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Letter from 
the Dean

December 20, 2020 

In 2017, UBC Sauder committed to a five-year strategic plan asking, “What more might 
be possible if we choose to focus our efforts on how business excellence can serve the 
public interest?” The period 2018-2020 covered in this report gives us an opportunity to 
demonstrate our response. 

At UBC Sauder, our actions are guided by the knowledge that the world needs values-
driven leaders. The commitments we have made as signatories to the Principles for 
Responsible Management Education are aligned with our school’s vision “to build a 
more just, sustainable and prosperous world through business innovation and 
responsible leadership.”

The global pandemic of 2020 has been a time of unprecedented disruption. It also 
brought new urgency to the cross-cutting themes that guide our work: Values, 
Collaboration, Diversity and Global Community.

During the past two years, UBC Sauder advanced responsible business through 
opportunities for all our stakeholders. The school has continued to support faculty and 
students undertaking values-based research. We expanded our curriculum offering 
focused on responsible business, offered opportunities for students and staff to engage 
with responsible business topics, and extended the school’s expertise on values-driven 
business to the business community and society broadly.

We are proud of what we accomplished during the period covered in this report and look 
ahead with excitement to continuing our journey.

Robert Helsley 
Dean, UBC Sauder School of Business 
Grosvenor Professor of Cities, Business Economics and Public Policy
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Principle 1 
Purpose

Overview

We will develop the capabilities of students to be future 
generators of sustainable value for business and society at large 
and to work for an inclusive and sustainable global economy.

UBC Sauder recognizes that business has a purpose beyond 
traditional profit-maximizing motives. The potential for business to 
generate large-scale positive change is a theme widely imbedded and 
reinforced across the school’s teaching and learning activities.

Over the years, this emphasis on value-driven approaches has only 
become further reflected in the school, in everything from its 
curriculum development to its activities and initiatives. 

In this section, we highlight a sample of initiatives and activities for 
students at UBC Sauder School of Business.  
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UBC Social Enterprise Club
Founded in 2012, the UBC Social Enterprise Club supports students from all 
faculties at UBC interested in the world of social enterprise. By hosting various 
events in collaborations with BC’s social enterprise community, UBC students are 
given the opportunity to discover how they can be socially innovative through their 
professional career. Their flagship event, the Social Enterprise Conference, brings 
together 300 students with industry professionals from organizations ranging from 
LUSH, Vancity, and Patagonia. The UBC Social Enterprise Club hosts other events 
such as Innovation Jam where UBC students consult local social entrepreneurs on 
current problems that they face in their business.

CUS Commerce Community Program
The UBC Commerce Community Program (CCP) is a non-profit organization that 
aims to create shared value for business and society while promoting social 
responsibility. CCP’s mission is to look beyond business and give back to the UBC 
Sauder, UBC, and the Vancouver community by hosting philanthropic events and 
working with local non-profit organizations to create a positive social impact. 
Examples of CCP initiatives include the Care Packages program, where practical 
and personal care packages are distributed in Vancouver’s Downtown Eastside and 
a mentorship program, Gearing up for Grad, to help high school students transition 
to post-secondary.

CUS Sustainability
CUS Sustainability is a service of the Commerce Undergraduate Society (CUS) that 
strives to bridge the gap between business and sustainability. Through their events 
and workshops, they aim to increase the understanding of, and commitment to, 
sustainability within the UBC Sauder community. Their flagship event, the Chasing 
Sustainability Conference, teaches participants how to incorporate sustainable 
practices into their personal and professional lives. 

UBC Sauder Philanthropy Program
Housed at the Peter P. Dhillon Centre for Business Ethics, this program aims to 
educate UBC Sauder students about philanthropy and provide unique opportunities 
to apply the skills they acquire. Learning components include a speaker series, a 
social enterprise consulting initiative, and a mentorship opportunity that pairs 
students with philanthropic leaders.

Net Impact (UBC Chapter)
UBC’s chapter of Net Impact, an international network of students and professionals 
using business for social impact, is led by MBA students. The club brings together 
like-minded individuals in lively discussions around sustainability, curriculum 
development, planning, promoting opportunities to learn and volunteer in the 
community and hosting the annual UBC Net Impact Conference. 
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Sauder Gives Back
Sauder Gives Back serves as an outreach opportunity for the UBC Sauder MBA 
program, helping facilitate meaningful engagement with community organizations. It 
helps students find volunteer opportunities, create one-off service projects with not-
for-profit organizations, fundraise, and advocate for awareness campaigns. The 
group’s aim is to highlight the diversity of causes that exist within the communities of 
UBC and Vancouver.

Young Women in Business (UBC Chapter)
The Young Women in Business Club (YWiB) UBC is an open space for building 
trust, empowerment, and confidence while working together as future leaders to 
achieve goals and learn how to create a more equal world. Officially founded in 
2008, the organization provides developmental opportunities that cover a variety of 
business topics such as sustainability, finance, and entrepreneurship, as well as 
offering a mentorship program. YWiB invites supportive business leaders and 
entrepreneurs from a variety of functional areas to serve as relatable role models 
and speak to the challenges they faced. YWiB also offers a philanthropy program 
through which members can volunteer with a variety of organizations to give back to 
the community. Although focusing on women in business, YWiB is open to all 
gender identities and areas of interest. 
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Purpose Results & Objectives

Key Results

• As a result of efforts in offering learning experiences related to responsible 
business, the Corporate Knights Better World MBA Ranking for 2019 and 
2020 placed UBC Sauder 26th and 27th in the world for integrating 
sustainability, ethics and social responsibility topics into the education of 
future business leaders.

• In 2020, the Dhillon Centre for Business Ethics at UBC was honoured with 
a special citation from BC Business Magazine’s inaugural Business for 
Good award.

• In 2020, the school made a public commitment to equity, diversity and 
inclusion (EDI), and established a UBC Sauder Equity, Diversity and 
Inclusion (EDI) Committee.

Future Objectives

• The school will continue to leverage the values-based business expertise 
of its faculty and staff to operationalize the cross-cutting responsible 
leadership themes articulated in its strategic plan.

• UBC Sauder’s Equity, Diversity and Inclusion (EDI) Committee will support 
UBC Sauder’s commitment to a collaborative and respectful environment 
and the University of British Columbia’s strategic priorities outlined in its 
Indigenous Strategic Plan, Inclusion Action Plan, and Focus on People 
Plan.
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Principle 2 
Values

Overview

We will incorporate into our academic activities and curricula the 
values of global social responsibility as portrayed in international 
initiatives such as the United Nations Global Compact.

During the period, UBC Sauder undertook a review of its Bachelor of 
Commerce program. Within the recommendations of the review, there was 
an imperative to enhance school culture and build a strong sense of 
community for BCom students. The course COMM 186E – Ethics, Values, 
and Community was subsequently created to lay the foundation for their 
ongoing study of the roles and responsibilities of business at individual, 
organizational, and societal levels and for their active exploration of the 
myriad career paths through which to achieve their goals.

UBC Sauder’s vision is reflected in many aspects of students’ educational 
journey, including the courses offered. The list of sustainability-related 
programs/certifications and courses continues to grow. 

This section will highlight courses offered that are focused on topics 
related to sustainability or ethics.
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Programs

Sustainability and Social Impact Concentration (BCom)
The sustainability and social impact concentration recognizes students who 
undertake nine credits in sustainability, ethics and social impact courses offered by 
the UBC Sauder School and three or more credits in sustainability courses offered 
outside of business, including from forestry, economics, history, philosophy, political 
sciences, conservation, earth and ocean sciences, and geology. This concentration 
is intended to prepare students to address environmental, economic, and social 
sustainability challenges and opportunities that are relevant and critical to business 
and its role in society. 

Ch’nook Indigenous Business Education 
Ch’nook is an initiative founded in 2002 to advance the goal of enhancing economic 
self-sustainability for Indigenous communities in BC and across Canada. Ch’nook 
provides educational opportunities and resources to Indigenous learners, leaders, 
and entrepreneurs through programs such as Ch’nook Scholars, the Aboriginal 
Management Program, and the Aboriginal Accelerated Business Program. 

Undergraduate Courses in Sustainability, Ethics and Social Impact

COMM 312 Business Ethics Leadership
This course focuses on three types of skills that develop the capacity for students to 
improve the moral culture of the organizations with which they are involved. First, 
students will be trained to identify the values of their organization and then 
recognize ways to improve the delivery of those values. Second, students will be 
taught the best practices in business ethics leadership and management. Third, 
students will develop a plan for business ethics leadership. 

COMM 386I Innovation and Sustainability
This course explores sustainability as an opportunity for innovation. The term 
sustainable business refers to competitively advantageous strategies and practices 
that firms adopt to grow revenues, cut costs, improve market share, enhance 
brands, and redesign products and processes to reduce or eliminate adverse 
environmental and social impacts. This course considers the multiple ways that 
sustainability is understood across various industries, including its biophysical, 
political, economic, institutional, ethical and technological implications. Students 
look at the drivers of corporate innovation, strategic shifts, and new markets as well 
as learn to identify innovation opportunities while recognizing the tools, concepts, 
standards and frameworks used by companies currently pursuing a sustainable 
business model.
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COMM 314 Strategies for Responsible Business
This course provides students with an understanding of the positive and negative 
impacts business can have economically, socially, and environmentally, and how 
long-term, strategic decision making can unlock business opportunities while 
addressing societal issues. The language and tools of sustainability and 
responsibility are a new standard currency in business and understanding the 
impacts of business decisions can lead to more successful business models that 
readily adapt to the demands of new evolving markets.

COMM 386L Impact Investing: Social Finance in the 21st Century
With the goal of creating both measurable social and financial returns, impact 
investing selects ventures working towards positive social or environmental 
outcomes. Through a combination of readings, discussions, lectures, research, and 
projects, students will gain insight into the different perspectives brought by the 
impact investor aiming to stimulate social and environmental impacts while 
generating financial return. Business students will complete the course having 
obtained a strong understanding of the positive impacts financial tools can have 
economically, socially, and environmentally. Students will also acquire practical 
knowledge of the tools and methodologies brought to impact investment decisions 
and assessments.

COMM 386T Indigenous Peoples and Economic Development
The business community in Canada is striving to build stronger economic 
relationships with Indigenous communities. Exposing undergraduates to this subject 
will provide them with an understanding of the complexities and importance of 
Indigenous engagement, and better prepare them for roles in the private sector. 
While the focus will be on Indigenous engagement in Canada, the tools and 
frameworks presented will be applicable to cross-cultural business practices in 
many environments.

COMM 460 Social and Nonprofit Marketing
This course challenges students to think of marketing to achieve social change. By 
discussing the practice of marketing when the objective is achieving a social goal 
rather than profit, students are exposed to the opportunities and barriers of effective 
marketing in a new setting. The application of marketing is used beyond the 
corporate world to create value for the consumer, client, and related stakeholders. 
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COMM 484 Sustainability Marketing
This course integrates marketing fundamentals with the core principles of 
sustainability. Consumer awareness of sustainability issues has evolved from an 
emerging social movement to mainstream values, and marketing strategy plays an 
important role in a business’ ability to respond to these issues in a genuine manner. 
In this course, students analyze current sustainability trends that influence 
marketing applications and develop strategic and practical marketing 
recommendations. The full potential and the pitfalls of sustainability marketing from 
a for-profit perspective are explored and discussed using relevant readings, current 
media, real-world examples, and an applied project.

COMM 485 Social Entrepreneurship
The goal of Social Entrepreneurship is to create organizations that advance social 
change, using classic management tools and models to social and environmental 
issues. This course provides an overview of social enterprises; outlines the 
business structures and funding methods used by social entrepreneurs; illustrates 
the mechanics, tensions, and realities of starting and/or managing a social 
enterprise; and engages students through hands-on experience with real social 
ventures.

COMM 486C Corporate Responsibility and Business Ethics
This course prepares students for the ethical challenges that many will face when 
they enter the workplace. This course adds a unique perspective on leadership over 
and above the traditional focus on practical leadership and the normal levers of 
influence. They discuss the basic psychological mechanisms and biases with which 
people make ethical decisions, the ethical issues involved in leadership processes, 
and how to address social responsibility issues as a decision maker of a 
corporation.

COMM 487 Environmental Management 
In a business context, environmental management describes the set of tasks related 
to developing corporate environmental strategies in a world characterized by 
unprecedented environmental challenges such as climate change, air and water 
pollution, water scarcity, health risks, as well as the challenges posed by resource 
depletion and the increasing need to change from carbon-based energy sources to 
renewable energy sources. To explore the role of an "environmental manager" in a 
firm and understand corporate environmental strategy, this course explores 
economic principles underlying environmental policy, environmental law, and the 
environmental technologies that facilitate pollution prevention and pollution 
abatement. Theoretical analysis is complemented by an exploration of practical 
tools that include environmental management systems (EMS), ISO 14001 
certification, environmental marketing and eco-labeling, and life-cycle analysis. 
Small case studies augment the discussion by focusing on conceptual issues as 
well as individual BC-based ventures, particularly those in the renewable-energy 
sector.
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MBA Modules in Sustainability and Ethics

Core Modules

BA 560 Ethics and Sustainability
This course is positioned in the first period of the MBA program to provide students 
with a broad foundation for understanding the positive and negative impacts 
business can have socially, environmentally, and economically. Key topics include 
the importance of internal corporate governance and ethical systems, stakeholder 
and community engagement, and innovation. These topics are applied to address 
pressing issues such as environmental degradation and climate change, 
widespread poverty and social inequity, and the need for renewable sources of 
energy.

Elective Modules

BAEN 549 Innovation and Sustainability
By examining trends shaping the future of business, this course explores how 
sustainability offers competitive advantages. Students will learn to manage the 
complexity of sustainability, identify how it motivates governments, the private 
sector, as well as civil society, and be exposed to frameworks that foster innovative 
thinking. Examples from a wide range of businesses are used to evaluate the 
relationship between sustainability and innovation. Case studies and frameworks 
expose students to a wide variety of technological, political, economic, and 
ecological implications. Students complete the course equipped with the tools to 
effectively apply sustainable thinking to business opportunities. 

BAEN 580A Indigenous Relations and Economic Development 
The business community in Canada is striving to build stronger economic 
relationships with Indigenous communities. This course introduces students to 
political, legal, cultural, and historical contexts that make developing and improving 
relationships with Indigenous communities a priority for the private sector in 
Canada. Using a flipped classroom approach with significant readings and prep 
work required for each lecture, students identify the context, tools, and best 
practices required to support and promote relationships between the private sector 
and Indigenous communities.
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Values Results & Objectives

Key Results

• In 2019, for the first time, UBC Sauder Executive Education offered a new 
course called “Behavioural Insights for Social Good: Nudging for Social, 
Environmental, and Organizational Impact” and UBC Sauder added an 
undergraduate elective “Philanthropy in Review”.

• In 2020, UBC Sauder added a required undergraduate course “COMM 105 
Values, Ethic and Community”. 

Future Objectives

• In 2021, UBC Sauder Executive Education will offer a training program for 
board directors grounded in concepts of responsible business and 
environmental and social governance.

• UBC Sauder will continue to enhance economic capacity-building in BC 
First Nations communities through expanded on and off-site programs 
delivered by its Ch’nook Indigenous Business Education unit
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Principle 3 
Method

Overview

We will create educational frameworks, materials, processes and 
environments that enable effective learning experiences for 
responsible leadership.

At the UBC Sauder School of Business, aspiring social entrepreneurs, 
socially-minded students and accomplished alumni alike all have resources 
and environments through which they can pursue their responsible 
leadership objectives. 

This section outlines the opportunities for responsible leadership skills 
development offered at UBC Sauder.
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Development of the Social Entrepreneurship Ecosystem

Through the support of the J. W. McConnell Family Foundation, UBC Sauder has 
taken a leadership role in developing UBC’s leading social innovation zone. With a 
$500,000 grant, the RECODE program at UBC, led by the UBC Sauder School of 
Business, will expand and integrate initiatives related to social entrepreneurship and 
innovation on campus. Additionally, students and alumni with an ambition to 
become social entrepreneurs are strongly supported with the resources offered 
jointly by entrepreneurship@UBC (the university’s entrepreneurship community) 
and UBC Sauder’s Centre for Social Innovation and Impact Investing. Financial 
support, mentorship and resources are made available to young social 
entrepreneurs at every stage of their business development.

The Changemaker Showcase: Led by the Centre for Community Engaged 
Learning at UBC and supported by the Centre for Social Innovation and Impact 
Investing, the UBC Changemaker Showcase brings together hundreds of UBC 
students to explore the area of social entrepreneurship. 

Social Venture: The e@UBC Social Venture stream is for entrepreneurs whose 
main goal is to solve a pressing social or environmental problem. Their mission is to 
help social entrepreneurs succeed by providing them with programming tailored to 
the unique needs of a social venture including workshops, mentorship, access to 
networks and a supportive peer community.

Investment—e@UBC Impact Fund: The e@UBC Impact Fund was developed in 
2015 to provide early-stage seed funding for social ventures that are strongly 
connected to UBC, such as ventures coming out of the CCSiHub or those launched 
by UBC graduates. 
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Values-based Case Competitions

Student Leadership Conference (SLC) Design Challenge
The SLC Design Challenge is a unique experiential learning opportunity to work 
within an interdisciplinary team, under time pressures, to produce an informed 
response to a challenge proposed by specific individuals or organizations of 
reputation.
The Design Challenge is an opportunity to reflect on your experiences as a student 
leader, and to use and hone transferable skills you already have. In 2020, the 
Design Challenge Partner was the Covenant House Vancouver to address the crisis 
of homelessness.

Chartered Financial Analyst (CFA) Canadian Ethics Challenge
The Canadian Ethics Challenge is designed to increase students’ awareness of the 
ethical dilemmas and issues they may face when they enter the investment 
management industry. Teams are given an ethics case to analyze and present to a 
panel of judges, selected by the hosting CFA Society. The case competition allows 
participants to improve presenting skills and gain ethical decision-making 
experience. UBC Sauder entered teams in the competition in 2019 and 2020.

Business Ethics Case Competition
In 2017, UBC Sauder coached and supported a team that participated in the Ted 
Rogers Ethical Leadership Case Competition at Ryerson University in Toronto.

YWiB UBC Simplifying Sustainability Case Competition
Simplifying Sustainability is a case competition focused on creating a space in 
which participating students can learn more about the emerging sustainable 
business industry in Vancouver. The case is about a real sustainable business in 
Vancouver; outlining the issues they face in their current business operations.

Social Entrepreneurship - Kenya
The Sauder Social Entrepreneurship (SSE) program challenges UBC students to 
apply business concepts and tools in a classroom of aspiring entrepreneurs. 
Students travel to Kenya and deliver a series of workshops to empower Kenyan 
participants to create or improve their own business ideas.
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Method Results & Objectives

Key Results

• During the reporting period, UBC Sauder supported teams participating in 
four ethics related case competitions.

• During the reporting period, UBC Sauder and its centers hosted more than 
10 events with values-based business themes for students. 

Future Objectives

• Over the reporting period, UBC Sauder will provide students with exposure 
and opportunities related to ethics and values in their student experience and 
future careers through extra-curricular initiatives and experiential learning 
opportunities. 

• On an annual basis, UBC Sauder will provide coaching and support to teams 
for business ethics and professional ethics case competitions.

• At least once per semester, UBC Sauder or its centres will host events for 
students related to ethics and responsible business. 
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Principle 4
Research 

Overview

We will engage in conceptual and empirical research that advances 
our understanding about the role, dynamics and impact of 
corporations in the creation of sustainable social, environmental 
and economic value.

The UBC Sauder School of Business features several professors who 
are researching some of the greatest ethical issues facing business 
today. These academics span a wide range of disciplines—from 
marketing and behavioural sciences to operations and logistics—and 
have published papers in some of the most frequently cited academic 
peer-reviewed journals globally. 

This section of the report will highlight selected publications from some 
of these faculty members, as well as the research units available 
through the UBC Sauder School of Business. 
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Selected publications by UBC Sauder faculty members

Karl Aquino and Chuck Howard
Department: Marketing and Behavioural Science
“Man Up and Take It: Gender Bias in Moral Typecasting” (2019, Journal of Management) 

Darren Dahl
Department: Marketing and Behavioural Science
Olson, Jenny G., Brent McFerran, Andrea C. Morales, and Darren W. Dahl, "How Income 
Shapes Moral Judgments of Prosocial Behavior" (2020, International Journal of Research 
in Marketing).

“The Effect of Packaging Perceptual Cues on Consumer Disposal Behavior of Partially 
Consumed Products” (2019, Journal of the Association of Consumer Research) 

Jonathan Evans
Department: Organizational Behaviour and Human Resources 
“Gender and the Evaluation of Humor at Work” (2019, Journal of Applied Psychology)

Dale Griffin and Kai Li
Department: Marketing and Behavioural Science and Finance
“Board Gender Diversity and Corporate Innovation: International Evidence” (2019, Journal 
of Financial and Quantitative Analysis)

Katherine White
Department: Marketing and Behavioural Science
Cakanlar, A., Trudel, R., and White, K., “Political Ideology and the Perceived Impact of 
Coronavirus Prevention Behaviors for the Self and Others” (2020, Journal of the 
Association for Consumer Research)

Allard, T., Dunn, L., and White K. “Negative Reviews, Positive Impact: Consumer 
Empathetic Responding to Unfair Word-of-Mouth” (2020, Journal of Marketing)

Simpson S., Schreier, M, White, K., and Bitterl, R., “Making the World a Better Place: How 
Crowdfunding Shifts Consumer Preferences Toward Social Good Products” (2020, Journal 
of Marketing Research)

David Hardisty and Katherine White
Department: Marketing and Behavioural Science
“The Elusive Green Consumer People say they want sustainable products, but they don't 
tend to buy them. Here's how to change that” (2019, Harvard Business Review)

Darren Dahl and Katherine White
Department: Marketing and Behavioural Science
Dunn, L. H., White, K., and Dahl, D. W., “A Little Piece of Me: When Mortality Reminders 
Lead to Giving to Others” (2020, Journal of Consumer Research)
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White, Katherine, Rashid Habib, and Darren W. Dahl, "A Review and Framework for 
Thinking about the Drivers of Prosocial Consumer Behavior" (2020, Journal of the 
Association of Consumer Research)

Tim Huh
Department: Operations and Logistics
“The potty parity problem: Towards gender equality at restrooms in business facilities” 
(2019, Socio-Economic Planning Sciences)

Jane Lister
Department: Operations and Logistics
“Towards a Sustainable and Equitable Blue Economy” (2019, Nature Sustainability)

Daniel Skarlicki
Department: Marketing and Behavioural Science
“Gendered Reactions to Organizational Justice: A Meta-Analysis” (2019, Academy of 
Management Journal)

Song, Y., Skarlicki, D. P., Shao, R., & Park, J., “Reducing customer-directed deviant 
behavior: The role of psychological detachment and supervisory fairness” (In press, Journal 
of Management)

Kay, A., & Skarlicki, D., “Cultivating a conflict-positive workplace: The beneficial role of 
mindfulness in conflict management” (In press, Organizational Behavior and Human 
Decision Processes)

James Tansey
Department: Marketing and Behavioural Science
“Indigenous peoples, local communities, and Payments for Ecosystem Services” (2019, 
The Canadian Geographer)

Smith, T., Bulkan, J., Zerriffi, H., Tansey, J., “Indigenous peoples, local communities and 
Payments for Ecosystem Services” (2018, The Canadian Geographer)

Jillian Spies, Taha Devisscher, Verena C. Griess, James Tansey, “Adopting a multiple 
value-oriented approach in BC forestry planning: Criteria, indicators and targets to use with 
decision support tools” (2018, Biological Conservation)

Tansey et al, “Impact Investing in and Indigenous Context” (2018, UBC Sauder S3i 
Working Paper)

Anming Zhang
Department: Operations and Logistics
“Adoption of electric vehicles: Manufacturers’ incentive and government policy” (2019, 
Journal of Transport Economics and Policy)
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UBC Sauder Values-Focus Research Units

The Peter P. Dhillon Centre for Business Ethics
The Dhillon Centre mandate is to support the study, teaching and research of values-based 
business practices at home and abroad and to provide governance and other training to the 
private sector. The centre strives to develop a global research hub for business ethics. 

UBC Sauder S3i (Centre for Social Innovation and Impact Investing)
The Centre for Social Innovation and Impact Investing focuses on leveraging business tools 
to advance social innovation and sustainability. One of its key activities is research. Since 
2007, the centre has completed over 50 research projects on topics such as affordable social 
housing, green jobs in the inner city, First Nations aquaculture opportunities and B.C.’s clean 
energy sector. 

Student Research Initiative

Commerce Scholars Program
This two-year program allows undergraduate commerce students to receive hands-on 
research experience under the mentorship of a distinguished faculty member. Students 
engage in research assistance with their mentor and conduct their own independent 
research projects, to be presented orally and in a written report at the end of the two-year 
program. In the past three years, students have conducted independent research projects on 
topics such as income share agreements as an alternative to student loans in developing 
countries, the impact of ESG ratings within socially responsible investing, social enterprises 
in Vancouver and electronic waste management. Many mentors have research interests in 
topics related to CSR and ethics, as evidenced by their publications. 
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Research Results & Objectives

Key Results

• In 2020, Dr. Carol Liao of the UBC Allard Law School was reappointed as a 
UBC Sauder Distinguished Scholar. Her research focuses on corporate 
social responsibility and the law.

• In 2019 and 2020, UBC Sauder faculty authored, or co-authored, numerous 
academic articles and book chapters focused on topics connected to 
business responsibility.   

• In 2020, UBC Sauder co-hosted a conference entitled “A BIG Difference for 
BC 2020: Using Behavioural Insights to Encourage Positive Behaviour 
Change”.

• In 2019, the Dhillon Centre for Business Ethics at UBC Sauder introduced an 
annual “Business for Social Good” research grant program.

Future Objectives

• Over the reporting period, UBC Sauder research faculty will continue to 
publish scholarly values-based research in top-tier business, ethics, and 
public policy journals. 

• Over the reporting period, UBC Sauder will continue to synthesize, 
disseminate, and communicate research knowledge related to ethics and 
responsible business, including hosting events for academics to share their 
research findings.
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Principle 5 
Partnership

Overview

We will interact with business leaders to extend our knowledge 
of their challenges in meeting social and environmental 
responsibilities and to jointly explore effective approaches to 
meeting these challenges.

The UBC Sauder School of Business has established several 
partnerships, with the aim of adopting a collaborative approach in 
tackling corporations’ biggest challenges today. These partnerships 
include social enterprises, non-profits, consulting firms, corporations 
and educational institutions. The school recognizes that many of the 
problems faced by businesses today cannot be tackled alone.

This section will explore the various partnerships held and fostered by 
the UBC Sauder School of Business, and how they are contributing to 
the promotion of responsible business practices.
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Faculty-led Partnerships

Social Venture Stream
The Social Venture Stream, an updated version of the Coast Capital Savings Innovation 
Hub program, welcomes entrepreneurs who have ideas on solving pressing social, 
economic, or environmental problems. The program, which is sponsored by Coast 
Capital Savings Credit Union, offers workshops, office space, mentorship, and the 
possibility of investment funds from UBC, all with the intention of supporting 
entrepreneurs and growing their ideas. The Social Venture Stream also runs an 
internship program, allowing five UBC Sauder students to grow their knowledge and 
work with startups. 

Master of Management (MM): Community Business Project
The Community Business Project gives non-profit organizations and social enterprises 
access to five months of business consulting from teams of graduate student volunteers. 
Organizations get the chance to tackle key challenges, while giving students the 
opportunity to hone their business skills and gain real-world experience. Students 
provide help in the form of business plans, feasibility studies, fundraising initiatives, and 
marketing strategies. Past partners include British Columbia Society for the Prevention 
of Cruelty to Animals and the United Way Lower Mainland.

MBA: Global Immersion
The Global Immersion Experience gets MBA students out of the classroom and puts 
their knowledge to practical use. Students work as consultants for local organizations 
(NPO, Business, Government) on real-life business problems around the world. The 
project is two months of work that culminate in a two-week trip to the city of the 
organization’s operations. Students present to leadership, gaining valuable insights into 
cultural differences and sensitivity. 

Collaborative for Urban Resilience and Effectiveness (CURE) 
In partnership with Rockefeller Foundation’s 100 Resilient Cities Initiative (100RC), and 
the Global Network for Advanced Management – a network of 30 universities across 27 
countries, CURE is a global collaborative that mobilizes talent, knowledge and 
experience across disciplines, colleges/universities, community organizations, cities and 
corporates to drive inclusive urban prosperity, innovation and development. Addressing 
UN Sustainable Development Goal 11 “Making cities and human settlements inclusive, 
safe, resilient and sustainable”, CURE brings unique opportunities for students across a 
network of 30 universities to better understand the impact of local, contextual factors 
that shape resilience building, and contribute to the creation and implementation of 
evidence based strategies to enhance urban resilience and effectiveness. 

External Partnerships

Canadian Council for Aboriginal Business
In 2020, UBC Sauder committed to pursuing Progressive Aboriginal Relations (PAR) 
certification through Canadian Council for Aboriginal Business (CCAB). PAR is a 
certification program that confirms corporate performance in Aboriginal relations 
signaling to communities that certified organizations are good business partners, great 
places to work and committed to prosperity in Aboriginal communities.
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Partnership Results & Objectives

Key Results

• Through the reporting period, UBC Sauder academics and staff have been 
engaged with the business community, the public, and policy makers on 
numerous topics related to values-based business. Staff and academics 
affiliated with the Dhillon Centre for Business Ethics alone, presented at 
dozens of industry and professional events with more than 2,000 people in 
attendance.

• In 2019, UBC Sauder and the Dhillon Centre for Business Ethics hosted a 
conference for the business community entitled “Insights into Business for 
Social Good”.

• In 2020, UBC Sauder committed to pursuing Progressive Aboriginal 
Relations (PAR) certification through Canadian Council for Aboriginal 
Business (CCAB).

Future Objectives

• At least monthly, UBC Sauder representatives will present to industry or 
professional audiences on topics related to ethics or responsible business.

• In the period 2021-23, UBC Sauder will pursue Progressive Aboriginal 
Relations (PAR) certification through Canadian Council for Aboriginal 
Business (CCAB).
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Principle 6 
Dialogue

Overview

We will facilitate and support dialogue and debate among 
educators, students, business, government, consumers, media, 
civil society organizations and other interested groups and 
stakeholders on critical issues related to global social 
responsibility and sustainability.

The UBC Sauder School of Business hosts a multitude of events that 
encourage dialogue among students, professors and business 
professionals alike. Many of these events—whether led by faculty, 
staff, or students—are focused on the realm of responsible business 
and how to integrate key stakeholders in some of the greatest issues 
faced by businesses and society today. 

This section explores past and annual events that encourage this 
progressive, complex dialogue.
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Dean’s Speaker Series

Through this speaker series, prominent alumni and major business leaders return to 
UBC Sauder to share their knowledge and experiences with students. A unique 
chance for student-alumni interaction, past speakers have included Belinda Wong, 
the CEO of Starbucks China, and Christine Day, former CEO of Lululemon, who 
guided the company to become the most profitable retail apparel company in the 
world. 
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Student-led Dialogue

Chasing Sustainability Conference
Organized by the Commerce Undergraduate Society’ Sustainability club (CUS 
Sustainability) and UBC’s MBA chapter of Net Impact, Chasing Sustainability is an 
annual sustainability-focused business conference. It aims to connect UBC Sauder 
undergraduates and MBA students with business leaders and engage all parties in 
discussions on the intersection of business and sustainability. In bringing 
accomplished business leaders who have adopted a sustainable culture, the 
conference hopes to instigate a call to action towards students. 

Social Enterprise Club Innovation Jam
The Innovation Jam is a partnership between UBC Sauder’s Social Enterprise Club 
and entrepeneursip@UBC. It provides an opportunity for students to interact and 
collaborate with impact-focused ventures. It brings students who are passionate 
about social and environmental change together with start-ups, to gain different 
perspectives on problem-solving and ideas for growth. The Innovation Jam lets 
students apply theoretical skills learnt in the classroom to real-world issues, and lets 
start-ups tap into the large and diverse student body of UBC for potential interns or 
growth ideas. 

Commerce Community Program: A Step Beyond Business
The Commerce Community Program (CCP) was created in 1991 by a group of 
students at the UBC Sauder School of Business with a goal to promote social 
responsibility and train future business leaders within the faculty of Commerce by 
instilling these values through various projects, events and involvement 
opportunities throughout the year. CCP aims to provide students the opportunity to 
create shared value for business and society. With a mission to look 
#BeyondBusiness and give back to the Sauder, UBC, and the Vancouver 
communities. Recent events include the "A Step Beyond Business" panel event 
featuring industry professionals focused on the triple bottom line in values-based 
businesses, traditional businesses with strong corporate social responsibility, and 
non-for-profit organizations.



Dialogue Results & Objectives

Key Results

• During the reporting period, UBC Sauder and its centres have hosted several 
multi-stakeholder events, including the Academic-Practitioner Roundtable on 
Business and the Law hosted by the Dhillon Centre in 2019.

• During the reporting period, UBC Sauder and staff were frequently featured 
addressing responsible business issues in major media outlets. 

• During the reporting period, UBC Sauder frequently brought in responsible 
business leaders as guest speakers for events and classes.  

• Several UBC Sauder values-focused centres have actively engaged advisory 
boards made up of prominent business and community leaders.

Future Objectives

• At least annually, UBC Sauder, or one of its centres, will host a multi-
stakeholder event on a topic related to ethics or responsible business. 
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Contact
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About UBC Sauder 
The UBC Sauder School of Business is one of the world’s leading academic 
business schools. Located in Vancouver, Canada’s gateway to the Pacific Rim, 
UBC Sauder provides a global business perspective at a dynamic crossroads of 
the international marketplace. Dedicated to rigorous and relevant teaching, our 
programs generate business leaders who drive change and shape industries 
and organizations around the world.

UBC Sauder has approximately 5,000 undergraduate and graduate students as 
well as more than 40,000 alumni in 80 countries. The faculty is made up of over 
100 full-time tenured or tenure-track professors, as well as approximately 100 
full-time and sessional lecturers. Of those faculty members, approximately 100 
are from countries other than Canada, with representation from approximately 
25 countries.

For more information, please contact:
Christie Stephenson
Executive Director, The Peter P. Dhillon Centre for Business Ethics
UBC Sauder School of Business

University of British Columbia | Vancouver Campus
2053 Main Mall | Vancouver, BC | Canada V6T 1Z2
christie.stephenson@sauder.ubc.ca | phone 604.827.1783
www.sauder.ubc.ca | @UBCSauderSchool

mailto:christie.stephenson@sauder.ubc.ca
http://www.sauder.ubc.ca/
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