

Click to add your logo
	

[image: A black background with blue text

AI-generated content may be incorrect.]	


Introduction to Entrepreneurship: Syllabus

Instructor Name:				Course Code:
Email:						Semester & Year:
Office Location:
Office Hours:

Course Overview
This course provides an interdisciplinary introduction to the principles and practices of entrepreneurship, emphasizing its vital role in the 21st-century global economy. Students will explore foundational concepts, including creativity, innovation, and the entrepreneurial mindset, through applied, project-based learning. The course integrates theory with real-world applications, offering a comprehensive overview of startup development, opportunity recognition, business planning, and venture management.

Key topics include the fundamentals of lean startup methodology, customer discovery, risk management, sales, funding strategies, and the intersection of creativity and innovation. Students will engage in interactive workshops, case studies, and team-based activities to develop and evaluate entrepreneurial opportunities. Interdisciplinary teams will conceptualize, analyze, and execute business ideas, culminating in projects like The Sprint: An Entrepreneurship Competition, where students apply entrepreneurial principles in a competitive environment.

This course also addresses four critical questions:
1. What is entrepreneurship?
2. What types of entrepreneurs are there?
3. What constitutes an entrepreneurial opportunity?
4. What is required for entrepreneurial success?

Students will develop the ability to critically analyze entrepreneurial processes, engage in professional discussions, and prepare well-structured business cases. Guest speakers, industry insights, and real-world business opportunities will enhance the learning experience.

Aligned with the UN Sustainable Development Goals (SDGs), this course emphasizes entrepreneurship’s role in promoting innovation, economic growth, and sustainable practices. Guided by the Principles for Responsible Management Education (PRME), students will learn to apply ethical reasoning, creativity, and collaborative problem-solving to entrepreneurial challenges.

Course Learning Outcomes:
By the end of this course, students will:
Understand the Role of Entrepreneurship:
· Analyze the significance of entrepreneurship in fostering innovation, creating economic value, and addressing societal challenges.
Recognize and Assess Business Opportunities:
· Develop the ability to identify, evaluate, and select viable entrepreneurial opportunities based on market and societal needs.
Create a Comprehensive Business Plan:
· Design a structured business plan that includes market analysis, financial projections, operational strategies, and risk assessments.
Apply Lean Startup and Iterative Methodologies:
· Use lean startup principles and iterative problem-solving to test, refine, and implement business concepts effectively.
Demonstrate Financial and Strategic Literacy:
· Employ key financial and strategic tools to manage startup resources, analyze funding options, and evaluate business performance.
Integrate Ethical and Sustainable Practices:
· Evaluate the ethical, legal, and social implications of entrepreneurial decisions, ensuring alignment with sustainable development goals.
Collaborate and Lead Effectively:
· Develop strong communication, negotiation, and leadership skills to manage diverse teams and stakeholders in entrepreneurial ventures.
Innovate for Long-Term Success:
· Formulate strategies to scale entrepreneurial ventures while fostering adaptability and sustainability in dynamic environments.


Course Prerequisites:
No formal prerequisites. Basic understanding of business principles is recommended but not required.

Meeting Times and Locations:
Day(s) of the week: [Insert Days]
Time: [Insert Time]
Classroom: [Insert Classroom]
Building: [Insert Building]

Required Materials:
Textbooks:

Technology:
• Access to the university’s Learning Management System (LMS).
• Microsoft Office Suite (Word, Excel, PowerPoint).
• Access to collaborative tools (e.g., Google Workspace).
Supplementary Resources:
• Selected academic journal articles and industry reports provided by the instructor.
• Relevant multimedia resources (e.g., TED Talks, Harvard Business Review video).


	Assessment Style
	Percentage of Final Grade

	Class Participation 
	

	Assignments
	

	Quizzes/Exams
	

	Final Project/Paper
	



Grading Scale:

Course Policies
Attendance and Participation:
Active participation is expected in every class. Students are encouraged to contribute thoughtfully to discussions and group activities. Excessive absences may impact final grades.

Late Work:
Assignments submitted after the deadline will incur a penalty unless prior arrangements are made with the instructor.

Academic Integrity:
All work submitted must be original. Plagiarism or cheating will result in disciplinary action in accordance with university policies.

Accommodations:
Students requiring accommodations for disabilities or special needs must contact the university’s accessibility services office and inform the instructor at the beginning of the semester.

Course Schedule:
Week 1: Foundations of Entrepreneurship
1. What is Entrepreneurship?
2. The Entrepreneurial Mindset
3. Types of Entrepreneurs
Week 2: Idea Generation and Opportunity Recognition
4. Creativity and Innovation in Entrepreneurship
5. Identifying and Assessing Opportunities
6. Design Thinking for Entrepreneurs
Week 3: Lean Startup and Business Models
7. Lean Startup Methodology
8. Building a Business Model Canvas
9. Minimum Viable Product (MVP) Development
Week 4: Market Research and Validation
10. Conducting Market Research
11. Customer Discovery and Validation
12. Analyzing Market Trends
Week 5: Financial Planning for Entrepreneurs
13. Understanding Startup Costs
14. Creating Financial Projections
15. Securing Startup Funding
Week 6: Marketing for Startups
16. Developing a Marketing Plan
17. Scaling Ventures and Managing Growth
18. Branding for New Ventures
Week 7: Risk Management and Legal Considerations
19. Managing Risk in Entrepreneurship
20. Legal Structures and Intellectual Property
Week 8–9: Midterm Project (Lessons 20–24)
Midterm Project: Business Idea Proposal and Validation
21. Introduction to the Midterm Project
22. Group Work and Research Phase
23. Feedback and Iterations
24. Final Presentations of Business Ideas
Week 10: 
25. Design Thinking Workshop
26. Analyzing Entrepreneurial Success
27. Role Playing Entrepreneurial Decision Making
Week 11: 
28. Entrepreneurial Game
29. Leveraging Technology for Growth
30. Crisis Management
Week 12: Sustainability and Social Responsibility
31. Sustainability in Entrepreneurship
32. Social Enterprises and Impact Ventures
33. Ethical Decision-Making for Entrepreneurs
Week 13–14: Capstone Project (Lessons 35–40)
Capstone Project: Business Plan Development and Execution
34. 34. Introduction to the Capstone Project
35. 35. Research and Initial Planning
36. 36. Developing the Business Plan
37. 37. Peer Feedback and Refinement
38. 38. Final Presentation Preparation
39. 39. Capstone Project Presentations
40. 40. Final Course Reflections and Feedback
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