
 

 

 

PRINCIPLES FOR RESPONSIBLE MANAGEMENT EDUCATION (PRME) 

SHARING INFORMATION ON PROGRESS REPORT JUNE 2013 

Statement of Renewed Commitment 

This is the second progress report regarding Kozminski University. We expressed our commitment to 

PRME on April 1st, 2008 as the first university from the region of Central and Eastern Europe. 

Kozminski University continues to support the objectives of the UN Principles for Responsible 

Management Education. 

We believe that the role of Kozminski University in educating ethical and responsible business 

leaders of the future has never been more important. Not only do we aspire to be the best in the 

region but we have set our long term goals to be the best for the region based on the phrased used 

in “The Rio Declaration on the Contribution of Higher Education Institutions and Management 

Schools to The Future We Want: A Roadmap for Management Education to 2020”. We understand 

that the expected shift toward necessary changes must be seen in terms of a multidimensional 

transition toward sustainable society in a broader meaning. Particularly, changing the “business and 

society” relationships should be central and based on the economic, social, moral, and 

environmental dimensions. 

We envision ourselves as an international academic institution creating and offering interdisciplinary 

knowledge. United with practitioners we assist our students in developing professional skills and 

building their competitive advantage in both the Polish and international job markets. We want to 

further develop the University itself by playing an active role in this shift towards necessary changes 

both in Poland and abroad. Sustainable, inclusive and smart growth is important for organizations to 

survive, but the process of building a sustainable economy on a macro level needs fundamental 

redesign of management education.  

Kozminski University has been, since its inception in 1993, a pioneer in the field of non-public higher 

education and is now considered by its competitors an example to be followed. These 20 years have 

been a time of continuous change. We live in a transitional world. KU is growing and transforming in 

ways not unlike that of the Polish economy after its accession to the European Union. We have been 

maturing as a university while establishing and securing a leading role in Central and Eastern Europe - 

a regional centre of excellence in business education and management research. 

 
 

Professor Witold Bielecki, PhD 
Rector, Kozminski University 



 

 

 

Kozminski University – a brief overview 

Kozminski University (KU) is a private and independent non-profit business school. Since 1998, KU 

has consistently been ranked as the best private business school in Poland’s annual listings of the 

best private schools of management. KU’s continuous self-improvement and its striving for 

internationalization have been rewarded by three accreditations: EQUIS (since 1999), AMBA (since 

2008), AASCB (since 2012), and has not only been rewarded them but also  retained these 

accreditations. On top of that, KU was also accredited by the Central and East European 

Management Development Association (CEEMAN) in 2001 and passed the reaccreditation procedure 

in 2007. Principles for Responsible Management Education are part of our daily practice because of 

our regional positioning as leader in the field of education. Kozminski University is the most 

internationalized school in Poland with students from 60 countries. The high quality of education 

offered by KU is also demonstrated by the position of the University in rankings published by the 

Financial Times. 

 

 

 

 

 

 

 

 

 

Kozminski University’s mission: As an international and academic broad profile business school, we 

strive for the highest quality education in the fields of ethical business, management, social sciences 

and law. Combining practice with theory, we conduct research, which in the opinion of the academic 

community contributes to the body of science both in Poland and internationally. 

Kozminski University’s mission was developed to reflect our ambitions and aspirations for the future, 

as well as to formulate our approach towards challenges that the future, as we envision it, may bring. 

Against this background, we envision ourselves as an international academic institution creating and 

offering interdisciplinary knowledge, combining teaching and research with ethical values.  

2011 
22nd place in the Global Masters in Finance Ranking 
35th place in the Global Masters in Management Ranking 
60th place in the European Business School Ranking 
 
2012 
46th place in the Executive MBA programme 
21st place in the Global Masters in Finance Ranking 
28th place in the Global Masters in Management Ranking 
37th place in the European Business School Ranking 
 
2013 
19th place in the Global Masters in Finance Ranking 



 

 

 

Explanations of the Kozminski University mission statement elements: 

 

As an international and academic broad profile business school… 

The vision of Kozminski University is to become a leading business school with a broad profiled 

centre of excellence in research and education. A “broad profile” concept signifies that while 

business and management remains the school’s main focus, KU approaches these studies from an 

interdisciplinary perspective that includes business law, social sciences, and economics. KU is an 

active member of the Polish community, but is also a full-fledged international institution. This multi-

cultural identity is fostered and conveyed to stakeholders, partners and students alike, whether they 

study on campus or are enrolled in a KU programme abroad. Indeed, KU has a great deal to offer the 

international academic community including promoting the many successes of Polish transformation 

and its location in the heart of Europe.  

Mindful of its significant role in the internationalization concept, KU is highly committed to elevating 

its international standing. The University’s international reputation has accelerated upward since 

2009 and in doing so, has been recognized by the Financial Times. Kozminski University continues to 

work toward obtaining highly recognised accreditations both at a national and international level. In 

doing so, KU is aware that its role is not only to lead Eastern and Central Europe academia, but also 

to help bridging the gap between Eastern and Western academia and serve as a platform for 

international integration and transformation in international education standards and research. 

 

…we strive for the highest quality education in the fields of ethical business, management, social 

sciences and law. 

Kozminski University is an institution that, above all, offers state-of-the-art interdisciplinary 

education. Its academic and professional educational avenues address the needs of contemporary 

successful business people: management (in Polish and English), finance (in Polish and English), 

business law, public management, economics and sociology. This enhances a cross-fertilization 

approach to business education, with a somewhat broader definition of business. These interrelated 

subjects constitute the pillars of KU’s academic profile – management, finance, and law – with a 

theme of excellence in management as the ultimate goal for our research and teaching efforts. This 

business-like model combined with a more interdisciplinary and humanistic profile makes KU more 

market-driven and flexible. Our focus on management excellence, coupled with an interdisciplinary 

background education, is a unique component in both the domestic and international markets. 



 

 

 

Because we keep a wide profile, KU students benefit from the synergistic effects of an 

interdisciplinary community that builds a solid foundation for further professional development and 

continuing education.  

An emphasis on ethics as a legitimate dimension of everyday business reality is placed not only in our 

curricula, but as a cornerstone of KU’s culture. The Ethical Code of Conduct of KU has been approved 

unanimously by the Academic Senate. The Business Ethics Center of Kozminski University under the 

leadership of Professor Wojciech Gasparski was one of the earliest centres that began thinking 

globally and systemically about ethical issues in business and education. There is a broad consensus 

in our academic community that ethical and responsible behaviour will create an added value both 

for management and stakeholders alike, value which provides long-term benefits for the business, 

especially during down-turns in the business cycle. We believe that business schools contribute to 

society fundamentally through the education of leaders who are responsible in their environments 

and are willing to engage as change agents.  

 

Combining practice with theory… 

Another element of Kozminski University’s profile is emphasis on a continuous dialogue between 

academia and practitioners. KU is dedicated to maintaining strong ties with the business world. We 

were pioneers in introducing professional education and offered the first MBA programmes in Poland 

after 1989. Indeed, the KU executive education programme is an internationally renowned centre of 

excellence in professional training and education. Close contacts with the business world is achieved 

through a number of initiatives, including the International Corporate Advisory Board, the Centre of 

Excellence (COE), and a subunit of the COE - the Career Centre and Alumni Relations Office. These 

connections allow KU to “read the market” while maintaining a constant challenge for teaching 

faculty by providing the opportunity to improve their teaching skills via face-to-face meetings with 

one of the most demanding customer segments in the market: practitioners. 

 

…we conduct research, which in the opinion of the academic community, contributes to the body of 

science both in Poland and internationally. 

KU strongly believes that high-quality education and teaching cannot be successful if they are not 

accompanied by quality research. This applies to every level of academic education, but is especially 

true in the case of doctoral education and professional training. Great emphasis is placed on the 

development of research that translates into publication and participation in international 



 

 

 

conferences. Faculty members are encouraged to take scholarships and short-term appointments at 

top universities and to establish frameworks for international cooperation with foreign scholars and 

other stakeholders. 

 

Values and aims underpinning the mission Kozminski University explicitly intends to foster diversity 

and openness to different sets of values. Therefore, we put a lot of emphasis on the equal treatment 

of students, faculty and staff regardless of their origin, ethnic background, sexual orientation, 

gender, religion or politics. KU remains an open space to different kinds of intellectual inspiration, 

and we value originality and disagreeing opinions. Successfully mainstreaming corporate 

responsibility and ethical values into education is a big challenge for every business school. We 

started to accelerate the integration of corporate responsibility issues into the knowledge, skills and 

mindsets of today’s and tomorrow’s leaders, managers and employees, consumers and other 

stakeholders. 

In 2011, in a self-reflective process launched within our strategy revision and development, a special 

task-force comprised of representatives from the faculty, administrative staff and students, sought to 

describe the emergent organizational culture of Kozminski University. The team concluded with the 

following statements regarding the values that are cultivated most at KU. 

 

Values of Kozminski University 

Personal integrity and self-development. We see ourselves as a large community of faculty, staff, 

students and other stakeholders. We are convinced that the ethical conduct of our School depends 

on moral standards and we strive to achieve excellence. 

Democracy and a market economy. Since our inception, we have been firmly committed to the 

promotion of democratic values and a market economy in Poland, in the region and elsewhere. 

Freedom, equality and mutual respect. KU expects all students and employees to conduct 

themselves with dignity and show respect for others. Students of all origins, ethnic backgrounds, 

genders, religions or politics are treated equally and respectfully. 

Operational excellence and highest professional standards. We believe we should teach our 

students and set an example of operational excellence whilst achieving the highest standards in 

research, education and all our activities. 



 

 

 

Honesty. KU pays special attention to two dishonest practices: plagiarism and cheating on 

examinations. These issues are treated especially seriously as they undermine confidence in our 

standards and values as well as they damage the reputation of our School, and are unfair towards 

fellow students. 

Openness to intercultural dialog, diversity and freedom of speech. We are dedicated to achieving 

our common goals as a non-partisan, pluralistic and open community. We are open to 

nonmainstream research, outside opinions and original viewpoints if they are rooted in scientific 

evidence. Our multinational faculty is encouraged to keep their eyes open and avoid intellectual 

fashion and the idolatry of science. 

Social responsibility. We are strongly committed to the integration of the entire European continent. 

That being said, our focus on internationalization does not lead us to forget about the local 

community of Warsaw and its environs. Our goal is the education of leaders who are responsible to 

their environment, sensitive to change,  and are willing to engage in public affairs for the benefit of 

local society, business, their country and the international community. 

Entrepreneurial spirit. We teach and promote entrepreneurship among our members and in our 

community. 

 

 

Kozminski University: Principles of Responsible Management Education 

Kozminski University is in the process of creating and fulfilling  a few projects aimed at fostering an 

approach based on the spirit of Principles of Responsible Management Education. PRME-related 

activities at KU can be presented according to three core areas: Education (related to PRME 

principles 1, 2 & 3), Research (related to PRME principle 4), and Participation (related to PRME 

principles 5 & 6). We wish to report especially on a few concrete activities and achievements 

concerning PRME in the period of June 2011 - June 2013. 

 

EDUCATION 

Principle 1. Purpose: We will develop the capabilities of students to be future generators of 

sustainable value for business and society at large and to work for an inclusive and sustainable 

global economy. 



 

 

 

Principle 2. Values: We will incorporate into our academic activities and curricula the values of 

global social responsibility as portrayed in international initiatives such as the United Nations 

Global Compact. 

Principle 3. Method: We will create educational frameworks, materials, processes and 

environments that enable effective learning experiences for responsible leadership. 

 

The Principles for Responsible Management Education were announced to the Polish academic 

community for the first time on December 4th 2007, during a special conference on responsible 

management education at Kozminski University. KU is involved in promoting business ethics and 

corporate responsibility through its Business Ethics Centre, which is a joint unit of Kozminski 

University and the Institute of Philosophy and Sociology, Polish Academy of Sciences.  

 

Basic courses 

The following courses, conducted in Polish or in English, are offered for full-time and part-time 

educational programmes at the BA, MSc, and PhD level: 

 Business Ethics and CSR in Management 

 Business Ethics and CSR in Finance 

 Ethics and CSR in Public Administration 

 Leadership Ethics 

 Ethics and Law 

 Ethics in Science and Research 

 Organizational Responsible Design 

Two main groups of tasks are carried out in various proportions in all of these courses. The first group 

is functional and assumes providing students with knowledge about the current set of tools that 

serve for development of CSR policy of an organization. A pragmatic nature of this knowledge is 

perceived by students as consistent with the general requirements of “rationality”. Arguments 

relating to the optimization of costs, avoidance or management of conflict of interest, different risks 

related to “unethical” conduct are looked at. Moreover, they meet the expectations of employers 

and the needs of the market, as evidenced by the growing popularity of sustainability agenda.  



 

 

 

The second group of tasks refers to the creation of a widely understood humanistic culture. Having 

contact with the intellectual heritage of one’s own cultural background has added value. What seems 

more important is drawing an axiological horizon constituting the background of decisions taken. It is 

normal that for a modern student, filled with a success syndrome, these are pragmatic values that 

play a leading role. At the same time, all roads pointing to the realm of “being” rather than “having” 

are antagonized and depreciated. Dealing with a humanistic culture is also a contribution to an in-

depth analysis of individual hierarchy of values and adoption of an attitude that is open to dialogue. 

What seems to distinguish courses on business ethics is the nature of teaching methods used and the 

formation of the course/courses themselves. Such classes are not limited merely to sharing 

knowledge but they also create certain attitudes. An undisputed transfer of knowledge from a 

teacher to a student in this case is replaced with dialogue methods. The student has the right to 

disagree and certainly to initiate discussion with the teacher. Such a discussion does not only have 

cognitive value. Methods to improve the level of moral reasoning through group discussion can 

change the perception of the people involved. There could be a shift of opinion and choices towards 

those that prevail or are most widely discussed.  

 

MBA modules 

In 2010, a decision was made by KU’s Rector and Senate to include a training module on Corporate 

Responsibility (16 hours) in the curricula of all MBA programs – Executive MBA and specialized 

Kozminski MBA for IT managers, finance managers, HR managers, engineers. Currently, the module is 

carried out on a permanent basis . Students are trained in ethical leadership, responsible 

management approach based on ISO26000, corporate social innovation and inclusive business 

models. The module takes students through the steps of creating a strategic plan on CSR and 

different instruments relevant for managers that will allow an organization to reach out to its 

internal and external stakeholders with a consistent message. It identifies and discusses different 

principles and strategies found in the practice of organizations conducting business in Poland and 

around the world. 

The aim of the module is to provide an in-depth understanding of the role of business in society, now 

and in the future; to recognize that business conduct is constrained not only by its economic 

environment, but by the social, political, governance, and ecological environments in which business 

also finds itself; to develop an understanding of managerial instruments for corporate responsibility; 

and to identify and analyze important ethical concerns in the functional areas of business, including 

management, marketing, accounting, finance, and international business. It seems very likely that 



 

 

 

further development of business will increasingly take into account the principles of responsible 

management in accordance with the rules of ethics. Thus, perhaps our graduates, along with other 

graduates of similar studies from around the world, will begin to provide a strong counterweight to 

outdated practices and attitudes that lead to subsequent economic disasters. 

Additionally, the MBA programme has been strengthened with such courses as: Leadership and 

Corporate Governance. New electives such as Supply Chain Management, Business Ethics and 

Networking have also been included. The Management syllabus contains the recommended courses 

on Creativity and Innovation. The programmes are designed to equip MBA students with the 

requisite knowledge and skills to embrace and manage corporate affairs with a broad long-term 

perspective in any industry. This means that an emphasis is put both on issues related, for example, 

to Strategy, Financial Management, or HR Management, and also to Business Ethics or Corporate 

Social Responsibility in general. 

 

Postgraduate programme 

The main achievement of Kozminski University in this field is the first in Central and Eastern Europe 

special postgraduate executive programme for CSR managers, successfully created in partnership 

with PwC in 2009. The 180 hours programme provides a strategic, hands-on approach to CSR and 

allows participants to tailor frameworks to their own companies, combining lectures, cases and 

workshops with leading academics from Kozminski University, consultants and guest speakers. 120 

managers were trained during four editions; the fifth one is on the way. 

CSR postgraduate studies are a form of professional studies aimed at preparing graduates for the 

best performance of a specific function within the company. People who undertake postgraduate 

studies in corporate responsibility intend primarily to apply for one of three positions: ethics officer, 

social responsibility manager, and sustainable development manager. There is also a rather sparse 

group of those who wish simply to better understand broad issues concerning the role of business in 

society and use this knowledge possibly later in their work in non-governmental organizations, public 

institutions, and cross-sectoral projects funded from European grants. However, fulfilling this 

function always involves the need to coordinate different areas of management and implementation 

of internal projects with representatives of other departments, or in case of external projects, with 

representatives of various stakeholder groups.  

Such positions have existed in companies operations on the Polish market only recently. It is 

estimated that five years ago, there were not more than twenty people serving in positions of this 

type, whereas now there are about 200 of them. Observing the rapid growth of the market, it 



 

 

 

appears likely that in the next few years this number may increase to one thousand. Thus, this is a 

fast growing job market. It is also worth noting that in some of the largest enterprises, these 

functions are performed by formal teams of several persons or by a few people with specifically 

defined tasks located in different departments. People involved in business ethics and responsibility 

often come from internal recruitment, and this is their opportunity for professional development. 

However, this is usually accompanied by an urgent need to supplement their knowledge and skills. 

This is a big challenge, especially since it can be observed in Polish conditions the large variations 

among these people in terms of their initial education and professional training and experience. 

Furthermore, this is not a homogeneous group and may include persons with legal, sociological, 

psychological or environmental protection education. A significant group is also composed of those 

who have worked for some time in NGOs. 

Since the majority of postgraduate students of this kind already have several years’ of professional 

experience, they usually do not have the opportunity to participate in lectures on ethics and 

responsibility during their courses leading to a master degree. This area is therefore new to them, 

although by virtue of professional interests they already have some knowledge and practical skills 

and enthusiasm, which is extremely valuable. However, this knowledge is often based on 

stereotypical notions from journal articles published in widely available media, and also on examples 

disseminated by other companies or NGO’s in Poland and abroad. It also happens that the 

enthusiasm, or even idealism, of some students collides with a sense of impossibility (for different 

reasons) to make any changes in the functioning of businesses, expressed by those who have already 

dealt directly with such restrictions in their companies.  

Two semester post-graduate studies in the field of corporate responsibility is a novelty on the CEE 

market. Several business schools in different cities in the region presented an offer of new 

postgraduate studies in corporate social responsibility, but they did not meet with sufficient interest 

from potential students. Only the postgraduate program “CSR: Responsible Business Strategy,” 

coordinated by the Business Ethics Centre and PwC, have been conducted continuously for four years 

at Kozminski University. It can be assumed on this basis that the preparation of a curriculum that 

would meet market expectations as well as expectations of potential students is a major challenge in 

the Polish context. It seems that an appropriate curriculum is of key importance here. Our curriculum 

is aimed at supplementing knowledge in the scope of shaping a strategy of ethical and responsible 

business. It is practical, realistic, all-embracing, current and attractive.   

The practicality of the program was assured through the participation, among others, of professional 

consultants for sustainable development and responsible business. Students prepare group projects 

in which they must take into account such factors as change management in the organization, 



 

 

 

identification of social expectations and definition of obligations, analysis of internal and external 

factors of an organization, CSR strategic plan, methods and tools for CSR implementation, 

management of environmental and societal impact, and social reporting according to the Global 

Report Initiative (GRI). The challenge is therefore to develop practical skills for setting goals, 

identifying necessary actions and measuring success of its sustainable development within the 

company. 

A realistic dimension of the curriculum is equally important and valued by students. They have an 

opportunity of a dialogue session with the most experienced CSR managers from companies 

operating on the Polish market and receiving the highest marks, among others in the Responsible 

Companies Ranking, prepared by KU Business Ethics Centre and published annually under the 

auspices of the Responsible Business Forum. During these meetings, managers present daily 

challenges, internal and external, faced by them. The reality of Polish business is specific and the 

knowledge derived from books, even written by the best authors in the world, should be confronted 

with actual experience in the Polish market. Unfortunately in many enterprises, ethics and social 

responsibility usually begins and ends with the adoption of pleasant-sounding declarations, which are 

not followed through with a genuine will to make significant changes. Professional management of 

business ethics and responsibility requires from future managers or specialists good recognition and 

accurate diagnosis with respect to both the organization and its environment. Development and 

implementation of solutions within corporate responsibility is, after all, supposed to strengthen 

Polish companies and their value and competitiveness on the global market.   

In addition, it should embrace an effective collaboration and cooperation of various stakeholders, 

contributing in this way to a sustainable, harmonious development of economy and assurance of 

social cohesion. To achieve this, what is really needed is knowledge and understanding of everyday 

challenges. Future managers will increasingly have to take into account entirely new factors in 

making business decisions. For this, they will need new tools to enable them to move through the 

network of interdependence. An expanding horizon that must be understood by graduates regarding 

such aspects as the need to build business models based on cross-sectoral cooperation, redefinition 

of the concept of success in business, the need for binding moral values with everyday business, and 

adopting a pro-active policy towards the development of the legislative environment through 

voluntary self-regulation and creating sustainable value. Within the holistic approach, there is also a 

discussion on the foundation for sustainable development, including the perspective of a low carbon 

economy, environmental management systems and policy instruments in the company, the 

challenges and priorities of the European environmental policy, quality of life and sustainable 

development indicators. 



 

 

 

The curriculum should be kept current, because both business ethics and social responsibility are all 

matters that are developing dynamically on the market. In the face of a serious economic crisis, 

business leaders are looking for ways for further development that strengthen the role of ethical 

leadership, take into account the expectations of various groups of stakeholders in the process of 

value creation, and also include dynamic changes in further and closer surroundings. The Business 

Ethics Centre cooperates with top universities in the world in research projects that involve the 

optimization of responsible business strategies. That experience transfers in to the curriculum. 

University lecturers and cooperating consultants discuss such issues such as strategies for resolving 

social and environmental conflicts, a strategic dialogue as a basis for business innovation and mutual 

development, social entrepreneurship and creating new opportunities for development, methods of 

measuring social change, marketing communications and changes in consumer awareness, CSR and 

the new interactive communication channels, and social media in CSR. 

The last dimension of the curriculum is attractiveness. This is manifested in the selection of 

instructors, both from academic, business and non-governmental communities, who are genuine 

leaders of change, capable of convincing others with their passion. Responsible leadership should 

address the vision of sustainable development, which is building a dynamic balance in an economic, 

social and ecological dimension, as well as relationships with current stakeholders and protecting and 

developing the resources that will be necessary in the future.  

This means that the first important feature of a responsible leader is his/her ability to see the 

consequences of economic, social and environmental aspects of the business, both the positive and 

negative ones. The second feature is the ability to build mutually beneficial relationships with 

stakeholders primarily concerning the balance of conflicting interests through participation and a 

genuine dialogue. The basis for future business development is the process of agreeing on the rules 

of conduct between management staff, employees at all levels and other external stakeholders.  

Based on that understanding, the resulting effect will be a full commitment by each one of them. 

Finally, an important feature is the ability to see long-term challenges, co-creation of a space for an 

intergenerational dialogue, and imagination allowing acceptance that future generations will also 

want to fulfil their needs. Passion for change in this direction should be effectively transmitted by 

those who are themselves convinced of the need for systemic changes. 

 

New programmes 

Kozminski University is working now on some innovative, new postgraduate executive studies in the 

spirit of PRME. We have recently started a new programme on compliance policy, in cooperation 



 

 

 

with Ernst & Young in Poland. We had some signs from the market that compliance charts and 

monitoring processes have limited impacts upon individual and organizational behaviours in their 

relationships to ethics and in most cases, are not perceived by managers and employees as resources 

to help solve ethical issues and dilemmas they might face. 

Compliance polices that are applied in home markets by big players may not be the most effective in 

an emerging, or less developed, market context - from the legal perspective or from different 

stakeholders perspective. However, while absolute standards on anticorruption and related issues 

should remain undiluted, there may be different strategies to apply in less developed markets, 

reflecting economic, cultural and legal differences. The aim of this programme is to create a network 

of informed practitioners in the field of compliance policy for both companies and academia, to 

encourage the culture of speaking up. 

The second educational project is planned for the following year. It will be a postgraduate 

programme created in partnership with UNDP under the title of “Sustainable Human Development 

and Transition”. Our goal is to introduce global issues, such as poverty, resource scarcity, climate 

change to the business community more effectively. We understand that to target poverty and 

environmental degradation while increasing revenues businesses have several roles to play: by 

generating growth, by including poor people into their value chains, by contributing knowledge and 

capabilities, by developing innovative approaches, by replicating those approaches across borders 

and by advocating for policies that will alleviate poverty and improve the environment. 

We would like to strengthen an attitude based on innovation and a recognition that poverty 

reduction is a vital issue not only for the developing world, some of the poorest countries, but affects 

population in every country in the world, including the most developed countries and countries in 

transition. The idea that businesses must embrace wider roles and responsibilities and respond in a 

proactive way to development challenges afflicting communities all over the world has become a 

new source for innovation. But the poor must be participants in the design of a more inclusive 

process of economic development. There is a need to adopt a new approach focused on systemic 

change. 

The main part of the programme will focus on social innovation in the frame of this modern 

“philosophy” of doing business. Business can represent a route both to solving some of the main 

social and environmental problems that the world faces and to new ways of creating jobs and social 

and environmental sustainability in a post-financial crisis world. Quite often postgraduate students 

are motivated by primarily “make a difference” goals in business, often aiming to transform the 

system whose dysfunction helps create or aggravate major socio-economic, environmental or 

political problems. This helps promote embedded innovation, in which the new value propositions 



 

 

 

are jointly developed by different teams, creatively combining the capabilities of students with 

different backgrounds. The programme will start in 2014. 

 

RESEARCH 

Principle 4. Research: We will engage in conceptual and empirical research that advances our 

understanding about the role, dynamics, and impact of corporations in the creation of sustainable 

social, environmental and economic value. 

The Business Ethics Centre at Kozminski University is involved in different research initiatives on 

Corporate Social Responsibility and related issues in partnership with other players from 2001, 

organizing the first European launch of Global Compact in Poland and taking part in the first Global 

Compact Learning Forum in 2002. Kozminski University was a strategic partner to ABIS (formerly 

EABIS) in the CSR Platform project financed by the Sixth Research Framework Program of the 

European Union and RESPONSE project. We are finalizing the EU-funded research project CSR 

IMPACT, 2010-2013. The project uses a common conceptual framework to develop and apply tools 

that enable assessment and comparison of CSR impacts – at micro (company), meso (sectoral and 

regional) and macro levels (nations states and EU). Indicators will be developed to assess the 

contribution of CSR impacts on EU policy objectives, for growth, competitiveness (including 

innovation), quality of jobs and environmental sustainability. A large-scale inter- and trans-

disciplinary empirical investigation was carried out using four complementary methods: econometric 

analysis, company case studies, an analysis of different companies and industrial networks and a 

Delphi study. All studies were focused on five sectors important across the EU-27. Recommendations 

are addressed to policy-makers, especially those dealing with CSR and the Lisbon and Gothenburg 

Strategies, also business leaders, CSR practitioners, civil society and the research and education 

community. 

The regional project “Internal Dimensions of Corporate Responsibility”, as a part of ABIS Corporate 

Founding Partner Funding Program, was coordinated by the Kozminski University Business Ethics 

Centre in co-operation with the Center for Business and Society CEU Business School, the Graduate 

School of Management St Petersburg State University and CSR Ukraine. The aim of the project was to 

select the best corporate social performers from companies operating in CEE and to prepare a 

collection of educational case studies. The project was finalized in 2013 with a useful and practical 

case studies booklet for MBA students. The collection of 8 teaching case studies will be distributed 

not only among MBA students but  among other academic institutions to integrate CSR into 



 

 

 

mainstream management education and executive education in CEE countries and to integrate CEE 

topics into management education in different academic institutions and other countries. 

The new research project “Sustainable lifestyles 2.0” was prepared by a consortium of 14 leading 

universities from Europe, including Kozminski University, and will be financed in the frame of FP7 by 

the European Commission. The key idea of the research project which starts at the end of 2013 is to 

explore, describe, understand, and enhance the active roles of users and consumers in shaping the 

green economy in Europe. It revolves around two of the European Union’s strategic priorities: 

generating ‘smart, sustainable and inclusive growth’ within its member states while effecting the 

systemic transition to a low-carbon society. Without profound shifts in consumption, scientific 

progress will by itself achieve sub-optimal outcomes and impacts on current production and 

consumption models.  

This project will therefore focus primarily on the demand side of Europe’s economy and the critical 

role of users and consumers. Typically, users or consumers are perceived as adopters of sustainable 

products, developed by companies. Thus, a lot of attention is paid to the (non-) diffusion of 

sustainable products. From this perspective users or consumers are seen as (more or less) passive 

recipients of sustainable products. In contrast, we propose to investigate the productive, innovative 

and entrepreneurial roles of users in developing new sustainable products, services and systems. The 

productive, innovative and entrepreneurial roles of users are largely unexplored, offering great 

potential for the theory and practices of sustainable lifestyles towards a green economy in Europe. 

While acknowledging the value of companies, we want to investigate paths towards a sustainable 

society, which is more user-centred and user-driven. We plan to focus on the active roles of users in 

shaping sustainable energy, sustainable living, sustainable food, and sustainable mobility. These 

consumption areas account for the main impacts of current European lifestyles. 

Another project being prepared is “Universities as Corporate Stakeholders: Leveraging from CSR 

Strategies to Build Partnership” (U-STAKE). This project addresses the prospects of collaborative 

approach for higher education institutions in the successful transition to a knowledge based 

economy and society. It aims to make a significant contribution to the implementation of mutual 

understanding between academic worlds of the European Union and the partner countries, 

promoting the modernisation of higher education and building up the capacity of higher education 

institutions for opening up to society at large through successful contribution to sustainable and 

relevant university partnerships. Project objectives are structured around the main policy areas 

governing the current trends of higher education worldwide. It revolves around two of the strategic 

themes: support the modernisation of higher education systems in the partner countries through 

development of partnerships with enterprises and increase in institutional and financial autonomy 



 

 

 

and accountability. It will lead to modernisation of curricula in academic disciplines, to overall 

governance reform and development of international and multi-sectoral relations. 

U-STAKE brings together academics, management and administrative staff from 15 institutions: 

higher education institutions from European countries (Germany, France, Poland, and United 

Kingdom), from Eastern Neighbouring area countries (Azerbaijan, Belarus, Georgia and Ukraine), one 

Ukrainian NGO and one Slovenia-based association (Central Eastern European Management 

Development Association - CEEMAN). The project moves beyond traditional attitude to the role of 

higher education institutions as the independent centres for research and development of students 

with clear institutional barriers that impede effective knowledge and practical solutions exchange. 

This proposition promotes a co-evolution of academia and business sectors into more effective joint 

actors in the social arena to build a capacity for collaborative contribution, to reach a multiplier 

effect and creative possibilities of such an attitude. In doing so, it builds directly on the “Europe 

2020” strategy putting forward for the coming future three mutually reinforcing priorities: smart, 

sustainable and inclusive growth.  

 

PARTICIPATION 

Principle 5. Partnership: We will interact with managers of business corporations to extend our 

knowledge of their challenges in meeting social and environmental responsibilities and to explore 

jointly effective approaches to meeting these challenges. 

Principle 6. Dialogue: We will facilitate and support dialog and debate among educators, students, 

business, government, consumers, media, civil society organizations and other interested groups 

and stakeholders on critical issues related to global social responsibility and sustainability. 

 

The Career Office is an important link between KU and the corporate world. It offers carefully 

selected jobs and internships to KU students and alumni. Besides employment offers, it organizes 

workshops, training and seminars, often in cooperation with companies (e.g. Deloitte, KPMG, 3M, 

Toyota Motor Poland), continuous guidance, and support in practice oriented competitions. 

Currently, KU has more than 50 agreements with partner companies. In 2012, the following 

companies joined to the list of cooperative agreements: Reckitt Benckiser, Alior Bank, Unilever, Bank 

Pekao SA, Ernst & Young, KPMG, L’Oreal, PwC, QLOC S.A., and Accenture. 

KU Doctoral Programme is yet another example of KU’s commitment to combining practice with 

theory and developing a dialogue between academia and practitioners. The participants of the KU 



 

 

 

doctoral programme are both, full-time research assistants, who wish to pursue academic careers, 

and active businesspeople, who aspire to become experts or consultants. This unique composition of 

students creates an invaluable and intellectually stimulating environment closing the gap between 

academia and business practice, in accordance with our mission statement. 

Another important facet of formal cooperation between Kozminski University and the business world 

is the organization of joint conferences, which is managed by or with support of the Centre of 

Excellence. These events provide excellent opportunities for the exchange of experiences and 

opinions between academia and the outside world. The most important contribution of the KU 

corporate partners is consultancy and professional opinions regarding curricula and delivery 

processes. In that respect, these partners strengthen KU’s ties to the business environment and 

facilitate environmental scanning, in particular communicate employers’ needs and expectations, 

consult on KU’s strategy, and offer students and alumni employment opportunities. 

Kozminski University through its Business Ethics Centre is actively involved in interactions with 

managers from most successful companies in the field of Corporate Social Responsibility in Poland 

and in the CEE region, especially in the frame of the long-term partnership with Responsible Business 

Forum, affiliated to CSR Europe. Some of the examples are: The Responsible Companies Ranking in 

Poland (seven editions from 2007), The Award for the Best CSR Report in Poland, MedKompas Poland 

- Siemens Integrity Initiative, Verba Veritatis Award for the Best Student’s Thesis on Business Ethics, 

The Nestlé Prize in Creating Shared Value or stakeholder panels for different firms. 

The Responsible Companies Ranking prepared by the Business Ethics Centre is published every year – 

it has become an educational tool for a growing group of responsible leaders. Almost 160 companies 

from the Top500 in Poland have already taken part. For many companies it has served as a 

benchmark for maturity in CSR, but the lack of knowledge concerning different instruments to 

properly manage a growing area of CSR was widely expressed by managers working in this field. The 

questions in the survey (66 in the last edition) are in the process of continuous improvement 

according to new challenges on the market and the level of implementation among participating 

companies; changes are discussed in a group of best graduates from KU’s programme learning 

community. Several partnerships were created between NGOs and businesses based on relations 

started during our programme. Some beginners from the first edition are now experts for the next 

edition. 

We are supporting dialogue on corporate responsibility, sustainability and inclusiveness in Poland 

and in the European Union. Kozminski University collaborates with the International Society for 

Business, Economics and Ethics (ISBEE), the European Business Ethics Network (EBEN) via Polish 

Association for Business Ethics (EBEN Poland), and the Academy of Business in Society (ABIS). We are 



 

 

 

cooperating with UNDP Growing Inclusive Markets initiative, providing expertise for reports. We 

believe that there is growing evidence that businesses who engage the poor on the demand side as 

clients and consumers and/or on the supply side as producers, employees and business owners, can 

boost their bottom line while creating value for the poor.  

Two case stories from Kozminski University: “How to create a learning community working on CSR 

development”, and “How to create a new mindset of a typical MBA student in Central and Eastern 

Europe” were included in the Inspirational Guide for the Implementation of PRME: Placing 

sustainability at the heart of management education - launched in June 2012 on the occasion of the 

3rd Global Forum for Responsible Management Education. 

We organized the Fifth International Society of Business, Economics, and Ethics (ISBEE) Congress 

“Tradition and New Horizons: Towards the Virtue of Responsibility”, 11-14.07.2012. The ISBEE World 

Congress, referred to as the ‘Olympics of Business Ethics’, is held every fourth year from 1996. It has 

always succeeded in attracting the best minds in the field of business ethics. The 2012 the Fifth ISBEE 

Congress in Warsaw has been an important part of Kozminski University contribution to European 

wide initiatives on promoting ethical conduct. It was a forum for business and academics to grapple 

with some of the most pressing problems facing businesses all over the world, and the new horizons 

coming from business ethics research to fill a wide range of expectations concerning ethics in 

business and the economy. There were 316 participants from 44 countries, including the USA, Asia, 

Latin America, Western Europe, Central, Eastern Europe and Russia, gathering together with business 

representatives from all continents and discussing the virtue of responsibility in the heart of Europe. 

Over 160 papers were presented. 

 It was a unique congress with a European focus, but a global outlook, that brought together 

representatives from academia, business, trade unions, civil society, public authorities and the 

media. Our main goal was therefore to give further impetus to a much-needed worldwide debate on 

the issue of business in society standards. Especially, there is a need for better understanding of how 

business in Central and Eastern Europe can at the same time create financial value and improve 

people’s lives, to move beyond “business as usual” to innovative partnership with the value for all.  

PRME became a guiding tool in our programmes and projects. We have recognised that every 

successful initiative in the field of “Business in Society” should be based on understanding of the real 

challenges on a particular market in meeting social and environmental responsibilities. We started to 

facilitate a dialogue among academics, business consultants, managers, civil society organisations 

and journalists on a practical level. PRME encourages our University to start a radical transition, 

because we are convinced that concern with social issues and a commitment based on the principles 

of fairness and justice will be a defining characteristic in the near future. 



 

 

 

In March 2013, the Ministry of Science and Higher Education in Poland, in partnership with UNDP, 

organized in Warsaw a national conference on PRME. The keynote speaker at this conference was 

from Kozminski University. The goal was and continues to be, to create an educational platform to 

meet growing concerns of the market in responsible leadership. It will help involve more students, 

academics and companies along this journey. Corporate responsibility is an area in which we all are 

desperately looking for the unusual solutions because we are facing unusual challenges. We are all 

part of the problem and together we can all be part of the solution. Everyone can be and should be a 

change maker. 

 

 


