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In 2019 the Gerald Schwartz School of Business at St. Francis Xavier University became a signatory to the PRME Initiative.  
This commitment on our part is consistent with the social justice ethos of our institution going back to its founding in 1853.  
As a small, primarily undergraduate university, our mission has been, and continues to be, focused on the development of 
graduates who have a calling to serve their professions and their communities.

The commitment to PRME’s Six Principles is consistent with the Schwartz School’s aim to educate the next generation of 
business leaders on responsible management approaches that will allow for an equitable and sustainable global economy.  
We are committed to the principles of corporate social responsibility and helping our students understand and embrace the 
values that will facilitate the advancement of these objectives.  Indeed, the first “strategic imperative” within our Schwartz 
School Strategic Plan makes clear that a key objective is to “ensure our program offerings make explicit the centrality of 
social responsibility and community leadership.”

This report represents our first opportunity to highlight our efforts and initiatives related to advancing the PRME principles 
within the curriculum and educational experiences of our students in the Gerald Schwartz School of Business.  It reaffirms our 
School’s commitment to the advancement of responsible management education, as well as the inculcation of CSR principles 
within our teaching, research, and outreach.

Timothy Hynes PhD
Professor and Dean, Gerald Schwartz School of Business
St. Francis Xavier University

AN INTRODUCTION 
FROM THE DEAN
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Welcome to the inaugural SIP report for the Gerald Schwartz School of Business at St. Francis Xavier (StFX) University, in 
beautiful Nova Scotia, Canada. A further word about our location: StFX is located in Mi’kma’ki, the ancestral, unceded and 
unsurrendered territory of the Mi’kmaq, to whom we express our gratitude for being able to live and work where we do. We 
acknowledge that this territory is covered by the Treaties of Peace and Friendship, and that we are all treaty people. 

Upon agreeing unanimously to become a PRME signatory two years ago, faculty within the Schwartz School struck a PRME 
Steering Committee on which six faculty members volunteered to serve. We have since engaged in a process of listening and 
learning, keen to understand the myriad ways in which the School may already be aligned with PRME along with the gaps that 
represent opportunities for improvement. In many ways then, this report provides a baseline inventory upon which we aim to 
grow. PRME updates have become standing agenda items within departmental meetings, allowing us to shine a spotlight on 
relevant developments in teaching and research while catalyzing future action. We have been aided in this journey by others 
within the PRME community both locally and globally, and we are keen to develop our network in the years ahead.

Members of the PRME Steering Committee include (in alphabetical order): Professor Louise Brennan, Dr. Mark Fuller, Dr. Brad 
Long (Chair), Professor Rhonda McIver, Dr. Bobbi Morrison, and Dr. Bhavik Parikh. We quickly determined that the perspective 
of students also was vital to add to our committee and so were pleased to welcome Hannah George and Cassidy Pettipas to 
the PRME Steering Committee in our “student-at-large” positions. They serve as a two-way conduit, allowing the Committee 
to become aware of student-led initiatives and for our obligations as PRME signatories to find their way onto the agendas of 
student societies and groups. 

The Committee is very grateful to Andrew Conde, the Graphic Designer for StFX, for the time and creativity he spent making 
this report presentable, and to Maria Ludlow, Administrative Assistant to Faculty, for helping us gather up some of the loose 
ends. Thank you both. We are also grateful to our colleagues for journeying with us, for providing input into this report and 
for showing interest in how we can deepen our commitment to responsible management education and advance sustainable 
development. We think that the story we tell in this report is compelling. Schwartz students have the potential to be introduced 
to ‘doughnut economics’, complete AIM2Flourish projects, hear from relevant guest speakers, participate in community-based 
service learning, engage in research on topics related to social responsibility, compete in ethics-themed case competitions, start 
their own social enterprises, and lead initiatives all on their own that have a positive social impact. Despite all this, there is much 
more to be done, and we conclude this report as most SIP reports do by looking forward.

Finally, we acknowledge the unique times we are living through right now as a global pandemic rages all around us. As we 
bear witness to the devastation wrought by COVID-19 globally, we offer our solidarity with higher-education institutions across 
the world who amidst this hardship are still pursuing, through a commitment to PRME, the vision of a more just and sustainable 
future for all.    

Respectfully submitted,

Dr. Brad Long
John. T. Sears Chair in Corporate Social Responsibility
Chair, PRME Steering Committee

LETTER FROM THE PRME 
STEERING COMMITTEE
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Established in 1853, St. Francis Xavier University (StFX) is consistently recognized as one of the best universities in Canada. 
StFX exceeds the needs of today’s undergraduates through providing the very best academic experience -- outstanding 
teaching, exceptional  hands-on research opportunities, and global  exchanges -- all within Canada’s most vibrant and   
inspiring residential campus. Here, the focus is on the academic and the personal development of every student, making 
community and social engagement a large part of the learning experience. Our students are academically strong and highly  
engaged in every aspect of life, determined to make a positive impact on the world.   

About StFX University
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Canada’s future business leaders are today’s inspired students.  
If you could design the perfect undergraduate business school, it would be delivered by accomplished professors who 
bring “real-world” experience to the classroom. It would feature smaller classes anchored by hands-on learning. It would 
attract a diverse, international student body.  It would be situated on a beautiful, modern campus, in an inspiring town 
of warm people. And, it would produce some of Canada’s most accomplished business leaders.  It would be the Gerald 
Schwartz School of Business. 

About the Gerald Schwartz 
School of Business
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• ACCOUNTING • ENTERPRISE SYSTEMS 
• ENTREPRENEURSHIP • FINANCE • INTERNATIONAL BUSINESS 

• MANAGEMENT & LEADERSHIP • MARKETING

27 FULL TIME FACULTY

836 FULL TIME STUDENTS

3 DEPARTMENTS

7 MAJORS

# of students by year of study # of students by location of origin

306

469

61
215

226189

206

SCHWARTZ IN NUMBERS 

•Nova Scotia  •Rest of Canada
•International 

•First-Year  •Second-Year 
•Third-Year •Fourth-Year

(2020-2021)
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OUR VISION, MISSION AND VALUES

VISION
Inspiring the next generation of leaders

MISSION
We empower people to design creative solutions for a complex world

STRATEGIC IMPERATIVES

VALUES

Equity And Access
Teaching Excellence
Research Excellence

Experiential Excellence
Innovation
Professionalism

Innovative And Relevant Programming
Exceptional Student Experience
Enhanced Research And Scholarships
Stronger Alumni And Community Connections
Greater Brand Awareness

Service And Social Responsibility
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What is PRME?
Principles for Responsible Management Education (PRME) is a United Nations-supported initiative founded in 2007 whose 
mission is to “transform management education and develop the responsible decision-makers of tomorrow to advance 
sustainable development” (https://www.unprme.org/about).  

PRME aligns business and management schools with the work of the UN Global Compact through six guiding principles, 
while highlighting the role businesses can play in helping to realize the 2030 UN Sustainable Development Goals (SDGs). 

In a world where the pace of change and the magnitude of risks facing business are unprecedented, the PRME framework 
helps to promote the sense of responsibility, urgency and ethic needed amongst future busines leaders – our students. 

At the Gerald Schwartz School of Business, PRME honors who we are – a business school grounded in the values of service 
and social responsibility, within a university for which social justice, community engagement, active citizenship, and a global 
sense of responsibility are hallmarks of our history and core to our DNA.

https://www.unprme.org/about
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ICON LEGEND

Principle 1: 
Purpose

Principle 2: 
Values

Principle 3 : 
Method

Principle 4: 
Values

Principle 5: 
Partnership

Principle 6: 
Dialogue

THE 6 PRINCIPLES FOR RESPONSIBLE 
MANAGEMENT EDUCATION:

THE 17 SUSTAINABLE 
DEVELOPMENT GOALS:

Throughout this report, we will be using the icons shown below in reference to the principles of PRME and the SDGs.
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The pace of change, and magnitude of risks, facing business is unprecedented. In response, the United Nations put forth the global 
Sustainable Development Goals (SDGs) as a framework for unified action towards ecological sustainability and shared prosperity.  
Business leaders are thus called upon to (i) protect the earth’s biosphere, which supports all of life, and (ii) to promote a type of  
prosperity that is just, equitable, and inclusive, and which improves the human condition. The United Nations PRME initiative is  
a framework to promote this sense of responsibility, urgency, and ethic amongst future business leaders – our students. At the Gerald 
Schwartz School of Business, PRME honors who we are – a business school grounded in the values of service and social responsibility, 
within a university for which social justice, community engagement, active citizenship, and a global sense of responsibility are  
hallmarks of our history and core to our DNA.

Background and Rationale:
The pace of change, and magnitude of risks, facing business is unprecedented.

• Socio-economic trends show a growing global population, increasing national GDP, and mounting economic inequality.
• Environmental trends include a warming climate, fresh water scarcity, and more intense weather events.
• Together, these trends – among others – are characteristic of an epoch called “the Anthropocene”, which has been dubbed “the 
 Great Acceleration”i.
• Private sector activity has significant public impact and contributes to these trends; this requires examining the decisions that 
 business leaders take within social and environmental contexts.
• Many of these trends pose serious threats to regional economies and global stabilityii, and as such are a risk to the way business 
 is currently conducted worldwide.

In response, the United Nations put forth the global Sustainable Development Goals (SDGs) as a framework for unified action 

towards ecological sustainability and shared prosperity.

• The SDGs are embedded in the 2030 Agenda for Sustainable Development, which was adopted in 2015 by all UN member states.
• There are 17 SDGs ‘to transform our world’, ranging from targets for gender equality, good jobs and economic growth, responsible
 consumption, decent work, clean water and sanitation, climate action, peace and justice, ending poverty, and quality education,
 among othersiii.
• The intent of the SDGs is to align actors from all sectors of society – public, private, and civil – in their work
 towards a sustainable and prosperous future.

Business leaders are thus called upon to (i) protect the earth’s biosphere, which supports all of life, and (ii) topromote a type of 

prosperity that is just, equitable, and inclusive, and which improves the human condition.

• The private sector is an important stakeholder in our networked global community and, as such, business leaders have a responsibility
 to contribute to the achievement of the SDGs.
• Recognizing the potential impact that business could have, the United Nations Global Compact (UNGC) was formed. The UNGC
 is a voluntary network of almost 10,000 businesses that supports awareness of, and action towards achievement of, the SDGs within
 the private sector.
• A key contribution of the UNGC has been to legitimize the corporate responsibility agenda worldwideiv.
• Combined with a sense of urgency, systemic changes can be realized to improve the social impact of business activity upon our 
 economies, societies and our biosphere.
• The first step in developing responsible business leaders begins with educational opportunities for students to explore some of these
 global challenges.

FACULTY INVITATION
As we began our journey as new PRME signatories, the PRME Steering Committee developed the following brochure for 
all faculty within the Schwartz School of Business to summarize the rationale behind our support for PRME and to invite all 
faculty to respond to its call to action.



 

10

The United Nations PRME initiative is a framework to promote this sense of responsibility, urgency, and ethic
amongst future business leaders – our students.
• PRME is a framework developed specifically for institutions of higher education.
• There are six principles of PRME:
 i. Purpose – developing student capacity to work toward an inclusive and sustainable global economy
 ii. Values – incorporating values of global social responsibility into academic activities
 iii. Method – creating educational methods that enable effective learning experiences for responsible leadership
 iv. Research – engaging in conceptual and empirical research around the impact of corporations in the creation of sustainable value
 v. Partnerships – interacting with business leaders to ground activities in real experiences
 vi. Dialogue – facilitating dialogue amongst stakeholders on critical issues related to global social responsibility and sustainability
• PRME also states that our own organizational practices should exemplify the values and attitudes we are attempting to foster among
 our students.
• Implementation of PRME is based on the principle of continuous improvement, as defined, measured, and reported on by the 
 participating institutions.

PRME @ Schwartz:

At the Gerald Schwartz School of Business, PRME honors who we are – a business school grounded in the values of service a 

nd social responsibility, within a university for which social justice, community engagement, active citizenship, and a global  

sense of responsibility are hallmarks of our history and core to our DNA.

• Furthermore, an overwhelming majority of students surveyed globally are requesting a focus on sustainability within their business
 degreesv.
• In recognition of this context, on 22 May 2019, via a letter of support to the PRME Secretariat from our Dean and following 
 unanimous approval from the faculty, the Gerald Schwartz School of Business joined the UN PRME initiative.
• We are joining 19 other business schools in Canada (only one other school in the Atlantic Provinces) and around 800 worldwide 
 in making this commitment.
• Much of what we do already is consistent with a PRME mandate; our formal alignment reminds us all that we must do more.

As educators and scholars, we are invited to join together in this important mission to:

• address social and environmental impacts in our curriculum,

• to develop social connectedness in our pedagogy,

• to make sustainability questions central to our research, and

• to promote dialogue, partnerships and public outreach that is courageous enough to challenge the status quo and elevate 

 sustainable prosperity as the centerpiece of our purpose and values.

i Steffen, W., Broadgate, W., Deutsch, L., Gaffney, O., & Ludwig, C. (2015). The trajectory of the Anthropocene: The Great Acceleration. 

The Anthropocene Review, 2(1), 81–98.
ii http://reports.weforum.org/global-risks-2019/shareable-infographics/?doing_wp_cron=1576596487.0627729892730712890625
iii https://sustainabledevelopment.un.org/?menu=1300
iv Rasche, A., McIntosh, M., & Waddock, S. (2013). The UN Global Compact: Retrospect and prospect. Business and Society, 52(1), 6-30.
v https://primetime.unprme.org/2017/03/27/what-do-students-think-about-responsible-management-education/

http://reports.weforum.org/global-risks-2019/shareable-infographics/?doing_wp_cron=1576596487.0627729892730712890625
https://sdgs.un.org/goals
https://primetime.unprme.org/2017/03/27/what-do-students-think-about-responsible-management-education/
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PRME and the 
Schwartz Student 
Experience
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PRME AND OUR CURRICULUM (i)
Featured Courses: 

BSAD 101: Introduction to Business 
This is a required course offered every Fall for all first-year business students.

In introductory classes on the purpose of business, students read the Davos Manifesto 2020 along with the Business Round-
table’s Statement on the Purpose of a Corporation. Students were also taught about planetary boundaries and introduced to 
Kate Raworth’s “doughnut model” of an ecologically and socially sustainable economy. The point here was to remind  
students of the social impact of businesses and how businesses exist to serve society and all of its stakeholders, and that they 
must operate within limits. These ideas were reinforced as the course progressed, in particular in introductory classes on 
corporate social responsibility and how ethical principles need to inform decision making. Finally, students also were introduced 
to the 17 SDGs and how business goals can be aligned toward certain global goals, and how this creates opportunities for 
business solutions to help create a more sustainable and just world. This framed students’ introduction to business as a force 
for good. Assigned weekly posts on the class discussion forum often referred back to these themes (for example, an open 
discussion about which SDGs could be advanced by specific business initiatives).

Source: https://doughnuteconomics.org/about-doughnut-economics

Principle 2: 
Values

Principle 3 : 
Method

https://www.weforum.org/agenda/2019/12/davos-manifesto-2020-the-universal-purpose-of-a-company-in-the-fourth-industrial-revolution/
https://www.businessroundtable.org/business-roundtable-redefines-the-purpose-of-a-corporation-to-promote-an-economy-that-serves-all-americans
https://www.businessroundtable.org/business-roundtable-redefines-the-purpose-of-a-corporation-to-promote-an-economy-that-serves-all-americans
https://www.ted.com/talks/kate_raworth_a_healthy_economy_should_be_designed_to_thrive_not_grow?language=en
https://doughnuteconomics.org/about-doughnut-economics
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PRME AND OUR CURRICULUM (ii)
Featured Courses: 

BSAD 498: Indigenous Business in Canada

This is a new course introduced in Fall 2020 for any interested student. 

Although the SDGs are not specifically relevant to Indigenous peoples, this course covered a wide range of topics connected 
by the overall themes of sustainability and responsible management practices. Students were introduced to the importance 
of decolonizing management practices and to find ways of including indigenous knowledge in workplace contexts. 

Concepts covered include: matters of governance, including laws and treaties; protocols; Indigenous entrepreneurship; 
the moderate livelihood fisheries; Netukulimk; Two-Eyed Seeing; Truth and Reconciliation Commission; free prior and  
informed consent (FPIC); and land-based ecological knowedge. All of these concepts are key to what we could describe 
as responsible management that is relational, distributive, humble, respectful, land-based, decolonizing, and supportive 
of our obligation for reconciliation.

 

Principle 2: 
Values

Principle 3 : 
Method

indigenous business 
business education

Indigenous Business in Canada
Indigenous Business in Canada addresses contemporary concerns and issues in the 
doing of Aboriginal business in Canada, reveals some of the challenges and diverse 
approaches to business in indigenous contexts from coast to coast to coast, and 
demonstrates the direct impact that history and policy, past and present, have on 
business and business education.
 Students who study business in university are not likely to hear about or discuss 
examples of indigenous business successes from across the country. Rarely would 
one see references to indigenous communities, let alone examples of them growing 
multi-million dollar businesses and partnering to lead innovative economic devel-
opment projects that positively impact the national economy. Resources are scarce 
and inadequate, an oversight that is to our detriment.
 Somewhere between a textbook and a book of collected essays, this collection is 
an effort to build on and share the research of indigenous practitioners and scholars 
working in their respective fields. Where possible we share not only concepts, but 
also the voices of Aboriginal leaders, officials, Elders, and other members of Ab-
original communities.

—

Keith G. Brown (PhD) is Vice President, International and Aboriginal Affairs and 
Purdy Crawford Chair in Aboriginal Business Studies at Cape Breton University. 
His professional and academic experience spans local, regional, and national First 
Nation issues and he is recognized as an international educator, author, and speaker 
on the subject of cultural tourism marketing.

Mary Beth Doucette (MBA) is an industrial engineer with an MBA in community 
economic development, and is Executive Director of the Purdy Crawford Chair in 
Aboriginal Business Studies at CBU.

Janice Esther Tulk’s (PhD) research of the past five years has focussed on best prac-
tices in Aboriginal economic development, particularly in Unama’ki (Cape Bret-
on). She is Senior Research Associate for the Purdy Crawford Chair in Aboriginal 
Business Studies. 

Text adopted in this course; image used with permission. 
Brown, K.G., Doucette, M.B. and Tulk, J.E. (Eds.) (2016). Indigenous Business in Canada: Principles and Practices. Cape Breton University Press: Sydney, Nova Scotia. 
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PRME AND OUR CURRICULUM (iii)
Courses in which SDGs are incorporated specifically and substantively:

BSAD 261: Organizational Behaviour
Amongst multiple examples is one course module that builds upon the social determinants of health to examine how 
unequal access to housing, justice, food, health care and more, confounded by race, gender and inherited barriers, are 
evident within and impacted by organizations, with lessons contextualized within the workplace. 

BSAD 335: Consumer Behaviour
Students are briefly introduced to SDGs to frame a major term project, this year being SDG 3 – Good Health and 
Well-being, with students required to recommend how they would apply various consumer behaviour concepts to  
persuade Canadians to continue using COVID-19 prevention tactics as COVID fatigue increased.

BSAD 367: Gender and Management
This course contains a critical examination of SDG 5 – Gender Equality because it refers only to women and girls and 
does not speak to gender as a galaxy, a more complicated construct beyond binary language, which then marginalizes 
the plurality of gender identities and sexual orientations.

BSAD 456: Small Business Management
Equity, diversity and inclusion (EDI) is a strong theme featured in several cases with a particular focus on gender and 
ethnic diversity amongst entrepreneurs / start-ups and systemic barriers to accessing financing. Therefore, the content 
of this course addresses both SDG 5 - Gender Equity and SDG 10 - Reduced Inequalities.

BSAD 474: International Human Resources Management, and BSAD 363: Human Resources Management
Topics elate to the fair and responsible treatment of employees, including workplace health and safety, minimum  
wages and pay equity, anti-discrimination, universal human rights, Global Compact (esp. child labour prohibitions), ILO 
core conventions, labour standard comparisons, and more. 

BSAD 482: Business Intelligence and Analytics
Students are introduced to SDGs and undertake a significant course project collecting and analyzing SDG relevant data 
to understand whether the SDGs are on track to their 2030 targets.

 

Principle 2: 
Values

Principle 3 : 
Method



 

15

PRME AND OUR CURRICULUM (iv)
Courses in which themes of ethics, sustainability and responsibility are 
incorporated specifically and substantively:

BSAD 102: Business Decision Making
Responsible management themes are interjected throughout the course, including in topics related to marketing ethics 
and behavioural impacts of different forms of compensation, and in the selection of news stories that are oriented  
toward areas of ethics and CSR. 

BSAD 358: Business Ethics
A required course for students in three of seven majors, this course offers students a decision making toolkit filled with 
ethical principles that they can use in analyzing specific business topics and in a broader assessment of our economic 
system and the assumptions embedded within it. 

BSAD 382: Introduction to Enterprise Systems
Students complete a major group assignment wherein they work to re-engineer business processes with significant 
emphasis being placed on achieving paperless solutions.

BSAD 452: Comparative International Strategy
Students role played by developing strategic plans for improving the environmental, social and financial sustainability 
of an international non-profit organization, applying various strategic management theories in an international context.

BSAD 461: Leadership
Topics range from classes on values and ethical leadership, to stakeholder and stewardship approaches to leadership, 
to systems thinking, which often leads into a discussion of social responsibility with students encouraged to apply 
these concepts to leader figures / cases and to reflect upon their own leadership identities. 

BSAD 471: Strategic Management 
Students explored triple-bottom line business objectives, strategies, and implementation plans, and their impacts on 
internal and external stakeholders. 

BSAD 473: Advanced Topics in Responsible Management
This course is structured entirely around concepts central to global social responsibility in business and responsible  
management principles, with students immersed in the literature of CSR, shared value, and the institutional field that 
supports and promotes responsibility initiatives and reporting (e.g. UN Global Compact; GRI; etc.). AIM2Flourish projects 
were incorporated into this course in Winter 2021 with four published stories.

 

Principle 2: 
Values

Principle 3 : 
Method

https://aim2flourish.com/innovations?title=&unGlobalGoals=&author=&professor=&school=79221&schoolLocation=&businessType=&business=&location=&city=&state=&regionalCampaign=&prizes=
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PRME AND OUR CURRICULUM (v)
Courses in which themes of entrepreneurship and social entrepreneurship 
are incorporated specifically and substantively:

BSAD 352: Social Entrepreneurship
Students learn about concepts, practices and evaluative criteria relating to social entrepreneurship and how social  
entrepreneurship contributes to social change. Students are introduced to global variations in conceptualizations of 
social enterprise, including both northern and southern perspectives and the impact of context on the strategies and 
processes used in pursuing social purpose. In the 2020-21 year, students co-constructed a private social enterprise 
‘board’ in Pintrest and completed comparative analysis of several selected enterprises. 

BSAD 453: Entrepreneurial Finance
As personal networks give way to professional, larger, institutional sources of financing, systemic barriers grow accordingly, 
and so this course introduces students to variety of financing options available at different stages of development of a 
new venture and addresses the particular challenges of accessibility and prevalence of gender/race/sexual orientation 
barriers.

BSAD 458: New Venture Development
This course allows students to develop and bring to fruition their own entrepreneurial idea through a process of business 
planning and modelling. Sustainable development goals are addressed specifically as part of the brainstorming process, 
prompting students to consider how a business idea might address an SDG, and the integration of positive impact within 
the business / new venture is required. In the 2020-21 year, one project team developed the circular economy aspect of 
a new product; by converting a waste product into a new product, they were able to redirect waste and realize a reduced 
environmental impact. 

 

Principle 2: 
Values

Principle 3 : 
Method
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CO-OPERATIVE EDUCATION
Over the past two years, an average of 38 BBA students have participated in our Co-operative Education option. The story 
that follows shares the experience of one of these students.

The climate crisis is an important and time-bound issue facing our society today. As we work to achieve the 2030 goals from  
the Paris Climate Agreement, innovative tech businesses are leading the way; one of which is CarbonCure. CarbonCure 
specializes in making a greener form of concrete, as concrete production creates an incredible amount of carbon dioxide, 
damaging the environment greatly. CarbonCure finds a solution to this problem through their Ready-Mix product, which 
injects CO2 into cement mix, forming CaCO3. This strengthens concrete, thus reducing the quantity of cement needed in 
builds and reducing costs, and at the same time reducing carbon footprints. 
 
Mairi McKinnon, a student at the Schwartz School of Business at St. Francis Xavier University, began working at CarbonCure 
in the spring of 2020. Beginning as a Co-op summer placement, enabled through the StFX Co-operative Education Program, 
this opportunity blossomed into a part-time position as a Business Development Analyst, with a secured full-time position 
beginning after she convocates from her B.B.A. in Management and Leadership in May 2021. Through her position at 
CarbonCure, McKinnon researches international market potential as CarbonCure prepares to expand outside Canada and 
the United States. She looks into the competition present in these markets, finding contacts of concrete producers and 
scoping out challenges to expansion. 
 
CarbonCure’s mission is to reduce embodied carbon in the built environment by 500 megatons annually. McKinnon  
expresses great pride in working for a company with such progressive goals and describes how the work of CarbonCure is 
contributing to important climate goals in a significant way. Companies such as CarbonCure are leveraging technology to 
create solutions, especially in the fight for climate action and sustainability. 

 

Principle 1: 
Purpose

Principle 3 : 
Method

Mairi McKinnon
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SERVICE LEARNING
Service learning is a specialized form of experiential education that combines academic study and community service. 
Both the students and the community partners learn and contribute concurrently. Students can participate in immersive 
trips or may engage in community based service learning projects within their courses. The following are examples of the 
latter from the past two years.

Courses in which a service learning pedagogy is used include:
BSAD 424 Financial Accounting Theory
BSAD 461 Leadership
BSAD 352 Social Entrepreneurship
BSAD 367 Gender and Management
BSAD 473 Advanced Topics in Responsible Management
BSAD 374 Geographic Information Systems

Principle 3 : 
Method

Principle 5: 
Partnership

Financial Accounting Theory students developed and delivered financial literacy workshops for community groups. Students 
were required to learn about a community group, thereby learning about community offerings, resourcefulness, need and  
resiliency, and then develop a tailored program in support of the development of leaders and learning within both 
the student and the member of the community organization . 

Social Entrepreneurship students worked on behalf of youth entrepreneurs affiliated with the Haitian Centre for Leadership 
Excellence. Working at a distance of several thousand miles, students learned about the entrepreneurship processes 
and challenges faced by peers in Haiti while providing services in the form of business planning and marketing supports 
for clients who directly benefited from these deliverables.   
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GLOBAL ISSUES FORUM
The annual Global Issues Forum brings together students from a range of disciplines into a single class to share how their 
different perspectives can aid in both our understanding of a global issue and ways improve on it. 

On October 5 2020, over 310 StFX students, through three online sessions and 31 different breakout groups, came together 
to discuss COVID-19 and its effects on inequality around the world.

Students in the following Business courses participated in this discussion with students from various Arts and Science programs:
BSAD 357 International Business
BSAD 358 Business Ethics
BSAD 367 Gender and Management
BSAD 498 Indigenous Business in Canada

Principle 3 : 
Method

Principle 5: 
Partnership

https://www.stfx.ca/about/news/global-issues-forum
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GUEST SPEAKERS
Spotlight on Responsible Investing

With the assistance of Tom Wile, Vice President Sales for NEI Investments, students in BSAD 474 Advanced Topics in Responsible 
Management have been the beneficiary of deep insight into the investment industry’s shift toward responsible investing. Wile 
addressed a class of 13 students plus one local investment advisor in February 2020 and an online class of 19 students in 
March 2021. Wile talked to students about responsible investments and how companies like his create investment products 
that are socially responsible while engaging with companies they invest in to improve their social impacts.

 

Principle 3 : 
Method
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CASE COMPETITIONS

CFA Ethics Challenge
2021 marked the second year in which the Schwartz School of Business at StFX  competed in the CFA Ethics Challenge. 
This challenge is an annual opportunity for students to learn about and apply the CFA Code of Ethics and Standards of    
Professional Conduct.

Students who participate in this event are required to complete a series of online training modules which review the   
standards and how they might apply in real working scenarios. The standards cover everything from the prohibition on 
using material non-public information, to disclosure requirements to clients, to overall independence and objectivity. The 
CFA Institute Code of Ethics and Standards of Professional Conduct are essential to the CFA Institute’s mission to lead the 
investment profession by promoting high standards of ethics, education and professional excellence.

By participating in this event, the Schwartz School of Business is helping to both provide effective learning experiences 
for responsible leadership and develop the capabilities of students to become generators of sustainable value for business 
and society. The Schwartz team won this event in 2019-20, our first year of participation, and followed this up with a very 
good virtual presentation in 2020-21, supported by faculty advisors Dr. Long and Dr. Parikh.

Scotiabank Ethics in Action Case Competition
Hosted by Dalhousie University
November 22-23, 2019
This annual competition focuses on values-based management  
and ethical decision making, with case topics this year that 
included child labour, food security and social enterprises

Principle 1: 
Purpose

Principle 6: 
Dialogue
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STUDENT RESEARCH
Principles of Responsible Management Education are evident in the research undertaken by students in the Schwartz 
School in both independent Honours thesis projects and in faculty-led projects where students serve as research assistants.  
Some of these projects are highlighted below.

Honours Student: Bailey Wasdal
Supervisor: Dr. Ken MacAulay
Bailey’s thesis examines the impact of gender diversity on dividend policies. Greater gender diversity should lead to 
better governance in boards and this should be reflected in the dividend decisions of boards. 

Honours Student: Mairi McKinnon
Supervisor: Dr. Brad Long
Mairi’s thesis explores the impact of recent legislation upon a local pulp and paper mill. In the absence of a collective model  
of leadership needed to satisfy this mill’s wicked problem, the Indigenous approach of two-eyed seeing is suggested  
as a model for healthier stakeholder relations

Honours Student: Yitong Liu
Supervisor: Dr. Bhavik Parikh
Yitong’s thesis explores the role of country cultural dimensions and firms’ tax non-compliance in emerging markets. Moreover,  
this research also reveals that high-quality institutional governance can create a fairer and more transparent tax environment  
to encourage companies to fulfill their tax obligations.

Research Assistant: Mairi McKinnon
Supervisor: Dr. Brad Long
Dr. Long and Mairi published a case study with Sage Business Cases that examines the plurality of interests affecting 
a local pulp and paper mill and how their actions violated the interests of many of these stakeholder groups. Teachers  
may use this case as an example of the absence of social responsibility while also appreciating the complexity of  
competing interests.

Research Assistant: Courtney McKay
Supervisor: Dr. Shelley Price
Dr. Price and Courtney are using an appreciative inquiry approach to interview women in leadership in the mining industry 
and their ways of responding to the calls to action for missing and murdered Indigenous women, girls and two-spirit people  
(MMIWG2S) in Canada.

Principle 3 : 
Method

Principle 4: 
Values
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STUDENT SOCIETIES (i)

SCHWARTZ WOMEN IN BUSINESS CONFERENCE – CASE STUDY EVENT
On March 19 and 20, 2021, the Schwartz Women in Business Society held their 6th annual conference, Pushing Perspectives 
2021.

The case competition portion of the conference highlighted Naomi Osaka, the famous tennis player who fought against 
racial injustice by wearing clothing featuring the names of those killed by anti-Black police violence in the United States. 
Delegate groups also discussed issues of anti-Asian violence, noting the recent rise of anti-Asian hate crimes, much of 
which stems from the current Coronavirus pandemic.

Schwartz Women in Business seeks to diversify the image of business and provide opportunities for marginalized groups 
within the Gerald Schwartz School of Business. Through this conference and case competition, Schwartz WIB encouraged 
out-of-the-box thinking for problems of inequality in business environments and wider communities.

Principle 1: 
Purpose

Principle 6: 
Dialogue
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STUDENT SOCIETIES (ii)

ENACTUS “GIRLS MEAN BUSINESS” PROGRAM
Enactus StFX is a social entrepreneurship platform that allows students to build networking and leadership skills while 
making a difference in the local and global community. Their mission is to use entrepreneurial and innovative solutions to 
enable positive social, environmental, and economic change in the StFX community. Enactus StFX recently placed first in a 
regional Enactus competition and looks forward to competing in the national Enactus competition in 2021. 

In the Fall of 2020, Enactus StFX hosted the inaugural Girls Mean Business Program, a free, four-week program for young 
girls in Antigonish. The goal of the Girls Mean Business program is to encourage entrepreneurial skills in young women,  
who represent a statistically small portion of young entrepreneurs around the world. 

 

SCHWARTZ INTERNAL CASE COMPETITION
The Schwartz Business Society (SBS) of the Gerald Schwartz School of Business seeks to enhance the experience of  
business students at St. Francis Xavier University by providing opportunities both socially and academically while inspiring 
students to become leaders and pursue their goals. Established in 2004, the vision of SBS is to be the most active and  
innovative faculty society while providing opportunities that enable all students to excel in their future endeavours.  

On February 20, 2021, the Schwartz Business Society hosted its second annual Internal Case Competition in which  
participating teams analyzed a case pertaining to sustainability and corporate social responsibility. Following the focus  
of first-year professors on PRME principles and the UN’s 2030 Sustainable Development Goals, judges testified to the 
strength of first-year students to comprehend and defend the importance of sustainability and responsibility in business. 

Principle 1: 
Purpose

Principle 6: 
Dialogue
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STUDENT-LED SOCIAL ENTERPRISE

Adam Starr and Maxwell Gauthier are alumni of the Schwartz School of Business at StFX. Upon graduation in 2020, they were 
awarded a Wallace Family Internship, funded by the Wallace Family Entrepreneurship Fund at StFX, to start their own  
business. Their company, Drastic Scholastic Thermoplastic (DST), seeks to tackle a recycling problem by decontaminating 
and repurposing plastic to minimize environmental harm while simultaneously creating employment opportunities.

 
The inspiration for DST came from a 2019 service-learning trip to Ghana. During that trip, Starr and Gauthier began to 

question current waste disposal practices and contemplate the magnitude of environmental damage created as a result. 
Upon their return to Canada, additional research led them to conclude that waste disposal in Canada had significant room for 
improvement, too.  In particular, they were struck by the statistic that 91% of all of Canada’s recyclable waste is not being 
recycled due to contamination with food, bacteria, metals, and more. From here, the idea to bring a small-scale decontamination 
system to Canada was born. Gauthier has since moved on to pursue graduate studies in a different field, leaving the management  
of DST to Starr.

 
DST began small by concentrating its recycling and decontamination efforts locally on the St. Francis Xavier University 

community. Through a biweekly agreement to collect and sort plastic, DST is able to divert recyclable waste that might  
otherwise end up in landfills.  DST then uses machinery located on campus to decontaminate and repurpose plastic. Future 
plans of DST include developing potential revenue streams for the repurposed plastics, including the vending of plastic flakes 
individually, creating plastic composite for use in construction, as well use as sustainable 3-D printer filament.

 
DST’s mission is to use community-based solutions to create value through recycling and repurposing, and to progress one 

step further to living on a planet free from misplaced plastic waste. By combining his business experience and passion for 
climate action, Adam Starr and DST are positively contributing to the larger goal of improving waste management systems 
in Canada. 

Maxwell Gauthier and Adam Starr

https://www.stfx.ca/about/news/DST
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ALUMNI SPOTLIGHTS

Are you an alumni involved in corporate social responsibility and/or sustainability?
WE’D LOVE TO HEAR FROM YOU! 

Please reach out using your existing networks or email us at bba@stfx.ca 
to let us know about your PRME related career path. 

John Cardella, StFX BBA ‘13 
John is a sustainability professional who is passionate 
about helping organizations develop and report on  
environmental, social and governance (ESG) initiatives 
via corporate social responsibility (CSR) reporting. As the 
Director of Growth and Sustainability at Clintar Commercial 
Outdoor Services, John works closely with the Canadian 
franchise network and the corporate head office to grow 
their business through effective sustainability reporting 
and the introduction of new sustainable products and 
services. The Schwartz School of Business is where John 
was first exposed to key concepts that have shaped  
his career. Topics in business ethics, leadership and  
corporate social responsibility inspired him to pursue a 
role where he can exercise his passion for environment 
and sustainability and help organizations become a force 
for good.  

Aleksandr Stabenow, StFX BBA ‘12 
Aleksandr is Co-Founder and Chief Technology Officer for 
Sedna Technologies where he helps companies working 
along the commercial fishing and aquaculture supply 
chains to reduce waste and increase sustainability.  
Sedna’s sensor technologies provide insights into animal 
welfare and product integrity from harvest to plate.  In 
reflecting on how his BBA degree contributed to where 
he is today, Aleksandr notes that one of the key themes 
that stuck with him is business sustainability and the  
triple bottom line. You can still profit while making a  
positive impact on society and your community. Staying 
true to this mindset has allowed him to stay focused and 
make an impact. 

bba@stfx.ca
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Faculty 
Engagement 
with PRME

FACULTY RESEARCH (i)
RECONCILIATION RESEARCH THEME
In response to the Calls to Action produced by the Truth and Reconciliation Commission of Canada, businesses and educators  
alike are encouraged to learn about and seek to remedy past and present harms experienced by Indigenous peoples from 
the colonial policies and practices of settlers in Canada. Several faculty within the Schwartz School of Business conduct 
research that aligns with this agenda.

Dr. Mary Oxner
Dr. Oxner’s work falls within the theme 
of reconciliation with Indigenous 
Women in Atlantic Canada. Work-
ing with Mi’kmaw and Inuit women 
and students in the region, Dr. Oxner 
reports on the unique barriers Indig-
enous women in business face and 
their approaches to overcome those 
barriers.

Dr. Shelley Price
Understanding that food security is 
already a challenge in Canada’s North, 
Dr. Price and her research team are 
exploring the impact of hydroelectric 
dams on marine ecosystems, fisheries, 
and livelihoods, especially subsistence 
and commercial fishers and their 
families.

Dr. Brad Long 
In the context of extractive industries, 
Dr. Long’s latest publication argues 
that CSR may not be an appropriate 
framework for reconciliation unless  
it accommodates the free prior and 
informed consent of Indigenous 
peoples and their spiritual values and 
knowledge.

Principle 4: 
Values

Principle 5: 
Partnership
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FACULTY RESEARCH (ii)
Sustainability, CSR and Governance research

Dr. Neil Maltby
Dr. Maltby’s research focuses on 
artisanal and craft entrepreneurs 
and argues that, in some ways, they 
are the original social enterprises. 
Artisans are closely tied the fabric 
of their communities, tend to employ 
responsible approaches to production 
with small-batch and sometimes 
hand-crafted operations, generally 
take a cooperative approach to sharing 
their knowledge, skills and resources, 
and tend to have clearly articulated 
shared values which guide their 
actions and sense of responsibility. 

Dr. Opal Leung
Dr. Leung undertakes case study 
research in the Canadian cannabis 
industry. The latest project is a study 
of Aqualitas, a Nova Scotian cannabis 
firm that makes sustainability and 
corporate social responsibility central 
in their corporate image. Dr. Leung is 
joined in this project by her colleague, 
Dr. Stefan Litz. 

Prof. Mark MacIsaac
Prof. MacIsaac’s research is premised 
on the notion that nonprofit leaders 
face a series of unique and extreme 
pressures that may impact their ability 
to effectively lead. Interview subjects 
described the pressures under which 
nonprofit leaders work and reported 
leader behaviours consistent with 
public service motivation theory that 
may exacerbate leader stress and 
impact performance. 

Dr. Bhavik Parikh
Dr. Parikh is examining the CSR 
activities of firms in India. Using 
legitimacy theory, he argues that firms 
in India use CSR expenditures as mere 
smoke screens to build a positive 
public image. Firm social impacts, 
including energy consumption and the 
quality of their financial reporting, 
remain unaffected by CSR spending. 

Dr. Bobbi Morrison
Dr. Morrison’s research is centered 
around patient access to health care 
with particular attention to the roles 
that pharmacists play in providing care. 
Current projects include investigations 
of health care access experiences of 
unattached patients, barriers and 
facilitators of community pharmacist 
prescribing, and the impact of 
COVID-19 on patient access to care. 

Dr. Mark Fuller
Dr. Fuller’s research explores the 
intersection of strategic management 
and corporate social responsibility 
(CSR). Document analysis of 84  
large cap Canadian firms suggests  
a parabolic distribution in terms of 
strategic integration of CSR, with some 
firms having little more than a vision 
statement, other firms having a greater 
degree of embeddedness.

Principle 4: 
Values



 

30

PROFESSIONAL DEVELOPMENT FOR 
THE PRME STEERING COMMITTEE 

Our foray into PRME began with a meeting with 
representatives from Saint Mary’s University in 
Halifax, recently named PRME Champions. We 
are grateful to Jane Mulatz, Margaret McKee 
and Samantha Burns for coming to StFX to speak  
with the Faculty of Business and to participate 
in a workshop with our newly formed PRME 
Steering Committee. 

We also participated in the Together|Ensemble 
2020 conference, May 2020. This is Canada’s  
national conference devoted to tracking progress 
on the United Nations Sustainable Development 
Goals (SDGs). 

Members of the PRME Steering Committee also 
attended our first PRME Global Forum, held  
virtually in June 2020. We spread out to learn as 
much as possible from the numerous concurrent 
sessions. We look forward to a return to in- 
person gatherings and the knowledge sharing 
that will happen we can come together again. 
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SCHWARTZ SCHOOL OF BUSINESS 
ORGANIZATIONAL PRACTICES
Because we understand that our own organizational practices should be an example of the values and attitudes we convey 
to our students (the “seventh principle” of PRME), the organizational practices of the Gerald Schwartz School of Business 
are, to a degree, modeling responsibility. 

Our building on campus has achieved the LEED Silver Standard, the benchmark environmental standard in Canada, with 
investments made in lighting, sensors, and geothermal heating and cooling. 

In compliance with Nova Scotia’s waste diversion strategy, we actively promote garbage sorting throughout our building 
to redirect waste into recycling and composting facilities.

When purchasing gifts for guest speakers or at society events, we often use this opportunity to support local consumption 
and our local entrepreneurs (e.g. Peace by Chocolate) and our coffee station is supplied by the Just Us! Coffee Roasters 
Co-op. 

Finally, and not least, we are actively focused on equity, diversity and inclusion initiatives. This comes in many forms, 
including faculty attendance at EDI workshops, and the efforts of our Diversity Committee aimed at understanding the 
composition of our student body and ensuring we provide a welcoming, inclusive and safe space for learning. 

Of course in all areas, much more work can and needs to be done, from our student recruitment efforts to our procurement 
policies, as we seek to model the forms of responsibility we want our students to carry with them when they graduate.

https://www.stfx.ca/about/news/stfx-implements-environmental-initiatives-goal-being-one-greenest-canada
https://novascotia.ca/nse/waste/strategy.asp
https://peacebychocolate.ca
https://justuscoffee.com
https://justuscoffee.com
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LOOKING FORWARD
As we consider our commitment to PRME over the next two years, the PRME Steering Committee has identified the following  
broad objectives. In our 2023 SIP Report, we hope to be able to provide evidence of incremental progress in these eight 
areas:
 
1.  BREADTH OF PARTICIPATION

We will encourage all faculty to respond to the call to action outlined in our invitation (see page 9-10). This may result 
in a greater level of participation across all programs and departments that we may highlight when reporting on PRME 
in our curriculum and faculty engagement with PRME.

 
2.  DEPTH OF EMBEDDEDNESS

In the conversations held with faculty members that led to the content in this report, many noted their ability to be more 
intentional and specific in integrating the SDGs into their curriculum. This may result in deeper levels of engagement 
with these goals and PRME principles as we continue to develop our course content and pedagogies. We hope that the 
PRME Steering Committee may serve as a resource to faculty in this regard.
 

3. COMMUNICATIONS
We will continue to develop both the content and channels of our communications efforts to improve the overall level of 
PRME awareness and literacy amongst our many stakeholders, especially our students. This may, amongst other strategies, 
result in a more well-developed social media presence for PRME within the Schwartz School.

 
4.  DIALOGUE EVENTS

The PRME Steering Committee will consider ways of strengthening our efforts to uphold the sixth principle of PRME. 
Ideas like a PRME research showcase, more guest speakers and other forms of outreach will be considered, along with 
greater levels of engagement within regional and international PRME networks.

 
5.  DECOLONIZING AND INDIGENIZING

As a higher education institution operating in Canada that is focused on developing the next generation of business 
leaders, we are compelled to respond to the Calls to Action produced from the Truth and Reconciliation Commission 
of Canada. This will entail participating in a broader campus-wide effort to decolonize our curriculum and create space 
for Indigenous ontologies and epistemologies.

 
6.  RESPONSIBLE INVESTING

Given the investment industry’s move toward responsible investments, we hope to influence conversations that would 
result in a responsible investing philosophy informing the holdings within our endowment and pension funds. A more  
immediate change in this regard would see such a philosophy guide the portfolio decisions related to the Xaverian  
Capital fund, a portion of the university endowment that has been delegated for management by Schwartz School  
students.  

 
7.  FOCUS ON SUSTAINABILITY

Following upon the focus on our own organizational practices, we will look for opportunities to continue to improve the 
sustainability of our operations to the extent that we are able to influence broader university policies (e.g. sustainable  
procurement; scope 1/2/3 emissions; etc.).

 
8.  DEVELOPING THE STUDENT SOCIETY CONNECTIONS

Partly addressed through enhanced communications efforts, the PRME Steering Committee will continue to encourage 
and support student-led initiatives to support PRME and advance the profile of SDGs in our Business School and campus 
more broadly.

 



 

 

Contact Information:
The Gerald Schwartz School of Business

St. Francis Xavier University
3090 Martha Drive

Antigonish, Nova Scotia, Canada  B2G 2W5
business.stfx.ca

bba@stfx.ca

https://business.stfx.ca
bba@stfx.ca

