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For more than sixty years, the School of Business has been at the vanguard of business education in 
Asia, moulding generations of business leaders. Steeped in a tradition of academic excellence, yet always 
looking forward to new intellectual horizons, the School prides itself in striving to be a pioneer in 
business education, with an emphasis on corporate sustainability, corporate social responsibility (CSR) 
and ethics. Located at the crossroads between the emerging countries of Asia and the West, the School 
is ideally situated to confront the changes impacting our world, be it the economic resurgence of China, 
the impact of globalization, the new challenges presented by the post-pandemic world, and the need 
for new ethical standards in the age of sustainability and accountability.

The School seeks to inspire good business practice, create value for stakeholders, and enhance social 
and economic development through research and engagement. A core theme of the School is a 
commitment to suppor ting corporate sustainability and responsible business leadership. The School 
was the first business school in Hong Kong to commit to the UN-suppor ted Principles for Responsible 
Management Education (PRME), which ar ticulates a vision that places business ethics at the centre of 
business education, an approach in harmony with our whole-person business education philosophy.

This is now our sixth report for PRME. We outline the progress made with all our stakeholders and 
describe how the School has engaged students, how it has supported faculty members in their teaching, 
research, community service, and contributions to practice, building on the six PRME principles and the 
UN-supported sustainable development goals (SDGs).
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The Business School Strategic Plan 2019-2023 reinforces the integration of corporate 
sustainability, business ethics and corporate social responsibility throughout the 
curriculum. This is explicitly reflected in the School’s Mission. 

The School focuses on corporate sustainability as a differentiator and core theme, 
running through teaching, scholarship and engagement activities. The School’s core 
theme “Nurturing Ethical Leaders with Global Vision” is underscored in the newly 
launched  tagline: “Be U. Be a Responsible Business Leader.” There are four more 
versions with different attributes that substitute “Responsible” in the tagline, namely 

Global, Caring, Creative and Visionary. According to the School’s mission, these are the most crucial attributes that a business 
leader should possess to make a difference in the ever-evolving world. Three of them align with the University’s recent 
rebranding “Be Global / Be Caring / Be Creative” and the other two echo the School’s commitment to suppor ting corporate 
sustainability and responsible business leadership.  

The first tagline campaign strives to promote the School’s brand through social media platforms and attract a new audience 
worldwide who share the same beliefs and values.  The campaign has been rolled out successfully as tracked in our reach and 
impact.  For example, our campaign on Facebook reached an audience of 239,650+ in 18 countries. Among them, 4,900+ signed 
up as a fan of the School, meaning they were interested to acquire the School’s information first-hand. We achieved a 51% 
increase in international fans on Facebook within a month, out-performing all other Hong Kong business schools.

Principle 2  | VALUES

We will incorporate into our academic activities and curricula the 
values of global social responsibility as portrayed in international 
initiatives such as the United Nations Global Compact.

Principle 1  | PURPOSE

We will develop the capabilities of students to be future generators 
of sustainable value for business and society at large and to work 
for an inclusive and sustainable global economy.

Principle 3  | METHOD

We will create educational frameworks, materials, processes 
and environments that enable effective learning experiences for 
responsible leadership.

SCHOOL’S MISSION: 
Through internationally recognised business education programmes and 
research achievements, our School seeks to nurture ethical business leaders 
with global vision, who make a difference to the organisations, industries 
and communities that they serve, in Hong Kong, Mainland China and the 
global community.

NURTURING RESPONSIBLE 
LEADERS AND CITIZENS1
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SUSTAINABILITY, LEARNING 
OUTCOMES AND THE CURRICULUM2 SERVICE 

LEARNING3

At University level, one of the Graduate Attr ibutes 
to be developed in all of the University’s graduates 
is that they should be “responsible citizens with an 
international outlook and a sense of ethics and civil ity” .  
Those aspirations are given more detailed form 
in the Learning Goals and Learning Objectives for 
ever y programme in the School. 

For example, one of the learning goals of the 
Bachelor of Business Administration (Honours) 
(BBA) programme stipulates that students will have 
a solid understanding of the value of business ethics 
and good corporate governance upon completion 
of the programme. At taught postgraduate level, 
one of the learning goals for the MSc in Business 
Management programme is to help students acquire 

knowledge of business ethics, CSR and corporate 
sustainability issues affecting business.  

Courses on governance, CSR and business ethics are 
included in all programmes, extending into related 
areas of leadership and management practice, ethical 
marketing, and the accounting, economic and financial 
aspects of governance.  The School’s achievements in this 
area have received recognition from our international 
accreditation bodies.

Sample courses that reflect the corporate sustainability 
theme include the following, with 100+ elective courses 
in the broad sustainability theme covered (see Appendix 1 
for a full list of the courses):

Business Ethics and Corporate Social Responsibility 
Business Ethics and Corporate Governance 
Ethics in Human Resources Management 
Issues in Financial Accounting and Corporate Governance
Socially Responsible Marketing in an International Context
Socially Responsible Entrepreneurship in an International Context

• 
•
•
•
•
•

IT infrastructure in Sustainable Investment

Nurturing Social Minds (NSM)

Besides the above courses offered by the business programmes, the School continues to contribute its exper tise 
to the teaching of General Education (GE) courses for students from across the entire University, again often 
with a focus on sustainability and ethics. The School offers a variety of GE courses across the three-tier course 
levels. These include 2 foundational GE courses, 13 interdisciplinar y GE courses and 8 GE capstone courses, see 
Appendix 2 for a full list of GE courses.  

The School has long been investing in resources to suppor t student learning e.g. Bloomberg data terminals and 
upgraded Behavioural Research Laboratory with built-in cameras and eye-trackers. The School is dedicated to 
investing in the technology infrastructure to groom future responsible leaders to address sustainability issues.   As 
it is foreseeable that the business world is expected to be shaped by business analytics in big data in future, the 
School subscribes to Eikon, star ting in April 2021.  This is a financial market database integrated with Datastream, 
providing access to real-time market data, news, company data, analytics, etc. Online training on Environment, Sus-

Commitment to sustainability, and the strong emphasis on ethical behaviour 
which is implied, has long been a differentiating feature of the School’s ethos 
and activities, and those of the University in the School’s mission as a whole. 

In addition, the sustainability theme is embodied in the School’s extra-
curricular activities which encourage learning through serving the 
community, not least through the Service Learning project.

tainability, and Governance (ESG) Investing was arranged 
for students, emphasizing recent trends and regulatory 
developments surrounding ESG risks, ways to view and 
analyze Refinitiv ESG data and usage of ESG metrics to 
evaluate companies. 

The School is aspir ing to nur ture business leaders 
who care about society and understand the evolving 
needs of their communities.

This is one of the components of the Experiential 
Learning Activities in BBA programme where 
CSR and sustainability elements are infused. BBA 
students need to complete internship/exchange or 
par ticipate in the SLP as a graduation requirement. 
In the SLP, students implement what they have 
learned in class to resolve operational issues in 
non-profit organisations fur ther developing their 
skills and at the same time building a sense of social 
responsibility and commitment.

In addition to the 
SLP, elements of 
ser vice learning 
appear in the 
curr iculum. One 
example is the 
p a r t n e r s h i p 

Service Learning Programme (SLP)

Three ser vice learning courses are offered to BBA 
students, namely Ser vice Learning and Community 
Engagement, Ser vice Learning in Sustainable 
Development and Ser vice Leadership Practicum . 
Those involve course-based projects involving 
engagement with NGOs, public organisations and 
not-for-profit institutions. Enrolled students are 
required to complete at least 120 hours in the SLP 
project. As of July 2021, 736 BBA students have 
worked with the non-profit sector as par t of their 
course requirement.

with Nur turing Social Minds (NSM), one of the 
most prestigious social entrepreneurship training 
programmes in Hong Kong. The project was initiated 
by the Depar tment of Marketing in collaboration 
with the Yeh Family Foundation and the Social and 
Innovation and Enterprise (SIE) Fund of the HK 
Government.

From 2018 to 2020, 58 students enrolled in the Social 
Enterpr ise Management and Social Impact Strategies 
course, working with seven social enterprises to 
develop business proposals, and then working on 
implementation with their enterprise par tner in a 
practicum course. Students contr ibuted significantly 
to the development of our social enterprise par tners 
and created sustainable impact in the lives of their 
beneficiar ies. In 2018/19 and 2019/20, student 
teams received a total of HK$500,000 funding to 
finance their proposals, involving the development 
of a new product line (hand cream) and the use 
of a mobile app for emotional education. Feedback 
from students was ver y positive , in par ticular for 
the practicum element. To sustain the momentum 
created by NSM, the Depar tment successfully 
applied for HK$2.7 million funding from SIE to 
create the Nurtur ing Global-minded Changemakers 
project to run from Januar y 2021 to July 2024.
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The Programme aims at raising the awareness 
of responsible consumption in Hong Kong and 
especially among young people . It engages young 
people in responsible consumption behaviours 
by focusing on three designated annual themes 
– “Ugly Food”, “Shopping Bags and Packaging 
Reduction” and “Fast Fashion”. It comprises 
three salient components – a secondar y school 
marketing contest, a TV education programme 
and a research project to establish a validated 
measure of the social impact of responsible 
consumption.   In 2019, the TV education 
programme has named “The Hong Kong Chapter 
of the United Nations’ Sustainable Development 
Solutions Network (SDSN)” as “Suppor ting 
Organisation” as endorsed by HKJC . Overall, the 
Programme is progressing well and has achieved 
most of the pledged outcomes. The key activities 
and outcomes of each Programme component 
are captured below.   

Over 400 students par ticipated in the Contest and 
unleashed their creativity to promote responsible 
consumption in 2019. A total of 98 promotion videos 
to advocate plastic free lifestyle were produced and 
reached 250,000+ impressions of their peers, family 
members as well as the public audience on social media.

HONG KONG JOCKEY CLUB 
RESPONSIBLE CONSUMPTION 
PROGRAMME

4
Additionally, the School actively 
organises activities to advocate the 
core values of CSR among university 
and secondary school students, in 
partnership with enterprises and 
government bodies. 

For example, the Department of Marketing received 
a HK$8.22 million donation to embark on the Jockey 
Club Responsible Consumption Programme, a three-
year community project supported by the Hong Kong 
Jockey Club (HKJC) Charities Trust.

(i) Hong Kong Secondary School 
Marketing Contest 

The secondary school students joined a series 
of learning activities, including sharing and 
lectures conducted by marketing professors and 
practitioners, an experiential learning activity 
and a 2-day-1-night training camp, in which they 
learnt about marketing skills and the consumption-
related environmental issues. The student 
par ticipants were required to execute their 
marketing knowledge in the tasks of preparation 

of a 1-minute promotion video on social media in 
the fir st round competition and marketing pitch in 
the training camp.

After the completion of the Marketing Contest, 
over 80% of semi-finalists, who par ticipated in the 
programme, indicated their willingness in reducing 
their use of plastic products and increased awareness 
on plastic issues on a post-event survey on 23 June 
2019. Some of the contestants specified the actions 
they would take in relation to plastic-free lifestyle, 
while some even mentioned that they would promote 
the message of plastic-free to their family and friends 
after the activities.
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International business student scoops two awards in 
global start-up challenge (Mar 2021)

A Year 4 BBA Entrepreneurship student par tnered with a postgraduate 
student from the National Institute of Technology, India, and joined the 
“SCG Bangkok Business Challenge @ Sasin 2021”, the Asia’s longest-
running global student star t-up competition. Over 240 applicants from 
26 countries were attracted to par ticipate. They were awarded the first 
runner-up prize at the international entrepreneurship competition. The 
team’s meticulous presentation also won them the title as one of the 
four best presentation teams. Their competing idea was based on a 
low temperature thermal decomposition machine for medical waste 
management in Hong Kong and India. The project was applauded for 
its high feasibility and investor-readiness, and is now in the pilot phase 
where a prototype of the machine has been installed in an Indian 
hospital and is up and running.

HKBU graduate team awarded HK$100,000 for 
fintech competition win (Mar 2021)

A graduate team of three from the School and the HKBU Department of 
Computer Science was selected as one of the Top 10 winning teams at the 
Cyberport University Partnership Programme. They were awarded the 
Cyberport Creative Micro Fund of HK$100,000 to continue developing 
their fintech project. The Programme aims to unleash participants’ full 
potential and to help them gain insights into the global market.

(ii) Public Education TV Programme

There are also production of public education TV 
programmes on responsible consumption, Our business 
students joined hands with some celebrities on TV shows 
to share ways to reduce food waste and use of plastic 
bags respectively based on the past two annual themes.  
The TV programmes have been aired on CableTV and 
Hong Kong OpenTV in 2018 and 2019 reaching an 
one million+ audience, plus 1.33 million+ impressions 
for the videos uploaded on social media. After viewing 
the TV programme, 83% of respondents expressed a 
greater willingness to consume responsibly while 70%+ 
said they would make concrete actions.    

The third theme “Fast Fashion” activities have been 
postponed to 2020/21 due to COVID-19. In Semester 
2, AY2019/20, 60 students from MKTG3025 Integrated 
Marketing Communications engaged in a group project to 
promote “Sustainable Fashion”, which suppor ts the UN 
SDGs on “Responsible Consumption and Production”. 
Outstanding ideas were incorporated in the public 
education TV, which is aired on Hong Kong Cable TV 
and Open TV star ting March 2021. As of June 2021, the 
TV programme attracted around 1.6 million impressions 
on the social media.

(iii) Social Impact Index Report

As par t of the Programme, the team plans to produce 
a Social Impact Index Repor t, aiming to develop 
a validated “social impact index” which will gauge 
the achievement of the campaign, and will be made 
available for use by other projects, and distributed to 
funding bodies, social enterprises and NGOs.  

Alongside the above core events, the Depar tment 
has also incorporated some of the elements of 
the Programme into the classroom activities. On 4 
March 2021, the Depar tment of Marketing hosted a 
forum on Zoom entitled “Marketing for Responsible 
Consumption and Sustainable Packaging”. Over a 
hundred students from diverse nationalities attended 
and exchanged ideas about recycling practices in 
different countries and best practice for responsible 
consumption and sustainable packaging. 

The founder of The Loops Hong Kong, a domestic 
recycling centre, and several HKBU scholars were 
invited to share their insights and experiences on 
plastic waste in Hong Kong and encouraged students to 
suggest possible actions to be responsible consumers 
and marketers. The forum sparked an interesting 
discussion between students on the implementation of 
green practices. 

In the four episodes, six HKBU marketing students delved 
into the concept of sustainable fashion with the TV hosts. 
Students par ticipated in an array of workshops, visits and 
challenges to explore ways of practising sustainable fashion 
by reducing purchases, upgrading and recycling. The TV 
show also introduced smar t tips on how to stay green 
and fashionable. In the last episode, the students unleashed 
their creativity and applied what they have learnt in a mini 
eco-fashion show. 

Through the series of activities, students learned how 
to apply their marketing knowledge to make a positive 

social impact and become 
agents of change through 
socially responsible marketing. 
More, innovative ideas are 
given oppor tunities to 
showcase to wider public 
audience via broadcast 
channels. This in turn created a 
platform for students to apply 
their knowledge to real-world 
issues.

EXTRA-CURRICULAR 
ACTIVITIES5

The School encourages students to actively participate in international and 
local competitions to learn and integrate the values of business sustainability 
and responsible leadership beyond the classroom. Highlights of recent 
student achievements include:
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Postgraduate business students crowned 
champion at HK Techathon 2021 (Jan 2021)

BBA student team crowned champion at 
HSBC/HKU Business Case Competition 
(Mar 2020)

BBA students named second runner-up in 
CFA Institute Research Challenge (Feb 2020)

BBA student crowned Champion in investment
competition (Oct 2019)

Business student shines in international 
blockchain competition (Jul 2019)

A team of two students from the MSc in Data Analytics 
and Business Economics (MScDABE) programme won 
the championship in the AI & FinTech category at the 
Hong Kong Techathon 2021, which is the first vir tual 
techathon in Hong Kong co-organised by the Hong 
Kong Science and Technology Park (HKSTP) and seven 
local universities including Hong Kong Baptist University. 
The team competed against 20+ teams from other 
universities in the city for seven consecutive days, 
pitching for seed funding and incubation suppor t.

Four BBA students were crowned champions at the 
HSBC/HKU Hong Kong Business Case Competition 
2020 on 16 March 2020. The Competition brings 
together elite business students from universities in 
Hong Kong and across Asia to contest by grappling with 
unique business cases. The HKBU team impressed the 
judges with their acute business sense, comprehensive 
analysis and impeccable presentation.

A team of five BBA students won the second runner-
up out of ten teams at the local final of the CFA 
Institute Research Challenge hosted by the Hong 
Kong Society of Financial Analysts on 22 February 
2020. Par ticipants are required to possess outstanding 
analytical, valuation, repor t writing and presentation 
skills to impress the judges.

A Year 3 BBA Finance student of the School was proclaimed 
Overall Champion at the 4th Joint University Investment 
Game conducted from September to October 2019. The 
student outshone over 1,500 contestants from 13 tertiary 
institutions in Hong Kong and mainland China. His final 
portfolio recorded the highest asset values among all, 
generating nine times of returns in six weeks.

A Year 2 BBA Applied Economics student and 
teammate par ticipated in the International Blockchain 
Olympiad 2019 held on 5th-7th July 2019. The team 
competed against 33 finalist teams from ten countries 
and regions, including Brazil, Canada, China, Estonia and 
the USA etc., and made it to the top three as the only 
one from mainland China and Hong Kong. The event 
was a multidisciplinary design competition that invited 
students from around the globe to apply blockchain 
and cryptography in solving real-world challenges.

REACHING OUT TO 
THE GLOBAL COMMUNITY6

In line with the University strategic vision, the School has been working hard 
on all aspects of internationalisation, with the aim of providing students with 
high-quality international experience. 

Academic Year
BBA

Total no. of students with overseas experience
% of students with overseas experience

Full-time Taught Postgraduate

Total no. of students
Total no. of students study abroad
% of students study abroad

2017/18

207
55%

296
45

15%

2018/19

261
65%

350
88

25%

2019/20

85
21%

486
39
8%

Table 1: Trend data on BBA and full-time Taught Postgraduate students having overseas experience

To facilitate this, the School strives to improve the quality 
of international partnerships. In 2019 and 2020, the School 
signed seven new exchange agreements with triple-
accredited schools and terminated four agreements based 
on robust criteria. As of July 2021, the School has 102 
School-level exchange partners (11%+ compared with 92 
in 2019). Of these, 40 (around 39%) are triple-accredited.

The School continues to make efforts to achieve the 
target of expanding outbound exchange with the 
provision of school-based subsidies to students going on 
exchange. In 2018/19 the School had the highest-ever 
number of 260+ outbound exchange students in the BBA, 

with non-local internships (55) also on the rise. Progress 
towards our initial target of 70% of BBA students having 
a cross-cultural learning experience reached 65% (11%+ 
compared with 207 in 2017/18) in 2018/19. The number 
of inbound exchange students was also on the rise and hit 
316 in 2018/19 (16%+ compared with 272 in 2017/18). 
Progress on exchange were undermined in 2019/20 by 
the social protests and COVID-19 with the suspension of 
inbound student exchange in semester 2 and cancellation 
of outbound exchange in summer. However, the School 
has received 200+ applications for the 2021/22 student 
exchange programme, and we anticipate a recovery in 
numbers when the pandemic situation improves.  
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The School is also making great stride in internationalising the student body. Whilst COVID-19 brought a set-back at 
undergraduate level, international applications and recruitment at postgraduate level continued to increase. 2020/21 
recorded a drop to 15 international students admitted, compared with 30 in 2019/20, for year 1 BBA entrants.  Table 2 
shows the trend data on international student recruitment for first year BBA in the past four years. 

Academic Year

Total no. of international students in BBA programme
No. of international students in fir st-year entr y
No. of international applications
Total no. of BBA fir st-year entr y

2017/18

32
22
76

327

2018/19

54
22
79

338

2019/20

80
30

136
322

2020/21

81
15
80

308

Table 2: Trend data on international (Non-local non-mainland) students recruited into first year BBA

For postgraduates, in 2020/21, 44 international students from 23 different countr ies were enrolled into the 
nine full-time taught postgraduate (TPg) programmes, representing 10% of the full-time TPg population.  

In 2020/21, one non-local non-mainland applicant was admitted to our research postgraduate (PhD/MPhil) programme, 
and we now have four international PhD students, one of whom is receiving a prestigious Belt and Road Scholarship from 
the HKSAR Government.

These trends reflect recent enhancements in the School’s internationalisation and branding strategies, and the offer of a 
growing number of International Postgraduate Scholarships (IPS).

Academic Year

No. of IPS recipients 
No. of full-time international students 
No. of international applications
Total no. of full-time TPg students 

2017/18

7
19
48

296

2018/19

5
16

116
350

2019/20

20
40

291
486

Table 3:  Trend data on international (Non-local non-mainland) students in full-time Taught 
Postgraduate programmes

Core UN SDG mapping under Principles 1, 2 and 3

Principle 5  | PARTNERSHIP

We will interact with managers of business 
corporations to extend our knowledge of their 
challenges in meeting social and environmental 
responsibilities and to explore jointly effective 
approaches to meeting these challenges.

Principle 4  | RESEARCH

We will engage in conceptual and empirical research 
that advances our understanding about the role, 
dynamics, and impact of corporations in the creation of 
sustainable social, environmental and economic value.

Principle 6  | DIALOGUE

We will facilitate and support dialog and debate 
among educators, students, business, government, 
consumers, media, civil society organisations and 
other interested groups and stakeholders on critical 
issues related to global social responsibility and 
sustainability.

RESEARCH DEVELOPMENT7 CSR, ethics and sustainability have long been key features of the School’s 
activities and are an important focus for its research effort. The aim is 
to produce world-class research with high academic significance.

In addition, faculty conduct research with significant corporate advisory and/or policy implications and social 
impact, and they serve the private and public sectors as consultants, advisors and committee members.

In 2016, the University required all faculties to develop a specific “Faculty Niche Research Area” (FNRA), 
as par t of the strategy of focusing research effor ts. Consistent with its long-term direction, the School 
of Business has adopted “corporate sustainability” as its FNRA. The School has identified the following 
four research sub-themes within this: corporate governance and disclosures, governance structure and 
economic performance, sustainability and people management, and socially responsible marketing. Among 
these, corporate governance and disclosures was chosen as the priority area for investment under the 
FNRA. 

Research is as impor tant as teaching for the School, and our five depar tments focus their research effor ts 
on a number of key areas as shown in Table 4, with each depar tment having at least one theme related to 
corporate sustainability and the FNRA.

2020/21

23
44

308
447
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Department

Accountancy and Law

Economics

Finance and Decision Sciences

Management

Marketing

Research theme

• Financial repor ting and auditing
• Corporate governance and CSR

• Governance structure and economic performance
• Chinese economy
• Business analytics and the digital economy

• Corporate finance and corporate governance
• E-business and information systems management

• Human resource management and sustainability
• Leadership and interpersonal dynamics
• Entrepreneurship and innovation

• Business ethics and socially responsible marketing (SRM)
• Customer and channel relationship management

Table 4: Key research areas for the five departments of the School of Business

Table 5: Research abstracts of some of selected publications on sustainability topics in recent two years

Corporate sustainability continues to be a significant theme in the School’s research and journal publications. Below is 
a selection of top-rated journal publications centring on corporate sustainability-related issues published since 2019, 
together with the abstract information (Table 5). The full list is provided as Appendix 3.

Cheung, Y., Rau, P., & Stouraitis, A. (2020). What determines the return to bribery? Evidence from corruption cases 
worldwide. Management Science, doi: 10.1287/mnsc.2020.3763.

We analyze a hand-collected sample of bribery cases from around the world to describe how the payment of bribes 
affects shareholder value. The net present value of a bribe conditional on getting caught is close to zero for the median 
firm in our sample. However, controlling for industry, country, and firm characteristics, a $1 increase in the size of the 
bribe is associated with an ex ante $6–$9 increase in the value of the firm, suggesting a correlation between the size 
of bribes and the size of available benefits. Proxies for information disclosure appear significant in explaining these 
benefits with more disclosure associated with lower benefits. However, this result is driven by democratic countries 
where bribepaying firms receive smaller benefits relative to the bribes they pay. Information disclosure is not significant 
in autocratic countries.

Duan, Y., Hsieh, T.S., Wang, R., & Wang, Z. (2020). Entrepreneurs’ facial trustworthiness, gender, and
crowdfunding success. Journal of Corporate Finance, 64, 101693, doi: 10.1016/j.jcorpfin.2020.101693.

Chen, W., Zhou, G., & Zhu, X. (2019). CEO tenure and corporate social responsibility performance. Journal of 
Business Research, 95 (2), 292-302, doi: 10.1016/j.jbusres.2018.08.018.

This study examines whether and how entrepreneurs’ facial trustworthiness is associated with the success of their 
crowdfunding campaigns. We adopt a novel dataset extracted from the Kickstar ter crowdfunding platform and 
employ machine learning-based facial detection techniques to construct a comprehensive index that measures 
facial trustworthiness for our investigation. Our results suggest that entrepreneurs’ facial trustworthiness is 
positively associated with crowdfunding campaign success. We also find that the facial trustworthiness of female 
entrepreneurs plays a more prominent role in determining project success than that of male entrepreneurs. 
Overall, the results of our study suggest that entrepreneurs’ facial trustworthiness is an important factor that 
affects funders’ decision-making process in reward-based crowdfunding.

In this study, we examine whether and how CEO tenure affects firms’ corporate social responsibility (CSR) 
performance. Using a sample of U.S. firms for the 1999–2013 period, we find that firms’ CSR performance is 
significantly higher in CEOs’ early tenure than in their later tenure. We also find that the relationship between CEO
tenure and CSR performance is stronger when the board is more independent and CEOs have a longer expected
employment period, supporting both the signaling interpretation of the career concern hypothesis and the career
horizon hypothesis. Consistent with the trend of increasing awareness of the importance of CSR, we find that the
relationship between CEO tenure and CSR performance has become more significant in recent years. Finally, we
show that better CSR performance in a CEO’s early tenure is associated with a lower CEO turnover probability,
suggesting that commitment to CSR during CEOs’ early tenure could enable them to mitigate career concerns.

The theme of sustainability and CSR is also reflected in the School’s bidding for the government research funding 
provided through the Research Grants Council of the University Grants Committee, namely the General Research 
Fund. Relevant grants with faculty being Principal Investigators in the past two years are cited here:

• 

•

Dr. Ahrum Choi (Assistant Professor, Department of Accountancy and Law), 2020, Political uncertainty and 
corporate social responsibility: evidence from elections around the world (HK$400,000).
Dr. Zhang Fang (Associate Professor, Department of Accountancy and Law), 2019, Is two better than one? - 
Evidence from the two-child policy and corporate social responsibility in China (HK$316,000).
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The School is devoted to CSR-related 
research at the University level. The six-
year project “Corporate Sustainability: 
A Community Dialogue”, succeeded as 
evidenced by the high quality publication 
output and the extent of the knowledge 
transfer to the business community and the 
general public. A total of 24 journal papers 
and 35 conference papers were published as 
a result of the research funding provided to 
School faculty. This project was approved 
with funding to extend the research on 
corruption by the Centre for Corporate 

Governance and Financial Policy (CCGFP). In 
2019/20 the School has successfully bid for 
a research grant of around HK$0.5 million 
“How Event-time versus Clock-time Scheduling 
Styles Influences Consumers’ Responses 
towards Environmentally Friendly Products” 
for its FNRA in corporate sustainability. 

This proposal, initiated by the Department 
of Marketing, aims to investigate how 
consumers respond to environmentally 
friendly products — an important “corporate 
sustainability” topic.

As an institution funded by the Univer sity Grants 
Committee , HKBU is required to par ticipate in 
the Research Assessment Exercise (RAE) ever y 
six year s in which the societal impact of academic 
research is assessed.

To prepare for the 2020 RAE, the School has 
developed six research impact case studies, each
demonstrating the impact of a specific stream of 
research conducted within the School. The RAE 
results were released in late May 2021 (delayed due 
to COVID-19), and the results for the School are 
ver y good, showing a ver y significant improvement 
on the last assessment six year s ago. This reflected 
that these cases has par tly helped win posit ive 
assessments and contr ibute to an improvement 
in the School’s RAE performance . For the School 
as a whole , 71 percent of our research activity 
was rated as at least “internationally excellent”, 

including 17 percent given the ver y top rating of 
“wor ld leading”. We see significant improvements 
in al l fields, with the propor tion of research 
activity rated as internationally excellent at 76 
percent in Accountancy, 66 percent in Economics 
& Finance , and 72 percent in Business (including 
management, marketing and MIS). The Business 
area did especial ly well in the assessment of its 
research paper s, ranked second in HKBU in the 
propor tion of “wor ld leading” paper s, and third 
equal amongst Hong Kong business schools, t ied 
with The Chinese Univer sity of Hong Kong on 30 
percent wor ld leading paper s, significantly ahead 
of City Univer sity of Hong Kong, The Hong Kong 
Polytechnic Univer sity, and Lingnan Univer sity. The 
School is strongly committed to building on this 
success in the coming year s and is already making 
significant progress. Table 6 is a summar y of the six 
case studies.

Research Impact Cases

Case Title

Promoting and Improving 
Corporate Social Responsibility
(CSR) Practices in Hong Kong 
and Mainland China 

Promoting Best Practices in
Corporate Governance 
(conducted by the Centre for 
Corporate Governance and 
Financial Policy) 

Pay Research Influencing 
Reward Management Decisions 
and Related Public Policies in 
Hong Kong (conducted by the 
Centre for Human Resources 
Strategy and Development)

Forecasting Economic Policy
Uncer tainty in Greater China 

Stimulating and Enhancing the
Development of Entrepreneurial
Ecosystem in the Greater Bay
Area 

Stimulating Entrepreneurship
amongst Small Business and
Under-ser ved Communities

Summary of the Impact

In response to rapidly increasing awareness of CSR issues wor ldwide, managerial 
incentives are impor tant in promoting CSR engagement. The research showed 
that good CSR practices can bring benefits in both product and capital markets. 
The findings provided valuable guidance for practitioners and regulator y bodies to 
develop and incorporate CSR initiatives into credit quality evaluation and improve 
decision making. 

The research measured the quality of corporate governance practices in publicly 
listed companies in the form of a scorecard derived from some recommended 
best practices of professional associations including the Organisation for Economic 
Cooperation and Development and the Hong Kong Exchanges and Clear ing Limited. 
It also conducted a body of research on var ious facets of corporate governance, 
resulting in concrete improvements in the corporate governance practices of publicly 
listed companies. 

The sur vey has been an annual collaboration between HKBU and the Hong Kong 
People Management Association since 1995, aiming at providing employers and 
human resources professionals with the latest market trends on compensation and 
benefits in Hong Kong, Macau and Mainland China. It directly informed the annual 
pay adjustment of organisations and contr ibuted to practitioner and public policy 
debates on rewards and related human resources matters.
Reference Links: 
(i) https://www.hkpma.net/pay-level-sur vey 

The research has been working on empir ical and theoretical research regarding the 
transmission of uncer tainty shocks in closed and open economies. Novel economic 
policy uncer tainty (EPU) indices for Mainland China, Hong Kong and Macao were 
constructed and shown to forecast the macroeconomic outlook. These indices have 
been compiled to forecast key financial var iable and used by the financial regulator y 
bodies in Hong Kong and Macao to enhance economic assessment and sur veillance.
Reference Links:
(ii) Economic Policy Uncer tainty Index website
http://www.policyuncer tainty.com
(iii) Economic Policy Uncer tainty in China website
https://econ.hkbu.edu.hk/eng/main/Index 

Focusing on the assessment of the entrepreneurship ecology of Hong Kong and on 
the understanding of the ser vice and cooperation gaps, the research provided a 
valuable insight into how different local stakeholders work together in suppor ting 
entrepreneurial development. In par ticular, it stimulated policy debate and knowledge 
development on how the changing entrepreneurial ecosystem and its stakeholders 
affect the development of globally-competitive ventures in the Greater Bay Area. 

The study analyzed the interplay of var ious factors when doing marketing as an 
entrepreneur in the Chinese context. It provided entrepreneurship and marketing 
skills and knowledge to the public and new ventures through training and joint 
research. The creation of a social enterprise also trained 200+ low-income women, 
enabling them to establish businesses selling self-made goods.

Table 6: Summary of six impact cases submitted for 2020 RAE

CSR
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To build l inks between research and practice and 
to enhance the business and societal impact of the 
School’s research, a bimonthly publication was launched 
in Februar y 2020 to provide business practit ioner s 
with the most recent research findings from the 
School’s faculty. Each issue focuses on a par ticular 
research topic , also with coverage of faculty’s research 
achievements and recent seminar s hosted by the 
School. The targeted audience includes students and 
alumni, HKBU senior management and academic peer s. 
It has generated an average of 50% open rate by the 
recipients for the six issues in 2020. Below are the 
l inks to the three latest issues of Research Espresso:

•

•

•

Whilst the past year can hardly be character ized 
as “business as usual”, faculty members have been 
continuing with their teaching (albeit online) and 
research, and several colleagues have launched new 
research projects related to the current situation. It 
was never far from our minds that such work may have 
posit ive social impact in helping us deal with the real-
wor ld problems being exper ienced. 

In Apr i l 2020, Prof. Henr y Fock of the Depar tment 
of Marketing conducted an online sur vey among 
cit izens aged between 18 and 30 with a total of 445 
responses collected. The objective of the sur vey 
was to under stand consumers’ expectations and 
behaviour s post-COVID-19. The sur vey asked 
par ticipants what they want to do most after 
the anti- infection measures have been l i fted. 
The most frequent answer was “dine together” 
(71.2%), fol lowed by “gym and exercising” (34.8%) 
and “enter taining activit ies” (34.8%), while 33.7% 
of them chose “shopping”. The study provided 
recommendations to businesses on prepar ing for 
the l i ft ing of anti- infection measures. For more 
detai ls about the sur vey results, please view the 
press release of this marketing sur vey.

A research paper co-authored by Prof. Chr isty Cheung, Depar tment of 
Finance and Decision Sciences, and her fel low researcher s, has recently 
been selected to feature in “COVID Monologues”, a unique collaboration 
of public health researcher s and theatre professionals. Peer-reviewed 
l iterature on COVID-19 in the U.S. was reviewed and categor ized into 
broad topics, and each topic developed into a 10-minute monologue . 

Prof. Cheung’s paper is featured in the “How to be a 
Car ved Horse” research packet, aiming to communicate 
the impact of Social Media in the pandemic . The novel 
collaboration helped to translate and disseminate 
scientific findings from academic research on COVID-19 
to lay audiences and policymaker s, fur ther expanding the 
impacts of quality research.

Fur ther, the Depar tment of Marketing collaborated 
with the Hong Kong Association for Customer 
Ser vice Excellence (HKACE) to produce a 
sur vey which aimed to better under stand the 
culture of foster ing customer appreciation and 
its effectiveness in dr iving frontl ine employees’ 
ser vice excellence against the backdrop of the 
COVID-19 pandemic . The sur vey was led by 
Prof. Henr y Fock and Prof. Kimmy Chan. Findings 
suggested that while ser vice industr y employees 
are facing increasing workload and work 
pressure dur ing the pandemic , the performance 
of the ser vice sector has been improved with 
the suppor t and care from the employer s and 
customers. It also showed that the pandemic has 
accelerated the adoption of e-platforms to show 
appreciation, which acted as suppor ting evidence 
to urge the ser vice sector and the Government to 
consider al locating more resources to strengthen 
the digital isation of the ser vice industr y.

Issue 7, Februar y 2021: https:// issuu.com/bus_
hkbu/docs/research_espresso_2021-02_issue_07
Issue 8, Apr i l 2021: https:// issuu.com/bus_
h k b u / d o c s / r e s e a r c h _ e s p r e s s o _ 2 0 2 1 - 0 4 _
issue_08_2?fr=sZDQzZDI0NjU4OTU
Issue 9, June 2021: https:// issuu.com/bus_hkbu/
docs/research_espresso_2021-06_issue_09

Research Espresso

Research on COVID-19 and its societal impact ENGAGEMENT, PARTNERSHIP AND 
KNOWLEDGE TRANSFER8

The School’s research, and in particular its research centres, play an important 
role in engaging with the community and building social impact.

The Centre for Corporate Governance 
and Financial Policy (CCGFP) 
promotes public debate on major 
corporate governance and related 
financial issues through var ious applied 
research consultancy projects. The 
Centre for Human Resources Strategy 
and Development (CHRSD), with its 
focus in human resource research 
and education, str ives to repor t the 
latest trends of people-management 
practices in Hong Kong, the Mainland 
and the wider region. It also faci l itates 
interactions among researcher s and 
business executives through its policy 
research activit ies and professional 
development seminar s. Issues of 
governance , sustainabil ity, and ethics, 
feature strongly in the work of these 
two centres, which wil l be covered in 
the later par ts of this section.
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Centre for Corporate 
Governance and 

Financial Policy (CCGFP) 

Focus: Corporate 
governance and related 

financial issues

Centre for Human
Resources Strategy and
Development (CHRSD)

Focus: Best practice
people-management

Centre for Business
Analytics and the Digital

Economy (CBADE)

Focus: Data analytics and
AI in business

Community 
engagement

+
Creating

Social impact

The School and its research centres promote the theme 
of corporate sustainability through high profile events. 
The following are examples of this approach.

Since 2007, the CCGFP has worked with the Chamber 
of Hong Kong Listed Companies to present the annual 
Hong Kong Corporate Governance Excellence Awards. 
These awards aim to promote a strong culture of 
good corporate governance and sustainability as well 
as recognise listed companies that adopt exemplary 
standards, and achieve outstanding commitment to 
shareholder rights, compliance, integrity, fairness, 
responsibility, accountability, transparency, board 
independence and leadership, and CSR Awards are 
made in five categories: Hang Seng Index Constituents; 
Hang Seng Composite Index Constituents, Hang Seng 
China (Hong Kong-listed) 100 Index Constituents; other 
Main Board and Growth Enterprise Market companies; 
and Newly-listed Companies. 

Star ting from 2012 a Sustainability Excellence Award was 
added. Thus far over the past 14 years more than 120 
companies have par ticipated, 40 of which have received 
awards. The latest award presentation was conducted 
in December 2020 and the details of selection for the 
2021 cohor t will be announced soon. 

In the first round of selection, senior students and 
alumni from the MSc in Corporate Governance and 
Compliance, all of whom are seasoned practitioners, are 

invited to join the Exper t Review Group (ERG) to assess 
entrants’ performance, based on the assessment framework 
developed by the Centre and with oversight from faculty 
members, before the final decisions are made. The Centre 
considered this project successful in integrating research 
and practice.

The HKIoD Corporate Governance Score-card project is 
a series of surveys conducted roughly every 4 year and 
evaluates the corporate governance practices of the most 
representative listed firms in Hong Kong. In 2020, the 
CCGFP under took the 6th survey commissioned by the 
Hong Kong Institute of Directors (HKIoD).

Led by the CCGFP Director Prof. Aris Stouraitis, the research 
team surveyed 135 publicly listed companies in Hong Kong, 
which are constituents of four major Hong Kong stock 
indices, researching company data in the public domain for 
the financial year 2018. The firms were investigated based 
on international standards (OECD Principles of Corporate 
Governance) and the Hong Kong Exchanges and Clearing 
Limited’s Code of Corporate Governance Practices. The 
2020 Repor t has been published by HKIoD and received 
media coverage in May 2020.

The survey has been an annual collaboration between the 
Centre for Human Resources Strategy and Development 
(CHRSD) and the Hong Kong People Management 
Association since 1995, aiming at providing employers and 
human resources professionals with the latest market trends 
on compensation and benefits in Hong Kong, Macau and 
Mainland China, which enables the employers to develop 
their wider pay and talent management strategies. Research 
Center for Human Resources Management, School of 
Business of South China University of Technology has been 
a par tner since 2019 helping to upgrade the Survey to 
cover Greater Bay Area.

Hong Kong Corporate Governance 
Excellence Awards

HKIoD Corporate Governance Score-card

Guangdong-Hong Kong-Macao Greater Bay Area 
Pay and Benefits Survey

The third research centre , Centre for Business Analytics and the Digital Economy (CBADE), whilst 
focused primarily on data analytics and ar tificial intelligence (AI) in business, also reflects the corporate 
sustainability theme, dealing for example with issues of pr ivacy and ethics in the application of analytics 
and AI. CBADE has organised 51 seminars, 15 public lectures and 2 conferences since its inception in 
late 2018. Speakers include practitioners and scholars from renowned companies and universities e .g. 
Head of Data Science-Asia of MassMutual, Chief Technology Officer of Life Imaging Technology Inc. in 
California and academics from leading international universities, including Har vard and Stanford.

Through the research centres, the School aims to actively engage with the business and wider 
community in addressing the pressing needs of the fast-changing business wor ld and in so doing to 
br ing together students, alumni, faculty members, practit ioner s and corporate executives. Two of the 
research centres, CCGFP and CHRSD, played a significant role in two of the research impact case 
studies mentioned in the previous section, whilst CBADE is engaged in an init iative der ived from the 
impact case developed by the Depar tment of Economics.
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In 2019, the seminars in Shenzhen and Guangzhou attracted 
1,160 practitioners (cancelled in 2020 due to COVID-19). 
Over 250 practitioners attended the press conference 
and workshops in 2019. The 2020 Questionnaire received 
responses from 98 companies in Hong Kong, 143 in the 
Greater Bay Area cities in Guangdong, and 12 in Macau. 
Around 140,000 employees of different ranks in a wide range 
of sectors, including real estate, retail, engineering, high-tech 
development and manufacturing, information and technology, 
construction and social enterprises, were interviewed. The 
survey results were released at the online press conference 
and workshops on 24 October 2020, attracting 150 human 
resources professionals and repor ters. In 2021, the Centre is 
collaborating with the HKBU School of Continuing Education 

to initiate a pay and benefits survey specifically for 
Hong Kong early childhood education.

In addition to the research centres, the School 
and depar tments are also strongly committed to 
facilitating dialogue and debate between academics 
and practitioners around corporate sustainability and 
other real-world business issues. Being impacted by the 
social protests and COVID-19, physical events have 
come to a halt since mid-2019. However, the School’s 
engagements with the business community have not 
been disrupted as the events were switched to a 
digital format. Recent activities hosted or suppor ted 
are listed in Table 7:

Led by Prof. Cheng Yuk Shing and Dr. Zhang Hongliang 
of the Depar tment of Economics, the study employed 
a novel method to investigate Mainland immigrants’ 
socioeconomic status after staying in Hong Kong for 
over seven years. The research showed that there 
have been significant changes in the characteristics 
of Mainland immigrants in recent years, where both 
their incomes and education attainments increased 
substantially. Fur ther, the incomes of Mainland 
immigrants were generally converging to those of the 
locally-born residents. Some of the findings from this 
project have not been uncovered in previous studies. 

For example, a large propor tion of highly-educated 
immigrants that arrived in Hong Kong did not 
actually stay here, often leaving Hong Kong after 
a relatively shor t period of time. In turn the Hong 
Kong government was urged to consider formulating 
strategies to retain talent.

A press conference was conducted on 9 June 2021 
on HKBU campus and the result has been covered in 
various newspapers and online media.

Dr. Dorothy Chau and Mr. Jason Lau, 
Adjunct Professors of the School 
joined the conversation at the 
session titled “The Talent Deficit: 
When AI Demand Far Outstrips
Supply”.

The forum gathered exper ts 
from some of the world’s major 
corporations, including Facebook, 
TransUnion and Philips, to discuss 
their accelerated plans for adopting 
new digital technologies to unleash 
the potential of AI and machine 
learning.

The Forum also touched upon 
the topic of the ethical issues 
relevant to AI and data analytics. 
Mr. Lau advised to think twice 
before collecting and using the 
data whether it is beneficial to 
the business and end users and 
respectful to the individuals and 
companies.

Organised by the Hong 
Kong Institute of Char tered 
Secretaries and with HKBU 
as one of the suppor ting 
organisations, the online 
Career Day aimed at 
providing undergraduate 
students with insight into the 
career potentials of a qualified 
governance professional and 
oppor tunities to interact 
with the industry leaders.

Star ting from August 2020, the Depar tment 
of Management sought to provide online 
learning oppor tunities for the students of 
Master of Human Resources Management 
and MSc of Strategic Human Resources 
Management with social distancing restriction.
Experienced executives and domain specialists 
are invited to host sessions, covering various 
HR-related topics. One of the sessions in 
September 2020 introduced about the eco-
healthy best practices for individuals and 
institutions. Thus far 18 meetings (15-30 
mins) have been conducted, gathering 500+ 
par ticipants including practitioners, alumni 
and current students.

This is a biannual occasion allowing faculty to share their research 
insights with managers and practitioners, aiming to provide 
stimulating discussion and refreshing insights. The ultimate aim is 
to facilitate engagement and impact in the longer term. The lunch 
has been held three times at the HK Bankers Club in Central 
since its inaugural event in September 2018. Each event features 
a highly targeted invited audience of 20-30 senior executives 
from industries relevant to the research topics including CSR and
corporate sustainability. 

For instance, at the latest lunch in September 2019, Dr. Stephen
Zhou, Assistant Professor of the Depar tment of Accountancy and
Law presented his findings based on his recent co-authored book 
Business Sustainability in Asia, which examined the issue of
green finance and ESG repor ting.

The workshops were par t of the research effor ts by 
Dr. Mar ta Dowejko, Research Assistant Professor of 
the Depar tment of Management, in kickstar ting the
entrepreneurial mentoring culture in the GBA. The 
study relates to the development of entrepreneurial 
ecosystem which is now a prominent topic in 
entrepreneurship research, addressing the issue of 
sustainable entrepreneurship. 

In April 2019, Dr. Dowejko teamed up with Metta, a 
community-building branch of Nest.vc, a prominent 
venture capitalist in the region, to conduct a 
mentoring workshop which yielded 40 registrations 
from stakeholders, including accelerators, investors, 
star tups, NGOs, and corporates, including DBS bank.

As a follow up, a vir tual international workshop was 
conducted to train new venture mentors within the 
Social Impact Summit at Star tMeUpHK Festival in 
July 2020. The Summit attracted 20,000+ unique 
viewers from 97 countries. During the Festival, 
Dr. Dowejko was also invited by KPMG to deliver 
a panel session on the role of the entrepreneurial 
mindset for new generations of workers within the 
Connected Cities Conference, which saw 3,300+ 
registrations worldwide.

Organised by the Centre for Corporate Governance 
and Financial Policy (CCGFP) and suppor ted by the 
Depar tment of Accountancy and Law, the Forum was 
suppor ted by renowned bodies including GRC Institute, 
Wolters Kluwer, the Chamber of Hong Kong Listed 
Companies, The Institute of Cer tified Management 
Accountants (CMA), and Institute of Public Accountants.

A total of 50 practitioners attended the Forum. All 
received a copy of a corporate compliance guide book 
written by Dr. Angus Young, Centre’s Research Fellow. 
CMA recognized the forum as a Continuing Professional 
Development course (CPD), which their member could 
use the Cer tificate of Attendance to apply for CPD 
credit points.

Study on “Mainland Immigrants in 
Hong Kong: Dynamic Changes in 
Socioeconomic Status” (2021)

WSJ Pro Artificial 
Intelligence Executive 
Forum (2021)

Online Governance 
Professionals Career 
Day (2021)

HR Lunch-time Zoom
with U (2020)

HKBU Business Power Lunch (2019)

Workshops for Entrepreneurial
Mentoring in the Greater Bay 
Area (GBA) (2020 & 2019)

Corporate Governance and Compliance Forum:
A Roadmap for Sustainable Performance in the 
21st Century (2019)

Table 7: Recent Collaborations with Business Specialists/Organisations

Guangdong-Hong Kong-Macao Greater Bay Area Pay and Benefits Survey (cont’d)
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In view of the growing popularity of big data analytics and AI 
with rapid digital advancement, the mastery and applications 
of such knowledge are highly demanding in the corporate 
sector. As such, the Depar tment of Marketing, and the 
Depar tment of Finance and Decision Sciences have jointly 
organised a series of workshops centring on big data analytics 
and AI to sharpen the competitive edge of our students. The 
workshops cover diverse topics in big data analytics and 
its applications in business, from either the perspectives of 
academia or industry. For example, a workshop on the roles 
of big data and AI in media industry in March 2021. This 
workshop series will run over the whole year of 2021, and 
each workshop lasts for around one hour via Zoom platform. 
Speakers include top researchers and educators, e,g. Senior 
Data Scientist of Tencent and Lecturer from University of 
Melbourne. Since January 2021, three workshops have been 
conducted with 200+ par ticipants (around 75% students and 
25% faculty). This workshop series is cross-institutional as 
members from other local universities including the Chinese 
University of Hong Kong and City University of Hong Kong 
are also invited to join. 

Faculty members also serve the corporate and professional 
world in various capacities, including:   

•

•

In many cases, such advisory work involves 
addressing issues of social responsibility and 
sustainability. For example one of our faculty 
member serves on the Securities and Futures 
Appeals Tribunal of the Securities and Futures 
Commission. The Tribunal is to act as a safeguard 
to ensure that regulatory decisions made by 
relevant financial regulatory authorities including 
the Securities and Futures Commission and the 
Hong Kong Monetar y Authority are reasonable 
and fair.

Workshop Series: Big Data Analytics and AI in 
Business

Faculty Contributions to Practice

Core UN SDG mapping under Principles 4, 5 and 6

Consultants, advisors and external examiners 
to local and international businesses and other 
organisations, including the Law Society of Hong 
Kong, the Hong Kong Institute of Char tered 
Secretaries and the Hong Kong Institute of 
Cer tified Public Accountants, Securities and 
Futures Commission, Housing Authority. 

Independent non-executive directors of listed 
companies and members of boards and committees 
of the government, NGOs and professional 
and academic associations, e.g. HKSAR Financial 
Services and the Treasury Bureau, Securities and 
Futures Commission, Housing Authority, Hong 
Kong Monetary Authority, American Marketing 
Association, Association for Information Systems, 
Institute of Financial Technologies of Asia, etc.

Principle 7  | ORGANISATIONAL 
PRACTICES

We understand that our own organisational practices 
should serve as example of the values and attitudes we 
convey to our students.

PROMOTION OF SUSTAINABILITY 
AT UNIVERSITY LEVEL9

At University level, HKBU is an environmentally responsible institution, which 
strives to promote environmental sustainability, as one of the strategic themes 
in its new strategic plan.

Since 2009, the Environmental Health and 
Safety Committee , which repor ts directly 
to the Senior Executive Committee , has 
under taken a project on a “Sustainable 
Low Carbon Campus”, and a delegated 
“Task Force on a Sustainable Campus” has 
been established to formulate policies for 
the Univer sity.

Colleagues and students were encouraged 
to par ticipate in and contr ibute to the 
foster ing of a low-carbon culture on campus 
by offer ing practical recommendations in 
l ine with the Univer sity’s vision. These 
included the adoption of Green Event 
Regulations in Januar y 2018 and the 
provision of a reusable tableware rental 
ser vice to minimise the use of disposable 
items at events.

Due to these init iatives an average 
of 50,000+ one-off disposables have 
been saved from landfi l l  ever y year. 
Fur thermore , plastic-bottled water is 
no longer avai lable in vending machines 
and at cater ing outlets. As a pioneer in 
promoting and cult ivating a culture of 
reuse and upcycl ing, second-hand markets 
are regular ly organised on-campus for 
student hal l residents to collect and 
redistr ibute reusable household items.
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PROMOTION OF DIVERSITY10 The School has been fostering a culture amongst faculty and 
students that embraces diversity including gender equity.

The School has been monitoring the diversity of faculty 
covering gender. The gender distribution of the School 
below shows that our female faculty population is rising 
steadily (by numbers and percentages), by recruiting 
more women for new positions or replacements. 
Among the new recruits in 2019 and 2020, 9 out of 15 
are female faculty (60%).

International faculty (i.e. non-local non mainland) account 
for 18-20% of our faculty body in recent years. We are 
also seeing greater diversity in terms of nationality. In 
2020/21, the overseas non-locals come from Australia, 
Canada, Greece, Korea, New Zealand, the Philippines, 
Poland, Singapore, the UK, and the USA. The School is 
pleased to have a critical mass of diverse nationalities to 
underpin its teaching and research.

Fur ther, she was honoured with the Reviewer of the 
Year Award for 2020 by the Journal of Association of 
Information Systems (JAIS), which is the flagship journal 
of the Association for Information Systems, publishing 
the highest quality scholarship in the field of information 
systems. Recently, she has been listed as amongst the 
world’s top 2% most-cited researchers. This recognizes 
her as amongst the most influential researcher in the 
world and provides additional recognition for the 
School’s research.

Prof. Kimmy Chan from the Department of Marketing, 
won the 2019 Journal of Marketing Outstanding Reviewer 
Award, for her constructiveness, thoroughness and 
timeliness of reviews over the past year. The Journal of 
Marketing is the top-tier Journal in the Marketing field 
and has been included in the Financial Times Top 50 
2016 Research Rank and the UT Dallas Journal List. Prof. 
Chan has an impressive track record and she has been 
honoured with the Marketing Science Institute’s Young 
Scholar award and has received excellent reviewer awards 
from other prominent journals. She has also joined the 
editorial review board of leading journals including Journal 
of Marketing and Journal of Service Research.

In terms of diversity, the gender balance is in favour of 
female students, who make up 65% of the total, while 
54% of new enrolments were Hong Kong residents, 42% 
were from mainland China, and 4% were international 
students. The School implements an inclusive admissions 
policy to underpin diversity in alignment with the 
University strategic plan and the UN SDGs. Programmes 
are required to seek diversity, as appropriate through 
recognised diverse entry qualifications for instance. 
Special Educational Needs (SEN) students are provided 
with suppor t, including arrangements such as individual 
coaching/mentoring, re-arrangement of courses, 
extension of examination time to help them adapt and 
cope with the new learning environment.

As emphasised under section 6, the School and 
programmes work strenuously to internationalise the 
student body and we have been progressing well on 
this, in par ticular for the steady growth in TPg student 
intake year-on-year. (See section 6 for the details on 
the School’s progress in internationalisation). At the 
same time, the School is keenly promoting diversity and 
cross-cultural learning in the HKBU community. Recent 
signature activities which aimed at promoting global 
awareness are highlighted as follows.

The School has organised the annual World’s Got 
Talent since 2017. The 4th World’s Got Talent @HKBU 
Contest was held in March 2021 to celebrate cultural 
diversity and strengthen global awareness on campus. 
The Grand Final was concluded via online livestreaming, 
showcasing a mix of onstage and vir tual performances 
with online voting to engage an audience across the 
globe. The contest received 36 entries from 47 local and 
international students across various HKBU faculties. 
The students shared their stories of collaboration, their 
ar tistic inspirations and their experience of life under 
the pandemic. This event underlined the impor tance 
of a diverse environment for students’ academic and 
personal growth, and encouraged students to embrace 
and learn from others, especially in face of mounting 
challenges at a turbulent time.

We have addressed the male-dominated representation 
in the business advisory committee representation. As 
shown in the graph, there was a sharp increase in female
representation for 2019/20. As of 2020/21, we have 
achieved a more balanced gender representation, with 
50%+ women on board. Around 30% of advisors are 
international in recent years.

The School provides equal suppor t and oppor tunities 
to all faculty for career advancement regardless of 
gender, nationality or other status. In the recent two 
years, several of our female scholars have received 
recognition worldwide with their outstanding research 
performance.

Notably, Prof. Christy Cheung from the Depar tment 
of Finance and Decision Sciences, the PhD Programme 
Director, has been conferred the title “RGC Senior 
Research Fellow” in the inaugural government RGC 
Senior Research Fellow Scheme (SRFS), which is a 
highly prestigious award, with fellowship grant of around 
HK$7.8 million over a period of 60 months.

Faculty and advisory member compositions

Students

The 4th World’s Got Talent @HKBU Contest

No.

No.
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The School organised its first-ever Vir tual 
Run, aiming to promote closer integration 
and par tnership in the HKBU community. All 
HKBU current students and faculty members 
were eligible to join the 30-day Virtual Run, 
a team running Challenge, anytime and 
anywhere between February and March 2021.

This pioneer event was rolled out satisfactorily, 
with 150+ HKBU students and faculty 
members from 19 countries registered, 
forming 75 teams. The vir tual run allowed 
par ticipants to team up with schoolmates 
located overseas due to the pandemic. This 
encouraged students to forge closer interactions with their global peers. Each team had to finish a minimum of 20K or 40K 
in total during the event period, with their running record uploaded to a designated tracking app.

HKBU Virtual Run 2021

Core UN SDG mapping under Principle 7

HKBU RANKED 32ND ON THE UNITED 
NATIONS’ SUSTAINABLE DEVELOPMENT 
GOAL 4: QUALITY EDUCATION

11

32
78 th

nd

The Times Higher Education (THE) Impact Rankings are the 
only global performance tables that assess universities’ success 
against the 17 United Nations’ Sustainable Development Goals 
(SDGs) in the four broad areas: research, stewardship, outreach 
and teaching.

HKBU advanced to the 32nd place in the 2021 
ranking on the United Nations Sustainable 
Development Goal 4: Quality Education among 
nearly 1,000 institutions from 95 countries, 
compared to the 47th place in year 2020. It was 
also one of the only three ranked universities 
in Hong Kong. The School also secured within 
100 ranking for SDG11: Sustainable cities and 
Communities.

Corporate sustainability, CSR and ethics have 
always been at the core of the School. The THE 
University Impact Rankings reflect the positive 
contribution of the School’s teaching, research 
and day-to-day activities to the world.

SDG 4: 
Quality Education

SDG 11: Sustainable
Cities and 

Communities
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WAY FORWARD

Based on the solid foundation of the work done in earlier years, the School will 
strengthen the classroom and extra-curricular activities to enhance students’ 
awareness of the potential ethical dilemmas that business professionals 
encounter, and to reinforce the School’s and the University’s commitment to 
upholding ethical conduct, professionalism, and integrity.

The School wil l continue to advance its contr ibution to responsible entrepreneur ial education by adher ing to 
the relevant objectives formulated in the Strategic Plan. The overal l strategic objectives of the School aim to 
uphold the PRME pr inciples and the UN SDGs, with corresponding actions and KPIs summar ised below. The 
strategic objectives are under super vision of the Dean and the Associate Deans. We wil l provide updates on 
the KPIs with concrete progress in the next SIP repor t.

Continue to develop the corporate sustainabil ity theme as a 
basis for differentiation and branding.

Implement an inclusive admissions policy to underpin 
diver sity.

Continue par ticipation and progress on the United Nations 
Pr inciples for Responsible Management Education (PRME) 
framework.

Programmes to seek diver sity, as appropr iate through: 
1. formalized, consistently applied entrance quali fications.
2. recognise diver se entr y quali fications. 
3. a mix of admissions channels (e .g. , JUPAS, non-JUPAS for BBA).
4. address internationalisation of the student body.

Biennial repor ts submitted to PRME.

Review progress on student diver sity in annual programme QA 
repor ts (check on annual compliance for items 1 to 3). 
(For item 4. formal targets on international students
by 2023: 
•
•

•

•

20% of non-local non-mainland BBA fir st-year intake
10% of non-local non-mainland students in FT TPg 
programmes
70% of BBA students having cross-cultural exper ience 
(excl . senior year entrants) 
20% of FT TPg students having cross-cultural exper ience)

Overall positioning

Strategic 
objectives

Strategic 
objectives

Action plans

Action plans

Key performance
indicators and/or

completion deadlines

Key performance
indicators and/or

completion deadlines

PRME Principle 
strength

PRME Principle 
strength

Student Experience

Contr ibute to the development of students’ ski l ls and 
attitudes in the fol lowing areas: global mindset, cit izenship, 
integr ity, creativity, cr it ical thinking, effective communication,
business sense , soft ski l ls (e .g. , team work and time 
management), and l i felong learning.

Integrate corporate sustainabil ity, business ethics, and 
corporate social responsibi l ity (CSR) throughout the 
curr iculum and co-curr icular activit ies.

Provide curr icular and non-curr icular elements, including 
exper iential , interdiscipl inar y, cross-cultural , and ser vice 
learning oppor tunities for al l undergraduate students, and 
where appropr iate for postgraduates.

Retain and develop curr iculum and co-curr icular elements.

Ensure programmes review and where appropr iate 
strengthen such elements as consistent with PILOs. 

Review student learning outcomes in annual AoL and 
programme QA repor ts.

Review in annual programme QA repor ts.

Strategic 
objectives

Strategic 
objectives

Action plans

Action plans

Key performance
indicators and/or

completion deadlines

PRME Principle 
strength

Research Excellence

Key performance
indicators and/or

completion deadlines

Enhance the impact of the School’s research output, amongst 
academics, practit ioner s, and policy maker s, focusing on 
solving problems for and with society.

Assess and develop 
individual faculty members’ 
academic research impact 
through Annual Activity 
Repor t (AAR).

Monitor ing of KPIs annually 
by Research Committee:
• Number of research 
impact seminar s, events, 
and publications aimed at 
practit ioner s and policy 
maker s.
• Number of par ticipants. 
• Faculty involved.

Three to four events 
per academic year from 
September 2019:
• Number of par ticipants.
• Faculty involved.

Strategic 
objectives

Action plans

Fur ther development of 
“Research Insights” seminar 
ser ies for business leader s: 
• in Hong Kong (Central)
• in Bay Area (Shenzhen and 
Guangzhou)

PRME Principle 
strength

Key performance
indicators and/or

completion deadlines

Maintain and develop at least 4 case studies per Depar tment 
(keep numbers under review) by 2023.

Ongoing development of research impact case studies for 
future RAEs.Action plans

Key performance
indicators and/or

completion deadlines
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Promote focused research effor t based on identified research
themes, on the School’s corporate sustainabil ity theme, on 
the Univer sity’s niche areas (especial ly data analytics and AI), 
and on interdiscipl inar y research projects.

Propor tion of GRF applications and publications relevant to
core themes and interdiscipl inar y in nature (no specific 
target set).

Research Excellence 

Strategic 
objectives

Key performance
indicators and/or

completion deadlines

PRME Principle 
strength

Encourage faculty members to be active in academic , 
professional , and government bodies.

Develop and implement policies and practices to recruit , 
retain, motivate and develop a high-quality and diver se faculty, 
in both the academic and teaching tracks.

Promote collaboration with the corporate , voluntar y and 
public sector s.

Recognise these in AAR assessment of ser vice , and in faculty 
quali fication and engagement policy, along with Knowledge 
Transfer (KT) and other ser vice .

Evaluate and develop faculty recruitment and tenure policies 
on an ongoing basis .

Recognise consultancy and other corporate collaborations in 
AAR assessment of ser vice , along with KT and other ser vice .

Count for each individual in AAR. 
For School as a whole, track propor tion of faculty serving each year :
a). journal editor and editor ial board memberships (A, B+
and B journals);
b). external examiner s, accreditor s, advisor s for outside 
academic institutions;
c). officer s, committee members or examiner s in professional 
associations;
d). members/advisor s of government committees, boards or 
agencies.

(Faculty quality and performance monitored in other areas, 
including teaching and research). 
Monitor diversity of faculty (gender, nationality) (no specific % targets).

Count for each individual in AAR.
For School as a whole , track:
- Number and total $ value of consultancies per year.
- Number and total $ value of collaborative research projects 
  per year.
- Number of faculty involved each year in 
a). paid consultancy and corporate advisor y work, and 
b). company director ships.

Engagement with Business and Society

Engagement with Business and Society

Strategic 
objectives

Strategic 
objectives

Action plans

Action plans

Key performance
indicators and/or

completion deadlines

Key performance
indicators and/or

completion deadlines

PRME Principle 
strength

PRME Principle 
strength

Strategic 
objectives

Action plans

Key performance
indicators and/or

completion deadlines

Appendix
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BUSI3006 Business Ethics and Corporate Social Responsibi l ity (Core)
BUSI4006 Strategic Management (Core)
MKTG2005 Marketing Management (Core)
BUSI3007 Business Research Methods (Core)
ACCT4005 Advanced Accounting I (Concentration required)
ACCT4006 Auditing I (Concentration required)
LLAW3005 Company Law (Concentration required)
HRMN2005 Human Resources Management (Concentration required)
MKTG3015 Social ly Responsible Marketing (Concentration required)
ACCT2006 Intermediate Accounting I I (Concentration required)
ACCT3007 Cost and Management Accounting I I (Elective)
ACCT3017 Entrepreneur ial Decisions and Compliance (Concentration elective)
BUSI3025 Cross Cultural and Comparative Management (Concentration elective)
HRMN3016 Negotiation (Concentration elective)
ECON3075 Ser vice-Learning in Sustainable Development (Elective)

ACCT1005 Pr inciples of Accounting I (Core)
ACCT3005 Cost and Management Accounting I (Core) 
BHRM3035 Business Ethics and Corporate Social Responsibi l ity (Core)
BUSI4026 Strategic Management (Core)
ISEM2007 Information Systems for Marketing Decisions (Core)
LLAW2006 Legal Aspects of Marketing (Core)
BMKT3005 Business and Marketing Research Methods (Required)
BMKT3015 Consumer Behaviour (Required)
BMKT3035 Global Marketing (Required)
BMKT3055 Social ly Responsible Marketing (Required)
BMKT4025 Strategic Marketing (Required)
BHRM3125 Entrepreneur ship and New Venture (Elective)
BMKT3115 Integrated Marketing Communications (Elective)
BMKT3125 International Business: Market, Operations and Strategies (Elective)
BMKT3135 Marketing Internship (Elective)
BMKT3145 Marketing Practicum (Elective)
BMKT3165 Spor ts Marketing (Elective)
BMKT3175 International Marketing Internship (Elective)
BMKT3185 Strategic Digital Marketing (Elective)
BMKT3195 Social Venture Planning (Elective)
BMKT3205 Fundamentals of Social Entrepreneur ship and Social Impact (Elective)
BMKT4115 Brand Management (Elective)
BMKT4125 Business to Business Marketing (Elective)
BMKT4145 Customer Relationship Management (Elective)
BMKT4155 Event Marketing (Elective)
BMKT4165 Marketing for Social Enterpr ise (Elective)
BMKT4175 Marketing in China (Elective)
BMKT4185 Retai l ing (Elective)
BMKT4195 Sales Management (Elective)
BMKT4205 Seminar in Contemporar y Marketing Issues (Elective)
BMKT4215 Marketing Practicum for Social Entrepreneur ship (Elective)
BMKT4225 Community Development for Social Entrepreneur ship (Elective)

ACCT7620 Auditing (Core)
ACCT7850 Contemporar y Strategic Management Accounting Issues (Elective)

BHRM3035 Business Ethics and Corporate Social Responsibi l ity (Core)
BHRM4026 Strategic Management (Core)
BHRM3055 Human Resources Development (Core)
BHRM2055 Human Resources Management (Core)
BHRM4055 Performance Appraisal and Rewards (Core)
BHRM3125 Entrepreneur ship and New Ventures (Elective)
BHRM3145 Leader ship (Elective)
BHRM3155 Negotiation (Elective)
BHRM3175 Cross-cultural and Comparative Management (Elective)
BHRM3185 International Human Resources Management (Elective)
BHRM4165 Human Resources Management in China (Elective)
BMKT3125 International Business: Market, Operations and Strategies (Elective)
BHRM3165 Applied Social Psychology in Organisations (Elective)
BHRM3135 Business Internship (Elective)
BHRM3195 Human Resources Management Internship (Elective)
BHRM3205 Contemporar y Issus in Human Resources Management (Elective)
BMKT3205 Fundamentals of Social Entrepreneur ship and Social Impact (Elective)
BHRM3805 Value-Based Leader ship for the Community (GE Capstone)
LLAW3006 Legal Aspects of China Business (Elective)

BUSI3006 Business Ethics and Corporate Social Responsibi l ity (Core)

ACCT7060 Business Accounting (Core)
ECON 7015 Business Economics in Digital Era (Core)
MGNT7780 Managing People and Organization (Core)
BUSD7021-2 MScBM Capstone Business Project (Required)
ACCT7080 Financial Statement Analysis (Elective)

BBA BComMKT

MAcc

BComHRM

BComACCT

MScBM

UNDERGRADUATE UNDERGRADUATE

POSTGRADUATE

Programme Programme

Programme

Course Course

Course

List of courses with elements of Business Ethics, Corporate Governance and/or CSR.

Appendix 1: 
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ACCT7890 Advanced Management Accounting and Control Systems (Elective)
ACCT7940 Enterpr ise Risk Management (Elective)
BUS7060 Business Law and Corporate Governance (Elective)
BUS7450 Business Creativity (Elective)
HRM 7600 Global Human Resources Management (Elective)
MGNT7250 Leader ship and Organizational Development (Elective)
MKT7100 Management of Integrated Marketing Communications (Elective)

CORE
FIN 7780 Financial Technology (FinTech)
FIN 7800 Corporate Finance 
FIN7810 Investment Management
FIN 7840 Blockchain and Cr yptocurrency
FIN 7790 Machine Learning for Financial Data
FIN 7870 Financial Der ivatives and Risk Management
FIN 7900 Cyber secur ity, Pr ivacy and Regtech for Finance
ELECTIVE
FIN 7850 Algor ithmic and High-Frequency Trading
FIN 7860 International Financial Management
FIN 7880 Textual Analysis in Finance and Accounting
FIN 7890 Compliance in Finance
FIN 7910 Independent Studies Integrative Project

BUS7380 Business Ethics and Corporate Governance (Core)
HRM7600 Global Human Resources Management (Core)
MGNT7240 Strategic Management (Core)
MGNT7250 Leader ship and Organizational Development (Core)
MKT7090 Global Marketing Management (Core)
BUS7360 MBA Seminar s and Workshops (Required)
ACCT7080 Financial Statement Analysis (Elective)
ACCT7890 Advanced Management Accounting and Control Systems (Elective)
ACCT7940 Enterpr ise Risk Management (Elective)
BUS7450 Business Creativity (Elective)
MGNT7810 Business Negotiation (Elective)
MKT7100 Management of Integrated Marketing Communications (Elective)

MCCP7150 Responsible Conduct of Research (Required)#
ACCT7740 Issues in Financial Accounting and Corporate Governance (Elective)
BUS7720 Advanced Research Methods for Business (Elective)
MGNT7750 PhD Seminar in Strategic Management (Elective)

ECON7350 Corporate Finance and Governance in China (Elective)
ECON7410 Development and Policies of Hong Kong’s Major Economic Sector s (Elective)
ECON7450 Energy Economics (Elective)
ECON7470 Environmental Economics (Elective)

ACCT7210 Advanced Corporate Financial Repor ting (Core)
ACCT7220 Strategic Management Accounting & Controls (Core)
ACCT7230 Issues on Internal & External Auditing (Core)
ACCT7240 Accounting Theor y & Policy (Core)
FIN7210 Corporate Finance (Core)
FIN7260 Financial Statement Analysis & Business Valuation (Core)
ACCT7270 Corporate Governance and Disclosures (Elective)
ACCT7280 Independent Studies/ Integrative Project (in Accounting) (Elective)
ACCT7870 Financial Regulations and Compliance (Elective)
ACCT7880 Governance , Leader ship and Ethics (Elective)
ACCT7910 Hong Kong and International Taxation (Elective)
ACCT7920 Commercial and Company Law (Elective)
FIN7240 Der ivative Secur it ies and Risk Management (Elective)
FIN7280 Independent Studies/ Integrative Project (in Finance) (Elective)
FIN7750 Financial Technology (FinTech) (Elective)
ISEM7210 Business Processes and Information Management (Elective)
BUS7510 MScAAF Seminar s and Workshops (Non-Unit Bear ing)

MKT7280 Social ly Responsible Marketing in an International Context (Core)

BUS7830 Corporate Governance and Ethics (Core)HRM7110 Ethics in Human Resources Management (Core)

MKTG7110 Social ly Responsible Entrepreneur ship in an International Context (Core)

ACCT7790 Corporate Governance and Risk Management (Core)
ACCT7830 Risk, Compliance and Corporate Social Responsibi l ity (Elective)

ECON7045 Law and Economics of Data Protection (Elective)
ECON7430 Applied Cost-Benefit Analysis (Elective)
ECON7980 Innovation and Entrepreneur ial Economy: China and Global Development (Elective)
ECON7990 Economics of Smar t Cities (Elective)

HRM7630 Ethics, Culture and Governance (Core)

MScBM
(cont’d)

MScFin(FTFA)

MBA

RPg

# The course is offered by HKBU Research Ethics Committee.

MScAE

MScAAF

MScGMM

DBAMHRM

MScEGM

MScCGC

MScDABE

MScSHRM

POSTGRADUATE POSTGRADUATE

Programme ProgrammeCourse Course
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LEVEL 1 & 2 LEVEL 3

Level 1 – Foundational Courses

Level 2 – Interdisciplinary Thematic Courses

List of General Education (GE) courses with a focus on sustainability and ethics.

Appendix 2: 

Department of Economics

Department of Accountancy and Law

Department of Economics

Department of Management

Department of Finance and Decision Sciences

Department of Marketing

Department of Management

GFVM1055

GTSC2007 
GTSU2017 
GTSU2027

GTSU2007
GTSU2025
GTSU2045
GTSU2046
GTSU2055

GTSU2005 
GTSC2016 
GTSC2047

GTSU2037

GTCU2036

GFVM1056

Towards a Moral Economy

Cyberspace and the Law: Your Rights and Duties 
Law and Humanities 
Tax: Answer for Wealth Inequality

Fighting Pover ty and Str iving for a Sustainable Society
Racing Against the Clock: Saving Environment for the Future Generations
Sustaining Fair Play in an Ever Changing Business Wor ld
Towards Evidence-Based Solutions to Our Social Problems
To Fear or Not To Fear : The Coming of AI and What It Means for Our Communities
(jointly offered with COMP)

Community Sustainabil ity and Business
Entrepreneur ship in the Innovation Era (jointly offered with PHYS)
When Science Fiction Comes True: The Future of Humanity

Sustainabil ity through Digital ization: Active and Responsible Citizens in the Digital Wor ld

Social Innovation and Entrepreneur ship

Level 3 – GE Capstone

Department of Accountancy and Law

Experiential Learning (EL)

Service-Learning (SL)

Experiential Learning (EL)

Experiential Learning (EL)

Service Leadership Education (SLE)

Service-Learning (SL)

Department of Economics

Interdisciplinary Independent Study

Department of Finance and Decision Sciences

Department of Management

Department of Marketing

GCAP3037

GCAP3076

GCAP3166 
GCAP3167

GCAP3077

GCAP3185

GCAP3087

GCAP3096

How Should the Government Spend Our Money?

Ser vice-Learning in Fighting Pover ty

Financial Planning: A Pre-emptive Measure to Var ious Social Issues
Digital Self-Ser vice and Digital Inclusion in an Ageing Society

Entrepreneur ial and Innovative Solutions to Social Problems (jointly offered with KTO)

Ser vice Leader ship Practicum

Canine Ser vice Par tner s for Inclusive Community

GE Capstone Interdiscipl inar y Independent Study on Sustainable Development

Evil Business? Psychology, Polit ics and Philosophy of Business Ethics
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List of publications on corporate sustainability-related issues published since 2019.
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Cheung, Y. , Rau, P. , & Stouraitis, A. (2020). What determines the return to br iber y? Evidence from corruption 
cases wor ldwide . Management Science , doi : 10.1287/mnsc .2020.3763.

Duan, Y. , Hsieh, T.S. , Wang, R. , & Wang, Z. (2020). Entrepreneur s’ facial trustwor thiness, gender, and 
crowdfunding success. Journal of Corporate Finance , 64, 101693, doi: 10.1016/j . jcorpfin.2020.101693.

Agarwal, S. , Qian, W., Seru, A., & Zhang, J. (2020). Disguised corruption: evidence from consumer credit in 
China. Journal of Financial Economics , 137 (2), 430-450, doi: 10.1016/j . j fineco.2020.03.002.

Tang, S. , Nadkarni , S. ,Wei, L. , & Zhang, S. (2020). Balancing the yin and yang: TMT gender diver sity, psychological 
safety, and firm ambidextrous strategic or ientation in Chinese high-tech SMEs. Academy of Management Journal , 
doi : 10.5465/amj.2019.0378.

Wei, L. , Ling, Y. , & Hammond, M. (2020). Ethical leader ship and ambidexter ity in new ventures: Examining 
the CEO-TMT interface . International Entrepreneurship and Management Journal , doi : 10.1007/s11365-020-
00695-6.

Cheung, Y. , Tan, W. , & Wang, W.  (2020) . Where do banks va lue corporate socia l  responsib i l i ty more? 
Evidence on the role of nat ional  culture . Jour nal  of  Banking and F inance , 118, 105810, doi : 10.1016/ j .
jbankfin .2020.105810.

Tan , W. , Tsang , A . , Wang, W. , & Zhang , W. (2020) . Corporate soc ia l  respons ib i l i ty  (CSR) d i sc losure and 
the choice between bank debt and publ ic  debt . Account ing Hor izons , 34 (1) , 151-173 , do i : 10 .2308/acch-
52631.

Zheng, Y. , Graham, L. , Farh, J . , & Huang, X. (2019). The impact of author itar ian leader ship on ethical voice: 
a moderated mediation model of felt uncer tainty and leader benevolence . Journal of Business Ethics , doi : 
10.1007/s10551-019-04261-1.

Chen, J . , Tong, Jamie Y. , Wang, W. , & Zhang, F. (2019) . The economic consequences of labor unionizat ion: 
ev idence from stock pr ice crash r isk .  Jour nal  of  Bus iness Eth ics , 157 (3) , 775–796, doi : 10.1007/s10551-
017-3686-0.

Chen, W., Zhou, G. , & Zhu, X. (2019). CEO tenure and corporate social responsibi l ity performance . Journal of 
Business Research , 95 (2), 292-302, doi: 10.1016/j . jbusres.2018.08.018.
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HKBU School of Business is a leading institution with a rich 
and established history. It is a publicly funded university in Hong 
Kong and its School of Business is committed to creating a better 
business community with over 20,000 graduates since 1956. 

It also has a global impact, with students going on to achieve 
success around the world. Since 2013, the School has 
become one of the few business schools worldwide to hold 
accreditations from the three major management education 
associations: the European Foundation for Management 
Development’s EQUIS system, the US-based AACSB - the 
Association to Advance Collegiate Schools of Business, and 
the UK-based Association of MBAs (AMBA). This multiple 
accreditation status reflects a high level of international 
benchmarking and commitment to excellence.

Hong Kong Baptist University (HKBU) 
School of Business




