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Our Commitment to PRME

I am delighted to submit – on behalf of the University of 
Guelph’s College of Business and Economics (CBE) – our 
second Sharing Information on Progress (SIP) report, reflecting 
our abiding commitment to the United Nation’s (UN) Principles 
for Responsible Management Education (PRME) initiative.  

This overview describes the historical context of the University 
of Guelph, presents our vision and areas of focus, highlights 
select achievements over the past two years (2014-2016), and 
presents our future goals. The following report provides 
examples of initiatives we are engaging in, using the six PRME 
principles as an organizing framework.

Shortly after its formation, the University of Guelph’s College of Business and Economics 
engaged in a comprehensive strategic planning exercise, in order to establish a vision and areas 
of focus.  As Dean, I deemed such an exercise essential, as the new college had brought together 
four disparate and long-standing academic units, each with its own unique history, traditions, and 
programs. In order for the College to thrive, we recognized the need for a common vision that 
would help us to move forward with purpose.

We realized that “business at Guelph” was different. Our students and alumni spoke passionately 
about their choice to come to Guelph in order to learn in a collaborative, supportive environment 
and to explore how business could be used as a vehicle for positive social change. They 
contrasted Guelph students – who they perceived as being “down to earth” and as having 
“community-based values” with students from other business schools who they perceived as 
being much more traditional in their orientation.

We also considered the history of our program and our city, in order to better understand our roots 
and to develop a sense of place. The University of Guelph’s first Bachelor of Commerce program 
was launched in 1968, almost 50 years ago, in Hotel and Food Administration; a response to the 
growing need for university-educated management talent in the burgeoning hospitality industry.  
This program in turn had evolved from a much earlier program in the Domestic Sciences, first 
offered in 1903 by the Macdonald Institute; one of the three founding colleges of the University of 
Guelph.

History
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The Macdonald Institute had been the inspiration of a woman named Adelaide Hoodless, a social 
reformer, whose infant son had tragically died from drinking unpasteurized milk.  Following the 
death of her child, Adelaide had made it her life’s work to bring university level education to young 
women, so that they could make a full contribution to their families and communities, through a 
scientific understanding of child rearing, safe and nutritious food preparation.

Adelaide founded the Women’s Institute (WI) in 1897, a now global organization committed to 
enhancing women’s skills and encouraging volunteerism, particularly within rural communities.  
At about the same time, she also convinced William Macdonald, a noted Canadian entrepreneur 
and philanthropist, to support her vision to launch a university program in home economics.  

Furthermore, a review of the City of Guelph’s history revealed that its founders had an underlying 
entrepreneurial spirit, a commitment to social reform, equality and fairness for workers.

Given this history, it should perhaps not be surprising that what ultimately emerged from our 
strategic review was a commitment to “to be and develop leaders for a sustainable world”. We 
also established three key areas of focus, as described below, along with our key achievements 
from 2014-2016:

Our Vision and Strategic Direction

• In 2014, the student-run restaurant that supports our hospitality program was named one of 
Canada’s “greenest restaurants” according to Leaders in Environmentally Accountable Food 
Service (LEAF).  Students study food waste, the impact of nutritional labelling on consumer 
choice, and the benefits of serving healthy, local food. 

• First year BComm students took the “Sustainability Literacy Test” (in 2014) to develop a base 
line of their understanding of topics related to corporate social responsibility. We are in the 
process of developing a Canadian version of the test, to be used by Canadian universities, as 
one of our PRME Champion projects.

• In 2015, we introduced a core course on Corporate Social Responsibility (a requisite course 
for all BComm students).  Students learned about the UN’s Sustainable Development Goals 
and were encouraged to share their ideas for advancing “business as a force for good” through 
related competitions.  Guelph students placed first at the PRME LEAD Challenge in Spain, 
and attended the 2016 UN Champions Summit in New York City, as guests of PRME.

1. Transformational Learning: 
a commitment to providing students with engaging learning environments, in which their 
knowledge, skills and world views would be “transformed”
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• Enrollments of the MBA specialization in Sustainable Commerce totaled 35 students for spring 
2016.  The capstone course for this year’s MBA class asked students to develop 
commercialization ideas and marketing plans for DNA technology (developed by University of 
Guelph researchers) that has the potential to detect food fraud and environmental 
contamination.

• Our MA (Leadership) Program continues to be the largest graduate program at the University, 
with over 125 students enrolled. This year the program introduced the “Leadership Call to 
Action” event that featured Marc Kielberger, from “Me to We”.  Participating students and 
alumni were encouraged to reflect on the leadership they could provide in addressing a social 
concern.

• CBE consistently ranks in the top 5% in the world for economics and management research 
output (according to Research Papers in Economics (RePEc)).

• Current faculty research projects of interest to PRME include: sustainable real estate 
development; public policy and climate change; social enterprise development; accountability 
and corporate social responsibility reporting; food waste; and the ethical treatment of animals.

• Research conducted by graduate students at CBE includes enhancing the sustainable food 
value chain, social entrepreneurship, sustainable tourism planning and rural development.

• Research and industry seminars have included: the Gender Wage Gap, Sustainable Rural 
Tourism, Small Business and Entrepreneurship (themed “leaders for a sustainable world.”)

• Two PhD Management students and professor Davar Rezania won the Best Paper Award in 
Management Education and Development for their paper exploring how to effectively teach 
themes of corporate social responsibility and sustainability within post-secondary education.

2. Research with Impact:
a commitment to engaging in research of relevance to society, and disseminating this work 
beyond traditional academic publications in order to maximize social benefit

• In 2014, CBE launched a mentoring program to connect Commerce students with alumni who 
share similar career interests. More than 70 students met with their mentors in 2015 alone.

• In 2015, 67 students enrolled in the Business Consulting Course through which they provided 
support to organizations within the local community.  One such business – started by our 
former student, Gavin Armstrong, “the Lucky Iron Fish” became the first BCorp business in the 
City of Guelph.  Gavin has gone on to be recognized with numerous international awards – 
including the Forbes Top 30 under 30.

3. Community Engagement:
a commitment to forming authentic partnerships with community organizations who share our 
values and goals, through which our students and faculty could contribute to its success, while 
benefiting from engaging learning experiences.
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• Students in our Hub Incubator program developed businesses in support of the local Craft 
Beer industry, produced a local cider, and developed programs to build self-esteem and 
combat bullying in the public school system.

• Students and faculty continue to benefit from partnerships with local organizations such as 
local homebuilder Reid’s Heritage Homes, whose NetZero Homes produce as much energy 
as they consume. Currently, our faculty members are researching the consumer acceptance 
of NetZero Homes. Both students and faculty attended the grand opening of the homes in 
Guelph to learn and engage with industry experts.

Over the coming two years, we will continue to embed PRME related content across our 
undergraduate and graduate programs, provide more transformational learning experiences for 
our students (including potentially launching a minor in entrepreneurship and another in 
international business) and will engage in research that contributes to the Sustainable 
Development Goals.  Particular projects associated with our role as PRME Champions include:

We particularly look forward to hosting our PRME partners on campus in the Spring of 2017, to 
support the advancement of our collective efforts, and to showcase the innovations that the 
College of Business and Economics is pursuing.

Future Goals

• Hosting the 2017 PRME North America Conference
• Developing “Canadian content” for the Sustainability Literacy Test
• Developing an on-line course using the SDG’s as an organizing framework

The College of Business and Economics at the University of Guelph would like to express its 
appreciation to everyone who offered their support and collaborated in compiling this report.

Dean, Julia Christensen Hughes
College of Business and Economics 
University of Guelph
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9 Undergraduate Majors
in Bachelor of Commerce Program
Accounting, Agribusiness, Economics & 
Finance, Hospitality, Leadership, Marketing, 
Public Management, Real Estate, Tourism.

4 Masters Programs
Economics, Hospitality + Tourism, 
Leadership, Marketing

2 PhD Programs
Economics, Management

3 MBA specializations
Food + Agribusiness, Hospitality + 
Tourism, Sustainable Commerce

100+ faculty and
staff

3,400+
Undergraduate students

200+
Graduate students

Our vision is to develop leaders for a 
sustainable world.  We embrace "business as a 
force for good" and champion business with 
integrity. 

95,000international
students1,000

from

100+
countries

alumni from
around the world

College of Business and Economics Stats

By the
Numbers



when normalizing h-index for 
Social Sciences and Humanities disciplines.**

91%
of graduates are
employed within
6 months
of graduation

90%
of first year
students
return for a
second year 69%

over the last
10 years

11%

Graduate
enrollments
have grown
by over

in the last
5 years

Employment Rate of return Enrollment

Research ImpactResearch Quality Output

 Top 5  H-Index in Canada  

Top 5%  in the world
for economic research*

** P. Jarvey, A.Usher, "Measuring Academic Research in Canada: Field-Normalized Academic Rankings", 2012

* according to Research Papers in Economics (RePEc)
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In 2014, Jennifer Vansteenkiste (PhD 
candidate, Geography), collaborated with 
a team of business students to research 
the best strategies for helping Haitian 
entrepreneurs export goat's milk soap into 
Canada. In addition to making the soap 
and identifying its health benefits, the 
students projected revenues and 
production costs, identified quality 
standards, examined requirements for 
importing and exporting and developed a 
strategic marketing strategy. All profits will 
be reinvested in the Haiti Food Hub, a 
social agri-business enterprise founded by 
Vansteenkiste, which aims to strengthen 
the Haitian economy by increasing local 
food production.

Haiti Food Hub This is Guelph 
business; Students 
creating a sustainable 
product and applying 
everything they’ve learned 
in the classroom to 
prepare it for the market, 
demonstrating how 
business can make a 
positive impact.”

Associate Professor Elliot Currie
College of Business and Economics

Purpose of Responsible 
Management Education1
We will develop the capabilities of students to be future generators of sustainable value 
for business and society at large and to work for an inclusive and sustainable global 
economy.
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Guelph Bachelor of Commerce students placed first in the 2015 PRME-LEAD Challenge, a 
global competition that saw students of PRME Champions schools submit short videos that 
discussed how corporations can integrate sustainability into their business practice. The 
winning submission focused on how research and development, and marketing can be used to 
develop strategic engagement plans that represent a company’s vision. The student videos 
were shown at the PRME Global Compact’s 2015 LEAD Symposium that brought LEAD 
organizations together to discuss the integration of sustainability with core business functions. 
In the spring of 2015, Guelph students placed second in a similar competition, and were invited 
to attend the PRME conference in NYC. 

Micro-Tyco Challenge
The Micro-Tyco Challenge sees first year business students transform into entrepreneurs to 
raise seed capital for entrepreneurs in developing countries. In 2015, Guelph’s Micro-Tyco 
Challenge winning team was Shutter Sustainability, who sold framed pictures using discarded 
paper from local print shops. Using a “pay-what-you-can” model, the group of students raised 
over $3,000 in just 30 days. After winning the Challenge, the students were encouraged to keep 
their business going. The two students, Jason Da Silva and Stefano Pezzetta, are not only 
selling a sustainable product, but are also committed to improving the quality of life within their 
community. Shutter Sustainability is now donating part of their profits to support hunger 
programs at local high schools.

PRME Lead Challenge

Guelph entrepreneurs participating in 
Micro-Tyco
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Student Organizations + 
PRME Principles

Bringing together individuals and organizations across campus with shared sustainability goals 
and to motivate business students to use their skills for lasting social and environmental good. 

Here are a few student organizations within the College 
whose activities reflect the principles of PRME.

Net-Impact Guelph

Guelph Women in Leadership
Celebrating the success of female leaders in the business world and empowering young 
professional women to work past professional obstacles as they begin their venture into today's 
workforce. 
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College of Business + Economics 
Students’ Association (CBESA)
As part of the National '5 Days for the Homeless' campaign, business students spend 5 days in 
March sleeping outdoors with their only nourishment coming from those who donate meals to 
them. Coordinated through the CBESA, the students remain on campus the entire week, attend 
all their classes and maintain employment and extracurricular activities. The campaign teaches 
social empathy and compassion to undergraduate business students.

In 2015 our students raised $10,000 for the 
Wyndham House, providing co-operative 
housing for local youth.

Dean Julia Christensen Hughes and students participating in the '5 Days for Homeless' campaign on campus 11



Incorporating Value
into the Curriculum

The award winning MGMT*1000 Introduction to Business course is a requisite for all first year 
Commerce students. It provides students with an understanding of the forms of business 
organizations and their role in social and economic development. The main focus of the course 
is on current economic, social and environmental issues that impact business organizations and 
which, in turn, are impacted by business decisions. Ethical considerations and the concept of 
sustainability are essential components of the course with emphasis on collaboration, teamwork 
and experiential learning. 

Introduction to Business - MGMT*1000

We will incorporate into our academic activities and curricula the values of global social 
responsibility as portrayed in international initiatives such as the United Nations Global 
Compact.

2

Become an entrepreneur to fund an 
entrepreneur.

Micro-Tyco 
Success

30 days to maximize sales

$1 in seed funding

$20,000+ raised by our students to 
support entrepreneurs in developing 
countries (since 2013)
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How do you find your unique selling point 
in a sea of “me too” products? 
MGMT*1000’s Lemonade Day sees 
students develop unique and clever ways 
of marketing their own brand of lemonade. 
Emphasizing creativity, teamwork and 
entrepreneurship, students are split into 
teams of four or more, with the objective of 
generating as much profit as possible. 
Within arms reach of their competitors, 
students must create unique lemon 
products (lemon tea, lemon cookies) to 
market to the University community. All 
profit generated from Lemonade Day is 
donated to the local United Way.

Lemonade Day

Sustainability 
Literacy Test
In 2015, the Sustainability Literacy Test 
was introduced to MGMT*1000 students to 
gauge their appreciation of sustainability 
concepts. Although the test is currently 
optional, the test will ultimately be 
implemented to gauge students’ initial 
knowledge and understanding of 
sustainability and then are reassessed 
towards the end of their program. The 
University of Guelph is also helping to 
develop a standardized test with content 
uniquely applicable to the Canadian 
context.
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This requisite course provides students an 
opportunity to examine a comprehensive 
range of topics and issues related to 
business and sustainability and aims to 
explore the implications of changing stake-
holder expectations, and opportunities for 
organizational sustainable value creation. 
PRME principles and the UN's Sustainable 
Development Goals figure prominently in 
this course. 

All Bachelor of 
Commerce students 
are required to 
complete a course in 
Corporate Social 
Responsibility

Corporate Social
Responsibility

Restaurant Operations
Management
This course covers the application of 
managerial functions to restaurant and 
foodservice operations with the emphasis 
on the principles of food production and 
service in a commercial setting. Students 
apply their in-class learning in our 
student-run, LEAF Certified, sustainable 
restaurant, PJ’s.

Sustainable Real Estate
This 4th year course gives students an 
understanding of how topics in sustain-
ability and climate change affect (and are 
affected by) real estate and urban 
economics. Local home builder Reid's 
Heritage Homes, invited Real Estate and 
Housing students to the launch of their Net 
Zero Homes - houses which generate as 
much energy as they consume. Faculty 
member Avis Devine and Lianne Foti are 
currently investigating the consumer 
adoption of this new housing trend.

Leaders in Environmentally 
Accountable Food Service 
(LEAF) named PJ’s one of 
Canada’s greenest 
restaurants in 2014

PRME Focused Curricula
Undergraduate
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This program develops a thorough under-
standing of the economic, cultural, social 
and environmental sustainability of tourism 
operations.

Master of Science
Tourism and Hospitality

MBA Program
Sustainable Commerce

The University of Guelph's MBA in 
Sustainable Commerce explores what 
corporate social responsibility is, why it is 
important, and what leaders can do to 
inspire organizational and social change. 
Participants study a mixture of core 
business concepts, designed to enhance 
essential managerial and leadership 
abilities, as well as specialized courses in 
governance and CSR.

Master of Arts Leadership
Over 125 graduate students explore how 
to enhance their leadership abilities, while 
working full time in a range of essential 
industries, including policing, military, 
nursing, and the non-profit sector. Sustain-
ability requires strong leadership.

PRME Focused Curricula
Graduate

Analysis and application of marketing 
foundations through the scope of 
environmental and socio-economic 
sustainability.

Sustainable Commerce 
Marketing Strategy

Exploring the analysis, evaluation and 
management of environmental resources.

Environmental Management 
and Governance

Key Courses

This course explores the topic of 
sustainability as a strategic framework 
used to drive value creation in an 
organization.

Sustainable Value
Creation

Average 3 times more 
applicants than other 
MBA specializations

Explores how managers can integrate 
environmental and societal values into 
business strategies and practices.

Business Practices for
Sustainability
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The Centre for Business and Student Enterprise (CBaSE) fosters mutually beneficial 
relationships between the University of Guelph, senior business students and community 
organizations through its Business Consulting Course. Business students are given the 
opportunity to apply their classroom learning to a real problem affecting their client. At the end 
of the project, the students deliver a comprehensive report detailing the project's objectives, 
findings, and suggested courses of action. The organization benefits from the student-driven 
report and the opportunity to discover up-and-coming talent.

Business Consulting Course

Launched in 2014, the Business + Mentoring program aims to connect students with alumni 
mentors who have similar career interests. Through this program, students gain knowledge of 
their chosen career path from someone who has work experience in the same area. For the 
mentors, it is an opportunity to discover new talent, share industry insights and stay connected 
to the strong alumni community at the University of Guelph. 

Mentoring program 

The Business + Mentoring program has matched approximately 70 students with mentors.

Methods for Responsible 
Management Education
We will create educational frameworks, materials, processes and environments that 
enable effective learning experiences for responsible leadership.

3

Did you know? Teamwork and collaboration are key pillars in the 
College’s curricula. Employers look to hire individuals who can 
effectively work in teams, not just by themselves.

160

53

Students enrolled

Clients helped
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Second-year marketing students worked in 
small teams to develop ideas for local 
co-operative Ag Energy’s five-year strate-
gic plan. Students competed for a $1,000 
contract to work with the organization to 
implement their winning strategy.

Ag Energy 

Enactus is an international non-profit 
organization that connects students, 
business leaders, and thinkers from 
around the world. The organization hosts 
three annual student team competitions 
that are based on real, sustainable projects 
with the aim of making this a better planet 
through entrepreneurial action. This 
network focuses on building the spirit of 
leadership and entrepreneurial drive within 
students while influencing real-world 
progress. In 2015, the Guelph team of 
student entrepreneurs placed in the top 10 
among 58 post-secondary institutions 
across Canada.

Enactus

Make Rental Happen
Real Estate student Daniel Foch, and his 
brother Kyle, competed in York Region’s 
Make Rental Happen Challenge, pitching a 
sustainable rental housing strategy using 
shipping containers. The brothers brought 
home first place and have since turned 
their project into an actual business 
through CBaSE’s Hub Incubator Program.

Launched in 2015, the Undergraduate 
Real Estate Case Competition is an 
applied learning opportunity for real estate 
and housing students from across Canada 
to create sustainable development strate-
gies for real properties. Students pitch their 
ideas to a panel of industry leaders.

Undergraduate Real Estate
Case Competition (URECC)

CSA National Academic
Challenge
Each year, students enrolled in a third-year 
quality management course compete in 
the Canadian Standards Association’s 
(CSA) National Academic Challenge, 
where they examine a case study that 
addresses a specific challenge issued by 
the CSA Group. This competition engages 
students in the world of standards, high-
lighting their importance in the workplace 
and in everyday life. In 2015, Guelph 
undergraduate student, Corrina Claus, 
placed first in the national challenge. 

Case Competitions and Conferences

Enactus winners of 2015 17



Mick JacksonZita Cobb

Senator Nancy Ruth, CMWarren Jestin

Guest Speakers

Zita Cobb
Founder, Fogo Island Inn
CEO, Shorefast Foundation
+ Sustainable Tourism

Damien Steel
Managing Director, OMERS Ventures
+ Entrepreneurship

Warren Jestin
Chief Economist, Scotiabank
+ Finance

Bryan Gilvesy
YU Ranch
 + Sustainable Value Creation

Evan Siddall
President and CEO, Canada Mortgage
and Housing Corporation
+ Real Estate and Housing

Glen Murray
former Minister of the Environment
and Climate Change,
Government of Ontario 
+ Climate Change

Mick Jackson
Founder & CEO, WildHearts
+ Corporate Social Responsibility

Senator Nancy Ruth, CM
 + Gender Equality

Below are just some of the guest speakers the 
College of Business and Economics have brought 
on campus to talk to students, faculty and staff.
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International Courses
and Exchanges

International Marketing
Challenges
Students enrolled in professor Lianne 
Foti’s International Marketing class pitched 
marketing strategies for an international 
expansion of ESKA Water into China. The 
strategies were judged by a panel of busi-
ness experts, including the president of 
ESKA Water, and the winning student team 
was awarded a trip to China to further 
research their proposal.

A group of 20 University of Guelph 
students helped ignite entrepreneurship 
activity in one of Guatemala’s most 
impoverished and rural areas this past 
winter, under the guidance of economics 
professor Kurt Annen. The international 
class project gave students the opportunity 
to mentor 20 Guatemalan youth from rural 
towns in the city of Quiché and collaborate 
on business ideas that could thrive locally. 
The mentorship the Guelph student’s 
provided was invaluable to the 
Guatemalan youth as two of the business 
ideas received funding from a local 
investor.

Inspiring Entrepreneurship
in Guatemalan Youth

Winning B.Comm students and faculty member Lianne Foti at the Great Wall of China
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Garden2Table
The Garden2Table project educates local 
youth about nutrition and where their food 
comes from. University of Guelph students 
invite elementary school groups to the 
Guelph Centre for Urban Organic Farming 
to give them a hands-on lesson on how 
food is grown, followed by a fun and inter-
active cooking session where they learn 
how to cook using nutritious ingredients. 

LimeAid
The University of Guelph’s partnership with 
LimeAid has given business students the 
opportunity to contribute to the building of a 
college in Haiti. The objective of this project 
is to provide a strong agricultural education 
to students, empowering them with the 
knowledge and skills to establish thriving 
farms and sustainable businesses. 

The University of Guelph’s Food Institute 
launched its inaugural  "Food Seminar" in 
2015, bringing together  food and 
agribusiness industry executives to 
analyze real cases exploring such 
controversial issues as corporate social 
responsibility; food security; the overuse of 
sodium, sugar and salt; and shifting 
consumer expectations.   Case studies 
featured current initiatives by Campbell's 
Canada, Ben and Jerry's and Monsanto, 
amongst others. Our Dean facilitated the 
case discussion on Campbell's launch of 
"Nourish"; a product designed to address 
the nutritional needs of those increasingly 
dependent on food banks.

Food and Agricultural
Business Seminar

Seminars and 
Projects

Elementary students learning about food and nutrition at the Guelph Centre for Urban Organic Farming20



Food Price Report 
University of Guelph
Collaboration

Released each December by the Food 
Institute, the Food Price Report combines 
the expertise of researchers from multiple 
colleges at the University of Guelph, 
including the College of Business and 
Economics. It provides Canadians with a 
forecast of food prices for the upcoming 
year as well as information on factors 
affecting the food retail industry. A highly 
regarded publication, it is often used as a 
resource by national and international 
media reporting on related news.

Professors Mike von Massow and Bruce 
McAdams are studying food waste in 
restaurants, specifically how much is 
created and its contributing factors. With 
food waste becoming an increasingly 
important consumer concern, this research 
is providing restaurant owners and manag-
ers with information that can assist them in 
creating a less wasteful environment.

Food Waste
 Mike von Massow
and Bruce McAdams

Food + Nutrition

Research on Responsible 
Management
We will engage in conceptual and empirical research that advances our understanding 
about the role, dynamics, and impact of corporations in the creation of sustainable social, 
environmental and economic value.

4
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According to research by marketing and 
consumer studies professors Vinay 
Kanetkar and Sunghwan Yi, many Ontar-
ians fall short in eating enough green and 
yellow vegetables. In 2015, they released 
the results of their collaborative study with 
family relations and applied nutrition 
professor Paula Brauer that looked at 
consumer differences in vegetable 
consumption. The most popular vegeta-
bles were found to be tomatoes and 
potatoes.

Vegetable Consumption 
Vinay Kanetkar
and Sunghwan Yi

Sustainable Crops in Ontario
Elliott Currie

One of the next top crops in Ontario could 
be hazelnuts, according to research being 
conducted by professor Elliott Currie and 
fellow University of Guelph researchers. 
Currie has been investigating the popular 
nut’s economic viability and according to 
his findings, it has the potential to be a 
highly profitable and sustainable business. 
Ontario farmers in particular are in a strong 
position to make the business work, 
considering the amenities already 
available in the province, including plenty 
of arable land, a favourable climate – 
hazelnuts need cold temperatures for the 
flowers to mature – transportation and 
water.

Consumers have an increasing desire to 
know the path their food takes on its jour-
ney from the farm to their forks, according 
to a food traceability study by professor 
Sylvain Charlebois. Focusing mainly on 
dairy products, the study suggests that 
embracing food traceability could stimulate 
demand for products such as raw and 
organic milk by ensuring their integrity. It 
also emphasizes that increased attention 
to traceability has the potential to empower 
consumers through increased information 
about the food they are buying. 

Food Traceability
 Sylvain Charlebois

Graduate Student Research
Mychal-Ann Hayhoe (PhD Management)
Research Focus: Food value chain 
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Sunghwan Yi

A study by marketing and consumer 
studies professor Sunghwan Yi and 
researchers at Dalhousie University is 
helping to explain why it is difficult to treat 
gambling problems. Through examining a 
range of stimuli involving positive 
emotions, Yi and his team found that the 
urge to gamble among regular gamblers is 
easily sparked by brief, subtle emotional 
cues, especially those that denote excite-
ment. Even in a fraction of a second, TV 
programs, websites and roadside 
billboards showing images such as dice, a 
roulette wheel or cards along with the 
sense of excitement can increase the 
desire to gamble.

The intent of electronic cigarettes may be 
to help people quit smoking, but according 
to Timothy Dewhirst, the advertisements 
used to promote these devices only 
reinforce the lifestyle smokers are trying to 
leave behind. Dewhirst shared this 
message at hearings held by a Quebec 
government committee examining a Bill 
44, which is intended to tighten restrictions 
on sales and promotion of tobacco 
products, including electronic cigarettes.

Responsible Advertising 
Timothy Dewhirst

Appreciation for icewine stretches far 
beyond Canada’s borders; in fact, China is 
the world’s largest and fastest growing 
importer of the sweet Canadian delicacy. 
Marketing and consumer studies professor 
Lefa Teng is working to educate Chinese 
buyers, retailers and consumers on how to 
tell the difference between a genuine 
Canadian icewine and imposter products 
that have emerged due to the high 
demand. He is also collaborating with the 
wine sector to raise awareness about icew-
ine fraud and how it can be avoided.

International Food Fraud 
Lefa Teng

Consumerism + Advertising
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Public housing in Nunavut is a critical service that has been plagued by overcrowding, health 
and safety issues, and in recent years, significant cost overruns and issues of accountability. 
A key component to delivering and monitoring public housing is the system of accountability 
that has been put in place and the degree to which it supports the achievement of public 
housing objectives. Dr. Ron Baker’s research introduces an investigative framework for 
examining accountability for the delivery of public housing in Nunavut. This framework of 
accountability is designed to provoke a critical examination of the mechanisms that constitute 
public housing accountability. In doing so, shortcomings in the existing system can be 
identified and overall accountability for public funds and how public housing can be improved.

Public Housing in Northern Canada
 Ron Baker

Accountability + CSR

Along with co-authors, Dr. Elizabeth Kurucz's book titled "In 
Reconstructing Value: Leadership Skills for a Sustainable 
World," presents the ‘4R’s’ process for re-thinking, relating, 
responding and re-inventing our ways of operating on the 
planet, and for re-aligning our systems of value creation. The 
book equips leaders and managers in business, civil society 
and government to come to a clear understanding of global 
challenges and opportunities, to ask important and relevant 
questions, and to engage others in collaborative efforts at 
building positive value. 

Leadership Skills for a Sustainable World
Elizabeth Kurucz

Accolades for CSR Paper

PhD Management candidates, Josh Leblanc, Ruben Burga, and Associate Professor Davar 
Rezania won an award for the Best Student Paper in the Academy of Management journal. The 
paper examines how to effectively teach concepts of sustainability and corporate social 
responsibility within post-secondary education.
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Along with co-author Nils Kok (Maastricht University), Guelph researcher Dr. Avis Devine’s 
research concludes that certified “green” buildings generally have a higher probability of lease 
renewal, and have more satisfied tenants. Both Canada and U.S. samples confirm previously 
documented results—LEED and ENERGY STAR certified buildings command a small rent 
premium and have a lower vacancy risk. Their research provides an important contribution to 
the understanding of underlying value drivers in more efficient, sustainable buildings and offer 
some first evidence for the international validity on the financial performance of more efficient, 
“green” commercial buildings.

Sustainable Commercial Real Estate
 Avis Devine

Graduate Student Research
Anahita Khazaei (PhD Management)
Research Focus: Sustainable tourism planning

Real Estate + Housing

Researchers Ross McKitrick and Douglas Auld are studying whether the Canadian 
government’s greenhouse gas emissions reduction policy is achievable, and whether it yields 
benefits commensurate with its costs. Their research estimates that the federal government’s 
biofuel initiatives cost Canadians between $3.00 and $3.50 for every dollar of social and 
environmental benefits achieved. Consequently the policy has failed to deliver value to 
Canadian taxpayers. It recommends that governments need to not only stop funding biofuels 
programs, they should also limit the amount of public money made available for future 
research on the subject.

Cost of Public Policy 
Ross McKitrick, Douglas Auld

Climate Change
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Foreign Investment 
Thanasis Stengos

Dr. Thanasis Stengos, co-authored an 
article that examines the relationship 
between a country’s Foreign Direct 
Investment (FDI) and its economic growth. 
Countries with higher levels of FDI inflows 
experience higher productivity in the export 
market as compared to countries with low 
levels of FDI. The research provides 
evidence to conclude that FDI plays an 
important role in the country’s economic 
development process: Initially, as an 
important determinant of growth, later on, 
by helping improve factor productivity in 
the exports sector and finally, through 
spill-over effects due to the linkages 
between the Multinational Corporations 
(MNC) and their host economy partners.

Dr. Grogan’s research examines the 
positive affect to development when a 
community is connected to the electrical 
grid. Her research identifies the causal 
effect of households’ electrification based 
on Colombian censuses and a 2007 World 
Bank data set. She concludes there is a 
large positive change in women’s work 
behaviour and children’s schooling when a 
municipality receives a connection to the 
electrical grid. This is especially true for 
those who do not have electricity, but their 
neighbours do. This effect can be 
described as a positive externality of 
household electrification.

Effect of Electricity on
Development 
Louise Grogan

Social Enterprise
Rumina Dhalla

Dr. Dhalla’s research includes exploring issues related to agriculture and food security. Her 
research is examining the growing trend of collaborations and partnerships between business, 
NGOs and government for social enterprise targeted to find solutions to food supply issues. In 
particular, Dr. Dhalla, is focusing on identifying external and inter-organizational factors that 
influence the success of the social enterprise and the outcomes for the community. 

Parisa Mahboubi  (PhD Economics)
Research Focus: Immigrant labour markets 

Esmond Lun (PhD Economics)
Research Focus: Labour economics

Graduate Student Research

Kimberly Thomas-Francois
(PhD Management)
Research Focus:
Sustainable and rural Development 

Economics + Development
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Organizational Behaviour

As part of a collaborative research project, Guelph economics researcher Dr. Miana Plesca is 
exploring the causes of the gap in wages between males and females and how it can be 
resolved. According to her research, women earn on average 90 per cent of what their male 
counterparts do. Dr. Plesca attributes this gap to the preference of employers to promote male 
workers over their female counterparts, even single ones, as women are more likely to take time 
out of their careers to have children. Her report recommends that governments should introduce 
policies that encourage women to return to work, such as more accessible daycare, and that 
support men in taking a greater share of parental leave.

Gender Wage Gap 
Miana Plesca
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The Centre for Business and Student Enterprise (CBaSE) offers programs and learning 
experiences to students and faculty that sees them engage with the external business 
community. Undergraduate business students have the ability to gain valuable work experience 
and earn course credits by consulting for a local organization. One CBaSE supported business 
started by University of Guelph students - the Lucky Iron Fish - became the first in Guelph to 
become BCorp certified. CBaSE has also developed a network of business leaders who mentor 
students wishing to start their own business ventures. The 14 mentors help move students’ 
business ideas forward, in preparation for their application to CBaSE’s business incubator 
program – The Hub.

Centre for Business and Student 
Enterprise (CBaSE)

$104k    external investments into Hub startups
2014 / 2015:

598    students supported through CBaSE funding

Partnerships with
Business
We will interact with managers of business corporations to extend our knowledge of their 
challenges in meeting social and environmental responsibilities and to explore jointly 
effective approaches to meeting these challenges.

5
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Dr. Avis Devine sits on the Canadian Home Builder’s Association of Net Zero Council, to 
explore the viability of homes that produce as much energy as they consume. Devine also 
chairs a working group, tasked with advancing the integration of sustainability into elements of 
real estate finance including appraisal, mortgage and brokerage. Local homebuilder, Reid’s 
Heritage Homes, have partnered with the University of Guelph to help better understanding 
consumers interests in this new real estate segment. Real Estate and Housing, and Marketing 
Management students were able to attend the company’s ground-breaking ceremony to better 
understand how Net Zero homes can be commercially viable.

Net Zero Council

University of Guelph students and faculty attend the Reid Heritage Homes' Net Zero Homes groundbreaking.
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Led by School of Hospitality, Food and Tourism Management professor, Mike von Massow, the 
University of Guelph is conducting important research on issues connected to the ethical 
treatment of animals, supported by the Tim Hortons Sustainable Food Management Fund. 
Currently, researchers are investigating the costs of making transitions to alternative hen and 
sow housing systems, and the viability and timeline of implementation. Traceability of these 
alternative value chains has already emerged as a major challenge to the industry. The 
researchers are also conducting consumer research on perceptions of animal welfare and 
sustainability attributes in a hospitality setting.

Tim Hortons

Guelph East Africa (GEA) is a University of Guelph project being led by Dr. Rumina Dhalla, 
which aims to bring East African community partners from academia, business, government and 
NGOs together to create a sustainable research and teaching program. One project has 
recently received more than $4.2 million in federal grant support to develop innovative 
packaging for improving the shelf life of mangoes, a major fruit crop in much of the world. This 
project spans five countries and is funded by the International Development Research Centre 
and Foreign Affairs, Trade and Development Canada under the Canadian International Food 
Security Research Fund.

Guelph East Africa

The University of Guelph has a decades-long relationship with the Ontario Ministry of 
Agriculture, Food and Rural Affairs (OMAFRA) that has led to collaboration on ground-breaking 
research and education that directly impacts one of Canada’s largest industries – agri-food. 
Professor Erna van Duren, from the School of Hospitality, Food and Tourism Management, 
currently acts as Research Program Director, Product Development & Enhancement through 
Value Chains, which is part of the OMAFRA-U of G partnership. This theme focuses on product 
and value chain development that anticipates market opportunities in Ontario's agri-food and 
rural sectors. 

OMAFRA - U of G Partnership

30



Gender Wage Gap Workshop

At a time when equal rights is supposed to 
be a core value in Ontario workplaces, 
men, on average, are still being paid more 
than women. This was the area of focus at 
the Gender Wage Gap Workshop held at 
the University of Guelph in April 2015, in 
collaboration with the Laurier Centre for 
Economic Research & Policy Analysis 
(LCERPA) and the Pay Equity Commis-
sion. Its purpose was to discuss research 
funded by the Pay Equity Office’s Gender 
Wage Gap Grant Program, which included 
College of Business and Economics 
researcher, Miana Plesca, PhD Candidate 
Jennifer Teng and research associate, 
Luiza Antonie.

Each year, the University of Guelph 
Sustainable Restaurant Project (UGSRP) 
hosts a symposium committed to working 
towards a more sustainable future for the 
restaurant industry. The event features a 
panel of prominent speakers who discuss 
a theme related to the Canadian restaurant 
industry with students, faculty and 
community partners. Previous themes 
have included retention, tipping and 
making a difference. 

University of Guelph
Sustainable Restaurant
Project Symposium

Workshops + Seminars

Dialogue / Debate
with Stakeholders
We will facilitate and support dialogue and debate among educators, students, business, 
government, consumers, media, civil society organisations and other interested groups 
and stakeholders on critical issues related to global social responsibility and sustainability.

6

Hospitality professionals and students at the UGSRP learning how to
incorporate sustainability practices into the restaurant industry. 31



Workshop on Sustainable Rural Tourism
Rural tourism and economic development professionals met at the University of Guelph to 
discuss the findings of a research report that investigated barriers to developing sustainable 
rural tourism and developed a framework to help strengthen and guide current and future 
initiatives. The report was written by experts within the School of Hospitality, Food and Tourism 
Management and funded by the Ontario Ministry of Agriculture, Food and Rural Affairs 
(OMAFRA). In addition to igniting relevant discussions, the workshop was also an opportunity for 
attendees to create networks and generate ideas that will foster further growth of the industry.

The Workshop on Risk and Insurance Issues united researchers from Taiwan, Germany, the US 
and Canada to engage in knowledge sharing on topics related to insurance. Led by University of 
Guelph economics professor, Mike Hoy, who holds a research fellowship from the College of 
Business and Economics in Management of Risk and Knowledge, attendees of the workshop 
explored research ranging from the solvency of life insurance companies to preferential 
treatment by auto insurance providers towards hybrid vehicle drivers.

Workshop on Risk and Insurance Issues

International Workshop on
Econometric Applications in
Climatology

In April 2015, climatologists and econo-
mists gathered at the University of Guelph 
to share research on how econometrics – 
specialized statistical methods developed 
to analyze economic data sets – can help 
with the analysis of climate data. This 
interdisciplinary workshop, led by 
economics professor Ross McKitrick, 
welcomed experts from Norway, Russia, 
the United Kingdom and the US who 
engaged in knowledge sharing and built 
opportunities for future collaboration.

University of Guelph economics professor 
Brian Ferguson was part of an expert panel 
in October 2015 that discussed a new 
approach to pricing cancer treatments. The 
approach was explored in a white paper 
co-authored co-authored by Ferguson and 
the University of Toronto's Institute of 
Healthy Policy Management and 
Evaluation (IHPM&E) associate professor 
– and University of Guelph economics 
alumna – Audrey Laporte called “Changing 
the Way We Think About Drug Prices: 
Insights From Economics.” The panel was 
co-sponsored by Novartis Oncology 
Canada in partnership with IHPM&E as 
well as the Canadian Centre for Health 
Economics (CCHE).

Panel on Pricing Cancer
Treatments
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We engage in meaningful dialogue with local and 
global business leaders, and aim to improve the 
communication of our core values.

Leadership Call to Action
Social entrepreneur and co-founder of We Day and Free the Children, Marc Kielberger, spoke to 
Leadership graduate students at the College’s inaugural Leadership Call to Action event. 
Students and alumni in attendance were asked to commit to small acts in order to generate large 
social change.

The Lincoln Alexander Outstanding Leader 
Award honours a Canadian whose actions 
and accomplishments demonstrate a 
commitment to leadership. In 2014, the 
University recognized the Honourable 
William Charles Winegard P.C., O.C. for 
his dedication to education and public 
service. In 2015, the University recognized 
child abuse advocate and former NHL 
hockey player Sheldon Kennedy for his 
personal courage in drawing attention to 
sexual abuse in sport, and for his work with 
the Sheldon Kennedy Child Advocacy 
Centre.

Lincoln Alexander
Leadership Award

Dean Julia Christensen Hughes was 
invited to address the United Nations 
General Assembly on behalf of PRME 
signatories, on the importance of business 
schools embracing "business as a force for 
good" and incorporating corporate social 
responsibility and sustainability within 
business school curricula.

UN Global Compact

Dialogue with Community Leaders

Dean Christensen Hughes speaking at the UN
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Through the Micro-Tyco 
challenge, 1st year students 
help fund women 
entrepreneurs in developing 
countries.

Our faculty’s research 
examines how to reduce 
food waste, promote local 
foods, and improve food 
security. 

NO 
POVERTY

ZERO
HUNGER

Our Garden2Table project 
educates local youth on the 
growing, harvesting and 
cooking of food to make 
healthier food choices.

GOOD HEALTH 
& WELL BEING

As members of AACSB and 
EFMD, we emphasize quality, 
transformative education 
through applied, ‘hands-on’ 
learning.

QUALITY
EDUCATION

We support the next 
generation of female business 
leaders through local 
programs, awards and 
mentorship opportunities.

GENDER
EQUALITY

Our student run restaurant 
explores how to reduce water 
consumption in the hospitality 
industry.

CLEAN WATER
& SANITATION

UN's Sustainable
Development Goals

In September 2015, all 193 Member 
States of the United Nations adopted a 
plan for achieving a better future for all – 
laying out a path over the next 15 years 
to end extreme poverty, fight inequality 
and injustice, and protect our planet. At 
the heart of “Agenda 2030” are the 
Sustainable Development Goals (SDGs) 
which clearly define the world we want – 
applying to all nations and leaving no 
one behind.

Here are just some of 
the activities that the 
University of Guelph’s 
College of Business 
and Economics has 
engaged in to achieve 
the United Nation’s 
Sustainable 
Development Goals.
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We explore inefficient energy 
policies, consumers’ adoption 
of ‘green’ real estate and our 
students help market sustain-
able energy.

AFFORDABLE &
CLEAN ENERGY

Our internationally recognized 
research in labour economics 
has helped foster a better 
understanding of Canada’s 
skills gap.

DECENT HEALTH
& ECONOMIC 
GROWTH

Our Centre for Business and 
Student Enterprise (CBaSE) 
helps student entrepreneurs 
launch ventures while still 
enrolled in school.

INDUSTRY,
INNOVATION &
INFRASTRUCTURE

We investigate factors that 
promote equality in the 
developing world and in rural 
communities.

REDUCED
INEQUALITIES

We aim to better understand 
issues related to sustainable 
and rural tourism, real estate 
development and food 
production.

SUSTAINABLE
CITIES &
COMMUNITIES

We examine consumer 
behaviour and factors 
contributing to unhealthy, 
compulsive consumption.

RESPONSIBLE
CONSUMPTION
& PRODUCTION

Our internationally recognized 
research in environmental 
economics energy policy.

CLIMATE 
ACTION

The University of Guelph’s 
‘Barcode of Life’ project aims 
to accurately identify all 
species of animals, including 
marine life.

LIFE BELOW 
WATER

We actively connect with 
industry and alumni partners 
to achieve our goal of 
developing ‘Leaders for a 
Sustainable World.’

PARTNERSHIPS
FOR THE GOALS

We examine the ethical 
treatment of animals in the 
food supply chain as well as 
local food production and 
consumption.

LIFE ON 
LAND

In order to become socially 
aware business leaders, 
students examine the 
importance of corporate social 
responsibility. 

PEACE, JUSTICE
& STRONG
INSTITUTIONS

We believe that 
business should be a force 
for economic and social 
good. Our vision of 
developing Leaders for a 
Sustainable World runs 
throughout our curriculum. 

Dean Julia Christensen Hughes
College of Business and Economics
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Why is it important for organizations 
to adopt principles in corporate social 
responsibility (CSR)?*

Guelph business students on corporate responsibility:

“I have a strong belief that the values of CSR will not only be 
something that companies feel obligated to engage in but will 
become ingrained into their organizational culture.”

“Businesses that have the opportunity to be a force for good 
should do so.”

“I feel like it is new graduates, like myself, who must take an 
organizations sustainability commitments into consideration 
when making career decisions.”

“The University of Guelph must continue to build on courses in 
CSR. By highlighting the importance of corporate social 
responsibility to more and more students, we can affect 
change in business.”

“It’s great that organizations like PRME exist and are working 
towards creating a ‘business force for good’ ideal.”

*Responses from group discussion in MGMT*3020 (DE) – Corporate Social Responsibility
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