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LETTERS OF SUPPORT 

 

 
Gregory Washington, Ph.D. 

President 
4400 University Drive, MS 3A1, Fairfax, Virginia 22030 
Phone: 703-993-8700; Fax: 703-993-8880; Email: president@gmu.edu 

 
   January 1, 2021 
 

PRME Steering 

Committee c/o Mette 

Morsing 

PRME Secretariat 

Foundation for the Global Compact 

685 Third Ave. 12th Floor 

New York, NY 10017 

Dear Dr. Morsing: 

On behalf of George Mason University, and as president of an institution of higher education 

actively engaged with the United Nations-supported Principles for Responsible Management 

Education (PRME) initiative, I am delighted to renew our commitment as a PRME Champion 

for 2021-2022. 

 
Central to Mason's mission is a commitment to providing access to excellence. Our students 

hail from 130 countries and 50 states. More than 40 percent are the first in their families to 

attend college, more than half identify as nonwhite, and yet we exhibit no disparity in 

graduation outcomes regardless of race, ethnicity, or socioeconomic status. This inclusive 

environment fosters the graduates, scholarship, and service-oriented action that best serves 

society. Indeed, both Mason, and in particular, our School of Business, has long shared 

UNPRME's goal to "equip business students with the understanding and ability to deliver 

change tomorrow." 

 
The University, both in vision and practice, provides the foundation for the School of Business' 

pledge to integrate PRME's principles and the United Nations Sustainable Development Goals 

(SDGs) into its educational and institutional fabric. Ultimately, this feeds into the School of 

Business' desire to lead a movement that inspires students to tum business into a force for good 

in the world. 

 
Since our last report, the School of Business has expanded its curricular and co-curricular 

offerings and strengthened regional and community partnerships around responsible and 

sustainable business education. In addition, last Fall, it launched the Business for a Better World 

Center which engages leaders, shapes business education, and prepares tomorrow's leaders to act 

with people, planet, and prosperity in mind. 

 
By elevating Mason into the top tier of global impact universities we can reach our goal of 

preparing today's business leaders for tomorrow's challenges -partnerships with organizations 
such as PRME enable us to continue on that trajectory. 
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Morsing  
January 1, 2021  
Page Two 
 

 

Please find in the next section, additional links to resources that showcase some of Mason's and 

the School of Business' expertise. 

 
About George Mason University: 
https://www2.gmu.edu/about 
 
About the School of Business: 
https://business.gmu.edu/ 
 
About the Business for a Better World Center: 
https://business.gmu.edu/business-for-a-better-world/ 
 
About the Institute for a Sustainable Earth: 
https://ise.gmu.edu/ 
 
Mason's 2014-2024 Strategic Plan: 
https://strategicplan.gmu.edu/2014-strategic-plan/ 
 
Mason's 2017 Strategic Plan Update: 
http://strategicplan.gmu.edu/wp-content/uploads/2017/11/Strategic-Plan-Update-Draft-11.16.17.pdf 
 

Sincerely 
 

Gregory Washington 
 
 
 
  

https://www2.gmu.edu/about
https://business.gmu.edu/
https://business.gmu.edu/business-for-a-better-world/
https://ise.gmu.edu/
http://strategicplan.gmu.edu/wp-content/uploads/2017/11/Strategic-Plan-Update-Draft-11.16.17.pdf
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January 1, 2021 

 
 
School of Business 

Enterprise Hall, 4400 University Drive, MS 1B1, Fairfax, Virginia 22030 Phone: 
703-993-1880; Fax: 703-993-1867 

PRME Steering Committee c/o Mette Morsing 
PRME Secretariat 
Foundation for the Global Compact 685 Third Ave. 12th Floor 
New York NY 10017  
 
Dear Dr. Morsing: 
 
On behalf of George Mason University and the School of Business, I am pleased to submit our 
Sharing Information on Progress (SIP) Report for 2019-2020. George Mason’s School of Business is 
well-poised to both provide thought leadership and make impact around the UN SDGs in the areas 
of curriculum and research, and through engagement with the public and private sectors. 
 
Nearly a decade ago, then President Ángel Cabrera, formalized George Mason’s relationship with 
the UN Global Compact. Our commitment to social impact is no less absolute today than it was 
then. This has been demonstrated not just through word, but through deed. The School is actively 
pursuing relationships with and leadership roles within PRME and PRME relevant groups such as 
Ashoka U, AACSB, EMFD, ABIS, and GRLI to name a few. 
 
Moreover, understanding that a better world is everyone’s business, we have launched the Business 
for a Better World Center, to challenge and partner with businesses and other organizations to tackle 
the complex issues that transcend sectors and borders. Over the past two years, Mason has been 
active in PRME Champion meetings and the PRME Chapter North America conference. In 2021, 
we have committed to hosting the PRME Chapter North America conference. 
 
In sum, and as the following report makes clear, the School of Business at George Mason University 
is committed to the PRME vision. We look forward to collaborating with our colleagues at peer 
institutions to amplify thought and action leaderships, knowledge sharing and peer-leaning with the 
aim of strengthening our collective ability to demonstrate sustainable impact. 
 
Kind Regards, 

Maury Peiperl, 
PhD Dean 
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OVERVIEW AND STRATEGIC PLAN 
 

Background 
Academics, foundations, corporations, and government agencies believe higher education must 
respond to changing student demographics and complex societal needs with innovative 
paradigms. Real-world challenges do not fall neatly into disciplinary boundaries; the world’s 
greatest challenges require people educated in the liberal arts working in tandem with people in 
sciences, engineering, and business. As Vincent Stanley, Director of Philosophy at Patagonia, 
suggests “We live in a time of social and environmental crisis, . . .  To put things right will require an 
unprecedented level of cooperation and civic engagement on the part of human beings. We will need responsive 
government; strong, engaged NGOs and nonprofits; and socially and environmentally responsible businesses to 
produce our goods and services.” 

  
Schools of business have a critical role to play in “putting things right,” and George Mason 
University is uniquely positioned to play a leadership role in the business-for-good space. 
Located in the National Capital Region, George Mason University, a Carnegie Tier-One 
Research University (a top-ranked research institution of higher education), is Virginia’s largest 
public comprehensive research university. We are an innovative and inclusive academic 
community committed to creating a more just, free, and prosperous world. Mason is a 
distributed university with locations in Fairfax, Arlington, Prince William, and Loudoun counties 
in Virginia and a campus in Songdo Korea. Seventy-five undergraduate programs and 123 
graduate and professional programs are delivered face-to-face and through distance education. 
Programs in management, law, the arts, and writing have received national and international 
attention. 
 
Located minutes from Washington, D.C., Mason provides its nearly 40,000 graduate and 
undergraduate students access to rich cultural experiences and the most sought-after 
internships and employers in the country. We have students from all 50 states and over 130 
countries. One-third of our students are first-generation college students, one-third are Pell 
Grant recipients and more than half of our students identify as minorities; we are, for all intents 
and purposes, a minority-majority campus. Recognized for innovation and entrepreneurship, 
remarkable diversity, and accessibility, Mason is also an AshokaU campus noted for strong 
retention and graduation rates of historically under-represented students. Its strategic vision 
(“Mason Impact”) calls for challenge-driven learning responsive to student and employer 
needs.  Central to Mason’s strategic plan is the following question: “What can Mason do—or 
do better—to produce the types of graduates, scholarship, and service-oriented action that will 
best serve society?”  

 
This question, rooted in Mason’s history and culture, defines us as a place where diversity in 
thought, demographics, and field of study is applauded, where mission-driven efforts are 
encouraged, and collaboration with community is rewarded. Because we believe that Mason can 
and should lead the way in equipping business leaders for a better world, we at the School of 
Business have established programming centered on preparing our students to be the 
quintessential Mason graduate: a well-rounded scholar and engaged citizen who is prepared to 
act.  
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Educating our students to be life-long learners and business leaders for the public good means 
fostering multidisciplinary, problem-based, experiential education in real-world contexts. The 
School of Business aims to do just that through a variety of mission-driven programs and 
curricula open to all Mason students. In particular, while infusing Sustainable Development 
Goals throughout our curriculum, expanding impact and engagement initiatives, and providing 
global education opportunities, we offer integrative, hands-on, problem-solving experiences to 
students from across the University. Common to all of our impact programs and curricula is an 
emphasis on sparking student passion, educating changemakers, and transforming student 
aspirations into meaningful and lasting impact. 
 

The George Mason University Strategic Plan 
Our strategic plan, 2014-2024 - https://strategicplan.gmu.edu/2014-strategic-plan/ - affirms our 
commitment to serving as a “university for the world” guided by values including: our students come 
first, diversity is our strength, innovation is our tradition, we honor freedom of thought and 
expression, we are careful stewards, we act with integrity, and we thrive together.  
 
In our revised Fall 2017 plan - http://strategicplan.gmu.edu/wp-
content/uploads/2017/11/Strategic-Plan-Update-Draft-11.16.17.pdf -we affirmed our commitment 
to 12 Strategic Goals, each with a corresponding set of metrics to measure impact. 
 

University Strategic Goals 
 

1. Innovative Learning: Deliver a transformative Mason Learning Experience that is 
experiential, global, and technology rich. 

2. Accessible Pathways: Provide multiple pathways and delivery formats to serve the needs of 
different students. 

3. Return on Investment: Enable All Graduates to Pursue Meaningful Lives and Successful 
Careers. 

4. 100,000 Career Ready Graduates: George Mason University will help meet the demands of 
the commonwealth, the region, and the world for dynamic, creative, collaborative thinkers, 
doers, and problem solvers.  

5. Innovation Engine: Contribute to the economic and civic vitality of the region by driving 
entrepreneurship and innovation and by creating learning partnerships with private and 
public organizations. 

6. Community Builder: Contribute to the cultural vitality of our community through regional 
partnerships and commitments to the arts, athletics, and community engagement. 

7. Well-Being: Become a model well-being university that supports and enhances well-being 
for all of its members. 

8. Diverse Academic Community: Create an inclusive and diverse academic community that 
reflects the diversity of the National Capital Region. 

9. Support Teaching and Scholarship Excellence: Mason will provide an environment and 
resources to support faculty and encourage academic innovation and excellence. 

10. Elevate Research: Strengthen Mason’s research and scholarship portfolio to solidify the 
institution’s position as a public research university of the highest caliber. 

11. Research of Consequence: Enhance Mason research in domains of great academic, 
societal, and economic consequence. 

https://strategicplan.gmu.edu/2014-strategic-plan/
http://strategicplan.gmu.edu/wp-content/uploads/2017/11/Strategic-Plan-Update-Draft-11.16.17.pdf
http://strategicplan.gmu.edu/wp-content/uploads/2017/11/Strategic-Plan-Update-Draft-11.16.17.pdf
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12. Global Learning: Expand opportunities for global learning by creating partnerships and 
programs to support student and faculty mobility and collaboration. 

 
These twelve University strategic goals inform the strategic vision and mission of the School of 
Business. 
 

About George Mason University’s School of Business 
The School of Business creates career-ready business graduates through rigorous, stimulating 
business programs based on a global perspective, industry demand, and leadership. Dedicated to 
excellence in teaching and research, we prepare the next generation of business leaders through a 
range of innovative academic degree programs, executive education programs, and international 
alliances. 
 
The School of Business is fully engaged with the regional business community, graduating highly 
qualified business students, producing research that informs business policy and operations, and 
providing venues for the region's business leaders to work with our students in the classroom and to 
learn from each other. Business leaders and organizations are actively engaged through executive 
education programs, speaker engagements, classroom lectures, case competitions, internships, and 
career placement. 
 
Located just outside Washington, D.C., at the intersection of global business and global politics, the 
School of Business's commitment to the region balances well with the global focus of our programs 
and diversity of our student body. The School of Business enrolls almost 5,000 undergraduate 
students pursuing concentrations in accounting, business analytics, finance, financial planning and 
wealth management, management, management information systems, marketing, or operations and 
supply chain management. The School serves more than 3,000 nonbusiness major undergraduate 
students who are enrolled in our minors and Foundations curriculum (discussed later). Almost 650 
graduate students are enrolled in the Mason MBA, MS in Management, MS in Accounting, MS in 
Real Estate Development, MS in Technology Management, MS in Management of Secure 
Information Systems, and numerous graduate certificates. We also offer executive development 
programs to equip business leaders to meet the demands of today's complex global economy. 
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GEORGE MASON UNIVERSITY, THE SCHOOL OF BUSINESS,  
AND PRME 

 
On July 1, 2012, Mason President Cabrera committed Mason to support the UN Global Compact. 
In February of 2014, the Dean of George Mason University’s School of Business subscribed the 
school to PRME. In December 2018, President Ángel Cabrera and Dean Maury Peiperl elevated 
our membership to Champion Status.  After completing a two-year Champions Cycle, we were 
admitted into the 2020 Champions cohort. Our core team consists of the following members from 
the School of Business:  
 

Dr. Lisa Gring-Pemble, Associate Professor and Co-Executive Director of the Business for 
a Better World Center, lgringpe@gmu.edu. 
 
Mr. Rick Hess, Director of Analytics, Assessment, and Accreditation, rhess5@gmu.edu. 
 
Dr. Anne Magro, Senior Associate Dean for Strategy and Impact and Co-Executive Director 
of the Business for a Better World Center, amagro@gmu.edu. 
 
Mr. Kiel Stone, Associate Director for the Business for a Better World Center, 
kstone1@gmu.edu.  

 
Dr. Magro was elected to the PRME Advisory Council in January 2018 to represent the PRME 
Champions.  Mr. Hess, in his capacity as Director of Analytics, Assessment, and Accreditation, will 
help measure our progress in achieving University Strategic Goals and PRME principles, and Mr. 
Stone will assist with our PRME strategy and responses. 
 

The School of Business and PRME Principles   
The section provides information on the 2016-2017 reporting period. The report is organized into 
sections based on the six PRME principles. 
 

• Principle 1: Purpose: We will develop the capabilities of students to be future generators of 
sustainable value for business and society at large and to work for an inclusive and sustainable 
global economy. 

 

• Principle 2: Values: We will incorporate into our academic activities and curricula the 
values of global social responsibility as portrayed in international initiatives such as the 
United Nations Global Compact. 

 

• Principle 3: Method: We will incorporate into our academic activities and curricula the 
values of global social responsibility as portrayed in international initiatives such as the 
United Nations Global Compact.   

 

• Principle 4: Research: We will engage in conceptual and empirical research that advances our 
understanding about the role, dynamics, and impact of corporations in the creation of 
sustainable social, environmental, and economic value. 

 

mailto:lgringpe@gmu.edu
mailto:rhess5@gmu.edu
mailto:amagro@gmu.edu
mailto:kstone1@gmu.edu
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• Principle 5: Partnership: We will interact with managers of business corporations to extend 
our knowledge of their challenges in meeting social and environmental responsibilities and to 
explore jointly effective approaches to meeting these challenges. 

 

• Principle 6: Dialogue: We will facilitate and support dialogue and debate among educators, 
business, government, consumers, media, civil society organizations and other interested 
groups and stakeholders on critical issues related to global social responsibility and 
sustainability. 
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PRINCIPLE 1: PURPOSE 
 

We will develop the capabilities of students to be future generators of sustainable value for business and 
society at large and to work for an inclusive and sustainable global economy. 

 
 
Our approach to purpose is captured in the School of Business Vision and Mission Statements, 
which declare: 

 
Vision of George Mason School of Business: 
To be a place of opportunity... 
...where learners at any stage come to develop; 
...where enterprises find talent and expertise; 
...where business is a positive force in the world. 
  
Mission of George Mason School of Business: 
We prepare a diverse student body to succeed in a global business environment. We produce 
outstanding scholarship in business and work to maximize the impact of our expertise. We endeavor 
to instill a strong ethical compass, and a lifelong habit of learning, in our students and stakeholders. 

 
Mason is located in one of the most socially diverse regions of the country and thus the school has 
a strong emphasis on providing access to all students, a purpose emphasized in the university’s 
strategic plan. This commitment to diversity is manifest in several ways. The school is 
strengthening existing pathways and creating new opportunities for access so that students— 
regardless of location or resources— may pursue a business degree and become generators of 
sustainable value.  
 
As part of this effort, we are optimizing collaborations with Virginia community colleges, a 
common entry path for first-generation students, and strengthening pathways for international 
students via our commitment to Mason Korea, and expanding global partnerships. Furthermore, 
we are creating online offerings in high-demand disciplines to extend our reach to students who 
cannot attend class at one of our campuses and are developing philanthropic support for student 
scholarships to ensure students have the resources they need. 

 
George Mason has also dedicated itself to becoming a model well-being university that allows all of 
its members to thrive. The School of Business participates in the university-wide Center for the 
Advancement of Well-Being to develop well-being assessment, practices and learning 
opportunities. To support well-being, the School of Business engages faculty and staff on the 
University’s Steering Committee on Well-being, encourages faculty and staff to attend and promote 
well-being events, participates in the annual conference on well-being, implements StrengthsFinder 
assessment in our Business Foundations 103 course, and incorporates information about well-being 
resources into all orientation sessions for new business students. 
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PRINCIPLE 2: VALUES 
 

We will incorporate into our academic activities and curricula the values of global social responsibility as 
portrayed in international initiatives such as the United Nations Global Compact. 

 
Global education is a top priority of the University with the aim of increasing the percentage of 
students who have a global experience. The School of Business also supports and engages the next 
generation of business leaders by providing undergraduate and graduate students with a range of 
opportunities to interact and learn from the global community. For example, the School of Business 
received a George Mason University Global Discovery Grant to support a student trip to Colombia 
that is embedded in a course entitled “Social Impact and Entrepreneurship.” In Colombia, students 
learn about the School’s Honey Bee Initiative (HBI), investigate tri-sector approaches to sustainable 
beekeeping as a means of economic empowerment, and engage in intercultural exchange. We were 
immensely proud to have our efforts recognized in 2020, as HBI’s work in Colombia was selected as 
the 15th best overall social and environmental project in Latin America and the Caribbean by 
the Latinoamérica Verde awards. The project was selected due to the results it has achieved in 
promoting sustainable development and the conservation of bee biodiversity. 
  
With a focus on investigating the role of business in creating meaningful social change and on 
developing the qualities, skills, resources, and experiences that business leaders need to contribute 
most effectively to the public good, the course is a strong addition to the entrepreneurship minor 
(discussed below and in the Principle 3: Methods section) and to our growing undergraduate global 
study abroad programming. From study abroad programs to internationally focused courses to the 
Mason campus located in Songdo, South Korea to the Global Residency course in six graduate 
programs (MBA, EMBA, MSA, MSM, MSIS, MSTM), the School of Business encourages all its 
students to utilize a global lens in their learning. Our focus on global education prepares students to 
be valuable and engaged contributors to the global network PRME supports. 
 
Course offerings are listed below at the undergraduate and graduate levels that exemplify our 
commitment to educating global leaders. 

 

Undergraduate Offerings 
Minors:   
The School of Business offers several minors to both business and non-business students. Business 
majors can minor in Business Analytics, Entrepreneurship (with a social innovation track), 
Operations and Supply Chain Management, Finance, Marketing, Government Contracting, 
Management Information Systems, and International Business. Non-business majors can minor in 
Business and they can also minor in Entrepreneurship with a social innovation track. These minors 
encourage students to see how business connects to other disciplines and to leverage their ability to 
make an impact in the world upon graduation. 
 
Business Foundations Curriculum: 
Our unique liberal-arts-based undergraduate “Foundations” curriculum offers integrative, hands-on, 
problem-solving experiences to students from across the University. A sequenced series of five 
undergraduate courses, “Foundations” introduces students to the social, global, professional, 
historical, and legal contexts of business. The courses cover topics that cut across disciplinary 
boundaries including: leadership and collaboration, global political economy, ethics, diversity, 
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conflict management, emotional intelligence, critical thinking, and communication and persuasion. 
The sustainable development goals (SDGs) complement the content of this course and are implicitly 
and explicitly discussed in the context of contemporary case studies. “Foundations” attracts students 
of all majors, creating diversity in demographics, thought, and experience in the classroom. This 
diversity, in turn, cultivates the innovative and entrepreneurial spirit so vital to learning 21st century 
skills. Notably, the number of sections of each course offered has grown astronomically from about 
4 sections per course in the first year (2015) to 18-21 sections per course at present. Foundations 
courses, including BUS 100, BUS 103, BUS 200, BULE 303, and BUS 303, are described below. 

 
BUS 100 - Business and Society 
Provides students with a foundation for understanding the role of business in society. The 
course explores the nature and history of business enterprise, the social context of 
business, and the interaction of individuals with business by selecting current events in 
business and analyzing the content as well as the impact of the reported activities. 

 
BUS 103 - Developing Professional Skills 1 
Foundational Elements.  Students investigate and develop their professional skill set. Topics 
include introduction to the business school and business world, what it means to be 
professional, how to consume the business press, and how to research business issues. 
Students develop professional writing and presentation skills, explore career options and the 
job search process, and develop personal, educational, and professional development plans. 
 
BUS 200 - Global Environment of Business 
As the world becomes increasingly connected, business serves as a core institution 
that mediates relations between individuals across national boundaries. This course 
provides an overview of the global environment of business through study of 
political economy, international institutions and international trade theories, and 
global conflicts and cooperation around issues (natural resources, labor, human 
rights, distribution of income, and the environment). 

 
BULE 303 - Legal Environment of Business 
Survey of the legal environment of business, emphasizing legal concepts and legal 
reasoning to prepare students to recognize legal problems and formulate appropriate 
responses. Topics include the federal and state court systems, constitutional and 
administrative law, business torts and crimes, contracts and business ethics. 
 
BUS 303:  Developing Professional Skills II:  Advanced Elements  
In this course, students continue to develop their professional skill set. Topics covered 
include understanding the modern work environment, business ethics and professional 
responsibilities, and professional judgment. Students also hone their professional writing and 
presentation skills, prepare for the job search process, and develop personal job search and 
professional development plans. 

 

Our curriculum integrates responsible management issues across disciplines, additional School of 
Business courses exemplifying responsible management education include: 
 

ACCT 370 – International Accounting 
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Course examines entities reported as a multinational company or entity whose reporting 
obligations to stakeholders are located in a different country. Course focuses on effects of 
financial reporting, managerial planning and control, international taxation, and international 
financial statement analysis on multinational reporting entity, and as the convergence of U.S. 
Generally Accepted Accounting Principles and International Financial Reporting Standards. 
 
FNAN 440 – International Financial Management 
Introduces management of contemporary firm's international financial operations. Topics 
include foreign exchange risk, political risk, returns and risks of international projects, 
international money and capital markets, financial accounting, capital structure, and cost of 
capital. 
 
FNAN 483 - Ethical and Professional Standards in Finance 
This course is a complete study of the Code of Ethics and Standards of Professional 
Conduct. The material focuses on all ethical issues that may arise in the financial industry 
and will include: duties to clients, integrity of capital markets, professionalism with clients, 
duties to employers, investment analysis, conflicts of interest, and duties as a CFA/CFP 
charter member. 
 
MGMT 412 - Diversity in Organizations 
Emphasizing intrapersonal, interpersonal, organizational, and societal phenomena 
relevant to issues of diversity. Examines phenomena and processes in general and with 
regard to specific dimensions such as gender, race, and ability. Designed to increase 
students’ knowledge of diversity in organizations, understanding others’ perspectives, 
and ability to work well with people who differ from themselves. 
 
MGMT 454 – Social Impact and Entrepreneurship 
This course takes an experiential, business-oriented, multidisciplinary case study approach to 
exploring the growing field of social innovation and enterprise: that is, the course 
investigates the historical context of social entrepreneurship, methods and models of social 
enterprises, marketing social innovation, limits of market-based models, skills needed to 
tackle wicked problems, and qualitative and quantitative methods for assessing and 
measuring impact. 
 
MGMT 461 - Cross Cultural and Global Management 
Explores theory and practice of managing culturally diverse organizations in domestic 
and international contexts. Topics include management customs and practices in 
different world regions, cross-cultural communication and learning, and the 
developing culturally and internationally sophisticated employees and managers. 

 

MKTG 407 – Global Marketing 
Multidisciplinary approach to global and international marketing from viewpoint of business 
management. Examines major marketing issues affecting companies operating in a global 
environment. Students achieve understanding of economic, political, and cultural differences 
among nations as they affect marketing opportunities and operations, and develop skills to 
identify and evaluate global and international marketing opportunities. 
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MKTG 455 - Ethnic and Multicultural Marketing
Ethnic and Multicultural Marketing examines the critical marketing issues and opportunities 
that have arisen with the changing U.S. demographics. The focus is domestic markets. The 
growth in minority populations indicates a need for specialized approaches for the entire 
marketing mix. Segmentation can be powerful when considering non-mainstream markets 
if the marketer understands and capitalizes on the different approaches cultural and ethnic 
groups use as consumers. 
 
MKTG 481 – Marketing in the Nonprofit Sector 
Examines the unique challenges of applying marketing principles and practices to not-for-
profit groups such as human service and philanthropic organizations, museums, health and 
wellness advocates, educational institutions, industry associations and government. Emphasis 
on case studies, team work, and projects. 

 

Graduate Offerings 
In addition to the specialized graduate courses, the School of Business uses a teaching model on 
ethics and sustainability developed by our faculty that serves as the foundation for teaching ethics 
across the curriculum in our graduate programs. In addition to these core elements, several 
specialized courses are also part of the curriculum, as listed below. 

 
ACCT 670 - International Accounting 
International Accounting is study of entity reported as multinational company or entity 
whose reporting obligations to stakeholders are located in a different country. Course 
focuses on effects of financial reporting, managerial planning and control, international 
taxation, and international financial statement analysis on multinational reporting entity, 
and as the convergence of U.S. Generally Accepted Accounting Principles and 
International Financial Reporting Standards. 

 
ACCT 743 – Corporate Financial Reporting 
Addresses contemporary issues in corporate financial reporting. Focuses on role of financial 
reporting in providing decision-useful information to participants of capital market, and 
theoretical and empirical assessments of its performance 
 
ACCT 737 – Fraud and the Law 
Provides an overview of US legal system including law-making process, structure of court 
system, and how frauds are brought to trial, prosecuted and resolved. Explores common 
fraud statutes used to penalize wrongdoers. Course will examine evidentiary rules including 
types of evidence, hearsay, impeachment and privileges. Highlight the legal requirements for 
serving as an expert witness and testifying in court. 
 
ACCT 742 – Corporate Governance and Ethics 
Focuses on developing understanding of corporate governance issues and ethical decision 
making. Topics include examination of internal and external international governance issues, 
and ethical analysis in current business environment. 
 
ACCT 795 - Global Accounting Environment 
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Examines the activities of accounting firms competing in the global business environment. 
Students will observe these activities in residency and study the decision-making processes of 
international accounting firms to develop an understanding of the regulatory environment of 
global accounting. 
 
BGMT 678 – Business Strategy and Firm Leadership 
Capstone focusing on strategy development at business unit and corporate level. Cases, 
readings, and project format familiarize students with strategic management function and 
help develop analytical, organizational, and managerial skills to analyze complex business 
situations. Opportunities to integrate knowledge gained in prior course work. 
 
BGMT 695 – Global Business Perspectives 
Includes a weeklong international student study tour lead by a full-time School of Business 
professor. Students interact with business and government leaders, participate in seminars, 
and visit sites of local or multinational companies. Focus on developing an increased 
understanding of global markets, competition, business strategy, and business opportunities 
in addition to the social and cultural dimensions of global business. 
 
MBA 742 - Corporate Governance and Ethics 
Focuses on developing understanding of corporate governance issues and ethical decision- 
making. Topics include examination of internal and external and international governance 
issues, and ethical analysis in current business environment. 

 
MBA 797 - Special Topics in Business 
This course title has covered diverse topics including the recent addition of 
sustainability management for a global economy. 
 
TECM 702 - Building High Performance Global Teams 
This course seeks to deepen your understanding of human behavior in organizations 
and to improve your ability to manage human capital from a global business 
perspective. Topics include effective managerial learning, problem solving, decision 
making, building and maintaining effective work relationships, building and leading 
teams, and motivating and evaluating performance from a cultural and international 
business context. 

 
TECM 752 - Global Technology Management 
Provides the opportunity for students to spend a week in a country or countries that are 
leading edge in technology and technology management. Students visit corporations and 
governments and interact with corporate and IT executives, and government leaders. Topics 
include CIO and eGovernment, commercialization of emerging technologies, national 
competitiveness, international development, global supply chains and virtual teams. 

 
TECM 753 - Global Leadership Perspectives 
This course will focus on understanding global dimensions of doing business across borders 
that IT leaders need to understand to conduct their business successfully. It has become 
essential that IT leaders understand the political, legal, economic, social, and technological 
issues that impact business operations in other countries. Global supply chains and 
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integration of technology through global networks require an understanding of global 
operations, differences in negotiating contracts, and importance of establishing relationships. 
Understanding differences and similarities in developing and emerging markets is key to 
reverse innovation success in these markets. This course is designed around industry 
perspectives with various experts on global topics participating in the classes. 

 

Study Abroad & Global Residencies 
Undergraduate Study Abroad:   
All of George Mason University’s study abroad exchange programs are run through Mason’s Global 
Education Office. They have over 50 partnerships with universities all over the world. The most 
popular for business majors are Kedge in Marseille, France, UTS in Sydney, LUISS Guido Carli 
University in Italy, Universidad Carlos III in Madrid, Jonkoping in Sweden, and Yonsei in South 
Korea and, of course, our Mason Korea campus in Songdo, South Korea. Recently, the School of 
Business has offered internship for credit abroad for students interested in gaining work experience 
in another country. In 2019, The School of Business sent 168 undergraduate business majors and 
minors on a study abroad program experience. At the start of the spring 2020 semester, we had 153 
applications for short term or semester exchange study abroad experiences (we had to cancel all 
programs due to the global pandemic). The School of Business intends to continue offering spring 
and winter break study abroad trips linked to specific courses when we are again able to travel. We 
have offered spring break immersion trips in Italy and Colombia and intend to expand offerings in 
Dubai and South Korea.  
 
Graduate Study Abroad and Global Residencies:  
A special required course in several of our graduate programs is the week-long international study 
tour known as the Global Residency. The residency is offered in the final semester of the program. 
While venues change with the world economy, past residencies include Taiwan, Thailand, India, 
Japan, Sweden, Belgium, England, Ireland, Tunisia, Czech Republic, Germany, Korea, Taiwan, 
Brazil, and Argentina. Students meet business and government leaders, participate in seminars, and 
visit sites of local or multi-national companies. Our most recent residencies include: 
 

2018 Global Residencies 
MBA: 
Dubai- 16 students 
Ireland- 26 students  
Portugal- 27 students 
South Africa- 28 students 
  
EMBA: 
South Africa- 12 students 
  
MSTM & MSIS: 
Finland- 29 students 
  
MSA: 
Germany- 25 students 
Ireland- 25 students 
Silicon Valley- 18 students 
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MSM:  
Iceland- 52 students 

  
2019 Global Residencies 
MBA: 
January trips 
Chile- 19 students 
Dubai- 22 students 
Ireland- 17 students 
South Africa- 14 students 
  
June trips 
China- 18 students  
Colombia- 16 students 
Ireland- 22 students 
  
MSTM: 
South Africa- 20 students 
  
MSA: 
Ireland- 27 students 
Prague & Berlin- 28 students 
Silicon Valley- 18 students 
  
MSM:  
Ireland- 33 students 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 19 

PRINCIPLE 3: METHOD 
 

We will create educational frameworks, materials, processes and environments that enable effective 
learning experiences for responsible leadership. 

 
Integral to the development of learning experiences that foster the acquisition of responsible 
leadership skills are our School of Business Centers of Excellence:  
 

Business for a Better World Center 
Today’s challenges cross disciplines, cultures, and national borders, and they will only be solved if 
we work together. For the sake of our planet and people across the globe, George Mason’s School 
of Business commits to remaking business education, and the School’s Business for a Better World 
Center is taking the lead on this effort.  
 
The Center believes a better world is everyone’s business and therefore both challenges and partners 
with businesses and other organizations to tackle the complex issues that transcend sectors and 
borders. Using the United Nations’ 17 Global Goals as its North Star, the Center bring together 
leaders from every sector, shape business education into a force for positive change, and prepare 
tomorrow’s leaders to further the common good.  
 
The Business for a Better World Center: 

• Educates the next generation of leaders so they are ready to take on the world’s complex 
challenges 

• Generates knowledge that transforms business “as usual” 

• Brings together leaders across sectors to exchange ideas and generate new ways of doing 
things 

• Changes the world for the better by actively engaging in action-oriented partnerships with 
organizations and communities 

• Leads an international movement to reshape business education for the world 
 
Motivated by its mission, the Center is able to draw on expert faculty from not just the Business 
School, but across the entire University. Many of these faculty are award winning researches, noted 
for excellence in teaching, or both. With their help and guidance, the Center has the knowledge and 
skill to design and implement an innovative and rich curriculum that is thought-provoking, offers 
distinctive learning experiences, and moves the School forward in its desire to reshape business 
education with people, planet, and prosperity in mind.  
 
A few of its initiatives deserve particular mention: 

• Impact Fellows Program: The George Mason School of Business serves many students who 
are under-represented in business:  over 40 percent are the first in their family to attend 
college, over 30 percent receive Pell Grants, and only 25 percent identify as white 
Americans. To ensure these students are given every opportunity to thrive, the Business for 
a Better World Center is taking a bold and pioneering approach to engage those at risk of 
being left behind. Designed to equip tomorrow’s business leaders with the skills to make 
positive change in the world, this program delivers an innovative education tailored to first-
year students from groups not seen enough in business. This includes members of lower 
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socio-economic status, first-generation college students, students of color, LGBTQ+ 
students, and disabled students. Launched in Fall 2020 with its first cohort of 30 students, 
over two years these students will learn about social impact anchored in the United Nations 
Sustainable Development Goals. The program will prepare these students to tackle society’s 
most pressing challenges. They will take courses together, experience speakers and activities 
outside of the classroom, engage in a residency where they will learn and apply social 
enterprise concepts in a domestic or global setting, and have an internship within the 
responsible business space. Students are paired with faculty and professional mentors.   

• Internship Opportunity: Internships have become increasingly important as gateways to 
employment post-graduation. They are also crucial opportunities for students to learn about 
themselves, identify passions, and enhance career skills. However, often offered with low, or 
no pay, or in locations that require students to incur additional temporary living expenses, 
internships remain out of reach for many. The implications of this arrangement are long-
lasting and disproportionately impact students from underserved populations – a group 
George Mason is very familiar with. To address the barriers inherent in the current 
internship system, the Center, working in tandem with Career Services, has established the 
Internship Opportunity Program. The program provides funding to students that makes it 
possible for them to accept unpaid or low-paid internships and features fellowships to 
support students completing unpaid internships throughout the academic year and summer 
as well as grants to cover living expenses while students complete an unpaid internship away 
from home. All interns will be paired with a faculty or alumni mentor during the internship 
period.    

• Honey Bee Initiative: Serving as an exemplar of tri-sector partnership - Fairfax County, 
Community Foundation for Northern Virginia, Covanta, and Beltway Brewing Company to 
name a few – efforts on behalf of sustainable business, the Honey Bee Initiative (HBI) offers 
opportunities for the Mason community to address the honey bee crisis. Specifically, HBI 
offers opportunities for engaging in scientific research, art projects, innovative teaching and 
research (e.g. artificial insemination, pollen research, beekeeping), community outreach, and 
study abroad (to work with indigenous communities in South America).  These 
opportunities are vital for developing 21st century skills and creative or entrepreneurial 
intelligence so critical to addressing our world’s “wicked” problems.  These same abilities 
also are fundamental to life-long learning and career success.  From “smart hive hackathons” 
and student-developed sustainable bee businesses to on-campus educational apiaries, HBI 
exemplifies innovative, experiential, challenge-based education at its finest in ways that 
bridge theory and practice. 
 

Center for Innovation and Entrepreneurship 
The Center for Innovation and Entrepreneurship (CIE) is an interdisciplinary hub in the School of 
Business that supports innovators and changemakers from all Mason schools and programs. From 
innovative courses and clubs to startup trips and competitions, CIE offers participants opportunities 
to explore and learn about creativity, innovation and entrepreneurship, experiment with concepts 
and tools, and startup a venture or initiative.  Three areas led by the Center are important to discuss 
in more detail. 

• The Mason Innovation Lab serves as a crucial node in Mason's innovation ecosystem. 
The lab provides physical space, a community, and a process that serves to support and 
accelerate teams of Mason innovators and entrepreneurs. While the Lab is managed by 
the School of Business, its programming is available to innovators and entrepreneurs 
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from all of Mason's colleges and schools. Many of the projects mentored have social or 
environmental value creation as a core element of the innovation effort. 

• The Annual Deans' Business Competition (a regional competition in 2018) provides 
students and recent alumni the opportunity to gain first-hand experience with 
entrepreneurial actions such as opportunity identification, team formation, idea 
validation, customer and product development, business model innovation, and 
communications and presentation skills. As of 2017, the competition has three tracks, 
one of which is a social entrepreneurship track with an endowed first place prize. 

• The Entrepreneurship Minor provides students (business and non-business majors) with 
an interest in learning more about elements of new venture creation the ability to gain a 
strong set of entrepreneurship acumen. In combination with the school's expanding co-
curricular entrepreneurship programs, the minor in entrepreneurship will provide an 
experiential platform to grow student skill sets, networks and professional portfolios.  
The social innovation track within the minor provides a solid foundation in ethical 
leadership, impact and engagement, and sustainability. 

 

Center for Government Contracting 
Serving as a nexus for government, industry, and academia to explore issues in government 
contracting, the vision of the Center for Government Contracting is to establish the first-in-the-
nation university center to address business, policy, regulatory and other issues in government 
contracting. 
 
Activities to implement this vision will focus on three lines of effort: Research, Collaboration, and 
Education and Training. The School of Business is uniquely positioned to create this center by 
virtue of the composition of our faculty and students as well as our geographic co-location with 
the Federal Government and many headquarters and major facilities of companies that make up 
the $500 billion government contracting (Gov-Con) industry. 
 

Center for Real Estate Entrepreneurship 
The Center for Real Estate Entrepreneurship at George Mason University strives to advance real 
estate research and education in real estate development and finance. Working in partnership with 
leading real estate developers, professionals, and organizations in the Washington, D.C. area, the 
center develops relevant content for the business and academic communities. 
 
The Center serves to 

• advance real estate knowledge through innovative and pertinent multidisciplinary research 
on real estate development and finance. 

• address critical and timely issues of interest to the development and finance communities. 

• hold seminars, workshops, symposia, and forums to examine the current state of the 
industry and to anticipate future industry opportunities and challenges. 

• support the highest quality real estate degree and executive education programs that prepare 
both students and industry professionals alike for tomorrow's real estate environment, 
specifically the MS in Real Estate Development. 

 
The center acts as a catalyst between the Master of Science in Real Estate Development academic 
program and the real estate industry. It provides MS in Real Estate Development students with a 
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forum for professional development and offers them unique opportunities to connect with the real 
estate development community. In that spirit, Gunston Hall Realty Ventures, a private real estate 
investment fund administered by the Center for Real Estate Entrepreneurship, offers graduate 
students of the MS in Real Estate Development program the opportunity to act as student fund 
managers to underwrite, recommend, and manage fund investments in real estate projects in the 
metropolitan Washington D.C. area. 
 
The fund aims to provide students a valuable educational experience through exposure to real-world 
investment situations and critical skills in underwriting, acquisition, asset management, and 
dispositions. In dealing with real-world professional counterparts, students will also learn how to 
engage in a professional work environment and to expand their industry network. 
 

Center for Retail Transformation 
The Center for Retail Transformation aspires to be a go-to resource for startup, small, and 
medium sized retailers and other members of the retail ecosystem. 
 
The Center is developing strategic partnerships and alliances with retail sector leaders, trade 
associations, and key government entities with oversight and interaction with the retail sector. The 
center will leverage those relationships to enhance George Mason’s ability to educate retail leaders 
and practitioners, including Mason School of Business students and retail sector visitors from 
around the world. 
 
The partnerships will also inform and enhance the center’s research into retail industry trends and 
changes. The center will produce fact-based, data-driven forecasts of industry trends, as well as 
customer perceptions of retailers and the industry as a whole. Consistent with the School of 
Business’ emphasis on sustainability, the center will promote socially-responsible retail initiatives, 
and encourage the industry to adopt innovative best practices. 
 

Investor Protection and Corporate Fraud Research Center 
The Investor Protection & Corporate Fraud Research Center strives to provide thought leadership 
on investor protection and fraud risk by sponsoring, conducting, and disseminating research in these 
areas. The Center focuses on investor protection activities such as the role corporate governance, 
the role of auditors, insider trading, management disclosures, and the legal and regulatory 
environment of business. The Center’s focus on fraud prevention includes among other things, 
detecting and understanding fraudulent financial and tax reporting, deliberate efforts by 
management to mislead stakeholders, and fraud investigation and discovery techniques. 
 

Curricular Initiatives 
As discussed above, in addition to the minor in entrepreneurship social innovation track, the School 
of Business offers a sequenced series of five undergraduate courses called “Foundations.” These 
Foundations courses introduce students to the social, global, professional, historical, and legal 
contexts of business. The courses cover topics that cut across disciplinary boundaries including: 
leadership and collaboration, global political economy, ethics, diversity, conflict management, 
emotional intelligence, critical thinking, and communication and persuasion.  These courses, in turn, 
support the University’s strategic mission to graduate business students who embody the Mason 
Graduate (well-rounded scholars, engaged citizens, prepared to act) precisely because they rubbed 
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elbows with philosophers, global health advocates, artists, and engineers to name a few.  As a result, 
our graduates are educated to be business leaders for a better world. 

 

Involvement in External Organizations   
Mason has actively pursued relationships with and leadership roles within such organizations as 
Academy of Business in Society, AACSB International, Ashoka U, Aspen Institute, EFMD, GRLI, 
PRME, and UN Global Compact. With PRME Champion or Advanced status since 2014, for 
example, Mason has supported faculty participation in PRME annual meetings and engagement with 
the PRME Champions.   
 
Moreover, Mason is a founding Ashoka U campus and went through a successful renewal process in 
2017. Ashoka U is an initiative of Ashoka, the world’s largest network of social entrepreneurs. 
Building on Ashoka’s vision for a world where Everyone is a Changemaker, Ashoka U takes an 
institutional change approach to impact the education of millions of students. The Exchange is 
Ashoka U’s global gathering for social impact educators - a home for creative problem solvers, 
learners, listeners, and visionaries. Mason has a long history of changemaker education. In fact, as 
one of the original four Changemaker Campuses, Masons relationship with Ashoka U dates back to 
2008. That makes us especially proud to have been selected to host the 2021 Exchange. 
 
Also, in 2017, the Dean, Senior Associate Dean, and Director of Global Impact and Engagement 
joined the GRLI (Globally Responsible Leadership Initiative) Deans and Directors Cohort, 
exploring ways to further embed PRME principles and UN SDGs throughout the curriculum.  The 
Senior Associate Dean has also participated in the PRME North America Conferences, and Mason 
will host the 2022 meeting. Moreover, the School of Business has been involved with the Aspen 
Institute Business and Society symposium as both attendees and presenters. Faculty attending the 
symposium lead discussions in the Foundations Area to further infuse social impact into the 
Foundations curriculum.   
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PRINCIPLE 4: RESEARCH 
 

We will engage in conceptual and empirical research that advances our understanding about the role, 
dynamics, and impact of corporations in the creation of sustainable social, environmental, and economic 

value. 
 
School of Business faculty members, many of whom are former or current business 
professionals, are widely published in leading business journals and are respected for their 
expertise. They are deeply engaged in the regional, national, and global business communities, 
acting as consultants to government, business, and nonprofit clients. Faculty academic expertise 
combined with real-world experience provides a bridge in the classroom from academic theory 
to business practice. Faculty pursue research projects addressing current leading global business 
issues including offshore outsourcing, international financial risk, and comparative systems of 
innovation and have received and continue to seek extramural funding for research on business 
practices for managing emerging technology and generating new businesses. Many of our faculty 
have achieved international renown because of their ground-breaking work in areas such as 
executive compensation, effects of insider training on stock and e-commerce, and internal work 
groups and teams. Our business and university faculty’s research resulted in a Carnegie Tier One 
research classification as a top-ranked research institution of higher education.   
 

Additionally, to engage and connect with the expertise available across the University, the Business 
for a Better World Center established a series of monthly Lunchtime Conversations. These informal 
sessions are designed to be a place to share unique perspectives and knowledge on topics 
surrounding the intersection of business and the UN Global Goals. Ultimately, they are seen as 
vehicles to drive research, curriculum, and policy action at the University. 
 
Many of the School of Business faculty engage in research that seeks to understand the social 
and environmental implications of global business activity.  Relevant research projects and 
publications produced during the reporting time period are presented below. The publications 
have been subdivided and are classified as either socially or environmentally focused. 

 

Social Focus 
• Aldatmaz, S., & Brown, G. W. (2020). Private equity in the global economy: Evidence on 

industry spillovers. Journal of Corporate Finance, 60, 101524. 
 

• Burris, E., Rockmann, K., & Kim, Y. (in press, 2017). The Value of Voice (to Managers): 

Employee Identification and the Content of Voice. Academy of Management Journal.  

• Chen, L., Srinidhi, B., Tsang, A., & Yu, W. (2016). Audited Financial Reporting and Voluntary 

Disclosure of Corporate Social Responsibility (CSR) Report. Journal of Management Accounting 

Research, 28 (2), 53-76, doi: 10.2308/jmar-51411.  

• Chen, L., Dong, Y., Ng, J., & Tsang, A. (2019). Cross-listings and voluntary disclosure: 
International evidence. Journal of Financial Reporting, 4(2), 89-113. 
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• Chen, L., Krishnan, G. V., & Yu, W. (2018). The relation between audit fee cuts during the 
global financial crisis and earnings quality and audit quality. Advances in accounting, 43, 14-31. 

 
• Dane, E., & Rockmann, K. W. (2020). Traveler’s Mind: A Narrative-Based Account of Working 

and Living Mindfully. Journal of Management Inquiry, 29(3), 330-337. 
 

• Earnest, D. R., Rosenbusch, K., Wallace-Williams, D., & Keim, A. C. (2016). Study Abroad in 

Psychology: Increasing cultural competencies through experiential learning. Teaching of Psychology, 

43 (1), 75-79.  

• Ganju, K. K., Atasoy, H., McCullough, J., & Greenwood, B. (2020). The Role of Decision 
Support Systems in Attenuating Racial Biases in Healthcare Delivery. Management Science. 
 

• Goldberg, D. G., Soylu, T. G., Grady, V. M., Kitsantas, P., Grady, J. D., & Nichols, L. M. 
(2020). Indicators of Workplace Burnout Among Physicians, Advanced Practice Clinicians, and 
Staff in Small to Medium-Sized Primary Care Practices. The Journal of the American Board of Family 
Medicine, 33(3), 378-385. 

 

• Greenwood, B. N., Hardeman, R. R., Huang, L., & Sojourner, A. (2020). Physician–patient racial 
concordance and disparities in birthing mortality for newborns. Proceedings of the National Academy 
of Sciences, 117(35), 21194-21200. 

 

• Gring-Pemble, Lisa and Germán Perilla. 2020.  "Sustainable Beekeeping, Community Driven-
Development, and Tri-Sector Solutions with Impact" Corporate Governance: The international journal of business 
in society. Vol. ahead-of-print No. ahead-of-print. https://doi.org/10.1108/CG-01-2020-0019 

 

• Kitching, K., Pevzner, M., & Mashruwala, R. (2016). Culture and Cost Behavior: A Cross-

Country Study. International Journal of Accounting.  

• Maanda, P. M., Abratt, R., & Mingione, M. (2020). The Influence of Sport Sponsorship on 
Brand Equity in South Africa. Journal of Promotion Management, 1-24. 

 

• Maunze, O. B. R., Abratt, R., & Mingione, M. (2020). Impact of Internal Branding on Student 
Engagement: Insights from a South African University. Services Marketing Quarterly, 41(2), 124-
144. 

 

• Matos, K., O'Neill, O., & Lei, X. (2018). Toxic leadership and the masculinity contest culture: 
How “win or die” cultures breed abusive leadership. Journal of Social Issues, 74(3), 500-528. 

 

• Liu, X., Mishra, A., Goldstein, S., & Sinha, K. (in press, 2017). Towards Improving Factory 
Working Conditions in Developing Countries: An Empirical Analysis of Bangladesh Ready-
Made Garment Factories. Manufacturing & Service Operations Management.  

 

• Pawlewicz, R., D'Amico, D. C., Earley, P., & McGeehan, A. (2017). Where are All the Black 

Teachers? Discrimination in the Teacher Labor Market. Harvard Educational Review, 87 (1), 26 - 

49, doi: 10.17763/1943-5045-87.1.26.  

https://doi.org/10.1108/CG-01-2020-0019
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• Reid, E. M., O'Neill, O. A., & Blair‐Loy, M. (2018). Masculinity in male‐dominated occupations: 
How teams, time, and tasks shape masculinity contests. Journal of Social Issues, 74(3), 579-606. 
 

Environmental Issues 
• Agrawal, V. V. & Bellos, I. (2017). The Potential of Servicizing as a Green Business Model. 

Management Science, 63 (5), 1545-1562.  

• Bellos, I., Ferguson, M., & Toktay, B. (2017). The Car Sharing Economy: Interaction of Business 

Model Choice and Product Line Design. Manufacturing & Service Operations Management, 19 (2), 

185-201.  

• Bockstedt, J., Druehl, C., & Mishra, A. (2015). Problem-Solving Effort and Success in 

Innovation Contests: The Role of National Wealth and National Culture. Journal of Operations 

Management, 36, 187-200, doi: http://dx.doi.org/10.1016/j.jom.2014.12.002.  

• Gring-Pemble, Lisa and Germán Perilla. 2020.  "Sustainable Beekeeping, Community Driven-
Development, and Tri-Sector Solutions with Impact" Corporate Governance: The international journal of business 
in society. Vol. ahead-of-print No. ahead-of-print. https://doi.org/10.1108/CG-01-2020-0019 
 

• Mishra, A., Sinha, K., & Thirumalai, S. (2017). Project Quality: The Achilles Heel of Offshore 

Technology Projects? An Empirical Investigation of Project Execution Capabilities. IEEE 

Transactions on Engineering Management.  

• Naor, Michael, Cheryl T. Druehl, et al. "Overcoming barriers to adoption of 
environmentally-friendly innovations through design and strategy: Learning from the failure 
of an electric vehicle infrastructure firm." International Journal of Operations & Production 
Management 35.1 (2015): 26-59. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

https://doi.org/10.1108/CG-01-2020-0019
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PRINCIPLE 5: PARTNERSHIP 
 

We will interact with managers of business corporations to extend our knowledge of their challenges in meeting social 
and environmental responsibilities and to explore jointly effective approaches to meeting these challenges. 

  
Partnerships established by the School of Business include both external and internal relations. The 
school reaches out to local and regional corporate managers and firms to engage them directly with 
our students and faculty. The School also maintains several internal collaborations that cross-
disciplinary boundaries. These partnerships provide our students access to specialized knowledge 
and relationships with experts and professionals in the areas of social and environmental 
responsibility. They also allow us to provide business expertise and perspectives to these respective 
constituencies. More information on these partnerships is provided below. 
  

External Partnerships 
Contributing to the cultural vitality of our community through regional partnerships and 
commitments to the arts, athletics, and community engagement is an important component of the 
George Mason University vision. The School of Business supports this overall goal and also 
develops partnerships to expand and strengthen community engagements with regional players. 
Recent initiatives have begun to connect the School more closely with regional organizations, such 
as the Chambers of Commerce and Northern Virginia Technology Council, in order to develop 
programs and offerings that enrich our communities. The school also partners with a number of 
area corporations. Partnership areas often include: 
  

• Student Club Activities 
• Student Support, Awards and Scholarships 
• Co-Curricular Programs 
• Career Center Activities and Programs 
• Executive Education 
• Research Collaborations 

  
Partners are crucial players in maintaining our high academic and professional standards. Corporate 
partnerships help attract opportunities and expertise for our students and faculty. Recent 
partnerships include: 
  

• Curriculum Redesign Support: 
AndersenTax , Aronson LLC, Baker Tilly Virchow Krause, LLP, BDO USA LLP, 
CliftonLarsonAllen, LLP, CohnReznick, Deloitte Tax LLP, Dixon Hughes Goodman LLP, 
Ernst & Young LLP, Federal Aviation Administration, Frank & Company, P.C., 
Government Accountability Office,Financial Management and Assurance, Grant Thornton, 
LLP, Grossberg Company LLP, Kearney & Company, PC, KPMG, LLP, Miller Consulting 
Group, LLC, PBMares, PricewaterhouseCoopers (PwC), RSM US LLP, Rubino & Co, 
RyanSharkey, Thompson Greenspon & Company, Young Accountancy Group.   

 

• Student Support and Scholarships: 
EagleBank, Great American Restaurants, L.T. Services, Baker Tilly Virchow Krause, LLP, 
Volkswagen of America, Inc., The Community Foundation for Northern Virginia, The 
Stevie Awards 
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• Academic Initiative Establishment/Support:  
ABBTECH Professional Resources, Aronson, LLC, Array Information Technology, CGI 
Technologies and Solutions, Inc, CohnReznick LLP, CSS-Dynamac, Deloitte, Dempsey 
Fontana, PLLC, DLA Piper, LLP, Eagle Ray, Inc., Ernst & Young, LLP, Evans 
Incorporated, Government Contract Solutions, growth.[period], Harris IT Services, 
Houlihan Lokey, ICF International, Independent Defense & Space Consultant, Kearney & 
Company, ManTech International Coproration, MetroStar Systems, Next Tier Concepts, 
Inc., Seagrave & Associates, LLC, Sotera Defense Solutions Inc, Sutherland Global Services, 
Trowbridge & Trowbridge, LLC (T&T), Unanet, Venable LLP, Veracity Engineering, 
WashingtonExec, Inc. 
 

Internal Partnerships 
Collaborations within the University community are an excellent way to connect the School to 
important constituents that can benefit from our business and management expertise. They also 
bring in important knowledge and relationships with their partners, thus expanding our impact and 
educational opportunities especially in technical areas related to social or environmental 
management. For example, the School has an ongoing relationship with the Department of Civil, 
Environmental and Infrastructure Engineering (CEIE) and the Department of Environmental 
Science & Policy (EVPP) to provide specialized learning opportunities for our students as well as 
exchanges amongst our faculties. The courses listed below are examples of these opportunities: 

 
CEIE 501 - Sustainable Development 
Introduction to sustainability concepts and terminology including the development and use of 
sustainability indices. Exploration of sustainability tools and frameworks such as the Leadership 
in Energy and Environmental Design (LEED) Green Building Rating System, American 
Institute of Architects Sustainable Design Resources Guide, and the Natural Step (TNS) 
Framework.  Methods for evaluation of sustainable sites, water/energy efficiency, sustainable 
materials and resources, and indoor air quality are presented. 

 
CEIE 550 - Environmental Engineering Systems 
Introduces systems analysis in environmental engineering. Applies linear and dynamic 
programming, computer modeling, and other systems analysis methodologies to solve 
environmental engineering problems related to air, soil, and water pollution. Reviews 
experimental design approaches for the characterization of environmental sites 

 
CEIE 556 - Environmental Law 
Introductory course in the study of environmental laws as they pertain to urban systems 
infrastructure management. Reviews the National Environmental Policy Act, Clean Air 
Act, Clean Water Act, Safe Drinking Water Act, Resource Conservation and Recovery 
Act, Comprehensive Environmental Response, Compensation, and Liability Act, and 
other environmentally related legislation. Also reviews laws for allocation of surface and 
groundwater supplies, and reviews environmental law databases. 

 
EVPP 638 - Corporate Environmental Management and Policy 

Provides understanding of how environmental issues interact with business strategy decisions. 
Emphasizes learning about proactive win-win environmental management strategies being 
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implemented by world’s leading firms, and shows how government policies and regulations 
can be designed to simultaneously promote higher environmental protection and 
competitiveness. Combines mini lectures, participatory discussions. 

 
Honey Bee Initiative 
The Honey Bee Initiative (HBI) is a university-wide effort supported by the Business for a Better 
World Center to empower communities through sustainable beekeeping. Students from across 
George Mason University, regardless of major, are able to engage and participate in its programming. 
The initiative offers opportunities to engage in scientific research, design art projects, connect with 
the community, and even study abroad. Partnerships with government, for-profit businesses, non-
profit organizations, and community members are vital to the success of the initiative. Please see 
Section 3 Method for more information.
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PRINCIPLE 6: DIALOGUE 
 

We will facilitate and support dialogue and debate among educators, business, government, consumers, 
media, civil society organizations and other interested groups and stakeholders on critical issues related to 

global social responsibility and sustainability. 
 
The School of Business encourages dialogue about critical issues related to global social 
responsibility and sustainability in a variety of ways, three of which are outlined below. 
 

Advisory Boards and Councils 
We extend our reach and increase our impact by collaborating with public and private sectors. The 
School has 11 Advisory Boards comprised of more than 250 members, representing more than 200 
organizations. The advisory board and councils provide a unique real-world perspective that enables 
the school and its programs to blend theory and practice in the curriculum and ensures that the 
programs’ curricula meet current industry needs and provide a rigorous education for current and 
future students. 
 
Andersen Tax 
3H Technology  
ABBTECH Professional Resources 
Academic Pathways 
Accenture Federal Services 
AGA Associates 
Aligned2 
Allen F. Johnson & Associates 
Altamira Technologies Corporation 
Amazon Web Services 
Analytics Wealth Advisors  
Anheuser-Busch distributer 
Annandale Millwork & Allied Systems 
Corporation 
Aronson LLC 
Array Information Technology 
Atlantic Union Bank 
Axiologic Solutions LLC 
BAE Systems 
Bain & Co. 
Baker Tilly 
BDO USA, LLP 
Belfer Center, Harvard University 
Booz Allen Hamilton, Inc. 
Bowman Consulting Group, Ltd. 
Bridgewater Health, LLC  
BrigliaHundley, P.C. 
Brown & Brown Insurance of Virginia 
Buchanan Partners, LLC 
Buckingham Strategic Wealth 

CALIBRE Systems, Inc 
Capital One Financial Corporation 
CASE Design/Remodeling Inc 
CATHEXIS 
Centre Law and Consulting 
CGI Federal, Inc. 
Chief Financial Mom 
Citrin Cooperman & Company LLP 
City National Bank 
Civic 
CliftonLarsonAllen 
Cognizant 
CohnReznick LLP 
Community Fdn Northern VA 
Cooper Jones & McLeland, Ltd. 
County of Fairfax, Office of Community 
Revitalization 
CPA Department 
Cresset 
CSS-Dynamac 
Curo Private Wealth  
Cyber-Rx 
DC Realty Advisors 
Deb Cohen, LLC 
Decisive Point Consulting Group   
Delightful Plans 
Deloitte Consulting LLP 
Dempsey Fontana, PLLC 
Design To Delivery Inc 
Didlake 
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Dixon Hughes Goodman LLP 
DLA Piper, LLP 
EagleBank 
ECS  Corporate Services LLC 
Edelman Financial Engines 
Edifecs 
Ellwood Group, Inc 
Entrisor Incorporated 
ePlus Inc. 
Equinox Investments, LLC 
Ernst & Young 
Evans Incorporated 
Everest Care Management  
EverWatch Solutions 
Everyone Matters Inc. 
Eyremount Investment Group 
Fairfax County Economic Development 
Authority  
Fannie Mae 
Federal Aviation Administration 
Fide Professional Services 
Financial Investments, Inc.  
Fitness Design Solutions, LLC 
FJY Financial, LLC 
Flagship Government Relations 
Florin Group LLC  
Foulger-Pratt   
Frank & Company, P.C. 
Gartner 
George Mason University 
Glass Distributors Inc.  
Govini 
Grant Thornton 
Greater Washington Society of CPAs 
Greenstone Realty Advisors 
Grossberg Company LLP 
growth.[period] 
Halvik  
Harris IT Services 
Hassinger Real Estate Development 
Services 
Hilco Redevelopment Partners 
Hirschler Fleischer 
HOAR Construction 
Holland & Knight LLP 
Houlihan Lokey 
Huntington Ingalls Industries 
IBM 

ICF International 
Independent Consultant 
Inspired Possibilities, LLC 
IntegriSys, LLC 
Interactive Government Holdings 
James G. Davis Construction 
Jansen Communications 
Jason Howell Company 
Jeanette M. Franzel, CPA, CIA, CMA 
(Public company Accounting Oversight 
Board) 
JHNA, Inc. 
Johnson & Strachan Insurance 
Jones Lang LaSalle 
Kearney & Company 
KPMG, LLP 
KT Coaching Partners LLC 
LCH Consulting Services 
Leidos Health 
Lend A Box LLC 
Lessard Design, Inc. PC 
LexisNexis 
LifeMark Securities 
Lockheed Martin 
Logi Analytics 
ManTech International Corporation 
MassMutual Capitol Distrct 
MaxHousePrice 
MAXSA Innovations LLC 
McChrystal Group 
McGuireWoods LLP 
MEC Realty Associates 
Melwood  
MetroStar Systems 
Miller Consulting Group, LLC 
MITRE 
Morgan Stanley 
NAIOP Northern Virginia 
National Capital Bank of Washington 
National Defense University 
Navy Mutual Aid Association 
Nodal Exchange 
NVCommercial 
PagnatoKarp 
PBMares, LLP 
Pierce Capital Partners 
Plus3 IT Systems 
PricewaterhouseCoopers, LLP 
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Profitable Good Group 
PwC LLP 
Raytheon Company 
Renaissance Strategic Advisors 
Reston Limousine 
Rooney Properties 
Rubino & Company 
SAIC 
Sandy Spring Bank 
Scott Long Construction 
Second Wave Learning 
Shirley Contracting Company, LLC 
Signature Estate & Investment Advisors, 
LLC 
Simms Showers LLP 
Squire Patton Boggs LLP 
Stanley Martin Companies 
STAT Marketing Inc. 
STS International, Inc 
Tagence, Inc.  
The AES Corporation 
The Beck Foundation 
The Case Foundation 
The Christopher Companies 
The Densmore Group, LLC 
The McLean Group 
The Peterson Companies 
The Popovich Financial Group 

The PROOF Fund 
The Stevie Awards 
Thompson, Greenspon & Co., PC 
Trammell Crow Company 
Trowbridge & Trowbridge, LLC (T&T) 
Trustar Bank 
Unanet  
Unison 
United Nations Foundation 
US Commodity Futures Trading 
Commission (CTFC) 
US Department of Energy 
US Government Accountability Office 
Van Metre Companies 
Veritas Financial 
Village Capital 
VISTA Wealth Strategies LLC 
VLP Financial Advisors  
VMD Corp (Vision|Mission|Drive) 
Walsh Colucci Lubeley & Walsh 
Washington Exec, Inc. 
Wells Fargo 
Wetland Studies and Solutions, Inc. 
WOMANIUM & AES 
Worldwide ERC 
XML Financial Group 
Y-Tech, LLC 
Zell Law, PLLC 

 

Prominent Patriots in Business 
The School of Business alumni honored annually (since 2013) as Prominent Patriots epitomize The 
Mason Graduate as engaged citizens and well-rounded scholars who are prepared to act. Peer-
nominated and peer-selected, the Prominent Patriots represent School of Business alumni as the 
very best in demonstrating citizenship, scholarship, and leadership in their daily lives. Below are the 
2020 recipients - prior recipients can be found at http://business.gmu.edu/alumni/20-prominent-
patriots/ 
 
Britney H. Campbell, '05 Finance  
Founder and CEO, Brit's Wine, Inc.  

 
Sean P. Cassidy, '91 Marketing   
Senior Director, VISA, Inc. 

 
Ryan M Clark, '14 Executive MBA  
Head of Product Management, 
PaymentVision  

 

Edward M. Fortunato, '88 Marketing   
Vice President, Lockheed Martin Corporation 

 
Daniel Harris, '95 Executive MBA  
Senior Management Consultant, Retired - 
SAIC 

 
Mary Ann M. Henker, 96 Management  
President, The Henker Group, LLC 
 

https://vision.gmu.edu/the-mason-vision/our-goal/#graduate
https://vision.gmu.edu/the-mason-vision/our-goal/#graduate
http://business.gmu.edu/alumni/20-prominent-patriots/
http://business.gmu.edu/alumni/20-prominent-patriots/
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Richard L Hubbard, '85 Decision Science, 
'90 MBA  
Executive Vice President, Business 
Development Parsons Corporation  
 
David L. Johnson, '95 Finance  
Partner, Signature Estate & Investment 
Advisors, LLC 
 
Michael Knowles, '03 MBA  
President, Cubic Global Defense Corporation 

 
Michael Ly, 12 Accounting; '13 MS 
Accounting   
Assurance Senior Manager, PwC  
 
Pamela G. Maines, '09 MBA   
Senior Vice President, Business Development 
Empower Energies 
 
Joshua A Montgomery, '04 Finance, '15 
Accounting   
Vice President of Finance, Altamira 
Technologies 

 
Lacey W. Morison, '09 Management   
Chief of Budget and Finance, U.S. Mission to 
the United Nations 
 
Penny G. Nicholakos, '16 Information  
Senior IAM Consultant, Booz Allen Hamilton 

 
Edmund H. Novak, '85 MBA  
Managing Director & Partner, VISTRA  
 
Michael Palmer, '06 MBA  
Acquisition Strategist US Digital Service, 
Department of Homeland Security 

Rayan Rahman, '17 Management   
Founder and CEO, Airposted LLC 

 
Jennifer Rhodes, '05 Executive MBA  
Executive Vice President, Tagence, Inc. 

 
Aaron Rova, '96 MBA   
Global Director, Advertising Sales, Retail 
Industry Google 

 
Tom Sipple, '96 MBA  
Chief Revenue Officer, Motimatic  

 
Andrea E Snader, '06 Marketing  
Vice President Concept Plus, LLC 

 
Bradley H. Stein, '94 Executive MBA  
Vice President and General Manager, Optimal 
Solutions and Technologies 

 
Michael S. VanPatten, '90 MBA  
Chief Financial Officer, True Influence  

 
Joe Whitebread, '15 Real Estate 
Development  
Real Estate Professional   

 
Douglas Andrew Zehner, '92 Accounting  
Regional Chief Financial Officer, Robert 
Wood Johnson/Barnabas Health 

 
Robert B Patrick, BS ‘93 Decision Sci & 
Mgmt Info Syst  
Chief Marketing Officer, UiPath 

 
Jason Howell, BS ‘97 Accounting  
President & Family Wealth Advisor, JASON 
HOWELL COMPANY 

 

Brown & Brown Distinguished Speaker Series 
A diverse group of corporate leaders and government officials discuss the strategic and operational 
issues critical to the nation’s ability to sustain and enhance its competitive edge in a global economy. 
This community-based academic initiative enrich the educational experience of the School of 
Business' students, faculty, and alumni while building and strengthening relationships with the 
region’s business community.  A list of guests that participated in the program during the reporting 
period is presented below: 
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Lara Sweet, BS Accounting '96 
Chief People Officer, Snapchat 
 
Molly Catalano, MBA '08 
Vice President of Marketing and Communications, Five Guys Enterprises 
  
Andy Pharoah 
Vice President, Corporate Affairs & Sustainability, Mars, Incorporated 
 
Sheryl Connelly  
Corporate Futurist, Ford Motor Company 

 

Business for a Better World Speaker Series 

The Business for a Better World Center wants to connect the problems solvers of today with those 
who will change the world tomorrow. Bringing business leaders to campus, and to our students 
specifically, is central to that mission. It is essential our students hear from and have access to those 
who are changing their industries and making progress on the issues discussed in the classroom, and 
are critical to a more sustainable and equitable future. 

  
Through this speaker series, the Center ensures the important issues of the day are being discussed. 
By engaging social impact and sustainability thought leaders from top-tier companies our students, 
faculty and the entire community are able to learn from those who have changed their industries for 
the better, and then apply those lessons in their own lives and careers. The series features one 
speaker a semester, and already have engaged corporate sustainability experts and executives from 
international non-profits, including: 
 

• Jeff Foote, Southface Consulting (current Coca-Cola consultant and former Chief 
Sustainability Officer at Coca-Cola), Fall 2019. 

• Dymphna van der Lans and Jean-Louis Racine, of the Clean Cooking Alliance, Fall 2020. 

• Robert Putnam, Author of Bowling Alone and Upswing, Fall 2020. 

• Kerry Kennedy, President of Robert F. Kennedy Human Rights, Spring 2021. 
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MOVING FORWARD 
 
The School of Business is dedicated to serving as a hub of activity for entrepreneurship and 
innovation activities that create sustainable value.  The School of Business has committed to more 
explicit engagement with infusing SDG’s throughout our curriculum and institutional fabric.  We 
are exploring: 
 

Expanding the Impact Fellows and Internship Opportunity Programs 
Tomorrow’s leaders should define and deliver value to all stakeholders. To prepare them for that 
responsibility, however, business education needs to be reshaped. As described previously in this 
report (Purpose 3, Method), these two programs, operated by the School’s Business for a Better 
World Center, show students the critical role that business plays in addressing the world’s problems 
by providing hands-on, thought-provoking, and distinctive learning experiences. Though launched, 
it is the intention of the Center to expand the reach, and thus impact, of each.  
 

Stakeholder Value Creation Index 

To articulate, define, and measure the stakeholder value being created by our public corporations, 
the Business for a Better World Center is creating and launching a Stakeholder Value Creation 
Index. With an eye toward eventual publication and influencing industry leaders and policy makers, 
this index will provide a holistic, objective, and relevant set of measures that will assist both our 
students and faculty in their research and pedagogy. Whether they reside in business or academia, 
the next generation of change leaders must be able to apply knowledge and data gleaned from across 
all stakeholders of a business to inform and assess business decisions, corporate governance, and 
policy making. 

 

Stakeholder Roundtable Speaker Series 
Like much in our society, the gospel of shareholder capitalism – the belief that the sole purpose of 
a corporation is to make money for its shareholders – is currently experiencing a long-overdue 
reexamination and upheaval. It is becoming increasingly clear that the seemingly intractable issues 
of our time, ever-growing income inequality, persistent gender and racial inequity, and alarming 
environmental degradation will only be addressed if our corporations consider and are judged by 
the value they provide to all stakeholders. Businesses must change their practices to meet the 
changing values and expectations of today, not retreat to what is comfortable or easy. 

 
To help ensure forward progress is maintained, the Business for a Better World Center will host a 
series of dynamic conversations in 2021 and beyond, intent on driving stakeholder capitalism 
further into the mainstream and changing the trajectory of our corporations. These conversations 
will explore stakeholder capitalism, what it means, and how it can be applied to our businesses in a 
world rife with persistent inequality, social injustice, racial bias, and political polarization. 

 

Social Incubator 

The Business for a Better World Center is planning to establish a social incubator on campus and is 
in preliminary conversations with Fairfax County about creating a shared collaborative space. This 
social incubator will mirror a business incubator, but with several key distinctions: (1) Incubate ideas 
and business startups with a singular focus on creating income and employment for people and/or 
in communities living at or below poverty level, (2) Establish social ventures as public benefit 
companies where investor and seed funders should not expect not any profit other than their seed 
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fund, allowing the profit to scale the business and increase the impact for the target populations as 
rapidly as possible, (3) A governance framework by funders, the Center, and the target beneficiaries 
with an eventual goal to transfer ownership to representatives of the beneficiaries after sustained 
success, demonstrated commitment, organization maturity, skilled management/employees and 
adequate profitability. 
 

Problem Solving Consultancies and Community-Based Learning Practice  
We envision interdisciplinary teams of students engaged in experiential learning for one or more 
semesters. Student teams would work with existing organizations to solve real problems (e.g., food 
security, sustainability, human trafficking, healthcare) under the guidance of faculty and business 
mentors. These courses would focus on sustained partnerships with businesses, nonprofit 
organizations, educational institutions, and government and policy organizations. Thanks to a 
$60,000 grant award, the Business for a Better World Center will be able to start making progress 
in this field and will offer a summer 2021 program that addresses the question:  How do approaches to 
social change result in meaningful advancement of community organization goals with people, planet, and prosperity 
in mind?  

 

Curriculum Development Leadership  
Led by the Business for a Better World Center, the School of Business is actively engaged in the 
development of several new courses and minors including a course on social impact and 
entrepreneurship with a global study abroad component and a Minor in Responsible Business (open 
to all Mason students). 
 

Liberal Arts to Business Summer Internship Program 

An internship program that introduces students from small liberal arts colleges to the fundamentals 
of responsible business, and thereby promotes the mission of the School and Business for a Better 
World Center. Launched in 2020 with 11 interns, this is an area ripe for growth.  
 

Launch an Annual Symposium 
This one-day symposium would highlight the research and work Mason faculty and students are 
doing around business and society and feature collaborations with community partners, business, 
government, and non-profit organizations, among others.  We would anticipate making this 
symposium an annual event which will feature panels, workshops, and high-level speakers to 
generate revenue to fund student and faculty engagement in SDG-related work. 
 

Concentration in Business for a Better World 
The School of Business transitioned to a single business degree structure with one Bachelor of 
Science in Business undergraduate degree with eight concentrations, that allows for flexibility and 
nimbleness in responding to student needs and employer demands.  The B.S. in Business enables 
the development of new concentrations within the degree to meet those needs.  We will pursue a 
concentration in Business for a Better World prior to our next PRME CIP report.  
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