 
placement requirement in their own company, while gaining start-up support. 

• Virtual internships: The Business School has partnered with Virtual Internships to provide students 
with a team-based online international internship programme. The School covers the cost of this 
option for students who are selected. 

• Remote working: This provides students the opportunity to complete workplace experience 
remotely, as many of our regular employers are currently using a mix of remote and on-site 
working options for their staff. 

  A business student undertaking a ‘virtual’ internship 
during the Covid-19 lockdown 

 



  Method 

AUT Business School – PRME Sharing Information on Progress Report 2020 12 

Co-curricular opportunities online 

The nationwide lockdown and border closures in New Zealand was the impetus for the School’s 
partnerships team to consider alternative means of connecting students with partnership events and 
co-curricular opportunities.  

In July 2020, the School launched an online portal, Expert Edge. This web-based site features events, 
articles, news, and more, curated to help students connect with industry, gain insights from subject 
matter experts and network with industry leaders. Though initially launched to provide online 
opportunities during the national lockdown and for students caught offshore due to border closures, 
the portal content can be adapted to connect students to learning experiences both online and in-
person. Sections on the site include: 

• AUT Events – promotion of workshops, club activities, speaker series and webinars 
• Replay – featuring recorded webinars 
• Industry Connect – promotion of events hosted by the School’s industry partners 
• Media Speak – links to selected national and international business media
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4 Research  

PRME Principle 4, Research: We will engage in conceptual and empirical research that advances our 
understanding about the role, dynamics, and impact of corporations in the creation of sustainable 
social, environmental and economic value.  

4.1 Sustainability and Social Impact Research Groups 
The School has a range of active research groups focused on areas of social responsibility and impact. 
These concentrations of research expertise represent areas where the School has developed a 
significant reputation with academic and non-academic stakeholders. 

• The School’s New Zealand Work Research Institute (NZWRI) has a leading reputation for 
undertaking projects that contribute to the formation of social and economic policy, including 
carrying out the United Nations Women’s Empowerment Principles survey for New Zealand, and 
implementing the New Zealand arm of the World Internet Project, which compares the uptake 
and social impacts of ICT in more than 40 partner countries.  

• Professor Edwina Pio leads the School’s Immigration and Inclusion Research Group and 
is recognised locally and internationally as an expert in diversity research. Edwina holds the role of 
AUT’s Director of Diversity and is active in advising senior leaders from Government organisations 
on policy development and research on ethnic, gender and religious diversity at work. 

• The Gender and Diversity Research Group is active in coordinating and contributing to 
conferences, seminars and workshops in New Zealand and Australia, with cross-discipline as well 
as business and community engagement.  

• The Accounting for Social Impact Research Group is focused on developing evidence-based 
understanding of how accounting policy and practice can support the achievement, evaluation 
and reporting of social impact. The group’s research draws on its affiliated international academic 
network and expert stakeholder panel ranging from practitioners to representatives from across 
the charitable and public sector. 

• The Sustainability, Wellbeing and Meaningful Work Research Group was established in March 
2020 to build a programme of academic research, consultancy and research collaboration with 
community and industry that focuses on human motivation for social and environmental 
sustainability. The group is led by Professor Marjo Lips-Wiersma, Professor of Ethics and 
Sustainability Leadership at AUT, who is well-published and internationally connected in research 
relating sustainability to wellbeing. Other members of the group bring expertise in social 
entrepreneurship, Māori wellbeing and economic development, public policy, and critical 
reflexivity in matters of globalisation and management pedagogy. Ongoing projects include: 
“Community participation in environmental decision making” and “Encouraging reflexive dialogue 
to bring humanity to the business classroom”. 
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4.2 Research that matters 
The AUT Business School’s research agenda is framed by the vision for ‘real-world relevance and 
impact’. The School’s priority to pursue ‘research that matters’ sees a continuing focus on undertaking 
high-quality research into issues of social responsibility and sustainability that impact management 
practice and social policy. Several examples of impactful research are provided here.  

The quality of aged care 

Associate Professor Katherine Ravenswood made an expert 
statement to the Australian Royal Commission on Aged-

Care Quality and Safety. Her research has shown that 
there are enough similarities in the care systems in 
Australia and New Zealand to compare 
employment conditions and discuss how they can 
be improved across both countries (The Value of 
Care: the 2017 Pay Equity Settlement). 

Ravenswood has found that quality of care for 
older clients is inextricably linked to the work 

conditions of aged-care workers, and that there is still little clarity in New Zealand’s regulations on the 
staffing levels, wage requirements and work conditions considered necessary to provide high quality 
of care and ensure that aged-care workers can work safely. She concluded that ultimately the 
government, as the funder of these services (which are outsourced to private providers by district 
health boards), is responsible for the employment and work conditions of those who work in aged 
care.  

Investigating financial abuse 

Financial abuse happens when someone uses financial resources 
to control and terrorise another person. Often, this form of 
abuse occurs within intimate relationships and is more 
commonly perpetrated by men against women. Senior 
Lecturer in Finance Dr Ayesha Scott, with 
Communication Studies colleague Dr Christina 
Vogels, interviewed 15 women about their 
experiences of financial abuse.  

Scott's findings, presented at the 2019 New Zealand 
Law Society, Continuing Legal Education – Family 
Law Conference, showed the ways financial abuse can vary in character and intensity without 
adequate legal protection. Many women highlighted the complicated nature of their household 
financial matters, particularly citing trusts, which can be complex and opaque, as a vehicle for abuse. 
Participants also pointed to loss of income, the impact on their future employment prospects and 
their mental and physical health, as well as the inequity of the eventual relationship property 
settlement. Scott’s findings point to needed change in Family Court processes and follow 
recommendations in July 2019 by New Zealand's Law Commission to change the Relationships 
(Property) Act.  

 

Associate Professor Katherine Ravenswood 

Dr Ayesha Scott 

https://agedcare.royalcommission.gov.au/hearings/Pages/hearings/2020/public-hearings-21-february-2020.aspx
https://agedcare.royalcommission.gov.au/hearings/Pages/hearings/2020/public-hearings-21-february-2020.aspx
https://workresearch.aut.ac.nz/__data/assets/pdf_file/0003/350553/Pay-Equity-Report_Digital_final.pdf
https://workresearch.aut.ac.nz/__data/assets/pdf_file/0003/350553/Pay-Equity-Report_Digital_final.pdf
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In-work poverty in New Zealand 

Research conducted by the School’s New Zealand Work 
Research Institute and commissioned by the Human Rights 
Commission has found that more than 50,000 working 
households live in poverty across New Zealand. The 
report, In-work Poverty in New Zealand, examines 
the extent and characteristics of in-work poor 
households. 

The research found that the overall in-work poverty 
rate was 7 percent before housing costs. This rate 
varies greatly across several demographic 
dimensions – for example, it rises to 12.3 percent for single-parent households, and 19.9 percent for 
households of two or more families where only one adult is working. Of note, is the effect of welfare 
supplements – without these, the rate increases, and markedly so for single-parent households.  

Professor Gail Pacheco, Director of the Institute, highlighted the vulnerable groups most affected – 
single parents, children, Māori and Pacific peoples, ethnic minorities, households with low educational 
attainment, disabled people, and renters – and that the high in-work poverty figures point to a 
complex and pervasive problem that isn’t solved simply by these households finding employment. The 
Human Rights Commission is analysing the human rights implications of the report’s findings to inform 
their advocacy work focussing on poverty, equality and non-discrimination. 

  

Professor Gail Pacheco  
Director, New Zealand Work Research Institute 

 

The New Zealand Work Research Institute was the recipient of the 
Vice Chancellor’s Award for Research Excellence 2020 

 

https://workresearch.aut.ac.nz/__data/assets/pdf_file/0009/326709/In-work-Poverty-in-NZ_PDF.pdf
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Normalisation of te reo Māori is good for business 

Research spearheaded by the Business School’s New Zealand Work Research Institute and AUT's Te 
Ipukarea Research Institute, for Te Taura Whiri i te reo Māori (Māori Language Commission) has 
shown that organisations that incorporate te reo me ngā tikanga Māori (Māori language and culture) 
in their workplaces benefit from improved cultural and job satisfaction. 

The research findings also identified some key barriers to the integration of te reo in many 
organisations’ daily business, ranging from respondents who 
differentiated between 'Kiwi culture' and Māori culture to 
those who pinpointed negative attitudes in senior 
positions as an impediment. Another common area of 
resistance was found to stem from a fear of 
'getting it wrong'. Co-author and Director of Te 
Ipukarea, Professor Tania Ka'ai says that this 
needs to be overcome as part of any language 
learning journey. “Any use of te reo Māori – even 
if not executed perfectly – enhances its progress. 
Every little word contributes to the normalisation 
of this taonga for all Aotearoa.” 

Māori and Pacific research 

The School continues to place priority on growing its body of Māori and Pacific researchers, to achieve 
a staffing profile that is a better representation of New Zealand society, and also to encourage 
research by Māori and Pacific people for Māori and Pacific people, further enabling relevant research 
for these traditionally underserved communities. The following examples suggest a successful impact 
is already apparent: 

• A director of Māori Advancement, Associate Professor Ella Henry, joined the School at the 
beginning of 2020 and is building a strategy to support our Māori staff and students.  

• Dr Nimbus Staniland is conducting research on career experiences and aspirations for Māori in 
academia and is a member of the Faculty Research Committee to ensure representation for Māori 
and Pacific early-career academics.  

• Dr Peni Fukofuka has had an article accepted into the Accounting, Auditing and Accountability 
Journal, on exploring power and resistance in World Bank projects in Tonga.  

• Dr Betty Ofe-Grant is working with the School’s Institute on a Ministry of Business, Innovation and 
Employment funded investigation into the expression, experience, and transcendence of low skill 
in New Zealand, with a focus on Pacific communities. 

• Professor Jarrod Haar has been awarded Ngā Pae o te Māramatanga (Māori Centre of Research 
Excellence) funding to investigate a Kaupapa Māori approach (incorporating the knowledge, skills, 
attitudes and values of Māori society) to human resource management in New Zealand 
workplaces. 

  

Professor Jarrod Haar  
New Zealand Work Research Institute 

 

https://workresearch.aut.ac.nz/__data/assets/pdf_file/0006/287691/Te-Reo-Subjective-Motivation-Report_.pdf
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PRME-themed research recognised in Dean’s publication award 

Over 2018 and 2019, researchers who published in the Financial Times Top 50 Journals List received a 
Dean’s Premier Publication Award. A number of the articles recognised addressed issues of ethics, 
responsibility and sustainability. (AUT Business School researcher in bold.) 

Citation 

Pio, E., & Syed, J. (2017). To include or not to include? A poetics perspective on the Muslim 
workforce in the West. Human Relations. doi:10.1177/0018726717733529 

Meehan, L., Pacheco, G., & Pushon, Z. (2019). Explaining ethnic disparities in bachelor’s degree 
participation: Evidence from NZ. Studies in Higher Education, 44(7), 1130-1152. 
doi:10.1080/03075079.2017.1419340 

Hossain, M., Islam, M. T., Momin, M. A., Nahar, S., & Alam, M. S. (2019). Understanding 
communication of sustainability reporting: Application of Symbolic Convergence Theory (SCT). 
Journal of Business Ethics, 160, 563-586. doi:10.1007/s10551-018-3874-6 

Cao, Z., & Maloney, T. (2017). Decomposing ethnic differences in university academic achievement 
in New Zealand. Higher Education. doi:10.1007/s10734-017-0157-6 

Haar, J., Roche, M., & Brougham, D. (2019). Indigenous insights into ethical leadership: A study of 
Maori leaders. Journal of Business Ethics, 160, 621-640. doi:10.1007/s10551-018-3869-3 

Islam, M. A., & Van Staden, C. J. (2018). Social movement NGOs and the comprehensiveness of 
conflict mineral disclosures: Evidence from global companies. Accounting, Organizations and 
Society, 65. doi:10.1016/j.aos.2017.11.002 

Lips-Wiersma, M. S., Haar, J., & Wright, S. (2018). The effect of fairness, responsible leadership and 
worthy work on multiple dimensions of meaningful work. Journal of Business Ethics, 18 pages. 
doi:10.1007/s10551-018-3967-2 

Elley-Brown, M., & Pringle, J. K. (2019). Sorge, Heideggerian ethic of care: Creating more caring 
organizations. Journal of Business Ethics.  

Jayawardena-Willis, T. S., Pio, E., & McGhee, P. (2019). The Divine States (brahmaviharas) in 
managerial ethical decision-making in organisations in Sri Lanka: An interpretative 
phenomenological analysis. Journal of Business Ethics. doi:10.1007/s10551-019-04240-6 

Bailey, C., Lips-Wiersma, M., Madden, A., Yeoman, R., Thompson, M., & Chalofsky, N. (2019). The 
five paradoxes of meaningful work: Introduction to the special issue ‘meaningful work: Prospects 
for the 21st century’. Journal of Management Studies, 56(3), 481-499. doi:10.1111/joms.12422 
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5 Partnerships 

PRME Principle 5, Partnerships: We will interact with managers of business corporations to extend our 
knowledge of their challenges in meeting social and environmental responsibilities and to explore 
jointly effective approaches to meeting these challenges. 

5.1 Partnering for impact 
The School’s researchers and research groups are active in connecting with business and organisations 
to fulfil the School’s priority ‘partnering for impact’. Equally, the School’s partnerships team is guided 
by the School vision and mission when cultivating partner relationships, primarily seeking partners 
with similar values and social agendas, local and global outlooks, and an enthusiasm to make a 
difference in student learning.  

Several examples are provided here demonstrating how the School collaborates with partners to 
promote dialogue and contribute to solutions for social and environmental challenges 

The sustainability profession explored 

The School’s substantiality researchers 
collaborated on a research project with New 
Zealand organisations Oxygen Consulting, the 
Sustainable Business Network, and the 
Sustainable Business Council, investigating the 
growing and changing role of sustainability 
professionals. 

The research surveyed 130 New Zealand 
professionals employed in positions with 
sustainability responsibilities that address 
social, environmental and economic risks to 

their organisation. Participants were based within public, private and not-for-profit sectors. The 
resulting research report provides in-depth insights into the rapidly evolving roles of sustainability 
professionals.  

One of the report’s key contributors, Marjo Lips-Wiersma, Professor of Ethics and Sustainability 
Leadership in the AUT Business School, has been extensively involved in the incorporation of 
sustainability content into undergraduate and postgraduate courses, recognising the growing number 
of dedicated sustainability roles. The report findings are important in shaping current and future 
sustainability learning and teaching, and in helping grow and support the sustainability profession. 

Following release of the report, a webinar was held with the authors, facilitated by well-known New 
Zealand journalist, Rod Oram, who writes on corporate, economic and political issues. There has been 
significant interest in the report’s findings (1,000 interactions through downloads and views of the 
webinar presentation). 

https://www.oxygen-consulting.co.nz/news-and-blog/download-our-free-insights-on-sustainability-report-now
https://youtu.be/Aj_tAmXm8-8
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Westpac’s first Gender Pay Gap report 

Gail Pacheco, Director of the New Zealand Work Research 
Institute, welcomed the opportunity to contribute to 
Westpac NZ’s 2019 review into achieving gender parity. “It is 
important that organisations are transparent about their 
gender pay gap and analyse it across different levels within 
the workplace so that appropriate change can be 
implemented,” she said. 

Pacheco’s analysis compared the median total full-time 
equivalent pay (including base salary, bonuses, 
superannuation, overtime and miscellaneous payments) of 
all men and all women employees. Westpac NZ believes that 
choosing this methodology was necessary to give the most 
transparent measure as it includes every element of pay for 
all employees. The organisation's overall gender pay gap 
showed that men receive a 30.3% higher hourly wage. 
However, when analysing the gap in each of Westpac’s 13 
pay bands, 6 of these bands have a pay gap of 3% or less. 

Westpac NZ acknowledges that while women make up a majority of their workforce, they are not 
represented equally in their highest paid roles. In light of the report’s findings, Westpac have 
committed to short and medium-term measures to progress change towards gender parity. 

Diversity magazine launch with Fuji Xerox 

Think Diversity magazine was launched (in 2020) with an aim to 
bring New Zealand’s diversity to life through print and digital 
media. AUT Business School and long-standing partner Fuji Xerox 
sponsored the launch of the first edition, with the event hosted at 
the AUT City Campus. For the Business School, sponsoring the 
launch was an opportunity to celebrate the diversity at AUT and 
play a part in creating a safe and inclusive environment, where 
staff and students are encouraged to be more open minded and 
positively engage with different cultures.  

It was also an opportunity to support the School’s Master of 
Business graduate Ashleigh Ali-Aziz, founder of Eyeview Ethnic 
Trust and editor of Think Diversity. Ashleigh, who came to New 
Zealand as a refugee, founded Eyeview Ethnic Trust inspired in 

part by her experience volunteering in Christchurch in the aftermath of a 2019 mosque attack. She 
believes New Zealand has what it takes to be a global example of diversity and inclusion, “We have a 
dream that one day our small nation will be recognised for genuinely moving beyond racial prejudice 
to offer inclusivity for all, no matter where they come from or what they hold dear.” 

  

https://bit.ly/2kQ2NAm


  Partnerships 

AUT Business School – PRME Sharing Information on Progress Report 2020 20 

Talking CSR with AmCham 

The Business School has a long-standing relationship with the American Chamber of Commerce in 
New Zealand (AmCham), providing opportunities for staff and students to engage through events and 
joint initiatives. 

In 2019, leading figures from the business community came together at an AmCham and United Way 
breakfast hosted by the School, to discuss corporate philanthropy and social responsibility as a way of 
delivering improved commercial, social and environmental outcomes. Attendees heard from a panel 
of speakers from organisations including the American Consulate, United Way, investment firm 
Forsythe Barr, global water solutions company Xylem. AUT Business School Associate Professor Simon 
Mowatt, Head of Debarment for International Business, Strategy and Entrepreneurship, was also part 
of the panel. Discussion highlighted examples of the benefits of embracing social value creation, and 
the strides that New Zealand businesses have made in this area. 

Supporting young entrepreneurs 

The AUT Business School is a regional (Auckland) sponsor for 
the Lion Foundation Young Enterprise Scheme (YES), an 
experiential programme where high school students set up 
and run a real business. All Auckland YES programme events, 
including a kickstart day and pitch sessions, are held at AUT. 
Academic staff contribute as YES mentors and judges and the 
School offers several workshops for YES students, which are 
run by academic staff or Business School alumni. Participation 
in YES is a commitment to supporting success and 
achievement in education and employability. 

Each YES company creates their own product or service and 
brings this to market. A number of these budding 
entrepreneurs build their businesses around socially 
responsible, sustainable products and services. Dr Syrus Islam, 
Senior Lecturer in Accounting, and one of the judges said “It’s 
impressive to see how young students are passionate about 
making the world a better place through developing innovative and sustainable products/services, 
ranging from biodegradable wallets to apps locating electric vehicle charging stations to books 
developing healthy eating habits for pre-schoolers. It’s very fulfilling to help our future leaders 
navigate through the next steps of their business journey.” 
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6 Dialogue 

PRME Principle 6, Dialogue: We will facilitate and support dialog and debate among educators, 
students, business, government, consumers, media, civil society organisations and other interested 
groups and stakeholders on critical issues related to global social responsibility and sustainability. 

6.1 Events for diverse audiences 
Academic staff are annually evaluated on their contributions to academic citizenship and service 
activities and are encouraged to think broadly about the kind of contributions they make to both the 
academic and non-academic communities that the School serves. There is strong participation in 
academic and non-academic forums, and a range of seminars and workshops are offered by the 
School for diverse audiences that include students, members of the business community and the 
wider public. For example:  

• In 2019, the School’s Auckland Centre for Financial Research hosted a seminar series, broadly 
around themes of financial decision making and culture in finance, with speakers from industry 
and academia. Topics included cultural diversity in boards and senior management and the effect 
of this on company decision making and outcomes. 

• The School’s Gender and Diversity Research Group is active in coordinating and contributing to 
conferences, seminars and workshops in New Zealand and Australia, with cross-discipline as well 
as business and community engagement. Such events have had a reflective theme (e.g. 125 Years 
of Female Suffrage), taken a pedagogical focus (e.g. Bringing Gender into the Classroom) and 
showcased internationally relevant research (e.g. visiting scholar presentation on experiences of 
Filipino nurses in the Icelandic labour market). 

• In 2019, Fuji Xerox sponsored the Business School event “The Pursuit of Happiness in the 
Workforce”, an industry seminar involving 

Business School researchers and 
business practitioners, with a range 

of alumni and external partners 
attending. Being happy at 
work is crucial not just for 
people’s wellbeing, but for 
companies’ success, and how 
that happiness can be 
achieved was tackled by a 
panel of business 

representatives and School academics. Topics ranged from acknowledging socialising with 
colleagues as a legitimate part of the working day, to setting boundaries around availability 
outside of normal working hours.  

• In 2019, Professor Marjo Lips-Weirsma hosted a half-day seminar “Inner Climate Change: The 
transformative power of spiritual worldview for sustainability”, with speakers including Dr Arthur 
Dahl, President of the International Environment Forum, alongside local advisors from the Health 
Promotion Forum of New Zealand and Enviro-mark. There was a variety of attendees drawn to 
this event, including members of the public and community, and local practitioners in 
sustainability roles.  

AUT and New Zealand business panel discuss workplace wellbeing at 
industry seminar 



  Dialogue 

AUT Business School – PRME Sharing Information on Progress Report 2020 22 

6.2 Impact through the media 
The external communication of research findings and research-informed opinions is widely practiced. 
Researchers are committed to achieving impact in both academic and wider communities and are 
skilled in disseminating their research to multiple audiences. For example: 

• Professor Jarrod Haar’s research into the benefits of a four-day work week for Perpetual 
Guardian, gained worldwide attention, both when initially published and iteratively, as his work 
continues to be cited by media. To date, Jarrod’s findings have been mentioned 1317 times in 
global broadcast, print and online media channels, in the UK, the US, and across Europe. 
Publishers include the Guardian, New York Times and CNN Money. The research has been 
amplified across social media 615,227 times. 

• Associate Professor Rachel Morrison’s research into employees’ experiences of open-plan offices 
has given insight into how gender influences these experiences and what changes could be made 
to ensure open-plan work environments are productive and safe for all employees. Rachel’s work 
has been amplified more than 1400 times on social media channels and her findings have been 
mentioned 62 times, including in the Washington Post, CNN Money, Medium and Quartz at Work. 

• Drs Marilyn Giroux and Jessica Vredenburg have undertaken research on sports marketing and 
issues of sexism and ethics. They published on this topic in the International Journal of Sports 
Marketing and Sponsorship, and in 2018 they also published the article “Women in sports: double 
standards a double fault” on The Conversation, which has had 21,000 page visits and 104 
comments. The research also featured in an online article and podcast on Radio New Zealand 
(580,000 average weekly users). 

• Professor Edwina Pio’s expertise is regularly sought by 
mainstream media on a range of diversity issues, such 
as, the prevalence of discrimination against ethnic 
and minority women in New Zealand, and the 
move by migrants to change their names in order 
to enhance job prospects. Edwina’s perspectives 
have been featured in global media including RT 
and MSN, and her research has been mentioned 
124 times internationally and amplified more 
than 20,000 times. 

• Professor Aaron Gilbert has become well-known for his expertise on New Zealand’s retirement 
savings scheme, KiwiSaver. Aaron contributes commentary and analysis to help mainstream and 
expert audiences alike understand the complexities of fee structures, financial management and 
performance outcomes. His insights have been shared more than 4000 times on social media 
channels and he has been cited 74 times in publications in Australia, France, Japan, New Zealand, 
Singapore, and the US. 

 

 

 

Edwina Pio 
Professor of Diversity 

https://www.theguardian.com/world/2018/jul/19/work-less-get-more-new-zealand-firms-four-day-week-an-unmitigated-success
https://money.cnn.com/2018/06/20/pf/women-office-design/index.html
https://www.stuff.co.nz/business/105311614/openplan-offices-stressing-women-out-auckland-researcher-says
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In conclusion 

This year, in the midst of the ongoing Covid-19 pandemic, the wellbeing and needs of the AUT 
Business School’s students and staff have been at the forefront of our planning and actions.  

Of primary importance is ensuring that students located locally and offshore can continue their 
learning and complete their qualification in the year they intended to. For students offshore, providing 
tailored support for online learning has been essential. For local students, support has extended to 
providing laptops and data packages for students in need. 

For staff, we are committed to supporting staff to manage the increased complexity of teaching in 
mixed modes for a diverse student population, and to retaining all staff in work with us.  

We continue to concentrate on the teaching and exploration of ethics, responsibility and sustainability 
issues with our students. Our researchers are strongly driven by a priority to undertaken research that 
matters to our stakeholders and that is of positive social value. 

By remaining relevant to the real world and working together with a focus on having a positive social 
impact, we both fulfil the School’s vision and mission, and contribute to the AUT mission of ‘Great 
Graduates’. 

The AUT Business School’s ongoing commitment to the PRME initiative aligns well with the School’s  
vision and mission and serves as a lens through which to critique our progress and as an avenue to 
connect with our peers to share knowledge and ideas.  

 

AUT City Campus 



AUT Business School
City Campus
WF building (level 10),
42 Wakefield Street, Auckland Central

South Campus
640 Great South Road, Manukau, Auckland

+64 9 921 9721

business@aut.ac.nz

aut.ac.nz/business

@autuni #autuni

Auckland University of Technology
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