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About LM Thapar School of Management

The School was started in 2007 under the aegis of one of the premier private universities of India (Thapar University). The School is 
situated in the town of Dera Bassi (District Mohali) of the state of Punjab, India. LMTSM is located at a distance of 20 Kms from 
Chandigarh which is the first planned and one of the modern cities of India, and is the capital of the northern states of Punjab and 
Haryana. Chandigarh is one of the most prosperous and educated cities of India with the highest per capita income. It is surrounded 
by cities of Mohali and Panchkula. Chandigarh, Panchkula and Mohali, known as tricity are the hub of commercial activity in north 
India. The town of Dera Bassi is situated at a distance of 250 Kms from New Delhi. The location of the campus is well-suited to take 
advantage of the industrial activity happening around this region. The School campus extends over an area of 28 acres of the land. 
The campus is divided into various functional zones like Hostels, Main College Building and Residential Complex for staff and faculty. 
In addition to lecture theatres, board, and meeting rooms, the School has a large 260-seater auditorium, library, computer centre, 
scholars and students discussion cubicles, and teacher cabins and lounges. The School has spacious playgrounds and student             
lounges. Adequate hostel facilities for both boys and girls are available on the campus.

The mission of our school is “We stand to influence the way the world conducts business and business schools engage the world”.  
Our goal is to develop Globally Sensitive Practitioners with a Scholarly and Social Entrepreneurial Mindset. LMTSM is considered as 
a School which supports openness, cultural diversity, global linkages and intellectual autonomy with sufficient focus on ethical 
decision making, inclusiveness, sustainability and entrepreneurial mindset development. The students have varied backgrounds 
and they belong to various parts of India. They together create an exciting, dynamic and diverse environment on campus. Our 
endeavor at LMTSM is to offer an enabling environment to these students to realize their potential by exploring their theory of life. 
At the same time, we offer intellectual freedom to our students to learn from the academic environment in the campus and industry 
best practices. We attempt to create a culture of mutual learning through knowledge sharing among students. We treat our 
students as participants by involving and facilitating them in the learning process. 



LMTSM@
We at LMTSM are committed to implement the six principles of PRME as an institute of higher education in management. Our 
undertaking for PRME Principles is further reflected in the School’s Strategic Plan for 2016-21 (Executive Summary as per                  
Annexure-I). The school integrates PRME principles into its curriculum of all offered programs in line with the School’s mission and 
program goals. This report shows our commitment to the principles of providing a responsible business management education.

We have enlisted seven strategic themes under our strategic plan for 2016-21. One of the strategic themes under this plan is 
Sustainable Development of Local Communities. This Strategic Theme aims to develop graduates who will be able to comprehend 
holistic influence of businesses in society and local communities and are inclined to create and engage in such business solutions 
which contribute towards social good in a sustainable way. We want our students to realize that there are critical challenges faced 
by local communities which are important to be addressed while developing their business and management skills. Students should 
broaden community engagement and strive for achieving their capacity building and development. To these ends, the action steps 
listed are: 1) strengthen community engagement of our students 2) broaden community engagement of the students beyond the 
immediate vicinity of the institute, and 3) integrate a program of capacity building and community development in a sustainable 
way into our program curriculum.

We have designed our academic programs in such a way that each course has some component of sustainability practices in it. In 
addition, we have a dedicated center of excellence- 'Center for Strategy, Sustainability and Society (CSSS)' for engaging the students, 
faculty, practitioners, and community in sustainable practices and research. We have a course 'Sustainability in Practice' in three 
themes (Energy, Environment, and Economics) offered in three consecutive semesters of our two year full-time MBA program. We 
have collaborated with Porter School of Environment Studies, Tel-Aviv University, Israel, for the student exchange program and 
research. In addition, the student coordinators of 'Environment and Sustainability Club (ESC)' under the 'Centre for Strategy, 
Sustainability and Society (CSSS)' have organized various activities involving village and local communities in order to educate them 
towards health, cleanliness, environmental protection and various other social and sustainability issues. 

Principle 1 | Purpose: We will develop the capabilities of students to be future 
generators of sustainable value for business and society at large and to work for 
an inclusive and sustainable global economy.

Response:

We at LMTSM strive to be moral, rational, transparent and accountable in our decisions and actions. We attempt to inculcate the 
same approach and mannerism among our students by inculcating in them the spirit of ownership for their decisions, and training 
them to recognize and execute their professional responsibilities in an ethical way. We are committed to creating socially aware 
managers who understand the value of the productive capacity of the masses in India, and who can see beyond all social and 
economic class divisions in the society. Further, the attempt is to educate our students to understand the bearing of their                     
professional pursuits on various sections of the society and train them to work towards larger good of the masses while maximizing 
benefit of their organizations. We at LMTSM have incorporated into our academic activities and curricula the following core values 
which enable us to pursue our social and sustainable endeavours:

Response:

Principle 2 | Values: We will incorporate into our academic activities and           
curricula the values of global social responsibility as portrayed in international 
initiatives such as the United Nations Global Compact.

Ethical decision making: We strive to be moral, rational, transparent and accountable in our decisions and actions. We 
attempt to inculcate the same approach and mannerism among our students by inculcating in them the spirit of ownership for 
their decisions, and training them to recognize and execute their professional responsibilities in an ethical way.

1.

Inclusiveness: We are committed to creating socially aware managers who understand the value of the productive capacity of 
the masses in India, and who can see beyond all social and economic class divisions in the society. We aspire to educate our 
students to understand the bearing of their professional pursuits on various sections of the society and train them to work 
towards larger good of the masses while maximizing benefit of their organizations.

2.
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Our program contents are fundamentally resilient with sufficiently strong academic rigour. We consider our faculty as mere               
facilitators in the classroom. In every course, we attempt to teach academic concepts with rigour along with practical aspects 
through real life examples, case studies, research papers, fieldworks, etc. The course content is regularly updated keeping in mind 
the needs of the industry. Endeavour is to ensure that students are developed in a holistic way by giving them sufficient exposure 
beyond the classroom to hone their professional expertise. We have developed a 6E Framework for Global Business Sustainability 
in order to enable effective student learning experience for imbibing responsible leadership and achieving sustainable development 
goals.

Response:

Sustainability orientation: We are working towards developing future ambassadors of sustainability who are passionate 
about social, economic, environmental and resource sustainability challenges. They must recognize the relationship of social 
and economic growth with environment, and understand the fact that their present actions can influence and force future 
generations to compromise on their ability to meet their own needs. 

3.

Entrepreneurial mindset: We promote professional and intellectual development of our students and inculcate                            
entrepreneurial attitude and skills in them by exposing them to a creative and responsive curriculum. Students are not trained 
to occupy jobs but they are developed to create jobs. We are committed to developing their analytical, problem-solving, 
communication and interpersonal skills, and enable them to undertake innovation and scholarly endeavors of application, 
creation and dissemination of knowledge by contribution in business practices. Innovation, both social and commercial is our 
way of life at LMTSM.

4.

Con�dence with humility: We are committed to preparing students with confidence in their knowledge and abilities to excel 
in their professional life. At the same time, we want them to grow as humble professionals. For the purpose, we are committed 
to equipping them with management skills related to the profession as well as life skills related to attitude and conduct so that 
they can be groomed as well-behaved human beings and professionals. Confidence gained as a result of professional expertise 
and success should not make them arrogant. Our endeavour is to enable our students to learn the art of humble confidence so 
that they exhibit confidence to persuade others with their business acumen, and also have the humility to learn from others 
during their professional and life journey.

5.

Principle 3 | Method: We will create educational frameworks, materials, 
processes and environments that enable effective learning experiences for 
responsible leadership.

6E Framework for
Global Business Sustainability

Energy

Expectancy Ethics

EconomicsEssentials

Environment
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Agenda of 6E Framework

Ethics
• What is the right thing to do?

• Cost of doing the right thing.

• Cultural variations and global considerations.

Expectancy • Are we convinced about the need to address the issue of sustainability?

• Are we con�dent that we can do something about it? 

Essentials • Are we dependent on scarce essentials like rare earth and precious metals, minerals etc.?

• Are there technologies available to do what we do without these scarce essentials? 

Environment

• Impact of your business on the environment.

• Pollution, potable and industrial grade water.

• Climate Change / Global warming.

• CO2 and other gas emissions .

Energy

• A�ordable and abundant energy.

• Non / less polluting energy sources.

• Energy e�cient processes.

• Developing Energy-Shy economies. 

Economics

• Is it a�ordable?

• Who would and who should pay?

• New ideas of value creation.

• Useful value versus economic value.

• Will it be pro�table? 
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To enhance student learning experience, our major focus is on content, pedagogy, and overall learning experience. In this regard, 
we have identified the following action steps: 

In addition to the core and elective courses offered to the students, we create opportunities for students in order to engage them 
in various community-specific social projects and assignments as part of the academic requirement. A specially designed course 
'Sustainability in Practice' with three themes viz., Energy, Environment and Economics, is being taught to students in the first three 
semesters of their MBA program through team projects. We have created more than 40 student teams consisting of mix of first year 
& second year students and these teams have been assigned community-based projects like 'Corporate Connect & Sustainable 
Philosophy', 'Make in India Vs Green India', 'Clean Chandigarh', 'Dera Bassi Industrial Pollution Mapping', '100% Literacy in Dera 
Bassi', 'Green Campus', 'Creating YouTube videos for imbibing Clean India Mindset', 'Green Website', 'PRME', etc. under faculty 
mentors. These are perpetual projects and every year senior students recruit their team of juniors to carry the projects further. 
Through these projects, students are encouraged to connect with local and business communities to understand the issues and 
concerns facing them and help them find solutions for the same. The intent is to sensitize students in respect of their responsibility 
towards society and environment.

• Improving quality of curriculum by enhancing its reach and making it responsive to industry needs
• Integrating experiential learning and professional development of the students
• Offering excellent academic environment to students with focus on experiential learning
• Strengthening various centres of excellence 
• Increasing support for teaching excellence 
• Enhancing focus on student competencies by rewarding the student scholarships 
• Offering opportunities to students to participate in extra-curricular activities
• Conducting regular student, alumni and recruiter survey 

Principle 4 | Research: We will engage in conceptual and empirical research that 
advances our understanding about the role, dynamics, and impact of                   
corporations in the creation of sustainable social, environmental and                    
economic value.

Our faculty members are encouraged to engage in both socially and economically relevant research. We realize that knowledge 
creation is one of the most crucial desirable aspects of teaching profession in addition to knowledge delivery. To this end, faculty at 
LMTSM is actively involved in generating research output. Most of the research output being generated involves application and 
examination of relevance of existing theoretical concepts in different industries, social scenarios and contexts.  We at LMTSM are 
committed to undertake research in sustainability and responsible management issues. The school gives high priority to research 
as one of its most important contributions to the society. The faculty and the students of the school strive for the highest standards 
of excellence and morality in any research activities. Our faculty members have been continuously publishing in the domain of 
sustainability for enhancing social, environmental and economic value. In this regard, the following papers have been published by 
LMTSM faculty:

Response:

Table1:  Publications by LMTSM Faculty (Journals)

S.No. Title of the paper Name of the authors
Name of the Journal with
volume, page nos., year

1 Sharma, Anita and Salwan, PEntrepreneurship Research
Journal (in print)

Revisiting Social Networks as a Source of                           
Information for Entrepreneurial Opportunity 
Recognition in People with Disabilities

2 Chandra, Y.P., Singh, A., Singh,
G. and Rameshwar, Rudra

Asian Review of Mechanical
Engineering, Vol 5 (1),
pp. 30-33, 2016

Biomass - An Endless Source of Renewable Energy

3 Garg, AruneshSustainable Development,
23(5), pp. 301-16, 2015

Green Marketing for Sustainable Development: An 
Industry Perspective
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4 Sharma, Anita and Salwan, PJournal of Asia
Entrepreneurship and
Sustainability, 11(1),
24-53, 2015

Impact of Social Entrepreneurial Innovation on 
Sustainable Development-A study of Goonj-             
Clothing as a matter of Concern

5 Kanchan, M.Canadian Centre of Science 
and Education, vol 2, No1, 
2013

Social Business Responsibility: The Magarpatta 
Way

6 Pillai, A.K. and Garg, AruneshThe FedUni Journal of
Higher Education, VI (3), pp.
60-81, 2011

Attitudes and perceptions of Students of Business 
Schools in Punjab towards Treatment of Ethics in 
Marketing

7 Tandon, B. B. and Garg,
Arunesh

University News, 49 (16), 
pp. 1-5, 2011

Towards Qualitative Management of Management 
Education

8 Sharma, AnitaInternational Journal of
Business and Globalisation, 
2010, 5(1), 17-30, 2010

Sustainable social development through innova-
tions: understanding Indian cases

S.No. Name of the author/sPublisher and other detailsName of the Book/ Book chapter

1 Sharma, AnitaInnovation in Management 
Practices, Macmillian 
Advanced Research Series, 
2008

Paradigm Shift: Towards Social Innovation

2 Tandon, B.B. and Garg, 
Arunesh

Deep & Deep Publications,
2010

Inclusive Growth and Sustainable Development: 
Ideal for Indian Economy/ Inclusive Sustainable 
Development: Concept and Issues

3 Tandon, B.B. and Garg,
Arunesh

Deep & Deep Publications,
2010

Sustainable Development: Contemporary Issues & 
Emerging Perspectives/ Inclusive Sustainable 
Development

S.No. Name of the ConferenceName of PaperName of the
Faculty 

1 International Seminar on
India and China in Global 
Economy 

An Empirical Study of
Poverty Alleviation Program 
in India & China

Bansal, Shalu

2 National Conference on 
Advances in Engineering, 
Technology & Management 

Social Entrepreneurship: 
The Definition Dilemma

Ghuman, 
Karminder

Places and Dates

Kurukshetra University 
Kurukshetra, 4th - 5th  
March, 2011

MM University, Sadopur – 
Ambala on 4th April, 2015

Various books/book chapters published by LMTSM related to sustainability are as under:

Table2:  Publications by LMTSM Faculty (Books/ Book Chapters)

Various Conference Proceedings and Presentation attended by faculty members of LMTSM related to sustainability are:

Table3:  Conferences attended by LMTSM Faculty 

S.No. Title of the paper Name of the authors
Name of the Journal with
volume, page nos., year
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3 International Conference on 
Marketing: Emerging Issues, 
Challenges and Strategies

Social Marketing: Corporate 
Social Responsibility in Rural 
Markets

Ghuman, 
Karminder

4 22nd EUROMA International 
Conference on Operations 
Management on Sustainable 
Competitiveness

Traditional vs. interactive 
technologies for Corporate 
Social Responsibility 
communication in health 
care: A study in Malta and 
India

Gupta, Vipul

Punjab Commerce and 
Management Association and 
Chandigarh Business School 
at Chandigarh Group of 
Colleges, Gharuan campus, 
March 24, 2012

Neuchatel, Switzerland, 
June 26 - July 1, 2015

5 International Conference on 
Corporate Social 
Responsibility

Social Business 
Responsibility: The 
Magarpatta Way

Kanchan, M. University of Lahiti, Finland 
May 8-10, 2012

6 National Conference on
Recent Technological 
Developments in Mechanical 
Engineering (NCRTDME-2016)

Renewable Energy 
Development in India and 
Neighbouring Countries: A 
Policy Outlook

Rameshwar, 
Rudra

DIT University, Dehradun, 
Uttarakhand, India, 
Year - 2016

7 National Conference on 
Recent Technological 
Developments in Mechanical 
Engineering (NCRTDME-2016) 

Biomass Waste Utilization 
and Energy Generation in 
India: A Perspective

Rameshwar, 
Rudra

 DIT University, Dehradun, 
Uttarakhand, India, 
Year - 2016

8 International Conference on 
Advancements and Futuristic 
Trends in Mechanical and 
Materials Engineering 
(AFTMME'16)

Energy Conservation 
Opportunities, Techniques 
and Threats 

Rameshwar, 
Rudra

Baba Farid College of 
Engineering & Technology, 
Bathinda, Punjab, India, 
Year - 2016

9 National Seminar, GLA
University, Mathura
(Uttar Pradesh) India

Achieving Corporate 
Sustainability through 
Diversification

Rameshwar, 
Rudra

GLA University, Mathura, 
Year - 2014

10 National Seminar on 
Management Perspective to 
Combat Recession 

Does diversification strategy 
influence sustainable growth 
of firms in emerging 
economies? - An Asian 
Business Viewpoint

Rameshwar, 
Rudra

SVIET, Ramnagar, Banur, 
Patiala (Punjab) India, 
Year - 2014

11 28th Australia and 
New Zealand Academy 
of Management

Connecting the Dots: 
Network Ties of People 
with Disabilities

Sharma, Anita UTS, Sydney, Australia,
December 3-6, 2014

12 3rd Indian Academy of 
Management

Gateways to Social 
Entrepreneurship through 
Resource Based View

Sharma, Anita IIM Ahmedabad, 
December 12-14, 2013

13 7th IIM A Doctoral 
Colloquium

Demystifying the Gateways 
of Social Entrepreneurship 
through Resource 
Dependence Perspective

Sharma, Anita IIM Ahmedabad, 
December 9-10, 2014

S.No. Name of the ConferenceName of PaperName of the
Faculty 

Places and Dates
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14 6th IIM A Doctoral 
Colloquium

Impact of Entrepreneurial 
Solutions through Social 
Innovations on Sustainable 
Development

Sharma, Anita

15 National Conference cum 
Research Workshop on 
Technology, Innovation and 
Social Change

Businesses Revolutionizing 
Society Through Innovations: 
An Exploratory Study

Sharma, Anita

IIM Ahmedabad, January 8-9, 
2013

TISS, Mumbai, August 16-18, 
2012

16 International Conference on 
Business Ethics and Human 
Values

Spirituality in ManagementSingh, Harjot University Business School, 
Panjab University, Chandigarh

Principle 5 | Partnership: We will interact with managers of business                   
corporations to extend our knowledge of their challenges in meeting social and 
environmental responsibilities and to explore jointly effective approaches to 
meeting these challenges.

The Centre for Governance at LM Thapar School of Management (LMTSM) has been established by an MoU between Avantha Foun-
dation and LMTSM for collaborative research in the field of urban and local governance.  As a pilot study, the Centre has conducted 
extensive research in the towns of Kullu and Dharamshala in the area of financial management of the respective Municipal Councils.  
The work included the study of the revenue generating systems and improving the rent collection efficiency of the municipal 
properties in the two MCs. A report was prepared and presented initially to the team at Avanta HQ at Pune and later to the MC 
officials and councillors at Kullu in April, 2016.  The suggestions included training programs to be conducted for the MC employees 
in basic computer management and cost-effective methods of improving the rent collection.  The basic computer awareness 
training program has been scheduled and will be held in phases to include MC employees of different cadres.

Providing an incredible launch pad to aspiring entrepreneurs, LMTSM, facilitated a start-up workshop from Mar 21-23, 2015 that 
was conducted by Startup Weekend, a global grassroots movement of active and empowered entrepreneurs. Being conducted for 
the first time in the region north of Delhi, The three-day “Startup Weekend Chandigarh”, focused on promoting entrepreneurship 
among students of various universities of Punjab. While 60% of the participants were students, the remaining comprise working 
professionals, freelancers and other aspiring entrepreneurs. Startup Weekend, an initiative of UP Global, is a non-profit                        
organisation headquartered in Seattle, Washington. This largest community of passionate entrepreneurs with over 1,100 past 
events in more than 550 cities across 125 countries is on a mission to inspire, mentor and empower individuals, teams and                     
communities to launch successful ventures. The workshop enabled would-be entrepreneurs to learn what it means to launch 
ventures through rigorous grooming, mentoring and coaching by successful entrepreneurs. The participants pitched their start-up 
ideas and received feedback from their peers. Teams were formed around the top ideas, as determined by popular vote, which was 
followed by an extensive exercise of business model creation, coding, designing and market validation. The workshop culminated 
with presentations in front of local entrepreneurs, providing another opportunity for critical feedback.The speakers and mentors at 
the workshop include professionals from the Punjab government, leaders of start-ups like Zomato, EcoCabs and YuvaShaala, and 
companies which have raised angel funding and gone on to form accelerators, like The Morpheus, 500 Startups, Y Combinator and 
Microsoft Accelerator.

We are also conducting various training & development programs, MDPs & EDPs for business practitioners and educationists. Such 
programs aim at enabling them to meet various organizational, social and environmental challenges in an effective manner. A list of 
these programs conducted in the last one year is given below: 

Response:

S.No. Name of the ConferenceName of PaperName of the
Faculty 

Places and Dates
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Table 4:  Training & Development Programs for Industry Practitioners

S.No. Organisation Name Date Venue No. of ParticipantsTopic/Theme

1 UCO Bank
Snow and Avalanche Study 
Establishment (SASE), a 
Laboratory of DRDO

Market Segmentation
Transactional Analysis & 
Interpersonal Skills

5th Oct 2016 UCO Bank
Snow and 
Avalanche Study 
Establishment 
(SASE)

Table 5:  Management Development Program/ Faculty Development Program

S.No. Topic/Theme Venue No. of ParticipantsDate

1 Sustainable Business Models Sep 25-26, 2015 Discussion Room, 
LMTSM

18

2 Strategic Cost Management May 13, 2016 LM Thapar School of
Management

25

3 How to use, write and publish
Traditional, Short & Mini Cases 

Nov 27-28, 2015 LM Thapar School of
Management

35

21 Managers
20 Middle 
Management 
Professionals

2 Snow and Avalanche Study 
Establishment (SASE), a 
Laboratory of DRDO

True Professionalism 20th Sep 2016 Snow and 
Avalanche Study 
Establishment 
(SASE)

30 Managers

3 Punjab Police Communication & 
Interpersonal Skills

30th & 31st January 
2016

LM Thapar School 
of Management

120 police officials

4 First Century Capital 
Management Pvt Ltd

Success and Happiness 6th Aug 2016 First Century Capital 
Management Pvt Ltd

15 Sales               
Professionals

5 NK Sharma Group of Co. Selling Skills 12th Oct 2015 LM Thapar School 
of Management

15 Sales               
Professionals

6 Hansa Group of Co. Selling Skills 13th Oct 2015 LM Thapar School 
of Management

4 Top Management 
& Marketing 
officials

Further, the following Professional Development Workshops (PDWs) were organized by our Director, Dr. Padmakumar Nair, at               
Academy of Management Annual Meetings:

Padmakumar Nair Organized a PDW Workshop on “Teaching Sustainable Strategies to Managers: Framing” 76th Annual 
Meeting of Academy of Management (AoM), Anaheim, California, August 5-09, 2016. 
Divya Bhutiani, Padmakumar Nair and Aard Groen, “Transformational Mind-set through Social Entrepreneuring”, PDW 
Workshop on “Teaching Sustainable Strategies to Managers: Science, Practice and Philosophy” 75th Annual Meeting of             
Academy of Management (AoM), Vancouver, Canada August 6-11, 2015. 

• 

• 
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Interface with Academic Institutes: : 2.
Promoting PRME among academic institutions in the region through personal interactions
Attending PRME conferences, seminars and forums
Sponsoring our students to undertake Sustainability & energy research at Porter School of Environmental Studies, Tel-Aviv 
University, Israel
Participating in conferences, training programs, etc. related to sustainable development viz., European Organisation for 
Sustainable Development, Karlsruhe, Germany; Centre for Development Studies, Kerala, India; IndiaLics Training program on 
Research Issues & Methods in Innovation Systems & Sustainable Development

•
•
•

•
• 

Social Interface: Actively involved in Cleanliness drives and campaigns, Sustainability values taught on Earth Day in various 
nearby Schools, Conducted Blood Donation drives, Conducted Teaching Campaigns, Plantation Drive conducted by NSS,                 
Installation of Dust-bins in Village households, Live Project “Vehra on Women Empowerment".

3.

For any further information, please contact:

Prof. Padmakumar Nair, 
Director
Email: padmakumar.nair@thapar.edu

• •

Organized by: 

LM Thapar School of Management
Thapar University, Dera Bassi campus, Punjab

www.lmtsm.thapar.edu
E-mail: tsm@thapar.edu Phone: +91-1762-394500

Principle 6 | Dialogue: We will facilitate and support dialog and debate among 
educators, students, business, government, consumers, media, civil society 
organisations and other interested groups and stakeholders on critical issues 
related to global social responsibility and sustainability.

LMTSM emphasizes on regular dialogue and interactions with other academic institutes, businesses, and public through lectures, 
seminars, conferences, publications, and outreach activities. The issues we lay emphasis are related to global social responsibility 
and sustainability.  The brief of interface with various agencies is given below:

Response:

Interface with Industry: Seminars & guest lecture series by industry practitioners and leaders, internships with different 
corporate houses specially contributing towards energy saving, consultancy projects for corporations –Global Green, CLASS 
AUTO, CII, etc., Management Development Programs, Faculty Development Programs, Training Programs for Professionals 
(Refer Table 4 & 5) 

1.

Dr. Pradeep Kumar Gupta
Coordinator (Academics & Accreditation)
Email: pradeep.gupta@thapar.edu
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We stand to influence the way the world conducts business and Business Schools engage the world. 
World Conducts Business

We develop the practitioners with a scholarly and social entrepreneurial mindset by training them to maximize the 
value of efficiency-enhancing mechanisms of the free market and at the same time educating them the limitations 
and ethics of profit-maximizing mechanisms to prevent excesses to avoid situations like the global economic                 
meltdown of 2008. We believe that managers should passionately create value for all stakeholders not just to extract 
value for themselves. Creating economically and environmentally sustainable businesses is another major area of 
intellectual pursuit at our School.

Executive Summary
Strategic Plan 2016-21 

Our Mission

A Source of Most Impactful Ideas

Our vision is to create a business school which is more than just a business school. One which contributes towards 
building sustainable institutions and effective governance structures for businesses, government and civil society. 
Professionals in every walk of life have a lot to learn from business schools and business professionals and scholars 
have a lot to learn from every other discipline of intellectual pursuit. We dream of creating a business school which 
enables all of them, such as students, professionals, political and community leaders, entrepreneurs and activists to 
come together and create, exchange, and disseminate knowledge with passion and a zeal for action.

Our Vision 2030

Quantifying our Impact

We want to make sure that our research publications are cited by other scholars, used by consultants and policy 
makers. We also want to see our graduates influencing the business world through designing ethical and sustainable 
strategies, new business models and transformational leadership practices. 

Business Schools Engage the World

We are committed to engaging the community around us as the first step in contributing to the overall well-being of 
the nation and the world. We are first an institution of higher education and then a business school. We intend to fulfill 
the function of a center for advanced learning and a place where young minds are groomed to become brave and 
passionate citizens who are intellectually free to dream, architect and build the world of their imagination.

We want to be the source of impactful ideas for influencing the way the world conducts business 
through research, teaching, consulting and community engagement.  

Our Values
In the pursuit of our mission, we at LMTSM are guided by core values of ethical decision making, 
inclusiveness, sustainability orientation, entrepreneurial mindset and confidence with humility.

Annexure-I



We want to groom a generation of thinkers, practitioners and leaders who are adept at solving both local and global 
problems with utmost global sensitivity. Global sensitivity has a much broader scope than just cultural sensitivity. It 
encompasses everything from rules and regulations to economic realities to geographic peculiarities.  

We believe that what is good for the corporation should be good for the community and what is good for the            
community should be good for the nation and ultimately the entire world. We want every graduate to have a strong 
entrepreneurial orientation with an emphasis on doing social good. Irrespective of what kind of enterprises they 
create or work for, a strong orientation toward societal good must be the starting point of any decision they make. We 
believe that a right balance between social and economic good can produce sustainable businesses. Also, we see 
considerable overlap between social entrepreneurial mindset and sustainability mindset.

We base our philosophy of educating the practitioners with a scholarly mindset on the following two assertions:

Our MBA Program Goal

Traditional vs. Progressive View of Business Education

Our MBA Program goal is to develop Globally Sensitive Practitioners with a Scholarly and Social            
Entrepreneurial Mindset.

“Nothing is as practical as a good theory” by Kurt Lewin 
“Nothing is as dangerous as a bad theory” by Sumantra Ghoshal 
We want our graduates to be able to understand the power of good science and at the same time recognize its 
limitations. We pay special attention to generating new ideas and synthesizing and integrating existing ideas for 
applying them to solve real world problems.

•
•
•

Traditional Progressive

Traditional business education emphasises on the power of free market and maximizing shareholder value as the prime 
purpose of existence of businesses and business schools whereas progressive view of business education emphasises on free 
human spirit and maximizing stakeholder value as the prime purpose. 

Owners PartnersConsumer
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This Strategic Plan has been developed over a period of more than one year after elaborate 
discussions at various levels involving multiple constituencies like students, staff, faculty members 
and the Director of our business school. We deliberated on our School’s environment, developed 
a SWOT Analysis and looked at our School’s capabilities through the lens of the Resource-Based 
View of the firm. Thus, we tried to make a note of our challenges while recognising our                           
capabilities in imparting business education to our students. We were also mindful of our             
commitment to PRME Principles. After considerable deliberations, seven major Strategic Themes 
have been identified which are being summarized in the following paragraphs.  While presenting 
this Strategic Plan, we realize that we must evolve and build our capacities to meet our aspirations 
and goals under each of the seven Strategic Themes. Further, we also understand that our agenda 
of Strategic Themes may also evolve over a period of time in the face of changing market                
scenarios, the emergence of new pedagogies and stakeholder expectations.

Our Journey
into the Future 

We want to train a generation of researchers who attain scholarly proficiency through 
addressing social, economic and ecological challenges faced by corporations and              
communities alike. We want them to be sufficiently trained and equipped to apply scientific 
methods and theoretical insights to addressing real world business and societal challenges.

Our PhD Program Goal
Our doctoral program aims at developing engaged scholarship with true              
professionalism in our graduates.

Engaged Scholarship

We define True Professionalism, based the insights gained from the work of David Maister, 
as the courage to care about one’s students, colleagues, clients, and career. We believe 
that our doctoral students should be passionate towards research, teaching, consulting and 
community engagement. They should be able to appreciate the importance of balancing 
between rigour and relevance in their profession.   

True Professionalism

Our Motto
• Initiate.
     • Innovate.
          • Inspire.
               • Implement...



Our Strategic Themes

Strategic Theme One : Student Learning Experience
Our goal is to give the most meaningful learning experience to our students. In this thematic area, our major focus is on 
content, pedagogy, and overall learning experience. In this regard, we have identified the following action steps:                            
1) improving quality of curriculum while enhancing its reach and making it responsive to industry needs, and                        
2) enhancing student scholarships while integrating experiential learning and professional development of the students.

Strategic Theme Two : Corporate Connect
We strive to develop strong partnerships with corporations to provide opportunities for our students and faculty both 
for learning and practicing through consulting and internships. In addition, we provide a large pool of well-trained             
graduates to recruit from. We actively encourage our faculty to do in-company projects with a view to improve their 
teaching and research skills.  The intent is to build such engagements within as well as outside India. The action steps 
identified in this regard are: 1) enhancing our visibility to the corporate sector, 2) developing and offering customized 
programs and research-based consulting expertise to the corporations, and 3) making the existing relationships with the 
business community stronger.

Strategic Theme Three : Rigorous and Meaningful Research (Engaged Scholarship) 
The goal under this Theme is to ensure that our research is rigorous and useful. Our faculty members are encouraged to 
engage in both socially and economically relevant research. For the purpose, following action steps have been 
earmarked: 1) recruiting faculty with proven research credentials, 2) providing support to faculty to build and capitalize 
on their research capabilities to improve quality of publications, and 3) supporting and rewarding faculty for research 
achievements.

Strategic Theme Four : Global Sensitivity
Our focus is to develop truly global citizens with a deeper understanding of culture, business practices, history,                   
government, politics and geography of the regions across the globe.  We are looking forward to having international 
collaborative arrangements for ensuring cross-cultural exposure of both our faculty and students. The action steps listed 
in this respect include: 1) developing course content to ensure that our students develop a global perspective,                     
2) augmenting LMTSM student learning experience with on-campus faculty drawn from international institutes /                
universities, 3) enhancing LMTSM faculty and student exposure to international academic and business environment, 
and 4) improving on-campus LMTSM student peer group composition to include foreign students.



Our goal is to give the most meaningful learning experience to our students. In this thematic area, our major focus is on 
content, pedagogy, and overall learning experience. In this regard, we have identified the following action steps:                            
1) improving quality of curriculum while enhancing its reach and making it responsive to industry needs, and                        
2) enhancing student scholarships while integrating experiential learning and professional development of the students.
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LM Thapar School of Management at Thapar 
Institute of Engineering and Technology 
University (Thapar University) is one of the 
leading Business Schools in North India. The 
School was established as a constituent 
department of Thapar University (Patiala) in 
the year 2007 in memory of Mr. Lalit Mohan 
Thapar, one of the three sons of Lala Karam 
Chand Thapar who founded the Thapar 
Group of Companies. After the death of Lala 
Karam Chand Thapar in 1963, his third son, 
L.M. Thapar took over as the chairman of the 
Group. In 2013 LM Thapar School of              
Management was shifted to the new campus 
of Thapar University located in Dera Bassi 
near Chandigarh, Punjab.
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Thapar University was established in 1956 
through a collaboration between the then 
State of PEPSU (Patiala and East Punjab 
States Union), the Central Government and 
the Patiala Technical Education Trust (PTET) 
instituted by the founder of Thapar Group, 
the late Lala Karam Chand Thapar. The 
institute gained the status of a university in 
the year 1985 and today Thapar University is
recognized among the premier Universities 
of the country imparting technical education 
and is the best of its kind in the                  
north-western region of India. It is an                
example of a pioneering experiment of 
public-private partnership in Higher Technical 
Education.

Strategic Theme Five : Sustainable Development of Local Communities 
This Strategic Theme aims to develop graduates who will be able to comprehend holistic influence of businesses on 
society and local communities, and are inclined to create and engage in such business solutions which contribute 
towards social good in a sustainable way. We want our students to realize that there are critical challenges faced by local 
communities which are important to be addressed while developing their business and management skills. Students 
should broaden community engagement and strive for achieving their capacity building and development. To these 
ends, the action steps listed are: 1) broadening community engagement of the students beyond immediate vicinity of 
the institute, and 2) capacity building and community development in a sustainable way by enabling students to              
understand the needs and problems of the community.

Strategic Theme Six : Entrepreneurship and Innovation 
The purpose of this Strategic Theme is to develop graduates with an entrepreneurial and innovative spirit who are adept 
at creating employment rather than looking for employment. We endeavour to offer an entrepreneurship ecosystem to 
our students and alumni that supports entrepreneurs and start-ups with essential infrastructure, advice and mentoring. 
In this respect, the action steps identified include: 1) make curriculum more entrepreneurial, 2) develop an incubation 
centre (VentureLab) and 3) include start-up option as part of the MBA curriculum.

Strategic Theme Seven : Communication and Stakeholder Engagement
This Strategic Theme aims to develop credibility and reputation of the School among all stakeholders and be one of the 
most preferred choice for admission seekers and employment providers. Our intention is to build our market presence 
across India and overseas, and foster our relationships with academic and business community and various other                
stakeholders across the country and globe. Further, we wish to enhance student satisfaction in every aspect. In this 
respect, the action points identified are: 1) enhancing School standing and visibility, 2) developing and enhancing 
relations with academic and business community, 3) strengthening student services and infrastructure, and 4) enhancing 
on-campus learning experience of the existing students.


