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 INSPIRING IDEAS AND TALENT



OUR MISSION

The mission of our institution is to accompany 
corporate performance by providing the 
knowledge, skills and talent to meet the 
economic challenges of today and tomorrow.

Through our capacity to innovate and the 
continuous improvement of our intellectual 
contributions, Grenoble Ecole de Management 
(GEM) seeks to promote expertise in 
Management of Technology and Innovation, 
Entrepreneurship and Responsible Business 
Practices.

Our international activities seek to respond to 
corporate recruitment needs, to develop talent, 
to promote faculty development and to give our 
students a multicultural dimension.
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PERSPECTIVES
ON 2013

The year 2013 marked an important moment  
in the history of Grenoble Ecole de Management 
(GEM). After a decade of strong progress that 
helped to firmly establish the school as a major 
European player, this last year has been a time  
of consolidating assets and preparing to fulfill  
our next ambition: becoming one of the world’s 
most influential and inspiring Business Schools.

It is this ambition that helped to 
frame the 2014-2018 strategic 
plan which aims to take GEM 
from being a Business School to 
a School for Business for Society, 
by providing the skills, knowledge 
and talents that are essential 
for corporate growth. With our 
extensive expertise in Technology 
and Innovation Management, 
and by relying on our core values 
of excellence, entrepreneurship 
and engagement, we can make a 
difference, not only for students, 
Alumni, corporate and academic 
partners, but for society as a 
whole. 

GEM has a tradition of innovation 
and of anticipating future trends 
in management education. In 
our second white paper entitled 
“Portrait of the School of the 
Future”, we sought to deliver 
relevant insight into what 
educational challenges will look 
like over the next decades: 

•  A multifaceted approach to 
pedagogy, with teachers as the 
school’s core asset

•  Technology as a means, never 
an end

•  A greater diversity of learning 
modes and methods

•  The necessity for every 
teaching institution to delineate 
a clear mission.

Substantial investments were 
made this year in Paris and 
Grenoble in order to leverage 
the future development of the 
school. The first milestone in 
implementing our strategy was to 
establish a campus in Paris. This 
takes our Executive Education 
Programs to a new level, 
enhances our impact on Paris-
based businesses, and opens up 
new network opportunities for 
our students. We also purchased 
a new building in Grenoble to 
enhance our presence on the 
GIANT innovation campus, 
and, thanks to the investments 
made by the London School of 
Business and Finance, our partner 
in the British capital, moved into a 
new, modern facility there. 

On the academic side, the global 
visibility of our publications 
has much improved in 2013 
due to the quality of both the 
researchers and the research 
carried out. New international 
partnerships have been formed 
with top-ranking universities 
and schools and a large number 
of double degrees have been 
established.

A strong spirit of cooperation 
underpins all GEM’s actions. 
Collaboration with trusted 
partners adds value to the school 
and strengthens our impact. 
This is why we seek to develop 
connections, whether they are 
academic, corporate, or within 
the higher education community. 
This also led to the creation of a 
department dedicated to GEM 
Alumni relations that will give 
lifelong support to all Alumni, and 
reinforce our worldwide network 
of 20 000 professionals. Unity 
makes us stronger!

Loïck Roche

Dean & Director
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EXECUTIVE  
COMMITTEE
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BENOIT AUBERT
Director of Marketing  

and Development

7
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Director of Quality

6
EVELYNE GEFFROY
Director of Finance

8
ARMELLE GODENER
Director of Pedagogy

EQUIS ACCREDITATION

5 YEAR

For the third time in a row,  
GEM received the
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LOÏCK ROCHE
Dean & Director

3
JUDITH BOUVARD
Director of GGSB

2
JEAN-FRANÇOIS FIORINA
Deputy Director

4
JEAN-PHILIPPE RENNARD
Faculty Dean
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Loïck 

Roche,

Dean & Director

“In the next 5 years, our 
objective is for our Business 
School to become a School for 
Business for Society. GEM will 
be a world-class, vibrant and 
inspiring place to learn, teach, 
exchange and collaborate!”

Jean-François 

Fiorina,

Deputy Director

“Excellence in all areas has been 
our main focus and goal in the 
structuring of our strategic plan.  
We are now ready to make a 
difference at a global scale.”

TESTIMONIALS

WE’RE PROUD OF

(the longest period of time possible).



2013  
AT A GLANCE

MARCH

14TH
  

GEM ALTIGLISS  
CHALLENGE

APRIL

8 000  
PARTICIPANTS  

AT THE GEOPOLITICS  
FESTIVAL

JUNE

FIRST  
ANNIVERSARY  

OF THE IRT  
NANOELECTRONICS

FEBRUARY

2 ND 
 
ENTREPRENEURS  

FESTIVAL

INAUGURATION  
OF A CLASSROOM  

OF THE FUTURE

MAY

PUBLICATION  
OF RESULTS OF THE  
2ND  ANNUAL SURVEY  

ON INNOVATION

LAUNCHING OF NEW  
COMMUNICATION  

CAMPAIGN
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SEPTEMBER

5-YEAR 
EQUIS  

RE-ACCREDITATION

NOVEMBER

20TH
 

ANNIVERSARY  
OF THE DOCTORATE  

IN BUSINESS  
ADMINISTRATION 

 

SIGNING  
OF THE ENSIMAG 

(GRENOBLE INSTITUTE  
OF TECHNOLOGY)  

ACADEMIC PARTNERSHIP

 

OPENING  
OF THE TRANSCONTINENTAL 

TRACK IN NEW YORK  
AND BEIJING 

PUBLICATION  
OF A WHITE PAPER  
ON THE “SCHOOL  
OF THE FUTURE”

 
CREATION OF A SPACE  

DEDICATED TO SERIOUS  
GAMES

DECEMBER

 
CREATION  

OF THE GEM ALUMNI 
RELATIONS SERVICE

OPENING  
OF THE  

“ULYSSE” TRACK 
(GRANDE ECOLE PROGRAM)

OCTOBER

 
OPENING  
OF A NEW  

CAMPUS IN PARIS
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1.  
GEM Altigliss Challenge

2.  
New Campus in Paris

3.  
Laurence Parisot debating 
at GEM

4.  
GEM logo displayed  
on NASDAQ tower

5.  
Entrepreneurs Festival

6 - 7.  
New communication 
campaign

8.  
The “Grande Ecole” Gala

9. 
Recruiting event 

10 - 11.  
The GGSB Gala

12. 
5th Geopolitics Festival

1 2

3

1

4

5



9GEM - ANNUAL REPORT 2013

76

9

10

12

8

10

11

1

3

5

2

4

6

GEM ATHLETES

GEM is very proud of its students’ 
sporting achievements:  
congratulations to all our 2013 winners!

1. 
DAUBORD Brice 
French triathlon champion 

2. 
AUZEIL Bastien 

French university 
decathlon champion 

3. 
BARDET Romain 
15th in the tour de France 
the best French ranking

4. 
GERARD Vincent 
European handball 
champion 

5. 
SUPPER Gautier 

Bronze medal at the  
Lead Climbing World Cup 

6. 
DELPERO Edouard 

French longboard 
champion 
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EXPERTISE
INNOVATION

ENTREPRENEURSHIP

RESEARCH

FACULTY

INTERNATIONAL

DIVERSITY
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Innovation is also at the heart of 
the tools and methods we use 
to fulfill our mission. Since 2012, 
we have designed the School 
of the Future as a common goal 

for all GEM stakeholders. This 
resulted in 2013 in an increase 
in the role of Serious Games, 
project-based pedagogy and 
Live Business Cases in the 

learning process. A classroom 
of the future was inaugurated in 
February. It facilitates interactive 
learning and can be easily 
changed from a traditional 

INNOVATION 
FIRST
Innovation has always been part of GEM’s distinctive character. Grenoble, 
where the school is based, was voted one of the world’s 5 most inventive 
cities in 2013 by Forbes magazine, and the third most innovative European 
city by the European Union’s capital contest. The school is a founding 
member of the Grenoble Innovation for Advanced New Technologies (GIANT) 
campus and will spearhead its Center of Excellence in Technology and 
Innovation. This involvement marks a new chapter in GEM’s history, one that 
will establish a sustainable, innovation-driven higher-education model built  
on partnerships, cross-disciplinary collaboration, services, and technology.  
The three main fields of this key project are Health, Energy and ICT 
(Information and Communication Technologies).
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classroom to a teamwork space. 
New learning tracks using 
cutting-edge approaches were 
also implemented in 2013. These 
initiatives ensure that GEM 
continues to be at the forefront 
of innovation in management 
education. 

CONTINUED 
EXCELLENCE IN 
MANAGEMENT 
OF TECHNOLOGY 
AND INNOVATION

IRT NANOELEC

This IRT (Technological 
Research Institute) is one of the 
eight selected by the French 
government’s “Investments for 
the Future” program, and GEM is 
the only Business School taking 
part in one of these innovative 
long-term projects. This 10-year 
program, both publically and 
privately funded, is dedicated to 
Nanoelectronics, a major market 
projected to be worth 500 billion 
euros in 2025. In this collaborative 
project embedded in the GIANT 
campus, GEM will be providing 
training for executives in areas 
supporting the nanotechnology 
industry. Research will also be 
done focusing on how to invent 
the best business models to turn 
new technology into profitable 
companies.

HIGHLIGHT  
ON SERIOUS GAMES

A new chair dedicated to 

Serious Games and Innovation 

Serious Games are highly 
relevant for the development and 
dissemination of certain skills 
and knowledge, and particularly 
in the field of Management of 
Technology and Innovation. 
This is why GEM launched a 
new chair entirely dedicated to 
these new learning tools. The 
GUILD (Game as the Ultimate 
Innovation Lead Design) was 
created in 2013 with four main 

objectives: 

•  To develop a series of Serious 
Games for students and 
managers

•  To support and guide 
businesses in their innovation 
strategy through Serious 
Games

•  To support research on this 
topic 

•  To share knowledge of the 
design and animation of 
Serious Games by training 
future teachers.

A new facility enabling 

businesses to create their 

own Serious Games

To further develop Serious 
Games and make them available 
to companies for their executive 
training, GEM has offered a 
cutting-edge opportunity to 
businesses: they are invited to 

create their own board game. 
With the support and tutoring 
of qualified staff, and using 
the dedicated Serious Games 
designing room, in only 10 hours 
a company can create specific 
business games for use in on-
site training. Leading companies 
such as Sanofi, Capgemini, 
Oracle, Safran or Rossignol 
have already benefited from our 
expertise. While Renault and 
Raymond have implemented 
their own Serious Games with 
our support.

Nanorider, addressing 

business issues related to 

nanotechnology

Nanorider is a new product 
in the “GEM in Game” series. 
Based on our experience that 
Serious Games are powerful 
tools for enhancing managers’ 
creativity and insight, this is the 
first of five projected Serious 
Games to be developed with the 
IRT Nanoelec. Designed for both 
students and Nanotech experts, 
it is a situation-based exploration 
of business challenges related 
to nanotechnology. It has 
successfully passed the first 
in-situation test, and is now used 
in place of textbooks in some of 
our programs. 

Nanovalor Observatory

From September to mid-
November, first year students 
of the Grande Ecole Program 
examined 80 everyday products 
related to health, energy 

INNOVATION FIRST
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Sylvie  

Blanco,

Head of MTI Valorization

“We provide the tools for 
managers to get familiar with 
innovation issues, whether they 
are working in HR, Purchasing, 
Marketing, Production, or in 
other departments. The end 
goal is to turn managers into 
innovation ambassadors and 
to get innovative products or 
services all the way down to the 
market so that their economic 
and social impact can be fully 
realized.”

TESTIMONIAL

and ICT. They observed how 
nanotechnology has impacted 
them, and identified customers’ 
acceptance or reluctance 
of them. This study was the 
first initiative of Nanovalor, 
an observatory created for 
measuring the diffusion of 
nanotechnology in mass-
consumption markets, and its 
impact on the industry’s growth.  

GEM INNO  
AWARDS 2013

The second GEM Inno Awards 
was a great success, with more 
than 1 000 students all working 
on product or service creation 
projects in each of GIANT’s 
fields of expertise. The winning 
projects were: 

•  Fresenius, a food freshness 
sensor (Health)

•  Let’s KIC it, a Serious Game 
aimed at the development of 
an ecological city (Energy)

•  Geobaker’s, an application 
linking bakers and 
corner shops with local 
consumers (Information and 
Communication Technologies)

2ND ANNUAL SURVEY  
ON INNOVATION

In association with a leading 
French opinion pollster and 
corporate research institute 
(IFOP), GEM shared the results 
of the second annual survey 
on Innovation. This shows that 
French leaders are becoming 

more aware of the crucial 
role of innovation in their 
competitiveness. However, they 
still do not correctly assess 
the output of their innovation-
targeted investments. This year, 
the spotlight was on “Gender 
and Innovation”: while 69% of 
all business leaders believe that 
male-female diversity within 
work teams is important, 65% of 
innovation-oriented positions are 
occupied by men.

GEM DIGITAL DAY

Once a year, the Digital Day 
gives digital companies and 
students interested in this 
industry a chance to meet and 
discuss their experiences, 
ambitions, and the latest trends 
in the digital field. The second 
Digital Day at GEM was held 
on December 5th and featured 
exceptional guests who 
discussed the IT-related changes 
in strategy, data, HR, service 
and brand which companies 
are currently experiencing. 
Microsoft, HP and Google 
supported the event, and many 
other major companies such as 
Adobe, P&G, Orange, Accor, 
Emakina, and McDonald’s were 
present.

KEY FIGURES

Over

30%
of GEM graduates  
are in MTI related jobs

GEM is the only Business 

School that is part of a 

Technological Research 

Institute (IRT) in France, and is  
one of the two in Europe that 
belong to a Knowledge and 

Innovation Community (KIC).

FIRST PRIZE FOR 
GEM IN GAME

First prize in the Educational 
Technologies Awards was given 
on November 21st during the 
Educatec-Educatice professional 
fair to “GEM in Game”, our own 
brand of Serious Games.

1ST
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INNOVATION  
IN TEACHING  
PRACTICES

Since it was created in 1984, 
GEM has constantly pioneered 
innovative teaching practices, 
looking for the most efficient way 
to cultivate skills and to respond 
to the changing needs and 
profiles of the students. Today, 
blended pedagogy – mixing 
on-site and on-line courses 
– is used in many modules, 
and innovative educational 
approaches are strongly fostered 
and promoted.

ULYSSE,  
A GROUNDBREAKING 
“HANDS-ON” APPROACH TO 
LEARNING MANAGEMENT

This program, open to the 
Grande Ecole students, was 
launched in September 2013 
in response to the challenge of 
students’ changing expectations 
and behavior. In recent years, 
teachers have noticed that 
generation Y needs to add 
action and meaning to its 
studies. This track tests this new 
approach.

Face-to-face courses are 
rare, while real-life business 
situations, using a cross-
disciplinary approach become 
the best means of acquiring new 
skills. All courses are designed 
so as to place students in the 
decision-making role, allowing 
them to find the information and 
tools they need using their own 
initiative. Collaboration between 
students goes far beyond the 
traditional idea of teamwork, and 
becomes a powerful educational 
tool. Another major specificity of 
this track, compared to the usual 
Grande Ecole Program, is the 
teachers’ role: the teacher is no 
longer the only decision-maker, 

but rather a guide working hand-
in-hand with the students.

Observations carried out during 
the first few months of the 
experiment show significant 
results both from an academic 
and individual point of view. 
Of course, they will need to 
be assessed at the end of the 
academic year, and over the 
longer term, but Ulysse students 
seem to get better grades, and 
have a more mature vision of 
business. This is a truly exciting 
and promising track.

BUILDING  
ON GEM’S FIRST MOOCS

The MOOCs have quickly 
emerged as a major trend in 
education. In partnership with 
Toulouse Business School, 
which is working on releasing 
its own complementary online 
courses, GEM has initiated 
three MOOCs projects in 2013, 
which will all be available in 
2014. One deals with geopolitics 
and is designed for students 
and other interested parties, 
one is dedicated to business 
leaders and tackles innovation 
issues, and finally, one offers a 
general presentation of research 
methods to aspiring PhD 
students. These three different 
topics respond to various 
needs and audiences, and are 
addressed using top-level input 
and fostering intense interaction 
between the stakeholders.

LIVE  
BUSINESS CASES

Real-life business situations 
are of growing importance 
in all our programs. Partner 
companies submit a strategic 
issue to the students who then 
carry out an in-depth case 
study by developing scenarios 
and devising solutions. This 
approach provides advantages 

for both parties. The students 
experience more responsibility, 
and this enhances their 
motivation. The companies 
benefit from the students’ 
creativity and fresh perspectives.

The presentation done for 
Galeries Lafayette’s Executive 
Board of a year-long case study 
led by students in the Advanced 
Masters in Internet Strategy and 
Web Management illustrates 
the real interest that companies 
have in taking part in such a 
partnership.

PEDAGOGIC INNOVATION  
AWARDS

In 2013, GEM faculty members 
were rewarded for pedagogic 
innovation for the first time. 
This initiative was designed to 
encourage innovative teaching 
approaches and to disseminate 
them throughout GEM. Pierre-
Yves Sanséau won the first prize 
for co-producing a course on 
International Management with 
students.

Armelle  

Godener,

Director of Pedagogy 

“Through implementing the 
Ulysse track and rewarding the 
best innovative initiatives among 
faculty, 2013 saw educational 
innovation at GEM truly taken to 
the next level.”

TESTIMONIAL

INNOVATION FIRST
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As a School for Business, GEM aims to cultivate the skills of tomorrow’s 
entrepreneurs. We nurture a spirit of adventure and initiative in our students, 
injecting the entrepreneurial culture as a common thread in our programs 
because we believe that global economic growth is closely knit to local 
business initiatives, that start-ups are the future, and innovation their 
essence. 

In recent years, our priority has 
been to provide all entrepreneurs-
to-be with the skills, knowledge, 
infrastructure and support 
they need. The honors earned 
this year by our Advanced 
Masters in Entrepreneurship 
and our Business Incubator are 
recognition of the work done over 
the last few years to promote 
entrepreneurship and to facilitate 
the initiative throughout GEM. 

THE ADVANCED MASTER  
IN ENTREPRENEURSHIP, A 
TOP-LEVEL QUALIFICATION

Our philosophy on 
entrepreneurship education is 
simple: we believe entrepreneurs 
talking to entrepreneurs-to-
be is the most efficient way of 
equipping the latter with all the 
skills they need. HEC-labelled, 
situation-based pedagogy is 
used in our Advanced Masters 
in Entrepreneurship. This 
Program was ranked the best 
Entrepreneurial Program in 
France in 2013, and 9th in the 
world by Eduniversal.

It provides total immersion  
into the world of business,  
and has developed in tune 
with the needs of young 
entrepreneurs.  
Half of the students enrolled  
in this outstanding Masters 
come from engineering schools, 
and the other half are graduates 
from the Grande Ecole Program.  
In 2013, 55 students acquired 
the unique skills and mindset 
essential to their success, 
through a range of specific 
courses and 150 business 
projects offered by 150 partner 
companies. This is what we call 
“learning through action”.

ENTREPRENEURSHIP,  
A CORE GEM VALUE  
IN ACTION
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70%
of incubated projects are 
related to information systems

entrepreneurs132
business 
projects in 
IncubaGem 53

INCUBAGEM, NUMBER ONE 
INCUBATOR IN FRANCE

In 2010, GEM’s incubator was 
launched to further meet the 
needs of entrepreneur-minded 
students and Alumni. Within 
three years, it has achieved rapid 
success, and was ranked the 
number one French incubator 
in January 2013 by Création 
d’entreprise magazine, and the 
number two Business School 
incubator by L’Entreprise. 

This year, Incubagem has 
provided logistical support 
and customized coaching to 
132 entrepreneurs, as well as 
access to a wide range of highly 
qualified experts. Thanks to 
this dynamic and supportive 
environment, these 53 business 
projects have benefited from the 
best possible conditions in order 
to become thriving companies.

SPOTLIGHT ON 4 
EMBLEMATIC GEM START-UPS

Archionline is a web 
marketplace offering architects’ 
house plans at affordable 
prices. For architects, it is an 
opportunity to enhance their 
reputation and business, while 
helping customers to build the 
house of their dreams, whatever 
their preferred style and wherever 
they live. Archionline raised  
300 K€ in capital from investors 
in 2013.

Climbstation France, a partner 
of Joyridegames Oy (Ltd), 
is the exclusive distributor 
of ClimbstationTM mobile 
motorized climbing walls. 
These cutting-edge automated 
climbing walls are touch screen 
monitored, and can be adapted 
to each user.

Cocorico is a drive-through for 
quality local fresh food. In step 

with the locavore phenomenon, 
it enables busy environmentally-
conscious customers to order 
online, pick up their order at one of 
the delivery points, and, of course, 
to enjoy great food at home!

ISKN is the creator of 
iSketchnote, a smart iPad cover 
that integrates a new digitizing 
technology with the convenience 
of a notebook. This start up 
raised the most funds in the 
French technology industry 
in 2013: 346 K$ was invested 
through crowdfunding.

THE ENTREPRENEURS 
FESTIVAL

The second Entrepreneurs 
Festival organized by a student 
association featured conferences, 
thematic meetings, a business 
plan contest and more. GEM was 
honored by the participation at 
the closing event of Laurence 
Parisot, the head at that time 
of France’s main employers’ 
association MEDEF. Our sponsor, 
Simply Foundation, awarded the 
Kiwi prizes to the best socially-
oriented projects related to food.

and

KEY FIGURES

Jean-Claude 

Lemoine,

Director of the Entrepreneurship 

Institute

“Our objective is to further 
extend GEM’s high quality 
business education by providing 
students with a network rich in 
skills and expertise that they can 
rely on. This network, made up 
of business leaders, students, 
faculty and Alumni, is the 
Institute’s strongest asset.”

TESTIMONIAL

ENTREPRENEURSHIP, A CORE GEM VALUE IN ACTION
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2013 has been an exciting year for research at GEM, with improved worldwide visibility, 
driven by our ambition to further develop our key fields of expertise. GEM research  
has become a key contributor in the Management of Technology and Innovation.  
Our global impact has been reinforced by the collaborative research done within 
the GIANT campus, and within three other major projects initiated in 2013: the IRT 
Nanoelec, the KIC Innoenergy and the LITEM, a research center created within  
the Mines Telecom Institute.

GEM’s research potential has 
significantly increased over the 
last five years, and so has its 
intellectual contribution, both 
quantitatively and qualitatively. 
A common thread in all the 
research carried out at GEM is 
to be deeply grounded in the 
day-to-day issues organizations 
are facing, and to anticipate 
tomorrow’s challenges. Our 
talented researchers explore the 
topics that will matter over the 
next decades, and increasingly 
concentrate on issues that have 
real social impact. 

One of our primary goals is also 
to disseminate this academic 
output either into courses, 
through the publication of case 
studies, into the academic 
sphere by publishing articles 
in top-tier journals or into 
the corporate sector through 
the trade press or executive 
summaries of published 
articles to be read and used by 
managers. 

Energy Management and 
Business Model Reconfiguration 
are two specialist fields of 
research for GEM, both perfectly 
illustrating the current trends 
and dynamics underpinning our 
research.

ENERGY  
MANAGEMENT

The world is in the process of 
moving from a gas-dependent 
model for economic growth to a 
model of growth in which energy 
is scarce. This model is still being 
invented. Energy-related issues 
and efficient energy management 
are without a doubt major 
challenges for tomorrow’s global 
economic development.

GREAT DYNAMICS  
AT THE KIC INNOENERGY

The Knowledge and Innovation 
Community (KIC) named 
Innoenergy has been a place for 
vibrant and valuable exchanges 
over this year. This European 
project sees GEM teaming up 
with other GIANT partners, 
and offering them access 
to its cutting-edge training 
programs. Our expertise in 
Energy Management, Innovation 
and Entrepreneurship proved 
to be highly relevant for the 
KIC Innoenergy partners and 
especially for the business 
project developers.

GEM’S  
ENERGY SURVEY

The first bi-annual energy survey 
was launched in February 2013, 
based on interviews with 200 
specialists from the energy 
industry, the academic world, 
and public administrations. 
This regular update on areas 
such as shale gas, nuclear 

energy, carbon emissions and 
energy prices, aims to better 
understand the trends in the 
French energy market over the 
short, middle and long-term. 
Publishing this kind of survey on 
a regular basis will enhance our 
position as experts in the energy 
management field.

MODELING ENERGY-
EFFICIENT NEIGHBORHOODS

In partnership with the French 
national Environment and Energy 
Control Agency (ADEME), a 
research team is focusing on 
the Business Models regulating 
energy-efficient neighborhoods, 
and identifying the threats and 
opportunities faced by these 
“green” collective projects.

Vincent 

Mangematin,

Research Director 

“Innovation essentially lies  
in new approaches to issues,  
not in Technology itself. That is 
why GEM’s specific and truly 
innovative approach is such a 
great factor for creating value.”

TESTIMONIAL

RESEARCH
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BUSINESS MODEL 
RECONFIGURA-
TION

What is the impact of a 
digitalized economy on 
organizations, Business 
Models, professional practices 
and careers? How can 
incumbent companies design 
and implement effective new 
Business Models using digital 
technology so as to become 
globally competitive once 
again? Our approach is to invert 
standard visions and place the 
end customer at the center. 

Our growing expertise in 
Business Model Reconfiguration 
was recognized this year by 
the publication of a series of 
articles in world-class journals, 
and by the signing of two major 

contracts. The first of them is 
a 3-year agreement with the 
French Research Agency (ANR) 
to look into better Business 
Models for the healthcare 
industry in cooperation with 
the Medicalps Health Cluster. 
The second is a contract with 
a leading pharmaceutical 
laboratory aimed at predicting 
upcoming Business Models 
in the health industry, in order 
to help the company adapt its 
strategy accordingly.

Looking at the emergence of 
a continuum between digital 
entertainment and cultural 
industries, we did substantial 
research into the economics of 
festivals. These events, although 
they are of short duration, 
encourage a great deal of long-
term local investment. Our work 
concentrates on defining the 
underlying Business Model at 
play here.

DIGITAL  
NATIVES  
CHAIR

The Chair, funded by the leading 
French telecommunications 
operator Orange in 2012, 
focuses on the effects of the 
generation Y culture on customer 
relations. The highlight of its first 
year of existence was the large 
survey taken of 400 students to 
learn more about their behavior 
on social websites. Interesting 
results were observed on the 
use of identity, the verification 
of online reputation and the 
use of professional and non-
professional networks.

THE LITEM 

A common research lab 

for Telecom Ecole de 

Management, GEM and Evry-

Val d’Essonne University: 

the LITEM

With a large team of over 100 
researchers, the LITEM is now 
one of the main French research 
centers in Economics and 
Management. New economic 
and managerial models issuing 
from technological innovation 
will be the central thread of this 
unique association of public and 
private institutions in France. 
Reflecting GEM’s commitment 
to working hand in hand with 
French Universities, the LITEM 
provides an excellent means 
to both share and develop the 
research at GEM. 

18 460 
citations on Google Scholars 
(+28% compared to 2012)

2 291 
citations on WoS (+22% 
compared to 2012)

KEY FIGURES

RESEARCH

ENTREPRE-
NEURSHIP  
AND GENDER

Meaningful results were achieved 
in Severine Le Loarne’s latest 
research carried out by ‘‘Réseau 
Entreprendre’’. The study found 
that the success of women’s 
businesses is closely related to 
the way they (and their partners) 
tackle relationship issues. It also 
highlighted a real specificity in 
women’s approach to business, 
embodied in their management 
style and goals. Through their 
economic activity, female 
entrepreneurs do not just aim 
for high performance, they also 
aspire to personal fulfillment.
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PRIORITY GIVEN 
TO PEDAGOGY

In line with the conclusions of 
“The School of the Future» white 
paper, we believe that pedagogy 
will be the most decisive 
differentiating factor between 
Business Schools in the next 
years. Powerful new tools like the 
MOOCs have rapidly emerged, 
and a great deal of information 
is now available to students 
through the Internet. 

In this context, the teachers’ 
role is changing profoundly: they 
increasingly have to supervise 
students in their apprenticeships, 
blending on-site and on-line 
courses, cross-referencing, and, 
most importantly, they have to 
help them step back and put 
things in perspective so that 
they can see the operational 
applications of the courses’ 
academic content.

To respond to these challenges, 
a particular effort has been 
made in favor of pedagogy in 
our 2013 hiring policy. Half of 
the faculty hired in 2013 was 
selected mainly on their teaching 
skills. This was a departure from 
previous years when the balance 
was clearly in favor of hiring 
faculty on the strength of their 
research. 

NEW FACULTY

• François Trouillet, 
Professor, Department of Marketing 
Engineer from Polytech Montpellier with over  
30 years of international experience in high-tech 
marketing

• Safwan Mchawrab,
Associate Professor, Department  
of Accounting, Law and Finance
PhD in Management Science from The University 
Paris X Nanterre

• Diogo Hildebrand, 
Assistant Professor, Department  
of Marketing
PhD in Marketing from Baruch College, The City 
University of New York

• Ludivine Calamel, 
Assistant Professor, Department of People, 
Organizations and Society
PhD in Human Resource Management from UPMF 
Grenoble

• Alison Harrison, 
Professor, Department of Accounting,  
Law and Finance
Degree from the University of Oxford and Securities 
Institute Diploma

• Christian Rivet, 
Professor, Department of Marketing
PhD in Management Science from UPMF Grenoble

• Jannine Lasaleta, 
Assistant Professor, Department  
of Marketing
PhD in Marketing from Carlson School  
of Management, University of Minnesota

• Jojo Jacob, 
Associate Professor, Department of 
Management, Technology and Strategy
PhD in economics from the Eindhoven University  
of Technology

• Mustapha Belkhouja,
Assistant Professor, Department of 
Management, Technology and Strategy
PhD in econometrics from University 
Méditerranée Aix-Marseille 2 

In only five years, GEM has become such an exciting 
place to teach and to do research that its ability 
to attract new faculty members has reached an 
unprecedented level. Its energetic learning environment 
nurtures innovation in teaching practices and 
encourages the exchange of ideas between staff.

KEY FIGURES

Over  

500 
external teachers, guest 
academics and practitioners 
participating in GEM programs.

134 
of whom 

77% have a doctoral 
degree

43% are  
women 

44% are  
international

Permanent faculty: 

Jean-Philippe 

Rennard, 

Faculty Dean

“GEM has become a vibrant 
place to teach and do research, 
and our appeal to new teachers 
has increased exponentially over 
the last years.”

TESTIMONIAL

FACULTY
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BUSINESS WEEK

The group of students participating in the transcontinental track 
spent a very profitable week during their stay at Pace University. 
They visited the New York Stock Exchange, Nasdaq offices and other 
top-tier financial organizations (Bloomberg, Natixis, GP Morgan...). 
These students are GEM’s best ambassadors to these world-class 
companies and institutions, and they open the door to increased 
internships and jobs for the GEM community. 

THE GRANDE ECOLE 
PROGRAM INCREASINGLY 
ATTRACTING INTERNATIONAL 
STUDENTS

Passworld, a competitive exam 
for non-French students wishing 
to enroll in the Grande Ecole 
Program, is a growing success, 
with 80 enrolled students from  
10 nationalities in 2013. 

International development has been a clear priority for GEM in recent years. 
2013 was a year of important accomplishments in our academic partnerships, 
international program development and the global impact of our research.

We intend to pursue this 
development in the forthcoming 
years, to fulfill the growing 
demand for mobility among 
students and the corporate need 
for talents with multicultural 
profiles. In order to make a 
global impact, our strategic 
international development plan 
focuses on people, programs 
and positioning. 

INTERNATIONAL 
PARTNERSHIPS

STUDENT MOBILITY…

In alignment with EQUIS’s main 
recommendations in 2008, GEM 
has improved the quality of its 
international partnerships in 
the last 5 years. Some middle-
range partnerships had to be 
terminated while new, targeted, 
and up-to-standard academic 

partnerships were signed. In this 
period of time, the total number 
of partnerships was reduced 
from 137 to 125, including 42 
newly concluded strategic 
partnerships. This deliberate 
strategy resulted in the EQUIS 
recognition of international 
partnerships being a very strong 
point for GEM in the 2013 report.  

… AND BEYOND

We decided to go above and 
beyond the traditional model of 
student exchanges by reinforcing 
the quality of the work carried 
out with 25 selected partners. 
The different projects included:

•  Research and faculty 
exchanges

•  Administrative staff exchanges: 
the benefits of a one-week 
exchange between our Human 
Resources Director and the 
University of Surrey were 
such that it was decided to 

inaugurate a Europe-wide 
program. Now, it is possible for 
all administrative staff to get 
fresh input from fellow workers 
in other countries

•  Customized Executive 
Education: in 2013 for the 
first time, we offered a tailor-
made program focusing 
on Biotechnology to Duke 
University MBA students

•  Off-site campuses: this is an 
excellent means to deliver our 
programs on different locations 
worldwide. Students can 
experience true immersion by 
studying and interacting with 
local students on a daily basis. 
Over 1 200 GEM students are 
currently attending one of our 
10 off-site campuses around 
the world.

INTERNATIONAL
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INTERNATIONAL 
PROGRAM  
DEVELOPMENT

The development of off-site 
campuses is a key strategic 
objective. Two major partnerships 
were signed in 2013, one in 
Beijing, with Beihang University, 
and one with Pace University 
in New York City. On this basis, 
a transcontinental track was 
opened up to the Grande Ecole 
students, which will be extended 
in 2014 to Vancouver thanks to 
a new partnership with Simon 
Fraser University.

Another innovation was the 
creation of the Executive 
Program on Reward Policies 
designed in partnership with 
two leading European Business 
Schools, Vlerick Business School 
in Belgium and the ESCP Europe 
in Berlin. Having these two 
top-level business education 
institutions as new partners is 
also a meaningful step for our 
international growth.

Other key facts for 2013:

•  A three way partnership for 
our DBA (the first of its kind) 
was launched with Scuola 
Superiore Sant’Anna in Pisa 
and Chongqing University in 
China

•  The new MSc Fashion, Design 
and Luxury Management was 
offered at our London Campus 
as well as our Grenoble 
campus

•  We opened a new location for 
our Masters in International 
Business in Beijing.

RESEARCH WITH 
INTERNATIONAL 
REACH 

Over the last ten years, GEM 
has become a competitive force 
on the international scene for 
research in Business, with a 
strong focus on the domain of 
the Management of Technology 
and Innovation. 

Our research teams were 
reinforced, leading to a 
quantitative and qualitative 
increase in our academic 
contribution and in a shift in 
publications from national peer-
reviewed journals to international 
ones. Members of our faculty are 
now taking part in 15 high-level 
editorial boards of CNRS-ranked 
journals. GEM’s global impact is 
certainly on the rise.

The research environment at 
GEM is very multicultural. In 
2013, 85% of the newly-hired 
researchers were non-French. 
All weekly research meetings are 
100% English-speaking, as are 
the regular workshops carried 
out with other leading Business 
Schools (Cass Business School, 
Dublin Universities or University 
of Minnesota). Two European 
research projects were started 
in 2013, giving the opportunity 
to our teams to collaborate with 

other European laboratories.  
GEM has established a solid 
foundation in academic research 
and the creation of knowledge. 
Now, in step with its position at 
the service of the corporate world, 
the school will disseminate its 
groundbreaking advances even 
more broadly and efficiently.

73%
GEM academic partners accredited

More than 

500 “outgoing” 
students

1 out of 3 
GEM graduates is working abroad 

135 nationalities 
represented 
within GEM

550 mobility grants are 
awarded at GEM, representing a 
total amount of  

800 K€

KEY FIGURES
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Commitment to diversity is 
deeply rooted in our DNA, and 
is in tune with the needs of 
businesses. We believe that 
diversity, as a crucial condition 
for innovation, is a major source 
of wealth for organizations. 

Since its creation, GEM has 
been ensuring intercultural 
diversity amongst employees 
and students through a wide 
range of actions. Today, having 
a diverse student body has 
become a real strength for GEM, 
and it specifically responds to 
a growing demand from the 
corporate world. Businesses 
seeking to model their staff on 
today’s society are looking for 

talents from all backgrounds. 
This is important for France 
where only 12% of the disabled 
have qualifications from a Higher 
Education establishment.

We also want to endow 
tomorrow’s managers with the 
essential tools for working in a 
heterogeneous environment, and 
managing people with different 
abilities and backgrounds.

HANDICAFÉ 

15 companies participated in the 
second Handicafé, a recruitment 
event dedicated to disabled 
students. Talenteo, an innovative 
Human Resources company 
offered a free audit of their 
presence on social media to all 
students who attended.

GEM ACCESS 

GEM access is a service for 
all students who live with a 
temporary or permanent disability. 
It enables them to continue their 
studies through a tailor-made 
course and offers them support 
in all the areas where they may 
face hurdles (preparation for 
interviews, access to premises, 
housing, exams, etc.).  

DIVERSITY
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Jean-François 

Fiorina,

Deputy Director

“Talent can be found everywhere. 
Our vocation is to attract 
people with high potential and 
give them a chance to thrive in 
management studies. This policy 
allows us to better respond to 
the corporate world’s demands.” 

high school 
partners18

high school students have taken 
the specific Diversity selective 
exam since 2007.

Over 200 

undergraduate 
students have been 
incubated in 201332

KEY FIGURES

full time Diversity 
Program Manager1 

Laëtitia  

Czapski, 

Diversity Program Manager

“Year after year, we have strongly 
consolidated our diversity 
programs. Now, thanks to 
increased partnerships with 
high schools and thanks to the 
support of major companies, this 
opportunity for students is widely 
expanding.” 

TESTIMONIALS

DIVERSITY  
PROGRAM  
CONTINUOUSLY 
ENHANCED

GEM has practiced affirmative 
action for many years in order to 
allow gifted students to follow 
their studies regardless of their 
social background, their disability, 
or the early choices they made in 
terms of education. Procedures 
have been put in place to assist 
students in difficult financial, 
social or health situations to join 
the school. These procedures 
consist in spotting talent from 
high school and preparing them 
for the specific selective national 
entrance exams. Students who 
successfully pass the exams 
have to complete a Bachelor 
degree and be mentored 
throughout before enrolling in the 
Grande Ecole Program. The key 
to success in these programs 
is the quality and consistency 
of mentoring throughout the 
process. 

UNILEVER AND CASINO 
GROUPS AS PRIVILEGED 
PARTNERS 

We were very pleased to sign 
new partnerships in 2013 with 
two major groups in the food 
and retail industry, Unilever and 
Casino. Both companies will 
sponsor our “diversity students” 
through providing mentors 
and organizing meetings on a 
wide range of corporate topics, 
such as the content of jobs and 
functions within their companies. 
This will be of great help to 
these students who sometimes 
encounter difficulties in striving 
for careers in Management.

INCLUDING STUDENTS WITH 
TECHNICAL BACKGROUNDS

For the first time in 2013, 
students with technical profiles 
were able to enroll in GEM. This 
program, using procedures 
similar to the other diversity 
programs described above, is a 
new step in GEM’s engagement 
for diversity. 

PROMOTING  
DIVERSITY  
MANAGEMENT 
EDUCATION

GEM is the only Business School 
in France to offer a “Management 
and Handicap Certificate” to its 
Grande Ecole students. To obtain 
this qualification, students need 
to follow e-learning courses and 
to get working or non-working 
experience which includes direct 
interaction with disabled people. 
The students keep a journal 
during the course, recording 
their reflections and allowing 
them to analyze and understand 
their own relation to people with 
disabilities. This introspective 
task produces students who 
are surprisingly mature. Our first 
cohort of volunteer students 
will complete their certificate in 
2014, and a second cohort was 
enrolled in 2013. 
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ESC GRENOBLE

GGSB

EMSI

DOCTORAL SCHOOL

EXECUTIVE EDUCATION

PROGRAM 
UPDATE

Here is a short review of 
key 2013 facts and events 
for each of the five GEM 
academic units. 
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EXPERIMENTING WITH A NEW 
EDUCATIONAL APPROACH

A new option was proposed to 
Grande Ecole students in September 
2013, marking a significant step on 
our path to becoming a “School 
of the Future”. Invoking the mythic 
Greek traveler, the Ulysse track 
(see also Innovation page 14) is 
an experiment in pedagogy-in-
action. Using a “learning by doing” 
approach, the track has a very 
specific schedule: after one week 
of integrative courses focusing 
on teambuilding, collaborative 
approaches and self-development, 
students start a production-level 
work experience. During this four-
week internship, four days are spent 
at work and one day at school 
where students can share their 
observations with teachers and fellow 
students. While it is still early to draw 
conclusions about this innovative 
program, reports from the first groups 
of teachers and students are very 
enthusiastic.

GEOPOLITICS

A distinctive feature of GEM, 
Geopolitics has been part of the 
Grande Ecole Program for the last 
few years. It is fully integrated into the 
Grande Ecole core curriculum and 
gives GEM graduates a competitive 
advantage because of their enhanced 
understanding of the modern world 
and their sharpened critical thinking 
skills. A survey of our partner 
companies confirmed the relevance 
of introducing this discipline into our 
traditional program: young graduates 
are more mature and better equipped 
to tackle international challenges. 

Growing participation in our 
Geopolitics Festival shows how 
interested companies are in this topic. 
Sponsored by Mazars and organized 
with Les Presses Universitaires de 
France and the Anteios Association, 

the fourth Geopolitics Festival 
brought together 150 experts and  
8 000 on-site and on-line attendees 
for four days of debates and 
conferences.

INCLUDING NEW TALENTS

Companies seek to recruit people 
from all backgrounds, with all kind 
of talents and mindsets. This year, in 
order to continue to promote diversity 
within our community, we inaugurated 
a new program dedicated to enabling 
technological high school students to 
enroll in the Grande Ecole Program 
based on merit (see also Diversity 
page 23). In 2013, we offered 100 
hours of academic mentoring to 
83 high school students. In 2017, 
these students will be the first cohort 
from a technological background 
to be enrolled in the Grande Ecole 
Program.

TRANSCONTINENTAL TRACK

In collaboration with prestigious 
Pace University in New York and 
Beihang University in Beijing, a new 
international track was opened up 
to the Grande Ecole students, which 
provides them with the opportunity 
to spend one semester in Beijing 
focusing on Asian business and one 
semester in New York City focusing 
on finance. Participants study on our 
off-site GEM campuses in classes 
which mix GEM and local students. 
They benefit from both intensive 
immersion in the host university 
and from on-site presentations 
by leading local companies. This 
transcontinental track came about 
as a response to the high demand 
for studying in China and in the USA. 
In January 2014, it will be extended 
to Canada, which is the third most 
highly demanded country.

ESC GRENOBLE:  
GRANDE ECOLE PROGRAM

The ESC Grenoble, with its traditional Grande Ecole Program, has consistently improved 
since its creation in 1984. It has moved onto the international stage, and has proven to be 
unique, especially for its close links with the high-tech industry. Today, the ESC Grenoble 
stands at the forefront of management education, and continues to attract top students.

14 233
applicants for the 2013 competitive 
entrance examination, and  

675
students enrolled*

* 1st year of the Grande Ecole Program

KEY FIGURES

Jean-François 

Fiorina, 

Director of ESC Grenoble  

and Deputy Director of GEM

“2013 has been an outstanding year 
for attracting excellent students to 
our Grande Ecole Program. The main 
reason for this is the maturity that 
GEM has acquired combined with an 
openness to fresh and creative new 
approaches.”

TESTIMONIAL
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A NEW FASHION, DESIGN AND 
LUXURY MANAGEMENT PROGRAM

The main event at GGSB last year was 
the opening of the MSc in Fashion, 
Design and Luxury Management, a 
new field of interest for GEM. The first 
students registered in this program in 
London and Grenoble in September 
2012.  Two study trips were organized 
in 2013, to Florence and London, 
giving students the opportunity to 
participate in company visits and to 
attend a conference on the luxury 
industry organized by the Chamber 
of Commerce in Florence. Thanks to 
GEM’s network of corporate relations, 
the first internships were offered 
in 2013 in top fashion, design and 
luxury goods companies. The large 
number of candidates applying this 
year has confirmed the success of this 
program.

INTRODUCING MAJORS INTO THE 
BACHELOR IN INTERNATIONAL 
BUSINESS

A substantial change has been 
made to our Bachelor in International 
Business Program. Students in  
year 3, their final year, will now have a 
choice between four different majors: 
Global Management, Marketing and 
Advertising, Finance and Accounting, 
or Fashion and Design. This will add 
greater flexibility to this undergraduate 
program and enable the students to 
specialize and facilitate their entry onto 
the job market.

NEW GGSB OFFICE IN MEXICO

We have opened a new office 
for GGSB in Monterrey, a vibrant 
Mexican university city. Together with 
our Mexico City office, this second 
location for GEM in Mexico will enable 
the school to be accessible to a large 
part of the country.

MSC FINANCE, CFA PROGRAM 
PARTNER

Our MSc in Finance is now one of 
the 148 international CFA Program 
Partners. CFA Program Partners are 
academic leaders and champions 
of practical, relevant, and thought-
provoking investment education 
programs around the world. This 
world-class recognition is only 
given to high profile institutions 
with global stature. It signals that 
their MSc curriculum is closely tied 
to professional practice and also 
prepares students to pass the most 
influential certification in finance,  
the CFA exams.

GREAT SUCCESS FOR GGSB 
GRADUATION CEREMONY

The annual graduation ceremony had 
so many participants in 2013 that we 
had to hold two ceremonies on the 
same day. The spectacular popularity 
of this event, involving students from 
all parts of the world, highlighted the 
links forged between GGSB students 
worldwide and their loyalty to GEM. 
The Gala, held the same evening, was 
a resounding success and welcomed 
1,000 attendees.

A NEW PROGRAM IN 2013

The MSc in International Human 
Resource Management and 
Organizational Development 
focuses on the Human Resources 
and organizational issues facing 
companies that operate in the global 
market. It aims to train managers to 
be able to contribute to corporate 
performance and social responsibility 
through the effective management of 
a company’s most valuable asset: its 
people. This program was offered for 
the first time in 2013 to 17 students 
coming from 14 different countries.

 

GRENOBLE GRADUATE SCHOOL OF BUSINESS 
(GGSB)

GGSB is the international school within GEM. Its programs are taught exclusively in 
English, and its student body is recruited primarily outside of France. This year again, 
GGSB has achieved world-class recognition for its programs, fueled by the international 
development strategy of GEM as a whole. It has also added new fields of expertise: 
Fashion and Luxury Management and International Human Resources Management.

KEY FIGURES

1 694 students

102 different 
nationalities

11 
programs 
delivered  
in English

PART TIME MBA IN GEORGIA:  
WOMEN FIRST!

A surprising majority of women 
students enrolled in the part-time MBA 
in Tbilisi, with 16 women and 6 men. 
The opposite is usually true, with only 
25% women enrolled on average in 
Executive MBA Programs.

Judith  

Bouvard,

Director of GGSB

 “The greatest achievement of GGSB’s 
team in 2013 is without doubt the 
MSc in Fashion, Design and Luxury 
Management. We successfully rose to 
the challenge of opening a top-level 
program in a field that was new to us 
but one which is making increasing use 
of new technologies for supply chain, 
manufacturing, sales and marketing. 
This illustrates one of the mottos of 
GEM, to always move forward.” 

TESTIMONIAL
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NEW ACADEMIC PARTNERSHIPS

A partnership was signed last 
October with Ensimag. This was 
a milestone in the development of 
GEM programs in IT Management. 
The collaboration with this leading 
European school of Information 
Technology will open up the 
possibility of new programs related 
to Big Data, a topic which is widely 
considered to be the decade’s 
most challenging issue in terms of 
IT management. The program that 
we will inaugurate next year is a 
response to the growing need to train 
skilled workers in this new area.

For the first time in 2013, first year 
students of the IT Manager Program 
were given the opportunity to spend 
one full term in HEC Montréal 
in Quebec, and to earn a SAP 
certification there. This has advanced 
the international development of 
GEM’s IT programs.

Thanks to a new partnership with 
EEMI (Ecole Européenne des Métiers 
de l’Internet), which offers courses 
for future web professionals, our 
web-focused Information Systems 
Manager Program was held in the 
historic Parisian Stock Exchange 
offices this year. EEMI’s education 
offer is highly complementary 
to GEM’s, and this collaboration 
provides the opportunity to develop 
new business connections, with both 
exclusively Internet-based and more 
traditional companies.

An agreement with EM Normandy 
enables final-year students of the 
Information Systems Manager 
Program to complete it on the 
Deauville campus.

DIGITAL THURSDAYS

In association with the e-content 
platform “Best Practices SI”,  
EMSI organizes thematic meetings 

with companies that use and sell 
Information Systems, digital experts, 
researchers and students. In 2013, 
the theme was Big Data, and the 
success of this monthly event is now 
well established.

EMSI (ECOLE DE MANAGEMENT DES SYSTÈMES 
D’INFORMATION)

This unit, dedicated to the management of IT and the IT functions within companies 
and geared towards an executive audience, showed dynamic growth in 2013.  
This was evidenced in the quality of the new partnerships signed, and also through  
the consistent success of its “digital events”.

150 students

70
corporate 
practitioners 
teaching EMSI 
courses

Over 

150 
companies 
hiring  
work/study 
training positions

88% 
of EMSI 
graduates find 
their first job  
in less than  
4 months 

KEY FIGURES

10TH COHORT FOR THE  
ADVANCED MASTERS IN 
INFORMATION SYSTEMS AND 
MANAGEMENT 

This Executive Program celebrated 
its 10th anniversary last October. 
This was a good opportunity to 
thank the CIGREF, a prestigious 
network for large French companies, 
which has been our loyal partner 
since the creation of the Advanced 
Masters in Information Systems and 
Management. The CIGREF has been 
continuously involved in this program 
and its vice president, Bruno 
Brocheton, sponsored the 10th class 
while the latest one is personally 
supported by its president, Pascal 
Buffard. 

Renaud  

Cornu-Emieux,

Director of EMSI

“The partnership formed with 
Ensimag has been one of the most 
decisive for GEM over the last ten 
years, and the program on Big Data 
that we are currently designing with 
this academic partner will stand out 
as a significant asset for our school.”

TESTIMONIAL
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Our 2013 achievements reflect our 
determination to further advance the 
delivery of quality programs with our 
partner institutions and enhance the 
academic visibility and output of the 
school at a worldwide level.

20TH ANNIVERSARY  
FOR GEM’S DBA

It has been 20 years since GEM 
first offered a DBA Program. In 
1993, GEM was the first Business 
School in France to propose this 
research-based degree which is the 
highest-level business qualification 
that can be attained. Thanks to our 
continued efforts towards excellence, 
and thanks to the work of our 147 
graduates, our DBA is now one of the 
world’s seven DBA Programs to be 
accredited by AMBA. 

TRIPLE  
PARTNERSHIP DBA

A joint DBA opened last year, the 
first to be run by three international 
institutions: GEM, Chongquing 
University in China and Istituto di 
Management of the Scuola Superiore 
Sant’Anna at Pisa in Italy. This 
new program has obtained official 
recognition in China and is an 
important advance in our Doctoral 
School’s international development. 

FIRST INDIAN-BASED DBA JOINT 
WITH IMT GHAZIABAD

GEM opened a new DBA in India 
with the collaboration of the Institute 
of Management of Technology (IMT) 
at Ghaziabad. Together with the 
energetic IMT, GEM is very proud 
to bring to India its first Doctor of 
Business Administration degree. This 
country has actually become a leader 
in Technology Management, and 
Ghaziabad, located on the outskirts 

of New Delhi, is one of its fastest 
growing industrial cities. This DBA 
will give talented Indian executives 
an opportunity to leverage their 
rich work experience and obtain a 
globally recognized Doctoral degree 
without having to leave their jobs. It 
also allows our Doctoral School to 
expand into a new, highly strategic 
country. 

DOCTORAL KNOWLEDGE 
COMMUNITY 

To reinforce the strength of our 
international research community, 
a network for doctoral students, 
supervisors, program directors and 
Alumni has been created: we called 
it the GEM Doctoral Knowledge 
Community. As one of the world’s 
largest Doctoral Schools for 
Business in the world, we wanted to 
disseminate and enhance academic 
skills and outcomes through building 
a strong, dynamic community. 

The Doctoral Knowledge Community 
aims to develop relationships 
between Alumni and current doctoral 
students, through social networks as 
well as through mentoring. The goals 
are to nurture a common identity 
for all stakeholders and to improve 
the valorization and visibility of the 
school’s intellectual contributions. 
The new monthly newsletter, sent to 
the whole GEM Doctoral Knowledge 
community, demonstrates the 
quality and quantity of its worldwide 
contributions.

DOCTORAL  
SCHOOL

Running the DBA and Ph.D. Programs, the Doctoral School is closely associated with 
our research agenda. The year 2013 was an important landmark for GEM’s Doctoral 
School as it celebrated the 20th anniversary of its Doctorate of Business Administration 
(DBA). This was the opportunity for the school to reassert its position as a market 
leader, showing a mature and global approach to its areas of research expertise. 

KEY FIGURES

NEW MANAGERIAL TEAM

A new duo was designated at the 
head of GEM’s Doctoral School: 
Mark Smith as Director, and Valérie 
Sabatier as Deputy Director.

330 students

1 of the 7  

DBA programs accredited by AMBA 
in the world

In 2013:

•  GEM’s first publications  

in the highest ranked journals 

•  The 700th contribution to research 

by GEM doctoral students  

and graduates

Mark  

Smith, 

Director of the Doctoral School

“We are moving forward as one of 
the largest providers of doctoral-level 
degrees in Management Sciences in 
Europe.”

TESTIMONIAL
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3 MAJOR NEW CORPORATE 
CUSTOM PROGRAMS

For years, we have been delivering 
tailor-made executive programs 
to a full range of leading large 
companies including Safran, Renault, 
and Groupama. Our outstanding 
history of cultivating targeted skills, 
helping businesses address Human 
Resources challenges, and the 
quality of our customized programs, 
earned us the trust of three new 
prestigious partners in 2013. 

Orange, the leading French 
telecommunications operator, chose 
GEM to implement a strategic 
program which will deliver a 
“Service Manager Certificate” to 700 
managers per year over 3 years. The 
objective of this program is to help 
Orange become the number one 
French telecom operator in customer 
service. 

The Michelin Purchasing Department 
assigned GEM to train all their staff 
on an international scale. The goal 
is to develop skills at all levels and 
to strengthen the innovation culture 
within the Purchasing Department. 
First sessions were held in late 2013 
in France, while international training 
is planned in China, the US and in 
Brazil throughout 2014.

Elior, a leading catering and facility-
management player also chose GEM 
to implement a distinctive Executive 
Program. Group-wide training will 
be provided to prepare managers 
with executive potential for their 
promotion up to Senior Manager. 
This program is also expected to 
develop a stronger corporate culture 
in this group composed of several 
autonomous subsidiaries.

NEW CNCP CERTIFICATIONS

The CNCP (National Commission 
for Professional Certification) is a 
French governmental recognition, 
which validates programs for 
their professional skill sets and 
registers them within the European 
Certification Framework. In 2013, 
two GEM Programs received the 
CNCP certification: Purchasing 
Management and Innovation and 
Technology Management. The 
Business Manager Program also 
obtained a 5-year renewal of its 
certification. This not only reflects the 
quality of our business education, 
but will also directly impact students 
through enlarging the possibilities for 
funding solutions. 

IMPLEMENTING RESEARCH-
BASED EXECUTIVE EDUCATION

A new cutting-edge program dealing 
with reward policies was designed 
in partnership with Belgian Vlerick 
Business School and ESCP Europe 
(Berlin Campus). Based on Christelle 
Tornikoski’s prize-winning research 
on compensations and benefits, 
the Global Reward Program will be 
offered in 2014 to high-achieving 
Human Resources Managers and 
will be focused on reshaping reward 
policies into powerful strategic tools. 

EXECUTIVE  
EDUCATION

GEM’s Executive Education provision plays an important role in our brand 
development and is ranked in the top 50 by the Financial Times. The dedicated 
Department was restructured last year to better meet companies’ needs. Programs 
are now organized according to the 3 main market segments: customized programs, 
responding to the needs of specific companies; qualification programs for individuals 
seeking career change; and open-enrollment short certificate programs, lasting from 
two days to three weeks.  

KEY FIGURES

41
Custom 
Programs 
delivered  
by GEM for  
33 companies

30 Open Programs 
offered

Over 

2 000 

participants 
in Executive 
Education 
Programs

Gaël  

Fouillard,

Director of Executive Education

“For the fifth year in a row, GEM’s 
Executive Education has been placed 
in the top-50 worldwide. This is a 
remarkable achievement considering 
the increased global competition 
between Business Schools. Our 
mission now is to keep on developing 
our provision, especially on an 
international level, while assuring 
the same level of quality in our 
education.”

TESTIMONIAL
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Corporate involvement is a key 
aspect of every course and 
activity, with the Corporate 
Relations Department as the 
main point of entry. Its goal is 
to respond to the increasingly 
diverse needs of businesses, 
in terms of training, recruitment 
and research whilst providing 
experiential learning and 
employment opportunities for our 
students and corporate feedback 
and involvement for the faculty.

In 2013, the department has 
endeavored to streamline and 
showcase its service offer, so it 
is clearer and better aligned to 
our corporate partners needs. As 
GEM’s interface with companies, 
the Corporate Relations 
Department has a crucial role to 
play in the development of GEM 
as a brand. It also contributes to 
the growth of GEM via corporate 
funding of the institution through 
partnerships, education tax, gifts 
of time and the GEM Endowment 
Fund.

BUSINESSES  
AT THE CORE

LOCAL ROOTS,  
GLOBAL REACH

GEM was originally created 
by the Grenoble Chamber of 
Commerce to respond to the 
need for skilled and innovative 
managers in local companies 
of all sizes. The city’s unique 
economic development model 
is built on long-standing 
partnerships between higher 
education, research and industry. 
This high-tech ecosystem, in 
addition to a solid network of 
traditional industries, has fueled 
the school’s growth. Today, 
the GIANT innovation campus 
represents a key opportunity for 
more new partnerships. With 40 
on-site businesses and 50 starts-
ups launched in the last five 
years, it not only has enormous 
networking potential for 
innovation-driven corporations, 
but also provides its stakeholders 

with collaborative research 
projects and new training 
models. While the primary role 
of GEM in the GIANT project 
is to reinforce its local impact, 
it also opens the door to new 
international collaborations.

Having firmly established 
its position in France, 
GEM’s Corporate Relations 
Department is pursuing further 
international development. In 
2013, business development 
focused on London, Beijing, 
Singapore, Geneva and New 
York to meet the needs of 
our offsite campuses and 
international students. New 
valuable connections were 
made with the key sectors of 
finance, luxury goods and high-
tech. The success of the MSc 
Fashion, Design and Luxury 
Management Program as well as 
the achievement of the Business 
Week in New York as a part of 
the transcontinental track are two 
of many examples that show that 
GEM’s worldwide connections 
are gaining momentum.

In line with our goal to place businesses at 
the heart of our strategy, we provide talent, 
knowledge, tools and methods for advancing 
corporate performance. The corporate world is a 
key driver for academics, an invaluable partner for 
applied research, and the end purpose of all our 
endeavors.

CORPORATE 
CONNECTIONS
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TAILOR-MADE OPPORTUNITIES 
FOR CORPORATE 
ENGAGEMENT

Business professionals are invited 
to interact with students throughout 
their experience at GEM. They 
take part in student admissions 
and final evaluation juries, and 
also contribute to the course 
content through Live Business 
Cases, testimonials and Serious 
Games. They contribute to student 
development through skill sessions 
including workshops, case studies, 
mock interviews, and more. For 
instance, in 2013, conferences 
were hosted with inspirational 
business CEO’s and executives 
from Accor Group, Oracle, IBM, 
Dalkia, and Schneider Electric, 
amongst others. The strong 
involvement of corporate leaders 
in our school is an invaluable 
contribution to our academic and 
brand development. 

In 2013, an important work was 
done on defining different levels 
of corporate involvement in the 
school ranging from recruitment 
to presence on our strategic 
and scientific boards. Corporate 
partners have a clear view of 
options available and may choose 
the level of involvement most 
suited to their requirements. The 
new partnership strategy enables 

GEM to both strengthen existing 
partnerships and to reach out to 
future corporate partners.

EXAMPLES OF STRONG 
CORPORATE PARTNERSHIPS 
IN 2013

Schneider Electric, is a long-
standing corporate partner that has 
been actively implied in many fronts 
throughout 2013: beyond the usual 
recruitment opportunities and the 
participation in juries, they strongly 
supported the Advanced Masters 
in Energy Management and 
Marketing, contributing to course 
content and applied research 
projects.  

Orange, as the cofounder of the 
Digital Natives Chair, has continued 
to work hand-in-hand with our 
faculty throughout the year. GEM 
was also chosen to implement a 
large-scale training program on 
customer orientation for their staff.

The group SEB, world leader 
in small household appliances, 
was the sponsor for the Grande 
Ecole 2013 class. They have been 
recruiting GEM graduates and been 
involved in GEM’s actions for years. 
In 2013, they also made financial 
contributions to scholarship funds.

Susan 

Nallet,

Director of Corporate Relations 

Department

“We bring together business 
needs, students skills, and GEM 
expertise with the two-fold goal 
of contributing to long-term 
business growth and fulfilling 
the students’ professional 
expectations.”

TESTIMONIAL

Over

14 000
internship opportunities and 

4 500
job offers were published via the 
Careers Office

917
corporate representatives took 
part in the entrance and final 
examination juries in 2013

Over

250
companies take part in  
on-campus career events

KEY FIGURES

CORPORATE  
EDUCATION TAX

The Corporate Relations 
Department is also responsible 
for seeking corporate funding 
by encouraging companies to 
direct their mandatory annual 
corporate education tax to GEM. 
Year after year, an increasing 
number of companies support 
GEM through this tax, peaking 
at 800 contributors this year. The 
increasing return on investment 
of this annual campaign reflects 
the improved image of the GEM 
brand, and more efficient marketing 
methods. Through the corporate 
education tax, and continuous 
efforts to develop new financial 
resources for the school, the 
Corporate Relations Department 
directly contributes to the school’s 
development.

THE ENDOWMENT  
FUND

To further enhance our merit-
based policy, an Endowment 
Fund was created. This fund 
can receive donations from 
companies and dispenses two 
types of grants: social grants and 
excellence grants. Social grants 
aim to remove the financial 
hurdle for talented, lower-
income students. The excellence 
grants are aimed at rewarding 
candidates who have an 
outstanding level in some other 
area, for example elite athletes 
who wish to make a career 
change. Our main achievement in 
2013 has been to structure and 
secure the fund in collaboration 
with the French tax authorities.

CORPORATE CONNECTIONS
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One of the key advances for GEM in 2013 was the 
creation of the Alumni Relations Department. This 
new department responds to the need for harmonized 
Alumni services around the world in collaboration with 
the GEM Graduate Network Association. Its mission 
is to develop, professionalize and globalize the Alumni 
network in order to build an effective and dynamic 
force in the business world.

Hand-in-hand with the GEM 
Graduate Network Association, the 
Alumni Relations service will:  

•  Offer scalable services to all  
20 000 Alumni living in  
50 different countries

•  Deliver seamless and extensive 
career services

•  Encourage the development of 
geographic and special interest 
groups  

•  Promote and consolidate a 
unified association for all Alumni, 
regardless of the program they 
attended.

Thanks to this new organization, 
GEM graduates will benefit from 
the support and dynamic of a 
worldwide top-level business 
community. This is essential to all 
high-achieving managers who want 
to remain competitive in the global 
job market.

The first steps planned for 2014 
are: to put together an enthusiastic 
Alumni Relations team, to provide 
online professional library resources 
to Alumni, and to get ready for 
GEM’s 30 year Alumni event! 

 

KEY FIGURES

33 700 
number of monthly visits on the 
graduate network website

Alumni

2005 2013 2020

8 000

20 000

45 000

ALUMNI 
RELATIONS Hazel  

Jourdin,

Director of Alumni Relations 

Department

“By 2020, the strength and 
breadth of the global GEM 
Alumni network will be one of the 
four key reasons students select 
GEM.”

TESTIMONIAL
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GEM+

The Global Efficiency Management 
(GEM+) project, launched in late 
2012, aims to continuously improve 
efficiency throughout the school by 
proposing staff workgroups that focus 
on identified work-related problems. 
70 people have already taken an active 
role in the 10 groups in 2013, and 40 
improvements have been proposed. 
These suggested improvements 
will simplify existing processes and 
optimize the use of skills and resources. 
This project aims to make employees 
contributors to improving policies and 
problem-solvers for matters that directly 
affect their work. Simple and efficient!

SKILLS-BASED VOLUNTEER 
POLICY

To further involvement in local social 
and environmental initiatives, GEM 
has offered a new opportunity to its 
staff in 2013. Employees are given the 
possibility to volunteer 1 to 5 days of 
their working time per year in a local 
non-profit organization. This allows 
them to share their skills in a meaningful 
way and to develop new abilities by 
working in a different field. This also 
boosts motivation and cohesion.

CAREER DEVELOPMENT  
& MOBILITY

Empowering our coworkers with 
constantly enhanced skills has been a 
priority during 2013. For this reason, we 
have strongly encouraged job mobility 
within the school. Today, 39% of GEM 
staff has changed jobs since they 
were hired, either because they have 
changed departments or have been 
promoted. 

The new “visiting program” offers 
staff exchange opportunities to 
our administrative employees (see 
International on page 20) with other 

European Universities and Business 
Schools. Relying on our Erasmus 
partnerships, it enhances job mobility 
while also introducing new best 
practices to our organization. 

PROFESSIONAL TRAINING

Lifelong learning is at the heart of our 
HR policy, with priority given this year 
to qualification programs. Training in 
“Continuous Improvement Processes” 
was offered to GEM staff: 140 people 
participated in this innovative problem-
solving program that will further 
encourage bottom-up management 
approaches.

MANAGERIAL SUPPORT  
AND TRAINING

Managers were offered a 6-day training 
course on their role as managers. A 
framework was set out, describing 
tasks common to all managers, such 
as embodying corporate strategy, 
staff development, and process 
improvement. The end goal was for the 
managers to be more consistent in their 
expectations, perceptions of their role 
and in their behavior. 

PSYCHOSOCIAL RISK 
PREVENTION 

An action was initiated in 2013 to 
improve job quality for GEM employees. 
We used the psychosocial risk self-
assessment document (now a legal 
obligation in France) as an entry point 
to serious reflection on the practices 
that could be risky for the mental health 
of employees in our services. Thanks 
to individual and group meetings with 
managers and their teams, information 
on psychosocial risks was disseminated 
widely, risk factors were identified, as 
well as solutions to prevent them from 
emerging.

The human factor is at the heart of our strategy. We want to ensure that our employees 
feel good in the workplace and benefit from appropriate and interesting career 
development opportunities. Like all GEM activities, HR also seeks to stay on the front 
edge of innovation. A variety of projects in 2013 attest to this.

KEY FIGURES

Over 1 200 people worked  
for GEM in 2013 of whom

398 permanent staff, 
encompassing 30 different 
nationalities  

17% of non-French

2 out of 3 permanent staff are 
female workers

42 years: average age  
of GEM permanent employees

Sabine  

Lauria,

HR Director

“Our ambition is to remain an 
outstanding institution in terms of 
well-being at work while continuously 
encourage innovative and 
participative practices that improve 
our efficiency.”

TESTIMONIAL

HUMAN RESOURCES
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SOCIAL RESPONSIBILITY  
AND SUSTAINABILITY

SOCIAL COMMITMENT  
AND RESPONSIBILITY

Global Compact & PRME 

implementation

GEM’s mission of promoting 
responsible business practices has 
been reinforced over the past few 
years by the signing of the UN’s Global 
Compact in 2007 and the creation of 
an institutional CSR Charter in 2010 
stating the School’s position on human 
rights, social justice, anti-corruption, 
environmental impact reduction, 
and economic peace. To embed 
this in our daily activities, a Global 
Compact steering committee, made 
up of administrators, faculty, students 
and external stakeholders, ensures 
transversal governance. In 2013, 8 work 
groups focused on current priorities 
and on the institutional activities that 
support the Principles for Responsible 
Management Education (PRME).

www.grenoble-em.com/2013-csr-
charter-2.aspx

The  “Plan Vert”

In 2013, GEM once again carried 
out the CSR self-audit and reporting 
process called the “Plan Vert”. This 
provides higher education institutions 
with indicators in strategic areas 
related to social responsibility and 
sustainability. This tool helps the school 
track improvements and identify annual 
action areas. GEM has also actively 
participated in the national work group 
that is building an internationally 
recognized certification for 
environmentally responsible campuses.

ProBono Marathon 2013

This innovative marathon organized 
by GEM graduate Nicolas Klein and 
ProBono Labs brought together 
executives from co-sponsor Hewlett 
Packard, GEM employees and students 
in an initiative to assist local non-profit 
associations seeking management-

related skills and expertise. Over one 
intensive workday, the non-profit 
leaders benefited from input and 
solutions on issues concerning strategy, 
finance, communication or HR.  

TEACHING AND RESEARCH

Social Responsibility and 

Sustainability across programs 

In addition to the numerous specialty 
courses that GEM offers on CSR, 
sustainability and ethics-related issues 
are embedded across all programs. 
The Masters in Marketing and Energy 
Management program, delivered 
in collaboration with Grenoble INP 
Engineering School, is an example of 
GEM’s contribution to building new 
pedagogical models to help address 
the unprecedented challenges of the 
21st century. 

The “Mindfulness, Well-being at 

Work and Economic Peace” Chair

This Chair aims at advancing 
knowledge, practices and teaching in 
occupational stress reduction, well-
being at work, personal development 
and innovative management methods. 
Researchers are focusing on new 
industrial models that will create 
"true" value, namely sustainable and 
redistributed wealth, and, as a result, 
promote economic peace.  

STUDENT ASSOCIATIONS  
AND OUTREACH

Among the 24 dynamic student 
associations, two were especially active 
in 2013 in promoting social change on a 
local and global scale.

ImpAct focuses on sustainable 
development. It is involved driving the 
school’s ”Plan Vert” through auditing 
and analysis and has created the 
Ecofest label, a certification for eco-
conscious events that was shared with 
other French Business Schools in 2013. 

SOS carries out humanitarian projects.   
In 2013, SOS spent 6 weeks in Muang 
Ngoy, a remote village in Northern Laos 
only accessible by river, to finance a 
dormitory for the village school and 
to teach English and French to local 
children.  

For more than 20 years, GEM has been building a culture based on global social 
responsibility, innovation and sustainability. Under the supervision of the Department of 
Quality, these crucial themes are integrated into our pedagogy, research and operations. 

May 2013 Grenoble Alternative 
Transport Challenge: GEM wins  
1st Place in the category +250  
employees

Jaclyn Rosebrook-

Collignon,

Head of CSR & Sustainability - 

Centre QUID

“In the race to be the most 
responsible and sustainable, nobody 
is a winner. Humanity can only "win" 
if we all get to the finish line together, 
collectively. Our objective is to co-
construct and promote a culture of 
social responsibility at GEM and in 
our ecosystem.”

TESTIMONIAL
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